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THE THE
BEST*
LEGACY JUST GOT
CONTINUES BETTER

Presenting The Innovative imagePRESS C10000VP
The innovative imagePRESS C10000VP takes digital color printing to the next level. It uses various proven and upgraded
Color Control technologies like Auto Gradation Adjustment, Auto Correct Color Tone,Shading Correction and Multiple Density
Adjustment Technology. This Powerful Print Engine driven by Hyper RIP Print Servers reliably delivers print speeds of up to
100 PPM and consistency at 350 GSM without compromising on Quality and offers an excellent return on investment for
busy Graphic Art environment.

Salient Features
100 PPM
Digital Color
Printing

2400 X 2400 DPI
Print Quality with
256 grey Levels

Gloss Optimized
Offset like Print
Smoothness

Media Handling
Upto 350 GSM

*Canon imagePRESS C70XXVP was voted as Winner of “Popular ColorCut Sheet Digital Press” in Print WeekIndia June 2013 Online Polls

Enhanced Texture
Media Printing

To Register For

Demo SMS "CANPP" to 575758

7th & 8th Floor, Tower-B, Building # 5, DLF Epitome, DLF Phase III, Gurgaon - 122002 Ph.: 0124-4160000 Fax: 0124-4160011
www.canon.co.in/ppp, Call: 1800 180 3366 (Toll Free) or 39010101 ( prefix your city code while calling)

210X290 mm

Supports Paper
Length Upto
762 MM
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We entered 2017 with the lingering effects of demonetisation,
we harmonised over the Good and Simple Tax, we bemoaned
the lack of recovery in industrial output only to cheer it’s sudden
rise a month later, we got buoyed by Moody’s upgrade on
our economic potential, we skeptically view the steady rise of
India’s performance on ease-of-doing business index, we await
the predictability in election results as a modicum for steadfast
growth, we learnt some crazy things coming out of NPES’ What’s
Next? conclave, we await the success coming from PAMEX, we
cheer the recipients of National Awards for Excellence in Printing
(NAEP), we launch and build on CRISIL Indices (CARDEX and
PRIDEX), we look forward to shouting “How’s That” as press
owners slug it out for the coveted title of Printers’ Premier
League (PPL), we wish Christmas is bright and right. The
Argumentative Indian couldn’t ask for more – how’s that? Well
its also Outs That as for as 2107 goes!!
So come 2018 and we look forward to meeting you over PS
on Jan Seventeenth at the Nehru Centre Auditorium and then
have you to cheer the LTA awardee on February 24 at Hotel
Sahara Star. Of course there will be some more fundamental
reinforcements expected out of Finance Bill 2018 before we
start expecting a less hot summer and great monsoon. And in
2018 we seize opportunities coming out of the BMPA Print Park
proposal with Renaissance. Get to page 13 to know more.

Mehul A. Desai

Tushar Dhote

Printed and Published by Uday Dhote on behalf of Mumbai Mudrak
Sangh and printed at Dhote Offset Technokrafts Pvt. Ltd.
Editor - Uday Dhote
Copy Editor - Prashant Shah
Consultant - Shripad Kulkarni (Ascharya Creative Communications)

Design: Dhote Offset Technokrafts Pvt. Ltd.
Tel.: +91 22 42389898 email: info@dhoteoffset.net
Cover: Printed on 210 gsm Matt Art Card
Inside pages: Printed on 100 gsm Matt Art Paper

All rights reserved. For internal circulation only.
Views expressed by the contributors are their personal and not necessarily
that of The Bombay Master Printers’ Association and Mumbai Mudrak Sangh.

PRINTBULLETIN
An initiative by BMPA & MMS

R.N.I. No. 14474/1958

CONTENTS

Volume
No. 55
Issue
12
Vol.
No. 54
Issue No.
8, No.
Mumbai

5
6

Be a part of PS’18
BMPA Print Summit, rebranded as just PS from this year on, is the
much awaited and anticipated event of the year among the print
professionals in India, especially Mumbai. It is time to register for
the upcoming, PS’18.

Take charge of the change
A panel of consultants helps Print Bulletin from time to time to
keep you up-to-date about changes pertaining to our business.
This time we have updates about the Goods and Services Tax,
Companies Act, and the Banking sector.
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In conversation with Print Bulletin, the maverick, a proud industry
veteran and a well-connected professional Maneck Davar,
Chairperson and Managing Director of India’s largest custom
magazine publisher Spenta Multimedia Private Limited shares
many insightful thoughts genuinely beneficial for the next growth
curve for the print industry in India.

22

‘Next’ is integration and collaboration

28
30

NPES, USA and BMPA co-organised the Print Business Outlook
Conference 2017 in Mumbai. Eminent speakers from across the
globe and our print-professional experts presented ‘What’s Next?’
in print business. Here are the glimpses of the conference that
will prepare yourself for the future of print.

Disrupt the power disturbances
A power quality system analyst with over 30 years of industry
expertise, Shridhar Visvanathan, Principal Consultant of Online
Systems and the Electronic and Electrical Safety Consultant for
BMPA, is here to guide Print Bulletin readers in efficiently and
effectively handling power issues.

PB knowledge-partner acquires G7
certification
In the recent Ideallaince G7 Expert Level certification programme
for Printing consultants and Printers at Shanghai Printing and
Publishing College in November 2017, K.Panthala Selvan, gets
certification.
.
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TARIFF CARD
Full page

:

10000

Half page

:

5500

Double spread :

20000

11.7" x 16.5"

Centre spread :

22000

11.7" x 16.5"

Back cover
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20000

11.7" x 8.25"

Cover inside 2 :

15000
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Cover inside 3 :

12000
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Classified

1500*

3.5” x 2.5”

:

11.7" x 8.25"
(V)11.7" x 4.1" or (H) 5.85" x 8.25

Advertisement add 3 mm for Bleed.
* ‘For sale’ etc. ads for members only.

A unique discount is available on annual contracts.
To know more, write to us at admin@bmpa.org OR
ex.sec@mumbaimudraksangh.org.
Payments to be issued vide cheque favouring:
Mumbai Mudrak Sangh.
All artworks to be supplied in hi-res PDF or convert to curves CDR format

SEND US YOUR FEEDBACK
Has something you’ve read in PRINT BULLETIN intrigued or
excited you? Write in and share it with us. We would love to
hear from you, we shall publish a selection of your responses
in the forthcoming issues.
Email us at: ex.sec@mumbaimudraksangh.org
We welcome your emails, while reserving the right to edit
them for length and clarity. By sending us your letters you
permit us to publish it in the magazine. We regret that we
cannot always reply personally to your emails.
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ASSOCIATION NEWS

BE A PART OF PS’18
BMPA’ Print Summit, rebranded as just PS from this year on, is the much awaited and anticipated event of the year
among the print professionals in India, especially Mumbai. It is time to register for the upcoming, PS’18...
The Pamex 2017, India’s largest print and packaging trade
exhibition has truly witnessed the change in customer behaviour
and changing trends in the printing industry in India and

And more importantly, they have mostly been delivered by the
leaders from outside the print industry.
Dr Indu Shahani will deliver the keynote at PS’18. Dr Shahani
has been a renowened thought leader and speaker
with her immense contribution in the field of education.
She not only has the years of experience of teaching,
but she has been at the forefrot of reshaping the
teacing and learning experience for teachers as well
as students. Dr Shahani founded the Indian School
of Management and Entrepreneurship (ISME) in July
2016. She has been the driving force behind delivering
new-age experiential education in Mumbai. As the
Sheriff of Mumbai between 2008 and 2009, Dr Shahani
launched the 1298 Women’s Helpline, that helps the
women in distress to fight the domestic violence and
harassment with the help of leading non-governmental
organisations.

Dr Shahani’s keynote will offer the PS’18 audience an opportunity to gain insights into innovative and
experimental leadership to bring about a positive change. Image: @InduShahani Dr Shahani shared
the image of former President of India, Dr APJ Kalam visiting HR College where she was the Principal

globally. PS’18 will present to you not just the information about
the changes in the industry, but more importantly, the necessary
knowledge to tide over these changes and rapidly evolving
trends in the Indian print and packaging industry.

Print explores various business models for profitability
Like many other fields, e-commerce and aggregation business
model is changing print too. European and the US markets
have already started working closely with the aggregators
to strengthen their print businesses. The print-aggregators
are here to stay and are reshaping the market dynamics
in the print industry. To understand this trend from the
professional at the helm of the affairs of a prominent print
aggregator, InnerWorkings Inc. Tony Massey, the Vice President
– International at InnerWorkings will share insights and ideas
with his experience in advising brands on marketing execution
optimisation. InnerWorkings is over a billion-dollar marketing
execution firm, based out of Chicago, USA. This NASDAQ-listed
company works with Fortune500 organisations to develop their
international marketing activities outside the US.

