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WATCH THE SLIDE 
WITH CARE AND CAUTION
Downward trend in the AIFMP indices clearly offers 
some relief to the print and packaging industry 
facing immense business pressures.
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The fourteenth edition of PS had a wide plethora of 
speakers to inspire and to share key learnings with 
1,000-member-strong PS20 audience.
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Learn more about critical value addition to 
packaging with hot foiling to create beautiful 
and premium product-solutions for brands.
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BMPA’s empanelled consultants support Print 
Bulletin readers with up-to-date information 
regarding tax updates, banking, and labour laws.
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AIFMP-CRISIL indices have completed another 
year. The good news is the two indices are 
quite stable without extremes.
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Dear Industry Colleagues,

We must thank you for a great response to PS20. Over 950 of you not 
only attended the event but many of you extended the support to PS20 
Commemorative Souvenir. PS is by the printers, for the printers; your 
enthusiasm, that is also reflected through your PS20 feedback, has given 
us the reason to feel jubilant. Each year, your participation rejuvenates 
and reassures us to deliver the best ever PS edition in the following year.

By the time you would receive this issue of PB, we would have been 
out of the hangover of organising yet another successful MMS Lifetime 
Achievement Awards (LTA). It is the MMS-LTA, and the MMS Power 
Lunch and The Round Table prepares us for the fiscal year that begins in 
April. 

We have had a great closing in the last quarter of the current fiscal – one 
of the most successful PAMEX; a great PS, and well-received MMS-LTA 
as well. Hopefully, this momentum will help us power through the next 
fiscal year until March 2021. 

We are aware that the economy is slowing down; the union Budget 
2020-2021 speech has acknowledged the economic slowdown. However, 
we are hopeful that the budget and the provisions specific to MSMEs will 
support our industry through the difficult times our industry is facing.

It is in these challenging times that your organisations – BMPA and MMS 
– are committed to playing a critical role in safeguarding the interests 
of our industry. We are also committed to supporting our industry and 
each one of you through our initiatives for better education and training 
through our knowledge-sharing platforms, amicable resolution of 
disputes through the grievance cell, legal and tax counsellors’ services, 
and advocacy at the national level in AIFMP and different levels in the 
government organisations. 

One of the initiatives to support you better was the BMPA’s annual post-
budget Impact Session. Look forward to reading about this event besides 
the complete, in-depth report of the MMS’ celebrations on February 22. 
So, don’t miss the next issue of PB and until it reaches you next month, 
read about PS20 on page 20, map the journey of AIFMP-CRISIL indices 
and the latest updates of Pridex and Cardex on page 05 and 06.

We look forward to reading from you how you like the PB; feel free 
to write to Prashant Shah at office@bmpa.org or Manohar Ahuja at 
ex.sec@mumbaimudraksangh.org.ur to and fro bus journeys to drupa. 
So are you joining us for drupa?
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Has something you’ve read in PRINT BULLETIN intrigued or 
excited you? Write in and share it with us. We would love to 
hear from you, we shall publish a selection of your responses 
in the forthcoming issues.

Email us at: ex.sec@mumbaimudraksangh.org

We welcome your emails, while reserving the right to edit 
them for length and clarity. By sending us your letters you 
permit us to publish it in the magazine. We regret that we 
cannot always reply personally to your emails.

SEND US YOUR FEEDBACK

Advertisement add 3 mm for Bleed.

* ‘For sale’ etc. ads for members only.

A unique discount is available on annual contracts.
To know more, write to us at admin@bmpa.org OR 
ex.sec@mumbaimudraksangh.org.
Payments to be issued vide cheque favouring: 
Mumbai Mudrak Sangh.
All artworks to be supplied in hi-res PDF or convert to curves CDR format

Full page :  10000 11.7" x 8.25" 

Half page :  5500 (V)11.7" x 4.1" or (H) 5.85" x 8.25

Double spread :  20000 11.7" x 16.5" 

Centre spread :  22000 11.7" x 16.5"

Back cover :  20000 11.7" x 8.25"

Cover inside 2 :   15000 11.7" x 8.25"

Cover inside 3 :   12000 11.7" x 8.25"

Classifi ed :  1500* 3.5” x 2.5”
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Another year of empowering printers
AIFMP-CRISIL indices PRIDEX and CARDEX have completed another year; through the journey of the two 
years of these indices, we have seen many ups and downs. The good news, however, is the two indices are 
quite stable without extremes.

We have been hearing all the news of slowdown and 
facing its effects on the industry for some quarters 

now. At the same time printing and packaging industry 
has been battling with overcapacity, the rising input 

costs, and excessive pricing pressures by the competition 
that is trying to keep up with lowering print runs. What 
can offer some respite is a more rational, data-driven, 
and scientific tool to correctly and more predictively track 

What are the latest numbers?

CRISIL has recently published the Q3 (FY2020) results 
for the indices PRIDEX and CARDEX. In the Q3 of 
FY2020, PRIDEX stands 119.4 and CARDEX at 119.3. The 
downward trend is apparent: year-on-year fall for PRIDEX 
is 6.8 per cent while CARDEX has dropped by 3.4 per 
cent. Quarter-on-quarter fall is 1.6 per cent for PRIDEX 
and 0.3 per cent for CARDEX. While the PRIDEX has 
steadily moved downward from its peak at 126.2 in Q3 
FY2019, CARDEX has almost plateaued since Q1 FY2020 
with a minimal fall of just 0.4 per cent through the three 
quarters.

Is the decline in input costs beneficial for us?

PRIDEX-CARDEX have declined consistently since Q3 
(2019), however, the fall in PRIDEX is twice as sharper 
compared to the fall in CARDEX – 6.8 vs 3.4 per cent. 
Printers may choose to slightly lower the prices of 
their services and products and pass on the benefit of 
falling input costs while guarding the profitability of 
the business; however, the quarter-to-quarter decline 
in input costs are not particularly beneficial for the 
commercial printing industry – micro and smaller print 
businesses in particular – that is 
reeling under the pressure of a more 
widespread economic slowdown, and 
industry-wide shift towards packaging. 
CARDEX’ almost flat developments 
since Q1 FY2020, however, underlines 
that the packaging printers must refrain 
from undercutting each other even by 
compromising on business bottom-line. 
While commercial printers can take 
advantage of lowering input costs, the 
packaging converters must watch the 
market trends closely to stay in sync. 

“After the latest budget presentation 
we shall have to closely watch the 

movements of PRIDEX-CARDEX. The input costs will rise, 
for example, for newsprint and other categories of paper, 
and the higher levies of taxes on stationery items will 
make it tougher for commercial printers,” Sanjay Patel, 
the brain behind the duo AIFMP indices and the Project In-
charge cautions, “Southward trend in the AIFMP indices 
clearly offers some relief to the commercial print sector, 
the industry overall is facing immense business pressures 
– including declining revenues and delayed payments 
from clients.” 

Where can you find the indices?

To know more about PRIDEX and CARDEX follow the link: 
https://tinyurl.com/yayqnp2k OR scan the QR code on 
the cover and bookmark it on your smartphone’s Internet-
browser for quick access. The detailed methodology used 
at computing PRIDEX and CARDEX is readily available at 
https://tinyurl.com/yaqrr65m.