Dr Shahani’s keynote will offer the PS’18 audience
an opportunity to gain insights into innovative and
experimental leadership to bring about a positive
change.

How do you register for PS’18?
The seats are filling fast, so quickly registering for PS’18 is
essential. Visit https://goo.gl/HwwVQE or scan the QR code with
your smartphone. You will reach the PS’18 information page
on Townscript, the online registration platform for PS’18. Click
the ‘book now’ button, fill the details and pay online to confirm
your registration. Should you have any difficulties in registering
for PS’18 or for any queries, please feel free to drop an email to
admin@bmpa.org
Hurry up! Don’t wait for long to register for PS’18 because if
you do not, you will miss being a part of India’s possibly most
anticipated and important annual print celebration. So visit the
link and log in now!

Learning from the leaders is the key
Over the past editions of Print Summit, the event is known for its
keynotes; they have always been different, unique and insightful.

Tony Massesy interacting with the audience at
PictureCon Image: @INWK_inc, Twitter
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Take charge of the change
A panel of consultants helps Print Bulletin from time to time to keep you up-to-date about changes pertaining to
our business. This time we have updates about the Goods and Services Tax, Companies Act, and the Banking sector.

23rd GST Council meeting was held on November 10, 2017. The panel reduced GST from 28% to 18% on several goods.

GST Update
Changes in GST rate
The Central Board of Excise and Customs (CBEC) vide
Notification No. 41/2017-Central Tax (Rate) dated November
14, 2017, effective from November 15, 2017, reduced the
GST rate on goods from 28% to 18% on goods falling in 178
headings at 4-digit level (including 4 tariff heading that are
partially pruned). After these changes, only 50 items will attract
GST rate of 28%.
Following items rate changed for printing industry:

Change to 18%
After S. No. 150 and the entries relating thereto, the following
serial number and the entry shall be inserted, namely:
150A

HSN 4814

Wall paper and similar wall coverings;
window transparencies of paper

After S. No. 153 and the entries relating thereto, the following
serial number and the entry shall be inserted, namely:
153A

4819 20
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Cartons, boxes and cases of non
corrugated paper or paperboard

How does one determine the rate of tax in case there
is change in the tax rates?
Three important events need to be considered – the date of
raising invoice, receipt of the payment, and completion of the
supply. If any of the two events occur before the change in rate
of tax, then the old rate will apply, else the new rate will apply.
For example, the rate of GST on the supply made on or after
November 15, 2017 reduced from say 28% to 18% then the
tax to be applied on supplies will be as under:
Supply
provided

Invoice
issued

Payment
received

GST Rate
(in %)

Before

After

After

18

Before

Before

After

28

Before

After

Before

28

After

Before

After

18

After

Before

Before

28

After

After

Before

18

NOTE: Before – Event occurred before November 15, 2017;
After – Event occurred on or after November 15, 2017
It may be noted that date of receipt of payment shall be the
date of credit in the bank account if such credit in the bank
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account is after four working days from the date of change in
the rate of tax.

Month

Return filing date

January 2018

February 20, 3018

Changes in the GST rates have been made with a view to
rationalize and minimised classification disputes. Please note
that date of payment will be as per books of accounts if the
payment is realized in the bank account ‘within’ four days from
the accounting date of the receipt. The GST Council had also
recommended issuance of certain clarifications to address the
grievance of trade on issues relating to GST rates and taxability
of certain goods and services.

February 2018

March 20, 2018

March 2018

April 20, 2018

Clarification on applicability of GST on goods sold
while being in a custom bonded warehouse
The CBEC, vide Circular No. 46/2017-Customs dated November
24, 2017, clarified that goods imported and deposited in a
custom bonded warehouse will be chargeable to (Custom duty
+ IGST) at the time of filing of ex-bond bill of entry at the value
determined at the time of filing into-bond bill of entry to be
collected at ex-bond stage. However, If the importer sells the
customs bonded goods to another person before clearance
of goods from warehouse, IGST will be leviable on such
transaction at the time of sale which the importer will have to
pay by 20th of next month.
Therefore, IGST leviable on import shall remain deferred so long
as such goods remain in custom bonded warehouse. However,
IGST on sale /transfer of warehoused goods need to be paid on
or before 20th of succeeding month.

Permanent transfer of Intellectual Property is a supply
of goods or service
To obviate dispute and litigation, CBEC vide Notification No.
41/2017-Central Tax (Rate) dated November 14, 2017 notified
that irrespective of whether permanent transfer of Intellectual
Property (IP) is a supply of goods or service:

For filing of details in FORM GSTR-1 till March 2018, taxpayers
would be divided into following two categories:
Taxpayers with annual aggregate turnover upto r1.5 crores
need to file GSTR-1 on quarterly basis as per the following
frequency:
Period

Return filing date

July to September

December 31, 2017

October to December

February 15, 2018

January to March

April 30, 2018

Taxpayers with annual aggregate turnover of more than r1.5
crores need to file GSTR-1 on monthly basis as per following
frequency:
Period

Return filing date

July to October

December 31, 2017

November

January 10, 2018

December

February 10, 2018

January

March 10, 2018

February

April 10, 2018

March

May 10, 2018

The time period for filing GSTR-2 and GSTR-3 for the months of
July 2017 to March 2018 would be worked out by a Committee
of Officers. Therefore, filing of GSTR-1 will continue for the
entire period without requiring filing of GSTR-2 & GSTR-3 for
the previous month / period.
Extension of time limits for filing of following forms:

Description

Rate

Permanent transfer of IP other than
information technology software

Attracts GST at 12%

1. Due date for submission of details in FORM GST-ITC-04
extends from November 30 to December 31.

Permanent transfer of IP in respect of
information technology software

Attracts GST at 18%

2. Time limit for filing of FORM GSTR-4 extends from
November 15 to December 24.

Return Filling
As part of the facilitative measures for taxpayers, the CBEC vide
Notification no. 56 to 64 dated November 15, 2017 notified
following changes in view of the difficulties being faced during
the return filing process, the return filing process is to be further
simplified in the following manner:
All taxpayers would file return in FORM GSTR-3B along with
payment of tax by 20th of the succeeding month till March
2018.

8 | DECEMBER 2017

3. Time limit of filling of return FORM GSTR-5 by a nonresident taxable person, under subsection (5) of section
39 of the CGST Act read with rule 63 of the Central Goods
and Services Tax Rules, 2017 for the months of July 2017,
August, 2017, September, 2017 and October, 2017 till
December 11, 2017.
4. Form GSTR 5A for the month of July 2017, August 2017 and
September 2017 by a person supplying online information
and database access or retrieval services from a place outside
India to a non-taxable online recipient referred to in section 14
of the Integrated Goods and Services Tax Act, 2017 and rule
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64 of the Central Goods and Services Tax Rules, 2017, from
November 20, 2017 to December 15, 2017.
5. Time limit of filling of return FORM GSTR-6 by an Input
Service Distributor under subsection (4) of section 39 of
the CGST Act read with rule 65 of the Central Goods and
Services Tax Rules, 2017 for the months of July 2017 till the
December 31, 2017.
A large number of taxpayers were unable to file their return in
FORM GSTR-3B within due date for the months of July, August
and September 2017. Late fee was waived in all such cases.
Ithas been decided that where such late fee was paid, it will
be re-credited to their Electronic Cash Ledger under “Tax” head
instead of “Fee” head so as to enable them to use that amount
for discharge of their future tax liabilities. The software changes
for this would be made and thereafter this decision will be
implemented.
For subsequent months, i.e. October 2017 onwards, the
amount of late fee payable by a taxpayer whose tax liability
for that month was ‘NIL’; it will be ₹25/- per day (₹10/- per
day each under CGST & SGST Acts) instead of ₹200/- per day
(₹100/- per day each under CGST & SGST Acts).
Taking cognizance of the late availability or unavailability of
some forms on the common portal, it has been decided that the
due dates for furnishing the following forms shall be extended
as under:
FORM and details

Original due date

Revised due date

GST ITC-04 for
the quarter July to
September, 2017

October 25, 2017

December 31, 2017

GSTR-4 for the
quarter July to
September, 2017

October 18, 2017

December 24, 2017

GSTR-5 for July 2017 August 20, 2017 OR
December 11, 2017
or 7 days from the last
date of registration,
whichever is earlier
GSTR-5A for July
2017

August 20, 2017

December 15, 2017

GSTR-6 for July 2017 August 13, 2017

December 31, 2017

TRAN-1

December 31, 2017
(One time option of
revision also to be
given till this date.)

September 30, 2017

No GST on advance received against supply of GOODs
for all assesses
The CBEC vide Notification No. 66/2017 – Central Tax dated
November 15, 2017 notified that the registered person who did
not opt for the composition levy under section 10 of the CGST
Act as the class of persons who shall pay the central tax on
the outward supply of goods at the time of supply as specified
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in clause (a) of sub-section (2) of section 12 of the said Act
including in the situations attracting the provisions of section
14 of the said Act, and shall accordingly furnish the details and
returns as mentioned in Chapter IX of the said Act and the rules
made thereunder and the period prescribed for the payment
of tax by such class of registered persons shall be such as
specified in the said Act.

Comment: Therefore all persons (below or above ₹1.5 crores
limit) shall not be required to pay tax on advance received
against future supplies of goods. This facility was allowed only
to persons below the ₹1.5 crores limit which will continue
to enjoy the relaxation from October 13, 2017 but all other
taxable persons (other than composition) will now enjoy from
November 15, 2017 onwards.

Press Release on Changes recommended in
Composition Scheme
The GST Council in its 23rd Meeting held at Guwahati on
November 10, 2017 recommended following changes in
Composition Scheme under Section 10 of CGST Act, 2017
subject to necessary amendment in the CGST Act and SGST
Acts:
Uniform rate of tax at 1% for manufacturers and traders:
Earlier in case of Manufacturer 1% composition rate applicable
and 2.5% in case of trader as per section 10 of CGST Act 2017.
GST Council recommended for application of uniform rate of
1% on trader & manufacturer.
Further, turnover only for supply of taxable goods will be
considered for the tax liability in other words turnover of
exempted goods will not be considered in Total Turnover.
Introduction of Threshold of Rs. 5 lac for Composition
taxpayer in respect of Services provided by them: Supply of
services by Composition taxpayer up to ₹5 lacs per annum will
be allowed. Earlier Composition Scheme is not available to a
service provider except restaurants. In such a case, a supplier
of goods who has opted for composition scheme becomes
ineligible for composition as soon as he makes any outward
supply of services except restaurant services. To avoid such
hardships being faced by composition taxpayers, it is now
proposed to allow them to make outward supply of Services up
to r 5 lacs in a year.
GST Council Recommended Composition Scheme threshold
to ₹2 crores: Annual turnover eligibility for composition
scheme will be increased to ₹2 crores from the present limit of
₹1 crore under the law. Thereafter, eligibility for composition
scheme up to ₹1.5 crores will be allowed to composition
taxpayers.

Comment: Operative notification giving effect to the above
Council decisions are awaited.
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Clarifications on Interstate Movement of Goods

Revenue of the States

ITC Available on Inter–state supply of Aircraft engines, Parts
& Accessories: It is being clarified that credit of GST paid
on aircraft engines, parts & accessories will be available for
discharging GST on inter–state supply of such aircraft engines,
parts & accessories by way of interstate stock transfers
between distinct persons as specified in section 25 of the CGST
Act.

The States have collected a total of ₹87,238 crores by way
of SGST in the months of August, September, October and
November 2017. Further on all interstate trade, a net amount
is transferred from IGST account to the SGST account whenever
IGST collected is used for payment of SGST. By way of
settlement an amount of ₹31,821 crores have been released to
the States for the months of August, September and October
2017. ₹13,882 crores are being released by way of settlement
to all the States for the month of November 2017. Further, as
per Goods and Services (Compensation to States) Act 2017,
the States revenues are fully protected against any shortfall
in GST collections. A compensation amount of ₹10,806 crores
have been released to all the States for the months of July and
August 2017 and a compensation of ₹13,695 crores for the
months of September and October 2017 is being released. The
States revenues have thus been fully protected taking base
year revenue as 2015-16 and providing for a projected revenue
growth rate of 14%.

Interstate Movement of Goods not constitute Supply: To clarify
that interstate movement of goods like rigs, tools, spares
and goods on wheel like cranes, not being in the course of
furtherance of supply of such goods, does not constitute
a supply. This clarification gives major compliance relief to
industry as there are frequent interstate movement of such kind
during providing services to customers or for the purposes of
getting such goods repaired or refurbished or for any self-use.
Service provided using such goods would in any case attract
applicable tax.

GST Collection until end of November 2017
A sum of ₹83,346 crores has been collected as Total Revenue
Collection under GST for the month of October, received in
November till November 27, 2017. Over 95.9 lac taxpayers
have been registered under GST so far, of which 15.1 lac are
composition dealers who are required to file returns every
quarter. Over 50.1 lac returns have been filed for the month of
October till November 26, 2017.

Centre’s Revenue
The total CGST income in the months of August, September,
October and November has been ₹58,556 crores. In addition
to this, an amount of ₹16,233 crores has been transferred from
IGST account to CGST account by way of settlement of funds on
account of interstate supply of goods and services in the month
of August, September and October, 2017. Further, ₹10,145
crores is being transferred to CGST account from IGST account

Clarifications on interstate movement of goods were issued recently. Update yourself with the changes. Image: TeshTesh, Wikipedia
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for the month of November 2017 by way of settlement.
The major reason for the gap in income of CGST and SGST
has been that more CGST liability has been discharged
using transition credit rather than by way of cash. Thus,
taxpayers are using the balance credit available with them
in the previous tax regime, which is the reason of gap in the
Centre’s revenue.

Companies Act and Legal
Procedure for appointment of New Director in place
of Disqualified Director
The Ministry of Corporate Affairs (MCA) has recently
disqualified many Directors of companies that failed to file
their MCA annual return. The recent decision by MCA has
left many companies without a Board of Directors. Some
Directors who hold Directorship in multiple companies have
also been disqualified, even if only one of the companies
failed to file MCA annual return.
The existing director or the promoters can make an appeal
to ROC and appoint a new director under section 167(3) of
the Companies Act, 2013 in place of disqualified director by
submitting the requisite documents. The documents to be
submitted are as follows:
1. Form DIR 2 i.e. consent letter of Director.

continuous period of three financial years of the Companies
Act, 2013.

MCA notified Companies (Accounts) Amendment
Rules, 2017
The Central Government has made amendment to the
Companies (Accounts) Rules, 2014. MCA, vide a notification
dated November 7, 2017, substituted the e-form AOC-4
and introduced revised e-form AOC-4 for filing of financial
statement and other documents to the Registrar.
The major change in the form is introduction of a new section
named as details of Specified Bank Notes held and transacted
during the period from November 8, 2016 to December 30,
20l6:
Particulars

SBNs

Other denomination
notes

Total

Closing cash-in-hand as on
November 8 2016
(+) permittted receipts
(-) premitted payments
(-) non-permitted payments
(-) amount deposited in the
banks
Closing cash-in-hand as on
December 20, 2016

2. Address and identity proof of the appointee Director.
3. Affidavit from Appointee Director duly notarized declaring
that he is not disqualified and have given consent to
become Director.
4. Form MBP 1 i.e. Notice of Interest by Director.

Scan the QR Code to download MVAT
and GST related complete update
report.

5. Form DIR 8 i.e. Intimation of Director are as per section
164(2) Rule 4 of the Companies (Appointment and
Qualification of Director) Rules, 2014.
6. Proof of shareholding of the promoters/shareholders
(who appoints the new director) like share certificates
or Register of members along with certification by
professional with membership number etc, along with
copy of last available Annual return and Balance sheet.
7. Copy of resolution for appointment of the new
Directors along with the copy of notice and explanatory
statements.
The above documents to be submitted in hard copy along
with soft copy preferably in pen drive.
It should be noted that above mentioned process is
applicable only for ACTIVE COMPANIES where all Directors
are disqualified under Section 164(2)(a) which refers to
a person who is or has been a director of a company has
not filed financial statements or annual returns for any

Scan the QR Code to download
Companies Act and Legal related
complete update report.

Scan the QR Code to download Banking
related complete update report.

Scan the QR Code to download Income
Tax related complete update report.
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UNCOMPROMISING QUALITY AND BEST PRACTICES
ARE PARAMOUNT FOR OUR INDUSTRY
In conversation with Print Bulletin, the maverick, a proud industry veteran and a well-connected professional
Maneck Davar, Chairperson and Managing Director of India’s largest custom magazine publisher Spenta
Multimedia Private Limited shares many insightful thoughts genuinely beneficial for the next growth curve for
the print industry in India.
The occasion is truly
special to arrange an
interview meeting with
Maneck Davar; he is
recently appointed
as an Independent
Director of Export
Credit and Guarantee
Corporation Limited
(ECGC), and the Vice
Chair of Services
Export Promotion
Council (SEPC) of the
Ministry of Commerce,
Government of India. The two lesser-known yet immensely
important public sector organisations for our industry,
especially the exporters and aspiring exporters amongst
the industry. Mr Davar shared information about the two
organisations, the role he is willing to play to strengthen the
two government organisations, and of course, the message he
is happy to convey to all of us as a member of the industry and
the Chair of the two key export-market-oriented organisations
of the Government of India.
We began the conversation by popping the most challenging
question, but Mr Davar had a very simple and straightforward
answer. The very first reply set the mood for the conversation
that followed: friendly, candid, and immensely insightful.