Please note that FY2013-2014 is the base year for the 
twin indices with the index value at 100.

More power to all print company owners through AIFMP-
CRISIL indices!

Watch the slide with care and caution



trends of the input costs for the two prominent industry 
verticals of our industry – commercial printing and 
packaging.

Why do we need these indices?

As businesspersons, our motive is to increase our 
financial base, derive maximum profits, and achieve 
sustainable growth for our businesses. We often come 
across clients telling us about what price should we quote 
for our service. While negotiation is a part and parcel of 
B2B transactions, it is important to negotiate the quotes 
basis some factual and indisputable data. In order to have 
a healthy negotiation we need numbers, a scientifically 
developed data-set that would help us set and demand 
fair prices for our products and services. The AIFMP-
CRISIL indices help printers understand the changes in the 
input costs of different components, such as raw material, 
finance, transportation, and many more, based on which 
we can offer a fair-price quote to the customer, and at the 
same time realise our business’ potential.

AIFMP-CRISIL Indices: a journey worth a retrospect

Each time we conduct business with our clients and 
customers, we are actually ‘dealing’ with them. Most of 
the times, at the end of the day we are discontented and 
unhappy with our performance. A printer working among 
ten more printers, its competitors, is often suppressed 
with the fact that there is another printer who is offering 
a lesser cost for the same product or the service. The 
question is often posed, why should I pay you a higher 
cost for the same job when someone else is ready to 
deliver at a lower cost?

In India, despite the lower per-capita print consumption 
we have a lot diverse and larger print industry creating 
over capacity and putting immense competitive pressure 
on each business operating with the crowded industry. 
Why do we not come together as a community and justify 
our business and demand fair price? Why do we not 
charge prices basis some ethically correct measure? That 
is where the AIFMP-CRISIL indices come into the picture.

“Whenever and wherever we met, be it a regional 
association meeting or the national level meeting of 
AIFMP, the discussions among the printers revolved 
around sky-rocketing costs. The higher prices are also 
deteriorating the investment-to-return ratio; what we 
received in return earlier, we don’t receive now was 
the and is the primary complaint,” says Sanjay Patel, 
past president of BMPA and the Project In-charge, who 
led the project to make the two indices a reality. The 
managing committee members of BMPA and AIFMP, 
who are behind, these indices went through a lot of 
brainstorming, discussions, and observed the typical 



costing patterns concerning the print industry. They also 
identified the different input costs and supported CRISIL 
in calculating different weights for each one of them for 
two print verticals – commercial printing and packaging – 
considering how the input components play a role within 
the vertical, eventually deciding the price for the products 
and the services offered by the two verticals. 

After careful calculations for each of the input cost 
component, the AIFMP-CRISIL team finally came up with 
two separate indices, the PRIDEX for commercial printing 
and CARDEX for packaging. 

Tracking and analysing the journey of the indices

The AIFMP-CRISIL indices begin with the base value as 
100 for both, PRIDEX  and CARDEX, for the year 2013-
2014; and since then the indices display an upward 
movement, a gradual growth rate indicating an increase 
in the input costs for commercial print and packaging 
verticals in the industry. Even though the indices are 
showing a northward trend, the input cost fluctuations 
in CARDEX is more consistent than the PRIDEX, which is 
more volatile. It means there is almost a gradual increase 
of the input costs in the packaging vertical as represented 
by CARDEX. The PRIDEX seems to have crests and 
troughs, significantly seen at point 105.5 (2015-16) and a 
further jump at 114.2 (Q1 FY18)  and the highest value at 
126.2 (Q3 FY19). While for the CARDEX there is a shallow 
dip for 2015-16, later on the values increase gradually 
with an average of 1-2 per cent every quarter with the 
highest value of 122.7 (Q3 FY19).

For a year on year analysis for PRIDEX, for the latest Q2 
FY2019 to Q2 FY2020, there is a downward decrease of 
2.1 per cent which is significant, and for CARDEX it is a 
marginal decrease of 0.1 per cent. Sanjay comments on 
the latest findings that “widespread economic slowdown 
would have affected specific input costs – paper and 
paperboard,  for example. Downward trend in the 
AIFMP indices clearly offers some relief to the print and 
packaging industry facing immense business pressures – 
including declining revenues and delayed payments from 
clients”.  

When the price of the indices fall, it is perfectly fine to 
lower the cost but not lower than the indices as you 
would end up incurring losses. During periods of high 
inflation and volatile economic situations, the input prices 
may get affected leading to an increase in the prices of 
the input costs. In such cases, remember not to increase 
your costs beyond a point, as we all being a part of the 
same business ecosystem, suffer the effects of inflation 
equally. It is advisable to increase your prices owing to 
the fact that there is an increase in your input costs as 
well, but keep it in sync with the indices and not too high. 
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Beautiful packaging with hot foiling 
In a recent media report, Jacques Reymond, Head of Product Marketing Business Unit Sheet-fed at BOBST, 
highlights critical value addition to packaging with hot foiling to create beautiful and premium product-
solutions for brands.

In a competitive and 
brand-bombarded world, 

product differentiation 
plays a key role in drawing 
attention to products – be 
it brick-and-mortar stores 
or e-commerce retail. 
Differentiated packaging 
is the first step towards 
attracting brand buyers 
to the product; however, 
it is getting ever more 
difficult for brand owners 
to deliver packaging that 
instils customer interest in 
the product.

Special finishing 
techniques – such hot 
foil stamping and thermal 
embossing – can elevate 
their product compared 
to others, and provide 
consumers with a visual 
shortcut to the quality of what’s inside. BOBST offers 
hot foil stamping as the solution to deliver differentiated, 
beautiful, and premium packaging to brand owners. Hot 
foil stamping is the process of using heat and pressure 
to apply metallic foil or holograms to materials such as 
light papers, carton board, laminated board, plastics and 
corrugated board.

“In a world where we have very mature markets 
with limited opportunity for major growth, there is no 
question that products need to differentiate themselves 
somehow,” Jacques Reymond, Head of Product 
Marketing Business unit Sheet-fed at BOBST, said, “hot 
foil stamping helps to reinforce the value to the product 
and is often associated with 
premium products. ultimately, the 
box is a marketing instrument, and 
by using hot foil stamping, you 
can convey the quality of what it 
inside.”

The term can encompass simple 
flat foil stamping, deep embossing 
or embossing combined with 
foil stamping, hologram and 
holographic foil application and foil stamping combined 
with micro & structural embossing. Traditionally, gold or 

silver are the most common colors used for foiling, but a 
wide range of colored foils are available.

Application across industries

Hot foil stamping is used across a wide range of industry 
sectors, but most notably in food and drink (particularly 
confectionery such as premium chocolate, wine and 
liquor bottles, and other premium foods), cosmetics, 
electronics, banknotes, business cards, greeting cards 
and art work.