Q

How do you see yourself Mr Davar, as a
publisher or as a printer?

We are proud of what we do; we are proud of what we
print. Standing on the machine is always a great pleasure
for me. The manufacturing process gives me and should give
every printer, a sense of accomplishment. Essentially, we
are publishers; that is where we started but going back to
the roots made sense for us. Being printers is an extension
of being publishers for us. We have been able to build our
publishing business on the basis of print. We do designing,
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advertising, and content too for a large number of clients;
however, the money is in printing.
Another advantage of Spenta, the physical infrastructure
that we have built over the years, is because of printing. The
infrastructure gives us and eventually our clients the end-toend control over the process and assures top quality. You see,
printing presses on rented properties do not work well in the
long-term, that is where we built this infrastructure, made right
investments at the right time, and the decisions are paying us
dividends.
We are also unique in this space with our robust content and
design capability. Very few printers will have these capabilities
for content and design development. At the same time, not
many publishers, especially the English language magazines
have invested in printing facilities.

Q

Let us congratulate you for being nominated
at the two lesser-known, yet significant
public sector organisations that support and/
play a key role in the export market for Indian
exporters. Would you please tell us about your
involvement in ECGC?
Before I tell you about the two organisations and my role,
let me tell you that no matter how many hats I wear and
how many organisations I associate with, I devote the
right amount of time to the organisation. You will be happy
to know that my attendance for the board meetings for all
my associations is over 90%. I set aside that time for my
engagements, or I do not involve myself just for the sake of
being associated.
Coming to the two latest engagements, I am happy to be
associated with a listed company with a people-oriented
business. Being a part of such a PSU gives me an opportunity
to do something directly for the people.
ECGC is basically an insurance company that insures exports;
any exporter from India can opt for the insurance cover
from ECGC for the exports of the goods. Unlike any general
insurance company, however, ECGC’s mandate also includes
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support for the exports and exporters. So it is not just a forprofit organisation; it has in a sense a social purpose. ECGC
is also the only insurance company that will insure exports to
difficult or high-risk or troubled territories of the world, which
no other insurance company will insure for the exporters. The
other aspect of the ECGC is cover for the banks. The exporters
are covered by the banks, and if their exposure is higher, they
seek cover from ECGC.
Since I was nominated as an Independent Director of ECGC, I
have argued that just because the company has social mandate
does not mean it cannot pursue profits. No doubt the ECGC is
profitable, but I feel it has greater potential. This argument has
now been accepted by the Ministry of Commerce, Government
of India. The ministry has accepted that we are living in
different times since ECGC was formed in the late sixties, so it
is important to change. I am positive about the future of this
company is because it is a very well managed company. It is
efficient and follows good practices.
Specific to the printing industry, I would advise that anybody
who is exporting should get insurance cover. Moreover, with
our facilities and risk-covers, we are probably the best in the
industry. If printers are exporting their products, they should
consider the option; to put it in perspective, we are the LIC (Life
Insurance Corporation of India, a life insurance company wholly
owned by the Government of India) of the export industry.
Any insurer is good enough, but just as for generations LIC is
a trusted life insurer, ECGC is a trusted insurance partners for
exporters in India.

Q

Will you please share more details about
SEPC, you other association?

At SEPC, the printing is looked at as a service, any pre-press
work, for example, will be classified as the services export.
Printers will have to be a member of SEPC to avail service
export benefits. Including travel and tourism, healthcare
tourism, logistics, architecture, financial services, information
technology, and entertainment, SEPC has 14 services under its
jurisdiction. Printing is undoubtedly one of the services.
Over a period SEPC suffered because we did not have many
senior-level appointments for a long time. Now it is going to
change; I am looking forward to a few advertising campaigns
as well to increase awareness about our membership among
various service-sectors.
I am also looking forward to partnering with Print Bulletin that
reaches out to the members of BMPA and MMS in Mumbai.
You see, as an association and as the trade magazine you
have a greater role to play in supporting us in reaching our
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What is ECGC?
The ECGC Limited is a Mumbai-based company, is controlled
by the Ministry of Commerce, and wholly owned by the
Government of India. It provides export credit insurance
support to Indian exporters. The Government of India had
initially set up Export Risks Insurance Corporation (ERIC)
in July 1957. It was transformed into Export Credit and
Guarantee Corporation Limited (ECGC) in 1964 and to
Export Credit Guarantee Corporation of India in 1983. The
ECGC facilities include:
•

Offers insurance protection to exporters against
payment risks

•

Provides guidance in export-related activities

•

Makes available information on different countries
with its credit ratings

•

Makes it easy to obtain export finance from banks/
financial institutions

•

Assists exporters in recovering bad debt

•

Provides information on credit-worthiness of
overseas buyers

Source: www.en.wikipedia.org

audience, the service providers. I will welcome any suggestions
from you to further our association that will mutually benefit
– in increasing awareness about SEPC and in increasing our
membership, as well as, expending support to your members
through knowledge sharing and of course, our services if they
choose to be SEPC’s members.

Q

It is our pride that one of our own and one of
us is leading the organisation. What kind of
information would you be able to share with Print
Bulletin?
Thank you for the kind words.
You see, beyond advertising, I think it is important for our
potential members, including printers to understand that we
are here to support and promote services exports. We shall do
all that is necessary to support the service-sector in exploring
possibilities. Let me give you an example. If printers say they
want to explore a particular global market, Africa for example,
we shall not only provide them with information such as the
market potential, forward-looking trends, and forecasts, we
shall also support in tying up meetings with African trade
associations or trade-groups to explore the bilateral business
possibilities or we shall help our printers to participate in the
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trade shows across African countries. We are after all an export
promotion council so we will do the best we can to support
our members.
We shall share more information with all the associations
where we need to increase our membership. Print Bulletin and
the two associations behind the joint publication can help us
reach the printing fraternity members to spread awareness
about SEPC and our membership. Print industry forms a small,
rather a minuscule share of SEPC’s membership base of about
3,000 members across 14 service-sectors. A large portion of
this membership base is from the travel and tourism industry. I
am keen on expanding the membership base and diversify it as
much as possible to as many service-sectors possible.
Another possibility that I see in knowledge sharing is
contributing various data-analyses we are planning to do
shortly. We have vast amounts of data through the Ministry of
Commerce, and we can use the data to help identify various
growth markets, explore the possibilities of export basis the
experience of the existing few exporters from your or across
industries to a particular global market, and the options are
many.

Know more about SEPC
SEPC is an apex trade body that facilitates service exporters
of India. As an advisory body, it actively contributes to the
formulation of policies of Government of India and acts as an
interface between the services industry and the government.
SEPC has been instrumental in promoting the efforts of Indian
service exporting community, and in projecting India’s image
abroad as a reliable supplier of high-quality services. IT organises
a large number of promotional activities such as buyer-seller
meets (BSM) – both in India and elsewhere, overseas trade fairs/
exhibitions, and India pavilion/information booths in selected
foreign exhibitions to demonstrate the capabilities of Indian
Services Industry.
The Council encourages and monitors the observance of
international standards and specifications by exporters and
keeps abreast of the trends and opportunities in global markets
for services and assist members in taking advantage of such
opportunities to expand and diversify exports.
Set up in 2006, SEPC now has a strong membership base of more
than 3,000 members from the 14 service sectors which come
under its purview. Members of SEPC can avail of befits of the
SEIS and other Schemes of Ministry of Commerce and Industry,
Government of India.
To know more, please visit http://www.servicesepc.org

Source: http://www.servicesepc.org
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Q

BMPA carried out a project for increasing
print exports. We surveyed and identified
Ghana as a potential market from Africa for
exports. However, the project did not take off
after the initial surveys, how can we be benefited
by SEPC to revive such projects and help our
members?

We can certainly help. Since you have conducted the initial
survey, let us identify and support you in arranging buyer-seller
meets or identify the trade shows where the printers from India
can participate or even support you further in closing the loops
to ensure print exports to the country.
SEPCs mandate is service-export facilitation, and I would be
more than happy to see print-exports grow. As an industry,
I would love to see growth and expansion of the industry
beyond India.

Q

We are excited to receive a positive
response from you. At the same time, we are
aware how exports can help the industry grow
at a rapid pace. However, there are not many
exporters from our industry. What do you think is
stopping us as printers and as an industry?