There is no doubt about the value of embellishments like 
hot foil stamping. According to a study by the Foil and 
Specialty Effects Association (FSEA), hot foil stamping 

and other similar enhancements on 
product packaging can help attract 
consumer attention faster and 
keep attention longer than ordinary 
packaging. In another study of 
disposable single-serve coffee 
packaging, the packaging with gold 
foil attracted the study participants’ 
attention 2.5 times faster than the 
control packaging.

It is not just about looking good. Hot foil stamping is also 
used for its anti-counterfeiting properties, particularly 

As a developer of leading hot foil 
stamping machines for fifty years, BOBST 
has the expertise and the willingness 
to invest in future technology to 
ensure it will remain at the forefront of 
providing hot foil solutions to packaging 
manufacturers for years to come.

While hot foil stamping isn’t the only form of differentiation for packaging – cold foil, varnishes and metal inks are just three 
examples of other great visual embellishments – it is a steadily growing sector that is here to stay. Simply put, the effect 
will always appeal on packaging and provide a visual shortcut to the quality of the product inside. Image: BOBST (3)
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in pharmaceuticals, and in technology such as smart 
phones.

The stamp of sustainability

Sustainability is becoming an even bigger priority for 
brand owners and is in itself a means of differentiation. 
Many assume that packaging with foil is not recyclable 
and therefore not sustainable, but a study by the FSEA on 
the recyclability and re-pulpability of foil-decorated stock 
and board validated the recyclability of paper products 
decorated by the traditional hot stamp foil processes.

In addition, the study found that neither hot nor cold 
foil-decorated products would give rise to problems that 
may render the decorated paper products unsuitable for 
recycling.

How is hot foil stamping evolving?

Hot foil stamping has been around in one form or another 
for well over 100 years. The process itself has not 
changed dramatically in that time, but the technology is 
evolving and enabling better efficiency for manufacturers.

A hot foil stamper may be an offline, stand-alone 
machine, or may be in line with a printing press and/
or other units. While mainly sheet-fed, some high-
speed hot foil stampers are web-fed. Whether sheet or 
web-fed, sophisticated handling systems are needed 
to position the substrate and foil between the plate or 

cylinder that holds the dies and that supplying the counter 
pressure. “These machines have seen some remarkable 
advances in recent years,” Mr Reymond, elaborated, “for 
example, normally, hot foil stamping requires several 
passes through the machine – the printing, then the 
enhancement, then the cutting. That is a lot of movement 
on the sheet registration. But BOBST integrated a power 
register in MASTERFOIL 106 PR that overcame that. We 
are always looking to evolve.”

BOBST: The hot foil stamping pioneers

With more than fifty years of experience in the design 
and manufacture of foil stamping machines, BOBST 
has constantly been at the forefront of advances in this 
technology. From the BOBST SP 1260 BM of the 1960s, 
through to today’s highly sophisticated equipment, flat 
bed BOBST presses have pushed forward the boundaries 
of the hot foil stamping process.

“With over fifty years’ experience in the hot foil stamping 
market, and several thousand installations worldwide, 
BOBST is a pioneer in the area,” said Mr Reymond. “We 
are well known for providing equipment that is long 
lasting, and made for high productivity, precision and 
quality. And we never get complacent; we are always 
moving forward, always looking to the future to find new 
ways to improve productivity for our customers.”

A good example of BOBST’s forward thinking is 
EXPERTFOIL 142, the only size vI die-cutter hot foil 

EXPERTFOIL 142 is the only size VI die-cutter hot foil stamping machine on the market. Until the arrival of the EXPERTFOIL 142, only ‘bolt-on’ foiling solutions were available to  
finishers working in the size VI format.
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stamping machine on the market. until the arrival of 
the EXPERTFOIL 142, only ‘bolt-on’ foiling solutions 
were available to finishers working in the size vI 
format. 

“It is an amazing machine that gives customers a 
bigger margin to make a margin,” said Mr Reymond.  
“getting extra products onto a sheet can dramatically 
change the profitability of the process, especially 
when margins are tight.”

Beyond the machines

BOBST machines are associated with several key 
differentiators, including very precise registration 
at high speeds, low foil consumption and fast job 
change-over time. But it’s not just the machines, it’s 
what BOBST stands for – Swiss reliability, meaning 
a safe long-term investment. Customers also benefit 
from BOBST’s global service, training and application 
support. “Our machines are famous for their reliability, 
but we also have a wide-ranging service support and 
know-how, and we can offer training and support on 
hot foil machines as needed,” said Mr Reymond, “and 
customers know we are always willing to invest in 
new technology that has their interests at heart. Even 
as we speak, major new developments are in the 
works in hot foil stamping at BOBST.”

While hot foil stamping isn’t the only form of 
differentiation for packaging – cold foil, varnishes 
and metal inks are just three examples of other great 
visual embellishments – it is a steadily growing 
sector that is here to stay. Simply put, the effect will 
always appeal on packaging and provide a visual 
shortcut to the quality of the product inside.

As a developer of leading hot foil stamping machines 
for fifty years, BOBST has the expertise and the 
willingness to invest in future technology to ensure 
it will remain at the forefront of providing hot foil 
solutions to packaging manufacturers for years to 
come.
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Esko, a global provider of integrated software and hardware solutions, especially dominating the global 
packaging industry is now set to further enhance its market share with innovative and industry-focused 
solutions.

Consumer Insights is now live and available for 
purchase. Learn more by  
visiting: www.esko.com/products/store-
visualizer. Image: Screenshot of www.esko.com

MARkETPLACE

Esko: innovations with software

Contemporary companies are operating in a fast-pace, 
dynamically evolving market environment. From 

changing consumer preferences of the younger buyers, 
growing influence of online shopping and social media on 
the buying decisions, to the emergence of data-sciences 
and artificial intelligence aiding business decisions, 
modern companies need to adapt to these evolutions 
with innovative solutions. Esko released  a new product, 
‘Consumer Insights for Store visualizer’ earlier in January 
this year. Store visualizer is Esko’s virtual reality software 
experience that helps consumer packaged goods (CPg), 
retail and life science companies create and present store 
concepts in 3D. Consumer Insights is an add-on module 
to Esko Store visualizer. On the other hand, a recent blog 
published on packaginginnovation.com compares the 
Esko WebCentre vs the generic management information 
systems (MIS).

To design and present 3D store concepts

“Modern research departments at CPg companies are 
under more pressure to deliver agile and relevant insights. 
However, current data collection methods are too slow 
and often too expensive, making it difficult to scale 
research projects. Consumer Insights replaces more 
traditional analogue methods, so research capacity can 
scale to perform more studies with more participants, in 
a fraction of the time,” says Esko Product Manager, Susie 
Stitzel.

Consumer Insights captures a research participant’s 
shopping experience in a virtual environment. As shoppers 
move inside the virtual store, their product interactions 
and purchasing decisions are captured. Integration with 
standard eye-tracking hardware captures actual eye 
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movements for detailed metrics, and heat maps show 
what the research participant focuses on, on-the-shelf. 
Researchers can even send the user on a shopping spree 
and watch his or her behaviour and journey throughout 
the virtual store. Through visual behaviour research 
and analysis, CPg brands can hyper-target their ideal 
consumer segments.