Let me say it loud and clear. There are many factors, but the
two most prominent ones are our practices and attitude.
Many years ago Spenta participated in the London Book Fair.
We were shocked there when many buyers just refused to
talk to us because we came from India. That is how we have
apparently created a bad name for ourselves; this must change
before we think of growth in India or abroad.
Uncompromising quality and following global best practices
is the need of the hour for our industry in India. Undercutting
competition, short deliveries, quality compromises and many
such methods are not just creating a bad name for us, the
individual print businesses but for us as an industry. At Spenta
we refuse to follow such tactics; see how unfortunate this has
become that we refer to these ill practices as business tactics.
We at Spenta produce only things that make us proud,
anything less than that is unacceptable. I think when we
all, as an industry, would follow such quality standards and
global best practices without any dilution, we shall be able to
grow within India and abroad. However, to be able to achieve
growth, we must fix our attitude and bring about a positive
change in individual and collective determination.
I hope you agree with my observation!



MARKETPLACE
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‘NE
Tanay Kumar, Balkrishna Mahajan, Bhavika Shah,
Hemant Randive and Faheem Agboatwala (L-R)

On December 16, 2017, the print-industry professionals of
Mumbai gathered at The Lalit to understand What’s Next? at
the Print Business Outlook Conference organised by NPES, USA
and BMPA. The conference commenced with the traditional
ceremony of lighting of the lamp by the representatives of
the printers’ and print manufacturers’ associations, including
Mehul A. Desai, President, BMPA and Tushar Dhote, President,
MMS.

Blurring the lines between real and virtual
The rock star-like presentation by the Associate Professor
of Professional Practice at the USE Annenberg School of
Journalism, Robert Hernandez began with a quick quiz and
distribution of three-dimensional viewing devices to a few
winners. Later during the presentation, these people could

What colour do you see?
The conference began with the most crucial yet much-ignored
aspect of print production – colour. Robert McCurdy, President
of GTI Graphic Technology Inc., threw some light on this critical
aspect of the print process. Lighting drastically affects the way
we perceive colour – from bright daylight to cloudy overcast
day, from indoor illumination to the display lights at retail
outlets change the way various colours are seen by the people
– from those who design the print-products such as packaging,
the marketing professionals, to the end-customers who would
buy the product delivered in the printed product.
Each passing day, printers are facing increasing pressure
from the marketing and brand teams to ensure standardised
colour reproduction to ensure consistency of branding for
the consumers. “When an item is viewed, the colour we see
is a result of the colour quality of the light source and the
reflective characteristics of the item. This very characteristic of
how we see colour makes it important that we have quality
and standardised lighting to judge the accuracy of colours.”
Speaking at the conference, Mr McCurdy proudly adds, “To
help achieve this goal, industries have developed international
standards for the viewing of colour. Started by my father,
GTI Graphic Technology is the market leaders in producing
ISO3664:2009 compliant lighting for the print and graphics
industry.”
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Robert Hernandez says that augmented reality is here to stay, and that is the
future for print because together they deliver an enhanced content experience.

ASSOCIATION NEWS

XT’ IS INTEGRATION
NPES, USA and BMPA co-organised the Print Business Outlook Conference 2017 in Mumbai. Eminent speakers
from across the globe and our print-professional experts presented ‘What’s Next?’ in print business. Here are the
glimpses of the conference that will prepare yourself for the future of print.
experience the magic of augmented reality (AR) and virtual
reality (VR) on their smartphones, with the use of the device,
much like Oculus or Google Cardboard.
“We often use AR and VR interchangeably, but they are
different. They may lead from one to the other, but essentially
they are different.” Mr Hernandez adds, “Both the digital
technologies help us, the content developers, deliver an
enhanced and enveloping experience to the content consumer
– be it the newspaper reader or a person watching a video
or a visitor to a retail space.” Through his presentation, he
showcased some fantastic and real-world applications of
the two technologies. The Times has successfully used the
digital tool to deliver a printed-digital issue, where a reader
of the newspaper could not only read the news but by taking
a picture of the news-item via the application, could view
the video of the event featured in the report. Much like Print
Bulletin readers can scan QR codes through the magazine to
watch the YouTube videos for BMPA and MMS events.
“Increasingly, these technologies are getting more accessible to
the end users as well as content developers. Be it 360-degree
videos or integration with print applications, the AR and VR
are here to stay.” Mr Hernandez adds, “It is an opportunity for
the content developers to experiment, explore, and expand the
possibilities of the print medium with digital technologies to
deliver an enhanced experience and create differentiation in the
market.” He assured the gathering of printers that the print will
not vanish, in fact, it will tightly collaborate and integrate the
digital technologies to leapfrog in the future.

Furthermore, the millennials’ demand for exciting and
unique, personalised yet cost-effective products will push the
marketing and branding professionals to push the boundaries
of print to deliver more one-of-a-kind packaging, more
personalisation and more attractive yet cost-effective printed
products to deliver their products to the markets. “Digital is the
way forward – it opens up the world of diverse possibilities.
From different substrates to creating textures, finishes, and
even a wider range of inks. Digital aids ‘mass-producing
unique’ in a much cost-effective way,” claims Mr Appadurai.
According to him, the future for print is clearly in digital.

Consumer focus and integration of media is the next
The panel discussion led by BMPA’s immediate past-President
and the Managing Director of Hi-Tech Printing Services Private
Limited Faheem Agboatwala focused on exploring the future
in print from the four experienced design professionals with
distinct backgrounds.
According to Bhavika Shah, the Founder and Creative Director
of Beyondesign, “Print is evolving!” With the changing and
primarily increasingly intersectional design approaches based

Youth demands ‘unique’ and ‘personalised’ products
Presenting lots of data and marketing analyses as usual, and
convincing the gathering with his effective presentations,
A. Appadurai, Country Manager – India and Sri Lanka at HP
Indigo and Inkjet Press Solutions, says, “India is the country of
the largest population of the millennials; those who are born
between 1980 and 1990. This generation and the generation
next not only need more to read and educate themselves,
but they also need more unique, personal, yet cost-effective
product solutions.” Mr Appadurai vouches that the growth for
print in India will come from the demand for print and printed
products from the younger buyers.

Standardised lighting and viewing conditions are immensely crucial
for accurate colour reproduction, from design to final product,
through print production. Image: GTI Graphic Technology

DECEMBER 2017 | 23

ASSOCIATION NEWS

on the needs and demands of the
clients and consumers, the demands
of the print industry are changing and
evolving. If they are not, they must.
“Design disciplines are blurring. We
are no more graphic or industrial
or interactive designers: we are
increasingly expected to design and
deliver experience across the mediums.”
Ms Shah adds, “The possibilities in print
are endless provided the designers and
printers take advantage of them at the
opportune moment.” We all know and
agree, change is the only consistent, however, according to
Ms Shah, the key is to stay with the times, experiment and
redefine. Convinced with the power of print, Ms Shah says, “A
little while ago, print changed the world. Now, the world is
changing print.”
Speaking of the times when the print changed the world,
Hemant Randive, Vice President of Production Services at
FCB India says, “No doubt the print is changing. It must, to
keep up with the demands, needs and the aspirations of the
contemporary buyers.” He shared numerous examples of how
the print, especially the journey of newspaper advertising
has evolved and become more dynamic and interactive. “We
have designed and delivered full-page, double-page and even
advertisements on special paper. We have also designed and
delivered ‘talking’ ads, but the next is undoubtedly a lot more
personalised,” Mr Randive says, “I envision the time soon in
the future when you will receive your newspaper with your
name printed on it and the news items featured according to
your preference and liking.” Surely today this future may seem
distant, but if we glanced through the rapid pace of change in
print in one generation of a print professional, like Mr Randive
himself, his prediction seems all the more likely and soon.
Presenting his thoughts through the discussion, Balkrishna
Mahajan, the Founder Director and Principal Designer of
Ticket Design said, “Leveraging design thinking is far more
important than the design itself.” According to him, design
cannot be a product or object specific, “design is a process,
and it must result in a process that defines the various aspects
of development through design thinking. “Design must
fundamentally change the way we look at the product or the
process. If it does not, the design will remain a superficial
exercise,” Mr Mahajan shares an example, “Adding one more
blade to the razor did not mean anything. However, the ground
up design thinking by competition disrupted the market.”
He adds, “Design must be a part of the thought process so
that the product is delivered to the best of the abilities using
multiple technologies, techniques, and processes – just like
some experienced printers add their signature effects to the job
by combining multiple technologies.”
CEO, Co-founder and Chief Creative Officer of Fractal Ink
Design Studio Tanay Kumar admits, “As much as 90% of our
company’s revenue comes from the digital media, not print.”
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NPES delegates visited Times of India (TOI) production facility in Mumbai. Tonyraj Rajan from
Times of India not only presented the TOI's production team's journey from delivering on time
to accepting the challenge of producing at the breakneck speed. Today, the TOI team prints all
the copies of the newspaper each night in a mere four-hour production window. The system is
not only made efficient with close collaborations with equipment manufacturers but internal
alignment too. The processes are designed such that preventive maintenance and extremely
quick turn-around times, facilitated by specially and thoughtfully designed modular
parts such as motors and compressors to replace the failed components ensure the TOI

He, however, underlines the fact that print plays an integral
part of the design thought process at his design studio while
delivering experiential designs to the clients and ultimately
the end customers. “Ever so increasingly the final experience
to the end user or the consumer is becoming important and
focus on all the design efforts in the industry. Though digital
is the preferred medium, the print completes the experience
according to a lot of our clients.”