Currently, companies rely on third-parties or create and 
use shelf-sets printed at 100% of size or physical aisles 
for testing. This is both time-consuming and expensive. 
using Consumer Insights for Store visualizer, companies 
can eliminate physical or printed shelf-sets. As a brand’s 
packaging is refreshed or rebranded, companies can 
run test scenarios quickly to get feedback and analysis. 
“Creating a virtual store and bringing focus groups in-
house helps expedite the go-to-market process, said 
Susie Stitzel. “utilising eye-tracking technology, like 
Consumer Insights, companies can capture and measure 
design impact. knowing your ideal consumer, you can 
successfully design, market, and better position your 
product where it really matters, on the store shelf.”

A MIS for the graphic industry

Contemporary MIS solutions are viewed as the backbone 
of any organisation – gathering data from multiple online 

systems in the company, analysing the information and 
producing reports to aid management decision-making. 
Operating predominantly across finance, shipping, HR, 
manufacturing, inventory and R&D departments, modern 
software can manage projects, processes and products 
across a business to produce metrics and reports that 
drive the business forward. However, when it comes to 
managing the graphical data management process, many 
generic MIS solutions fall apart.

First, incoming files often require fixing before the 
prepress process can begin and PDF editing is prone to 
introducing human error into the process that needs to 
be identified. Efficient graphics file management involves 
handling extremely large, complex and inter-related 
files through a number of steps that require accuracy, 
efficiency and most importantly, consistency. What the 
operator sees on screen needs to marry with what the 
prepress process outputs, otherwise rework and waste 
levels can quickly climb. While a generic MIS may be able 
to manage the file through the system, it will not have 
the ability to interrogate the CAD or graphic file to identify 
issues and errors and rectify them pre-production.

A print-intelligent MIS

File management in generic MIS solutions can be 
inflexible and often too weak to handle 
the sheer size and complexity of 
required data files. The necessary inter-
relationships between files are often 
omitted and metadata modelling can 
also be weak and inflexible. generic 
systems do not recognize the specific 
adjustments that need to be made for a 
lithographic versus flexographic press 
for example, nor cope with specific 
customer languages or regulatory 
requirements.

Since printers obviously have to modify 
the incoming files to fix issues, they 
need to get approval from customers 
before they can push the file to 
production process. MIS neither offer 
high quality online viewing capabilities 
nor sophisticated annotation and 
approval management. And in some 
cases, customer may demand to see 
the packaging assets in 3D-Structure & 
graphics combined- to check the final 
product appearance with print effects.” 

Once the job is complete, a suitable 
digital asset management system is 
required to enable reuse of assets 
for repeat jobs or versioning and 
again is often MISing, resulting in Esko WebCenter should be considered a complementary software to business MIS 

solutions and mandatory to prepress management when considering the multiple 
benefits accrued when integrating the benefits of both technologies
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reduced prepress process efficiency. With today’s highly 
security conscious brand and rights managed business 
environment, software security is also often sadly lacking, 
unable to accommodate external partners in the system 
or let customers in to share and approve files reducing 
speed to press. 

generic MIS are often unable to link to external equipment 
– directly to the digital imager for example – and do not 
flexibly integrate preflighting requirements. This leaves the 
truly integrated prepress workflow strategy behind and 
requires a stepped process from artwork to production, 
reducing speed, efficiency and wasting important time 
and resources. 

In order to deliver a truly integrated MIS solution that can 
handle, interrogate and effectively manage large graphics 
files, as well as link with external parties, hardware, CAD 
systems, dies and deliver versioning capability into the 
print production context, specialist software is required 
that is specifically designed to maximize the performance 
of the preproduction stage. 

Integration for enhanced productivity

Esko WebCenter is a powerful and user-friendly, web-
based platform that is specifically designed to manage 

the packaging preproduction specification, approval and 
project life cycle and deliver right first time print with 
appropriate reporting, metrics and process optimisation. 

This specialist solution is specifically designed by 
prepress experts to address the nuances of the prepress 
environment and should be considered the beating heart 
of any business-wide MIS, complementing the drive for 
process optimisation and data visibility, by managing 
and stabilising what can be the most complex part of 
the business operation – the file subMISion, prepress 
and approval process. not only does Esko WebCenter 
bring solutions to these specific current propositions, but 
importantly it also provides the foundation for additional 
automation and optimisation and is the cornerstone of 
future efficiency improvement. 

By enabling customers to interact with WebCenter 
through the online approval process, printers are 
demonstrating their aspiration and commitment to 
improving their business and ensure maximum efficiency 
is achieved on behalf of their customers. Indeed, many 
printers who have invested in WebCenter even reference 
the software tool in their marketing material as evidence 
that they are successfully modernising their business. 
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The most intelligent and most automated Speedmasters of all times significantly increase the economy and 
competitiveness of offset printing is now available; Heidelberg solutions at drupa 2020 promise to unfold 
new business potential. Don’t miss it if you are visiting the global trade show.

New Speedmaster generation is available

Heidelberg will be presenting its full expertise as a 
market and technology leader in the printing and 

media industry at drupa 2020, taking place from June 
16 to 26, 2020 in Düsseldorf, under the slogan ‘unfold 
your Potential’. The main focus will be on the customer 
and their requirements, as well as optimally developing 
and exploiting their business potential through the latest 
technologies, innovative solutions, and new business 
models. With a view to the key factors such as process 
optimisation and intelligent, operator-independent 
productivity, Heidelberg will be presenting the next stage 
in a smart printing business – the Smart Print Shop. 

“At drupa 2020, Heidelberg will address the increasing 
job complexity in the press room with the simultaneous 
increase in requirements for operator qualification and 
improved productivity. In addition to increasing the 
output of the printing press itself, software-supported 
applications, intelligent user guidance, and autonomous 
processes as part of an integrated solution system – or 
as we say, “Smart Print Shop” – will continue to grow in 
importance in terms of the competitiveness of the print 
shop”, explains Prof. Dr ulrich Hermann, Member of the 
Management Board responsible for Lifecycle Solutions 
and Chief Digital Officer at Heidelberg. “Heidelberg not 
only supplies tailored technology, from equipment to 
software and consumables, but also performance services 
aimed at increasing the performance of our customers’ 
overall system. With new services like Heidelberg 
Subscription we not only ensure the optimal technology, 
but also look after our customers’ available productivity. 

This delivers planning certainty and gives print shops the 
freedom they need to devote more effort to cultivating 
their market and innovating their offering,” Dr ulrich adds.

Smart Print Shop: easy to use and highly productive

Industrialisation in printing companies is on the rise, 
and with it the requirement for ever better integrated 
and digitally controlled processes – from creation and 
production to delivery to the end customer. A growing 
number of orders need to be turned around within the 
shortest possible time. On top of this, the industry is 
looking for qualified specialists who can handle these 
increasing challenges. Digitalisation of operation and 
processes offers far-reaching productivity potential 
here. Heidelberg presented the Smart Print Shop and 
the innovative operating philosophy Push to Stop back 
at drupa 2016. It has been consistently enhanced and 
will reach new levels at drupa 2020 thanks to further 
automation and many intelligent assistants. The new 
Speedmaster drupa 2020 generation and the Prinect print 
shop workflow will open up a new dimension in economy 
and competitiveness for offset printing. 