Inking a different ink
Perhaps the most exciting and curiosity-invoking presentation
of the conference was by Nikhil Kaushik, Co-founder of Graviky
Labs, who, among other innovations, can turn air pollution
into printer inks. “If we have to change the pollution levels in
our cities, we shall have to start from bottom up. We cannot
take cars off the streets, we can, however, stop them from
polluting.” Mr Kaushik explains, “Air pollution in the cities
is largely contributed by vehicular traffic, and it is primarily
carbon. We thought of capturing all the carbon to turn it into
ink so we could not only deal with pollution but turn it into
something we all need.”
Through the development process, the minds behind the
innovation not only developed a successful product prototype
but won many accolades. More interestingly, they have won
many hearts – today Graviky Labs’ Air Ink has spread over 45
countries and 1,000 users across the world. “These users help
us with installing the device to their vehicles to collect pollution
that, in turn, is made into Air Ink,” Mr Kaushik adds, “despite
this and many other successful developments, we are working
hard to standardise our processes that battle with inconsistent
supplies, and unwilling original equipment manufacturers who
would be ready to experiment with our inks into their printers.”
Given the rapid pace of development and some exciting
collaborations with printers and artists, the days are not far
in the future when we shall start printing blacks with the inks
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Beyondesign is founded by Bhavika Shah. It is a 12-year-old, Mumbai-based, all-girls design studio that focuses on building profitable and meaningful brands.

produced, or should we say mined, from the soot collected
from our city’s air pollution.

Education and youth will drive book growth in India
Education sector needs a lot of printed material. The young
minds will need to be educated, and they must be supplied
with printed materials – from textbooks and reading materials
to exercise books and lot more. Vikrant Mathur, Director –
Nielsen Book India And Asia Pacific says, “Books are going
to be a growing print sector in India. The sector will not only
see growth but to meet the demand, it will need to adopt
automation and be more efficient.” Printers must understand
the trends in the book market to approach publishers with
the right kind mix to drive growth and numbers for the print
businesses. According to Mr Mathur, the self-help books in the
non-fiction category; a variety of textbooks; and the Indian
English authors’ work of fictions are the top categories for
books in India. He also observed, “legacy or classic books keep
performing in our market, for example, the autobiographies of
our iconic leaders or the novels by classic authors will never
go out of demand in India.” With deeper insights into this
niche yet rapidly growing market, Mr Mathur underlines that
“books are and will remain an important part of our content
consumption habits; unlike any digital form, the tactile and real
physical experience offered by the book is unmatched.”

A new way of doing business
Insisting on the need for automation in print to drive
efficiencies and thereby profitability in the rapidly shifting
market to shorter print runs, Raymond Duval, Director, Ultimate
TechnoGraphics shared the case of photo and photo-book
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market. “Digital medium has changed the way we take
and consume images. We shoot with our smartphones and
cameras, and we hardly print a lot of photographs like the
earlier days. And yet, we want to print and see those select
few photographs beautifully.” Mr Duval adds, “In the world of
digital and short-run prints, only automation will help us scale
our print operations to ensure profitability. What can drive
smaller yet multiple jobs a day is complete automation of the
process from web-to-print and even logistics.”
Does it matter for the consumer who wants to print a photobook whether the print is taken manually or at a particular
place? All that matters that the consumer uploads the images,
order the printed product, and needs it at the earliest at
the most efficient cost. “Manual processes make it almost
impossible for hundreds of such prints to turn into correct
photo-books, delivered to the correct people in the shortest
possible time, and the most efficient way possible. A simple
barcode or a complete backward and forward integration
of the process ensures delivery of the correct product to its
rightful customer.”
The conference underlined many things about the print and its
future. The most importantly, however, it helped the audience
understand that keeping in touch with the changing customer
demands and delivering the products that meet and exceed the
customer demands is the sure-shot way to make your business
future-ready. The conference also underlined the fact that print
is changing, not dying, and one must keep experimenting and
evolving with the changing times to be a part of the future of
print. The simple mantra really, if there is any to understand
the future of print is ‘challenge
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Disrupt the power disturbances
A power quality system analyst with over 30 years of industry expertise, Shridhar Visvanathan, Principal
Consultant of Online Systems and the Electronic and Electrical Safety Consultant for BMPA, is here to guide Print
Bulletin readers in efficiently and effectively handling power issues.
In this article we shall learn more about different electrical
disturbances, their impact on the machines used in a typical
manufacturing set up in the print industry and the selection of
appropriate solutions to tackle with the power disturbances.

Voltage surge that is line swell
A voltage surge, also referred to as an over voltage or a line
swell, is a temporary voltage level increase for durations
ranging from a half cycle (10 ms) to a several cycles. For
reference, consider that a second is equal to 50 cycles, or 1000
milliseconds (ms)
Voltage surges can be caused by large load shut-downs, such
as switching off high-power electric motors and large rated
compressors of Air-con plant. They can also be caused externally
as loads are shed from the utility.
Surges and swells can lead to significant equipment and control
electronic failures.

generation or the distribution network.
Power interruptions halt production and can decrease the
lifespan of electrical equipment. The sudden, unexpected nature
of most power interruptions can also create hardware failures
and crashes in Programmable Logic Controllers (PLCs) hard-disks
and control electronics.
Solutions: Online UPS and industrial grade inverters (< 10 ms
transfer).

Brownouts
Brownouts, or voltage reductions, are conditions in which
the supplied voltage level has been restricted below normal
minimum levels for an extended period that may last hours.
Overcapacity and other electrical network issues can force
utilities to intentionally create a brownout condition to
compensate for high demand on the electrical power grid.

Solutions: Online Active Voltage Conditioner or AVC, Online
Uninterrupted Power Supply or UPS, and Ferro-transformer.

Brownouts can negatively impact the efficiency and life span of
electrical equipment. They can also result in hardware crashes
and occasional equipment failure.

Power interruptions

Solutions: Automatic Voltage Stabilizers

Power interruptions are a complete loss of voltage for an
extended period of time.

Voltage Sags

It is caused by the total power disruption that is typically caused
by the high tension (HT) line tripping and failure in the utility’s

Voltage sags, also known as under-voltage, are a temporary
decrease in the voltage level. The drop typically lasts at least
one half cycle, but can endure for up to several cycles.
Voltage sags are a result of large load start-up and utility
switching. While short-lived, these disturbances can reduce the
efficiency and lifespan of equipment & cause electronic failures.
Voltage sags are a persistent, unpredictable phenomena.
Thought short-lived, the repeated exposure to voltage sags can
result in hardware failures and crashes in PLCs and other control
electronics.
Solutions: Online Active Voltage Conditioner or AVC, Online
Uninterrupted Power Supply or UPS, and Ferro-transformer.

Notes: Author Shridhar V. wants to acknowledge inputs from
Credits to: Power Quality by C. Sankaran (CRC Press). Product
images use in the article are for representation only; they should
not be considered as recommendations.
Industrial-grade, online UPS are apt solutions to deal with power
interruptions. Image: ABB power conditioners, Wikipedia
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PB knowledge-partner acquires
G7 certiﬁcation
In the recent Ideallaince G7 Expert Level certification programme for Printing consultants and Printers at Shanghai
Printing and Publishing College in November 2017, K.Panthala Selvan, gets certification.
Idealliance is a global industry association representing the
visual communications industry, comprised of content and
media creators, and their print and digital service providers,
material suppliers and technology partners. Serving thousands
of member companies employing hundreds of thousands of
professionals, Idealliance provides an open and cross-industry
platform for motivated professionals to create a more sustaining,
competitive, and compelling graphic and visual communications
industry. The association capitalizes on its integrated capabilities
to advance proven technical and management best practices,
deliver best-in-class research, education and certification, and
lead a connected community toward innovation and inspiration.

What is G7?

All G7 printing systems have a “shared neutral appearance,”
meaning that files prepared for any G7 printer should look
pleasing on any other. This has profoundly simplified and
improved CMYK file exchange.

Bringing RGB Benefits to CMYK :
Exchanging RGB files has always been easier than exchanging
CMYK files. Whether it’s a TV signal, a web image or a video, an
RGB image that looks good on one display (monitor or projector)
usually looks pleasing (if not exactly the same) on any other.
This is because all video display devices produce the Colour
“grey” from equal RGB values, and typically share a common
2.2 gamma. So black-and-white images appear very similar, no
matter where they are displayed.

G7 is an Idealliance specification that defines a universal
appearance for B&W imagery (or a printed grey scale), as well
as how to calibrate and control any printing or proofing system
to achieve that appearance. It is also the basis of GRACoL
and SWOP, and the new CGATS.21 suite of Reference Print
Conditions.
G7 uses the same CMYK calibration curves as traditional TVIbased calibration, but with much more valuable results. Un- like
TVI calibration, which is unrelated to human vision, G7 is based
on visual appearance, achieving the same pictorial qualities
of tonality and grey balance across all print technologies. By
controlling greys, Colour images also look as “pleasing” as
possible without ICC profiles. For even more accuracy, and
Colour-critical work, G7 should be combined with ICC Colour
management.
In addition to being a specification, G7 also defines a simple
method for calibrating CMYK printing devices. Part of the
success of G7 is related to the ease of calibration. More than
1,500 printers worldwide have received G7 Master status by
demonstrating their ability to print to G7.
By focusing on visual appearance rather than mechanical
variables like TVI, G7 offers many benefits.
When used with ISO-standard ink and paper, G7 helps offset
printers simulate a GRACoL® or SWOP® proof without a
custom press profile.
G7 brings some non-offset printing (e.g. dry-ink digital) close
enough to GRACoL or SWOP for certain work. Higher accuracy
can be achieved by adding ICC profiles.
An ICC profile made after G7 calibration can have a longer life
and achieve higher accuracy than one made without G7
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G7 uses the same CMYK calibration curves as traditional TVI-based calibration,
but with much more valuable results. Un- like TVI calibration, which is unrelated
to human vision, G7 is based on visual appearance, achieving the same
pictorial qualities of tonality and grey balance across all print technologies.
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G7 is the first “universal standard” for how to print grey
in CMYK. Before G7, tonality (lightness and contrast) and
grey balance varied widely on different presses and printing
technologies. One perfectly good press might be very dark while
another was very light. One might have a natural bluish cast
while another had a natural reddish cast, etc. Every printing
process needed its own custom CMYK files, and sharing files
between printers often required extensive (and expensive)
prepress corrections.
To address the differences between presses, G7 established
a carefully researched definition of grey balance and neutral
tonality, based on typical offset printing, and instituted a
simple method of calibrating any printing system to match that
definition.

G7 Tonality (NPDC)
G7 tonality is the relationship between the dot percentage and
printed neutral density of two neutral grey scales, one printed in
black only, the other printed with “balanced cmy” percentages.
The G7 neutral density values of these grey scales were
determined by testing the natural performance of multiple offset
presses using ISO-standard ink and paper. The results were
averaged into a set of “neutral print density” curves (NPDC).
A formula adapts the NPDC curve shape to any available
maximum ink density, maintaining highlight contrast but
compressing or expanding the curve in darker tones, as shown
in the G7 NPDC FanGraph.

Consistency
Colour is an important part of why people embrace (or reject) a
brand
Colour greatly contributes to perceived value of quality
Colour and Colour quality enhance consumers’ experience with
the product and add to its public reputation
Colour is one of the most emotional attributes of a brand
Colour consistency reinforces trust. Inconsistency with Colours
associated with a brand subconsciously diminishes it, and
erodes brand loyalty

Efficiency
Reduced design times, faster turnaround as design occurs
internally rather than on press
Reduced cost of proofing and shipping prior to print
Reduced need for on-site press checks, travel, and other tasks
based on visual approval methods
Reduced waste and make ready time during press runs
Higher consistency in reprints

Communication
Data exchange for purchasing and print buyers to assess supply
chain performance
Clear expectations for supply chain partners regarding
acceptable work

G7 Grey Balance

Overall increase in consistency, efficiency and savings

G7 defines grey balance in two parts:

Why Print Service Providers Choose G7

A standardized scale of cmy percentages that should appear
neutral to the eye, and the a* and b* values for each scale step
The grey-scale cmy percentages were derived using a formula
based on the traditional 50c, 40m, 40y grey balance ratio. Exact
values appear in the “G7 How-To” booklet and in Column 5 of
the P2P25 target. The a* and b* values for any step of the grey
scale vary according to paper Colour and can be calculated
by these simple formulae: a* = paper_a* x (1 - C/100) b* =
paper_b* x (1 - C/100)

Print service providers of all types know that a measurable,
predictable, and uniform Colour management process provides
significant business advantages. For printers to make money,
orders must be turned around quickly, they must be consistent
and they must predictable. Whether the process is: offset, flexo,
gravure, screen, wide format, digital (toner and inkjet), industrial
inkjet, or dye-sublimation, G7 can do it!

G7 grey balance is “paper-relative,” meaning that images
printed on different-Coloured substrates appear slightly different
when viewed side by side. When viewed individually, how- ever,
each appears neutral to the eye, thanks to a process known as
“visual adaptation,” through which the eye uses the surrounding
white paper as a neutral reference.

Why Brands, Buyers & Creatives Choose G7

G7 Compliance Levels
Grey
Balance

Tonality

Shared
Newtral
Appearance

•

•

•

•

•

•

•

•

•

•

•

Overprints

Entire Colourspace

Grey
Close match in newtral
greys but may exhibit
difference in coloured
areas
Targeted

If all print products have the same grey balance and neutral
tonality defined by G7, they will look remarkably alike to
the human eye, a key component in effective brand quality
management.

Close match in greys
and solid colours but
may have differences in
some coolours

Brands, Buyers & Creatives use qualified G7 suppliers because…

Close match across a
G7-based colourspace

Colourspace
•
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AUTOMATED WORKFLOWS THAT
POWER CORRUGATED PROFITS.

EFITM Corrugated Packaging Suite

EFI Nozomi C18000

The EFI Corrugated Packaging Suite fuels the fundamental processes for
your corrugator business. Optimised for both sheet plants and full box
plants, EFI offers the first end-to-end, single-source digital workflow solution
featuring cost estimating, product configuration, data analysis and order
management. Maximise profits.

Automate success at efi.com

LET US BE THE FUEL

Nothing herein should be construed as a warranty in addition to the express warranty statement provided with EFI products and services. EFI, FabriVU, Fiery, the Fiery logo, and VUTEk are trademarks
of Electronics For Imaging, Inc. and/or its wholly owned subsidiaries in the U.S. and/or certain other countries. ©2017 Electronics For Imaging, Inc. All rights reserved.
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Vishful Thinking
In this column, our industry veteran Vishwanath Shetty of The PrintWorks presents us his
tongue-in-cheek view of the recent political news.
Damage Control
Recently during the Gujarat assembly elections, Indian Youth
Congress posted a crude meme on Prime Minister (PM)
Narendra Modi on the official Twitter handle of its online
magazine, Yuva Desh. The meme showed the US President
Donald Trump and the British PM Theresa May making fun of
the English pronunciations of our PM.
Congress spokesperson Randeep Singh Surjewala was quick
enough to distance the party from the post by the youth
wing, and he categorically stated on a television channel:
we respect the county’s Prime Minister. Youth Congress
quickly deleted the tweet as a damage control measure.
Vishful indeed are the politicians stooping down to the level
of insulting the country’s PM to get a mileage in the election
campaign, knowing well that the prime minister has in the
past leveraged the chai-walah comment to his advantage by
conducting the famous chai pe charcha, a format of meetings
with the grassroots in the constituency to mobilise voters.

A chillar thought on Chhillar victory
On November 18, Manushi Chhillar from India won the title
of the Miss World at the pageant finale in China. Congress
leader Sashi Tharoor tweeted on the next day: what a mistake
to demonetise our currency! BJP should have realised that
Indian cash dominates the globe. Look even our chillar (small
change) has become Miss World. Twitteratti was quick to
point out the difference between Chhillar the family name
of the Miss World winner and chillar, literally small change,
but also used to mean as insignificant or unimportant. The

politician in him was vishful that the statement would be treated
as a creative comment and appreciated. He never thought his
chillar comment will bomb so badly! Mr Tharoor could catch a
chill over the slip up.

Leave the religion alone, politicians!
Archdiocese of Gandhinagar, Archbishop Thomas Macwan,
released a signed communique on November 21 that urged
to “save secularism and India from the nationalist forces [that
were on the] verge of taking over the country.” Though he
meant Hindu forces, he was cleverly or avoiding the term. Very
cunningly, no party has been named. In all respects we can
guess that the communique referred to the Bharatiya Janata
Party (BJP). In an interview to a television channel, the vishful
Archbishop Thomas Macwan, was completely cornered and
admitted that he himself is a nationalist without realising the
double edged question.