The most intelligent and most automated 
Speedmasters of all time

The new Speedmaster drupa 2020 generation will go 
into production with almost all model series as early as 
April 2020. All Speedmaster drupa 2020 models, in both 
small, medium, and large format, will be equipped as 
standard with the new Push to Stop functionalities and a 

The new Speedmaster drupa 2020 generation – here the Speedmaster XL 106 eight-colour press with fully automatic printing plate logistics. 
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cloud connection. This will enable all customer groups to 
enjoy the ever-increasing range of cloud-based software 
solutions and also benefit from future developments. 

“These integrated measures will enable our customers 
to take the next step at drupa 2020 towards much higher 
productivity and process reliability. Our forecast at drupa 
2016 that the industry would double its productivity by 
2026 is on its way to becoming a reality, and Push to 
Stop is the key to this”, explains Rainer Wolf, Head of 
Sheetfed Product Management at Heidelberg. “We will 
present all kinds of technical innovations at drupa 2020 
to solve our customers’ concrete problems and close 
gaps in the automation chain. Interesting innovations in 
the area of intelligent assistance systems and artificial 
intelligence will be an impressive display of what is 
already possible today and where development will lead 
in the coming years. 

We are consistently thinking beyond the printing press 
here also, for example in the area of printing plate 
logistics.” 

Premiere: “Plate to Unit” – fully automatic printing 
plate logistics reduces the operator’s workload 
and ensures higher process reliability 

Heidelberg will be presenting another milestone in 
sheetfed offset printing at drupa 2020: fully automatic 
printing plate logistics. Here the printing plates are 
provided fully automatically in the correct plate changing 
shaft and the used plates are removed – this is the 
only way to achieve consistently high productivity with 
short runs. As well as reducing the operator’s workload, 
process reliability is increased since damage caused by 
handling of the plates is systematically minimized. This 
increases the reliability of plate changes and reduces 
the risk of scratches on the plate causing paper waste. 
“There’s no point in just increasing the speed of the 
printing press”, explains Rainer Wolf. “That would be 
like being stuck in a traffic jam and expecting a faster 
car to solve the problem. Optimized, coordinated overall 
processes are a much more effective way of increasing 
productivity in the long term – they solve the traffic jam 
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whether in major companies or smaller print shops. 
In Düsseldorf, the digital transformation of the print 
and media industry will be on display with integrated 
solutions all the way up to the Heidelberg ecosystem. 
In parallel, customers in Wiesloch-Walldorf will be able 
to enjoy a presentation of the next-generation working 
Smart Print Shop and the comprehensive portfolio of 
products and applications on select days.

Heidelberg India organised 
a spectacular two-day 
‘Label and More’ event 
at the Avery Dennison 
Innovation and knowledge 
Centre (ADIkC), shining 
the spotlight on gallus 
Labelmaster 440. Held 
between the 18th and 
19th of December, ‘Labels 
and More’ shared valuable 
knowledge to help label 
and packaging printers 
navigate the next level of 
growth and innovation. 
The knowledge-sharing 
sessions and live demos 
of the Labelmaster 440 were showcased to more than 80 
printers across the labels & packaging segment, and ADIkC 
partners – Esko, Dupont, Flint, Royal Coat, Rotometrics, 
univaco, and Tesa.

Ferdinand Rüesch, Senior vice President, global key 
Accounts – gallus, stated, “the Labelmaster 440 fulfills 
some critical criteria of most label printers. With shorter 
print runs leading to many job changes and potential 
material waste, there is a greater need than ever before for 
a resource-efficient label press with shorter setup times. 
The gallus Labelmaster 440 fits the bill perfectly, while 
also addressing key performance demands for producing 
self-adhesive labels, mono films, shrink sleeves, in-mould 
labels and cartons.” The gallus Labelmaster is a top-selling 
press in its class with worldwide installations exceeding 
100, since its debut two years ago. A fully automated flexo 
press designed for the label and packaging market, the 
Labelmaster 440 is endowed with an intuitive operating 
philosophy for shorter make-readies and faster job changes. 
A gearless and shaftless press with a short web path 
along with the latest automation-ready for Industry 4.0, 
Labelmaster 440 is a perfect suit for labels and various 
other packaging market segment meeting the print needs 
of the market, the press is available in printing width of 
340 mm. Lightweight aluminum printing cylinders fitted 
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on the Labelmaster 440 can be quickly changed, ensuring 
high-speed job changes. The printing cylinders and anilox 
rollers are driven directly by servo drives, thanks to which, 
the press can accommodate a wide choice of substrates, 
including paper, self-adhesive materials, cardboard, Monofoil 
label materials and Tube laminates. A new locking system 
enables quick, easy and accurate positioning of printing 
units with absolute precision and guarantees 100% register 
accuracy across a wide spectrum of substrates, at all 
speeds.

In the two-day forum, multiple jobs were printed on the 
Labelmaster 440 to underscore its dexterity in handling a 
broad array of substrates. The print demo included a multi-
color carton printed on a 200 gsm board with matt gloss 
varnish & die-cut, all-in-one pass; cosmetic label printed 
on 50 microns shrink transparent substrate with reverse 
printing in a single pass; and self-adhesive label with matt 
and gloss varnish and die-cut.

In concluding remarks, Ferdinand Rüesch noted, “The ADIkC 
was a great platform to interact with more than 80 CEOs 
operating in flexo, gravure and sheetfed offset segments, 
and understand their challenges and needs. The forum also 
led to some interesting discussions with printers exploring a 
foray into labels, as well as converting cartons by Flexo.”

and deliver continuous schedulable productivity at the 
highest level. This is exactly where our focus lies.”

drupa 2020 at two sites

At drupa 2020, Heidelberg will be presenting its full 
portfolio of innovations intended to inspire packaging, 
commercial, and label printers to develop their potential, 

Gallus Labelmaster 440 at Avery Dennison Innovation and Knowledge Centre

(L-R) Silvia Spatt, Head Sales Cluster – Gallus; Raveendra Joshi, President, Pune Press Owners’ Assocation; Ferdinand Rueesch, 
Senior Vice President, Gallus; Samir Patkar, President, Heidelberg India, and Parag Bagade, Head – SAPSSA, Avery Dennison
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PS20: A KNOWLEDGE 
EXTRAVAGANZA

Organised on January 23, 2020, at the Tata Theatre, 
nCPA in Mumbai, PS20 had a string of insightful talks and 
interactions. From a thoughtful talk on how people can 
define and achieve success, a session on significance of 
print in the current times, to a printers’ panel discussion, 
and to business leaders from entertainment industry to 
the band performing fusion of Indian and Western music 
completed an ultimate blissful and enchanting experience; 
one can appreciate the efforts of the organisation in 
creating a wholesome meal for your brain and soul. 

These sessions were responded with continuous claps 
and smiles that stayed on the faces of the people who 
witnessed the event. Businesses from commercial 
printing, package printing, on-demand printing, 
corrugation, creative industry an ad agencies, where 
personalities attending this event are and were company 
owners, decision-makers, technologists, shop floor 
personnel, marketers, designers and IT and admin folks.

Print amplifies the idea

A maverick ad-man, Co-founder and Chairperson of BBDO-
India Josy Paul, had the first session at PS20. And, Josy 
kick-started the one-day conference by dedicating his 
presentation to answering the question: where does print 
play its role in current advertising? 

“Any advertising campaign cannot start without the 
trigger or the idea,” said Josy before he explained the 

Inauguration: (L-R) Iqbal Kherodawala, Honourary Secretary, BMPA; 
Tushar Dhote, President, MMS; Nitin N. Shah, President, BMPA; 
Dietmar Heyduck SVP - Sales, Koenig and Baur; Fred Poonawal, 
Chairperson, PS; and Vishwanathan, ITC-PSPD

PS, annual flagship knowledge-focused conference 
organised by BMPA, has become a shining example 

of discourse about excellence in business and creativity. 
Despite being a one-day conference for the print industry, 
PS has always invited inspiring leaders from different 
walks of life – from Indian Army leaders to the leaders 
from the Internet-age entrepreneurs, from leading 
journalists to spiritual leaders, and from young storytellers 
to successful entrepreneurs from within the print industry. 
PS20 wasn’t an exception! 
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The fourteenth edition of PS had a wide plethora of speakers – from Gaur Gopal Das, a motivational 
speaker to Media mogul Vivek Krishnani, and a panel discussion by leading printers of the country – 
to inspire and to share key learnings with 1,000-member-strong PS20 audience.

ASSOCIATIOn nEWS 

PS20: A KNOWLEDGE 
EXTRAVAGANZA

Josy Paul: Print acts as an amplifier to 
an idea and the campaign message.

Vivek Krishnani: Accept the change, 
innovate, and stay relevant 
by forecasting the future.

D Shivakumar: MSMEs must focus on 
the customer, enabling innovation, 
and enhance responsiveness.

Fred Poonawala: Printing democratised education. It spread 
science, and thereby, enabled industrial revolution. Let 
us be proud that we are printers, and we are a part of the 
industry that changed the world as we know it today. 

flow of an advertising campaign. A campaign starts with an idea, 
and it is amplified through media communications that lead to the 
desired action. The launch of nike’s Just do it campaign in 1988 had a 
lasting impact on Josy. It was the first campaign that resonated with 
millions of restless, aspirational young people, while taking a wide 
range of age-groups in its fold and firmly established nike’s product, 
the sneakers,  as a fashion product. “That was the first time I saw 
the impact of an advertising campaign in changing the fortunes of a 
brand,” admitted Josy referring to the meteoric rise in market share 
from 18 per cent to 44 per cent in the north American market after the 
media campaign.

He rightly pointed out the much recent campaign that stirred the uS 
society and diverted the political discourse in the uS to inequality 
in the society. He was referring to the campaign that began when 
Colin kaepernick kneeled during the uS anthem, and the subsequent 
message amplification when nike started its advertising campaign 
with the message: Believe in something. Even if it means sacrificing 
everything. Despite the initial flack, nike’s market value soared by 
uS$6 billion after the brand’s campaign.

“Print is the provocation for action. It is the spark that starts the fire. 
The print is a dynamic, moving medium that has the power to move 
people,” Josy underlined the significance of print in modern advertising 
campaigns before concluding his presentation on the positive note, 
“print, even today, holds the power of changing the way we think and 
act. We must be aware of the power we hold and celebrate it.”

KI Vishwanathan: We cannot 
compete in tomorrow’s market 
with yesterday’s product.
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Conquer the change to win

Star of the millennium, Shahenshah of Bollywood 
Amitabh Bachchan is undoubtedly the most successful 
of the actors, but he is also amongst the groundbreaking 
persons in the industry. He is amongst the very few 
actors how have risen from obsolescence and the depths 
of adversities. Be it his accident on the sets of one of 
his earliest movies to a series of flop movies in the 
last decade of the previous century, to losing hundreds 
of crores of rupees in his business venture. However, 
after that unfortunate accident, he rose to fame as the 
angry young man of the B-Town; after his return with 
Mohabbatein in 2000 he has claimed and sustained super-
stardom once again. And, he was the first to realise the 
power of small screen and conquered it by hosting kaun 
Banega Crorepati. “kBC not only changed the fortunes 
of Amitabh Bachchan but also the StarTv in India,” said 
vivek krishnani, MD of Sony Pictures Entertainment India 
presenting his ideas about How to win? at PS20.

If we must learn something from Big B about winning, 
we must “accept the change, innovate, and stay relevant 
by forecasting the future,” vivek added, “holding onto 
the past and bygone success; ignoring the changing 
consumer behaviour and preference, and myopic view and 
failing to look at the larger picture are the three aspects 
that fail some of the most successful businesses.” He 
cited many examples of failed companies and business 
including Blackberry, kodak, nokia, Yahoo!, Sony 
Walkman, Sony vaio and more.

Succinctly putting forth the mantra for winning, vivek 
said, “tomorrow is coming faster than we can imagine, 
and we need to learn to embrace the change, look 
forward, and stay relevant.”

Creating value is the key to success

kI vishwanathan of ITC-PSPD shared his thoughts about 
creating value to develop new growth opportunities. 
“From being an unknown player to being the largest 
paperboard manufacturer in India, ITC-PSPD achieved the 

promote plant varieties with enhanced yield. The plant 
also worked extensively to conserve water and distribute 
the treated water to irrigate the farmlands around the 
plant. “As a result of these efforts, ITC-PSPD has been a 
carbon and water positive company for over a decade, 
and it aimed to be a solid-waste negative company,” 
added vishwanathan.

On the product distribution front, ITC-PSPD has spread 
itself out through six quick-service centres. These 
centres, closer to the brands and clients across India, are 
better able to deliver ITC-PSPD’s products with utmost 
efficiency. Moreover, these centres act as a feedback 
system for the company to develop new products based 
on market demands and innovate specific products and 
solutions considering the particular needs of the brands. 
Throughout the presentation, vishwanathan shared many 
examples of how the company delivered or developed 
paperboard products to meet the demands of the client 
brands and their unique applications. He summed 
up his presentation with a simple yet very effective 
change-focused thought process behind the ITC-PSPD’s 
turnaround: “We cannot compete in tomorrow’s market 
with yesterday’s product.”

K Shankar: Enabling is an attitude. 
It is the license to act, and one 
must hire people smarter 
than themselves.

Vivek Bhargava: Trends about 
exponential technologies can 
help us make better decisions to 
drive growth for our business.

Nitin N Shah: If we change with the times and learn, we 
will always be successful. Never go after winning, you 
will never win. Run after learning, and you will succeed.

Gaur Gopal Das: Business is 
about making a difference; 
profits are the consequence of 
the difference we create.