Gods at the mercy of RBI with the old currency
Most leading Kannada newspapers reported on December
4 about how God could not help God! After a year of
demonetisation, devotees at the Government endowed
temples offered God the old currency notes of 500 and 1,000
denomination to the tune of over ₹10 crores. The Government
of Karnataka appealed to the Reserve Bank of India (RBI) to
exchange those notes claiming that the fund can be used for the
betterment of the temples. RBI has rejected the appeal. Vishful
devotees made their vow during the currency was valid and
hence offerings in old currency should be valid, they thought!
When Aurangzeb replaced Shah Jahan…

After a year of demonetisation, devotees at the Government endowed temples offered God the
old currency notes of 500 and 1,000 denomination to the tune of over ₹10 crores.
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“When Aurangzeb
came in place of
Shah Jahan…was
there an election?”
asked senior
congress leader
Mani Shankar Iyer
with reference to the
remarks of dynasty
rule in his party
and on the recent
election of Rahul
Gandhi (RaGa), the
Gandhi scion, as the
Congress President.
The opposition
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From the advertisement aisle
humorously rejected the comment by
saying, “we do not want the Aurangzeb
rule. Vishful indeed the Congress leader
did not realise he was accepting it is
indeed a dynasty rule in the Congress
party.
Raj bhakt or Rome bhakt?
In the heat of Gujarat elections,
Congress Vice President and the star
campaigner RaGa visited the famous
Somnath Temple. PM Modi and the BJP
leaders had many comments targeting
this visit to the temple by RaGa.
Congress leader and a senior lawyer of
the Supreme Court of India Kapil Sibal
defended his party leader and replied to
his opponents from the BJP, “You have
quit Hindu religion. You have embraced
Hindutva which has nothing to do with
Hinduism. You are not a real Hindu.”
May I ask the senior political leader and
the learned lawyer of fame Kapil Sibal to
kindly explain his vishful interpretation of
Hindutva and Hinduism?

Win the hearts of children to win new customers and families for your products;
this is the new paradigm in advertising in India. Though not a new strategy, it has
been increasing by leaps and bounds in recent years. You may recall one of the
most famous advertisements of the 80s and the 90s, the ‘Rasna Girl’ popularised
the orange drink. With the rising health awareness among the consumers, the
market has now shifted to natural, 100% fruit juices. What has refreshed our
‘Rasna Girl’ is a comment by veteran adman Alyque Padamsee: “When the
agencies are short on creativity, they pop kids into ads for an immediate emotional
rapport.” as reported by the November 13 edition of Times of India.
In my opinion it is a rather arrogant, and perhaps, ignorant for an advertising
wizard to make such a statemented. The times and market dynamics have certainly
changed since Mr Padamsee ruled the ad-world with his maverick campaigns.
“Today children are increasingly a part of the conversation in a family’s purchase
decisions; specially in categories like consumer durables, cars and even new
homes. In the case of technology products like cell-phones, they are sometimes
better informed than their parents. They are also important influencers about
various social issues and how their families respond to them,” explains, Anvar
Ali Khan, Senior Vice President and Strategy Consultant at JWT. Prahlad Kakkar, a
senior advertising professional, adds that if the child is cute, it helps with better
recall for the advertisement.
Flipkart has pushed the limits with its television ad-campaign where children are
shown as adults, making purchase decisions. No doubt the advertisement and the
brand Flipkart has built great equity with the campaign.
I would not hesitate to say that Mr Khan’s assessment of the contemporary market
shift is more accurate: kids today are far more informed than adults in some areas,
particularly food chains, mobile phones, computers and automobiles – thanks to
internet and social media. No wonder they are grabbing all the attention from the
general audience and from the ad-world.
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Tomorrow Never Comes
Iqbal Kherodawala of Printline Reproductions holds a mirror up to us with his to-the-fact, yet
hilarious articles about our ‘typically Indian’ habits.
“One of the greatest labor-saving inventions of today… is tomorrow.”
~Vincent T. Foss

A quote that sums up my countrymen is the one above. Starting
with me.
I am supposed to generally submit his articles in the first week
of every month, more often than not (and that’s being kind on
myself), I generally submit my views generally just when the
magazine is about to get into print and I am threatened with the
use of a cartoon in place of my last page. All of us are literally
masters at this game. This month, we will review one more
quirk of the Indian, whose prime quality of Procrastination
decides on everything else that he faces in his/her life.
The Dictionary defines Procrastination as “the habit of
delaying or postponing something” and the average
you and me would define it as the dithering, delaying
tactics, stalling, temporizing, hesitation, vacillating, humming
and hawing; dilly-dallying, shilly-shallying, etc etc (giving so
many meanings to one word is another art of procrastinating
rather than a more meaningful article). But what makes us so
great in this?
We Indians believe in Punar-janam. And once someone has been
clearly identified as one who has many births before Moksha, he
is pretty relaxed about how much he is supposed to complete
in one lifetime. The Goras and the Southeast Asians have, but a
mere one-lifetime to get their achievements, their good deeds,
their commitments, their functions, their celebrations, their
research and discoveries done in a set number of years and
hence are always in a hurry. But us Indians…..what’s the rush?
As Robert Benchley says, “Anyone can do any amount of work,
provided it isn’t the work, he is supposed to be doing at this
moment”. And if I have all the time in the world to finish what I
have to achieve, why be in a hurry?
So, if I want good governance, I am in no rush. I will definitely
vote for a good party or a good candidate next time. If I want
my local body to repair the road, remove hawkers, give me
clean water, provide a good public transport, reduce polluting
industries, give me more gardens, I am definitely going to make
a lot of noise and make them work surely in the near future.
If I want to follow traffic rules, do not like honking, allow the
elderly to cross the road, allow children a right of way, travel
in a non-polluting car, park so that nobody gets troubled, I am
definitely wanting to do all this, but not this time, it will happen
very soon.
If I intend to clean my books, become zero-corrupt, pay my
dues in time, not take shortcuts in work, follow the rules of the
land, keep my workers and my staff happy, do all that a good
businessman should do, why do it now? I will surely do this very
soon.

If I want to stop paying money to corrupt officers, if I insist on
following the system, if I want to stick to the rules so that I pay
my entire taxes, if I sincerely want to clean the entire system of
corruption, then I am quite determined to do it, but what’s the
hurry? I will surely do it after others do it.
If I intend to not jump queues, if I quietly allow the person in front
of me to move at his pace without pushing him, if I wait for my
turn and reach the counter when I am supposed to reach it, if I
want to avoid shouting to draw the attention of the person at the
counter, I surely want to the person who should be initiating it,
but why do it today? There is always a tomorrow when I will start
it.
If my children are obnoxiously running around in plane aisles, if
I am shouting for my friend who is sitting 10 rows ahead of me
in the plane and I don’t want to look like a boor, if I don’t want
to jump up to collect my bag as soon as the plane nose lands,
if I want to avoid jostling my fellow passengers in order to get
off the plane, if I want to avoid ducking under ropes to reach the
Immigration counter first, I am 100% going to do it when I travel
next
I will stop criticising the government policies, I will diligently go
and stand in the queue and vote for the next good candidate, I will
try and implement all the new rules that the government insists
that I do, I will question my local MP/MLA/Corporator if they don’t
function the way they ought to, I will question where my hard
earned money is spent instead of cribbing in closed gatherings,
I will insist that every citizen follows the rule, but not this time, I
will do all this once I have the time and energy to do this.
I will spend my time in inventing new ideas, new products, new
services, new concepts, I will stop aping the west, I will stop
counterfeiting ideas which someone already has implemented, I
will refuse to copy a good product without their permission, I will
insist on fresh new concepts in whatever I do, but frankly why
bother? When it is all out there so easy pluckable, why take so
much effort? Why spend our country’s resources on research and
development when someone already has.
I will insist that my child studies on his/her own, I will force them
to prepare their own notes, I will not succumb to the rat-race
of marks, I will shun ‘Tuition Sweat-shops’, I will encourage my
child even if he gets lower marks out of their own efforts and
not through being a rut-master, and I will definitely do all this by
advising my friends and family to do it with their children. My child
is delicate and needs all this propping up to go ahead in life.
In short, my brother Indians, why bother? By the time we
complete our stipulated time on this earth after the 4th or
the 5th Janam, most of these things would have been surely
accomplished if not by us, then by someone and we will be
spared all this ‘naatak’. My theory is very simple. The word
Procrastination is stupidly long and difficult to pronounce. Get me
a simple word and I will surely follow it. Tomorrow.
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