ASSOCIATIOn nEWS 

At PS20, Team Koenig and Bauer presented innovative solutions by the company.
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Significant six for India’s MSMEs

Competition, value-creation, data-driven decision-making 
and most such management wizardry must be taken with 
a pinch of Indian wisdom by the businesses operating in 
this market. And, rightly so because India as a country 
and as a market is unique: in 2009 when the global 
economies crashed and contracted because of the after-
effects of the financial meltdown, India continued on the 
growth path with its internal consumption. unlike many 
economies world over where the print is shrinking, India is 
a growing market for the print and packaging. “Mind you, 
India is unique, and we shall not follow developmental 
or economic model of any other country,” declared D 
Shivakumar, group Executive President of Aditya Birla 
group, “we shall change faster than most other countries 
due to our demographic diversity, savings, education, 
resource constraints, and many such factors unique to our 
country and the society.”

Through his presentation, Shivakumar presented six key 
factors that each business, primarily the micro, small, 
and medium enterprises, must consider while planning 
for future growth and sustainability. The six factors he 
detailed through his presentation are India, digital, media 
consumption, millennial population, trade dynamics, and 
customer behaviour. “Every data point in case of India 
is huge and very small at the same time,” he explained, 
“while our population is way too big, the per capita 
income and consumption are meagre.” He further shared 
more datasets to highlight the changing behaviour of 
the customers. For example, millennials are saving less 
at an average of 11 per cent of their incomes compared 
to 30 per cent savings by the baby boomers. The lower 
savings are not suitable for future investments; however, 
“it is also true that these millennials are spending more on 
premium and luxury items, especially when their incomes 
increase,” highlighted Shivakumar.

According to him, “the MSME growth will not be limited 
by the access to technology or the talent, it will be limited 

by the funding and credit,” because through many cloud-
based platforms and increased competition, technology 
has become cost-efficient to the level that smaller 
organisations can also take advantage of the modern and 
cutting edge technology solutions. Lower investments 
and slower gDP growth will restrict the flow of credit and 
funding for the MSMEs in the future, and that’s where the 
businesses will face the difficulties.

He highlighted that going forward MSMEs must make 
the most of data science to understand market trends, 
customer behaviour, and forecast future to spot and take 
advantage of the growth opportunities. MSMEs must use 
all the resources at their disposal – such as technology, 
talent, and more – to “focus on the customer, enabling 
innovation, and enhance responsiveness” to ensure 
success.

Enable; don’t stop at empowerment!

“Empowerment is not enabling,” k Shankar, CEO, 
Feedback Consulting Services, started his presentation 
about ‘Enable to last.’

Citing many examples from the Indian business 
world, Shankar began unfolding his presentation. Tata 
Consultancy Services (TCS) trailed Infosys in 2009; 
in a decade, it is two to three times the latter. TCS 
outperformed its competition by creating a more enabled 
ecosystem and leadership across the organisation. under 
the leadership of Xerxes Desai, Titan Industries has 
transformed itself into a youthful, lifestyle brand loved 
by the young and the young-at-heart of this country. At 
Titan, they developed an entire ecosystem of leaders 
that transformed innovation, product development, and 
decision-making in the organisation; taking Titan to the 
leadership position in the market.

Detailing the process of creating an enabled organisation, 
he shared five steps. Strategy, structure, process, 
technology, and people are the five steps to shape 
and sustain an enabled organisation that is focused on 

Panel Discussion > 0738: (L-R) Naresh Kumar Dasari, MD, Macro Media Digital Imaging; Pragnyat Lalwani, Director, Seshasai Business Forms; panel 
moderator Iqbal Kherodawala, Honourary Secretary, BMPA; Manish Sharma, Co-founder, Printo/Canvera; and Akshay Kanoria, Director, TCPL Packaging 
participated in the panel discussion Horizontal growth, Vertical results – The Art of Enabling success through Delegation. The panel detailed and shared 
critical learnings from the experience of the business leaders on the panel about business management, tackling the changing market trends, and 
delegating to create business leadership and to leverage the power of decentralised decision-making, innovation, and risk participation.
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growth. “Enabling is an attitude. It is the license to act, and 
one must hire people smarter than themselves,” Shankar 
added, “it is important to invest in training and encourage 
failure to enable risk participation.” According to him, 
“enabling is a dynamic process that needs consistency.”

Achieve the right balance between content and 
packaging

International Life Coach and motivational speaker 
gaur gopal Das inspired the PS20 audience with his 
presentation. Presenting his thoughts without any slide 
presentation or restricting himself to the podium, gaur 
gopal Das approached people in the audience. He moved 
around in the audience, looking straight in the eyes of 
many in the audience. Communicating directly with the 
members of the audience, he stressed the point that “while 
the content and its packaging are both important, they are 
not enough to achieve growth.” He said, “it is the positive 
and growth-oriented approach that enables a person and 
an organisation to achieve exponential growth.”

Sharing the key to building a successful business, gaur 
gopal Das highlighted that “business is about making a 
difference; profits are the consequence of the difference 
we create.”

Let the digital be a catalyst for growth

Presenting his ideas about ‘digital as a multiplier for the 
print industry’, vivek Bhargava, CEO of DAn Performance 

group began by saying: the digital age isn’t about 
marketing alone. We can see digital age unfolding around 
us in many forms; including automated drones disrupting 
logistics and deliveries, driverless cars and autonomous 
vehicles transforming transport, and many more 
examples.

“The days of customers coming to us are long gone. 
We must be visiting customers to understand their pain 
points and work towards addressing them,” said vivek 
Bhargava. Data-based decision-making is the opportunity 
presented by the digital age to enhance profitability and 
growth opportunities for our businesses. He added that 
“trends about exponential technologies can help us make 
better decisions to drive growth for our business.”

Concluding his presentation, vivek Bhargava said 
that “digital is inevitable. The wise thing is to use it 
a catalyst for growth and success across business 
verticals, including hiring, customer engagement, to risk 
management.”

At PS20, the speakers presented the snapshot of 
what was coming our way as the industry; however, 
throughout the conference, the vibe was of positivity 
towards the future of the industry. The critical learning 
highlighted by most speakers, if not all, include the 
need for innovation, enhanced customer engagement, 
and embracing change by using the technological 
advancements, including artificial intelligence and 
machine learning, to fuel sustained business growth and 
to improve profitability.

Let’s Merge — Unravel the mysteries behind Indo Jazz collaborations by Dhanashree Pandit Rai and Merlyn D’souza. The unique 
band put together by the two ladies presented the Indo-Western fusion music. The highlight of the presentation was the 
composition the band performed on the rhythm of an operating printing press and the mechanical sound that it creates.

ASSOCIATIOn nEWS 



Team PS 2020



PRINTBULLETIN

27FEBRuARY 2020 |

PRINTBULLETIN



28 | FEBRuARY 2020 

PR
IN

TB
UL

LE
TIN ASSOCIATIOn nEWS 

Federation of Industrial and Commercial 
Organization (FICO) felicitated Prof. kamal 

Chopra on the eve of 71st Republic Day on 
January 26, 2020. About 1,900-member-strong 
national trade and industry organisation, FICO 
celebrates the republic day each year to pay 
homage to the known and the unknown heroes 
who participated in the independence movement 
of our country. The brief but glittering ceremony 
was organised at the office of Micro, Small, 
and Medium Enterprise (MSME) Development 
Institute, Ludhiana in the presence of members 
and other industrialists from the city.

Presenting the ‘Award of Excellence’ kk Seth, 
Chairperson of FICO, said, “Prof. Chopra is a 
fine example of what one can achieve with 
determination, sincerity, and hard working.” In 
recognition of his services towards printing 
industry, especially International Print Education, 
the Beijing Institute of graphic Communication 
(BIgC), China designated Prof. Chopra as 
Honorary Professor of BIgC – world’s largest 
Printing university. It is for the first time that 

Label Manufacturers Association of India (LMAI) is 
the representative body of the Indian label industry 

and continues to organise knowledge and networking 
opportunities for the benefit of its members. As label 
printing and converting is in an evolutionary phase of 
adopting digital printing, while still growing with analogue, 
LMAI will organise the second edition of ‘Digital Printing 
In Labels – the way forward.’ Primarily, the event is 
meant for the benefit of the printer members of LMAI. 
The first edition of this highly successful conference was 
held at ITC Welcome Hotel Chennai in December last year.

globally recognised leaders in the field of digital label 
printing will be making presentations on different 
technologies offered by them. The significant 
technologies and brands include Dry Toner Digital from 
konica Minolta; Liquid Toner Digital by HP; uv Inkjet 
Digital by Domino Printech & Durst group; digital finishing 
by vinsak and Brotech Digital graphics. 

nitin nair, Associate vice President, Packaging 
Development at godrej, Consumer Products Limited; 
Sridhar J, Head – Packaging Development at Marico 
Limited; Reetika Parashar, Lead Packaging Development 
at Proctor and gamble; and Sukhdev Singh Saini, 
Packaging Lead, Colgate Palmolive are amongst the 
invitees for the one-day conference in Mumbai.

such a felicitation if given to a printer in India. With his vision, he 
changed the style of thinking of printers and has given a new shape 
to the printing and packaging industry of India. 

Speaking on occasion, gurmeet Singh kolar President of FICO 
said, “Ludhiana ‘the Manchester of India’ is famous world over for 
its industrial products and hosiery industry. The industrialists of 
Ludhiana proved their worth several time at every nook and corner of 
the world. Today we feel proud to confer the ‘Award of Excellence’ to 
Prof. kamal Mohan Chopra for bringing Ludhiana to international map 
in the field of printing and packaging industry also.” 

Award of Excellence to Kamal Chopra

Prof. Chopra with the officials from FICO.

The conference is open and free-of-charge for the 
printer members of LMAI. The non-member printers are, 
however, requested and invited to become members of 
LMAI and attend the conference and other future events 
by the association. 

Digital Printing In Labels – the way forward will be 
held on the evening of March 16, 2020, at ITC Maratha,  
Mumbai. 

Digital Printing In Labels – The Way Forward
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Counsel from the best-in-the-industry

Have you wrongly fed the data about invoices while filing 
gST return? What is the corrective action?

Would someone advise my accounts team to set our 
employees salaries in compliance with the latest changes 
after the verdict about on EPS by the Supreme Court of India?

You wish to export your services and goods; what are the 
special schemes for export promotion?

Should you have similar queries and questions about your 
business, BMPA-empanelled-consultants are available 
to answer your questions and guide you to enhance 
your business’ compliance and lessen your worries. The 
consultants will be able to advise you about gST, Companies 
Act, Labour Laws, and Taxation.

The BMPA-empanelled consultants are amongst the best in 
in the industry; they have not only the years of experience 
but also awards and accolades, and industry certifications 
that underline their excellent work in the field. 

As Print Bulletin readers and the members of BMPA-MMS, 
you have the privileged opportunity to get your queries 
answered by the coveted and industry-leading consultants. 
So send your specific questions to admin@bmpa.org. 
Should your query qualify for the gratis consultation by the 
empanelled consultant, then counsel from the respective 
consultant would be tendered for your consideration, and 
action, if you wish. BMPA and Print Bulletin encourage you 
to avail this service for your business. For further inquiry or 
to know more about how to use these services, please call 
at +91 (22) 2493 4654.

TAX AnD COMPLIAnCE

Is it a happy new fi scal year?
BMPA’s panel of consultants support Print Bulletin readers with up-to-date information and resolve queries 
regarding tax updates, FEMA, and labour laws.

Key Highlights of Union Budget 2020-2021

• As per the first advance estimates of annual national 
income, the real gross domestic product (gDP) 
growth is estimated at 5 per cent in 2019-2020.

• India continues to be the largest producer of milk in 
the world. The milk production in the country was 
187.7 million tonnes in 2018-2019 growing 6.5 per 
cent over the previous year.

• Consumer Price Index (Combined) (CPI-C) inflation for 
2018-2019 declined to 3.4 per cent from 3.6 per cent 
in 2017-2018 and 4.5 per cent in 2016-2017.

• Inflation measured in terms of Wholesale Price Index 
(WPI) stood at 4.3 percent in 2018-2019 as compared 
to 3.0 per cent in 2017-2018 and 1.7 per cent in 
2016-2017.

• The Index of Industrial Production (IIP) grew at 0.6 per 
cent during April-november 2019 as compared to 3.8 
per cent in 2018-2019.

• Merchandise exports (customs basis) during 2019-
2020 (April-December), were uS$239.3 billion, which 
declined by 2 per cent over the level of uS$244.1 
billion in the corresponding period of the previous year.

• During 2019-2020 (April-December), merchandise 
imports were uS$357.4 billion, registering a decline 
of 8.9 per cent over the level of uS$392.3 billion in 
corresponding period of the previous year.

• Oil imports declined from US$108.5 billion in 2018-
2019 (April-December) to uS$95.7 billion in 2019-
2020 (April-December).

• The primary market resource mobilisation through 85 
public and rights issues was r73,896 crore during 
2019-2020 (up to December 31, 2019) as against 124 
issues which had raised r44,355 crore during 2018-
2019 (up to December 31, 2018).

• The revised estimates place fiscal and revenue 
deficits at 3.8 per cent of gDP and 2.4 per cent of 
gDP respectively in 2019-2020.

• The budget projects a 10 per cent estimated nominal 
growth of gDP for 2020-2021 on the basis of trends 
available.

GST

Amendments carried out through the Finance Bill, 2020 
will come into effect on the date of its enactment (unless 
otherwise specified), concurrently with the corresponding 
amendments to the Acts passed by the States & union 
territories with legislature. 
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UVIFED SOF
Sheet-fed Offset UV Inks

Excellent prints, high colour 
intensity & low dot gain

Very good scratch resistance 
with overprint varnish. 

 Suitable for both inter-station 
curing and wet trapping

Good adhesion & colour 
matching capability

Fujifilm Sericol India Pvt. Ltd.
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UVIFED SOF
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UVIFED SOF Inks are premium quality UV Sheet-
fed inks suitable for multicolour Sheet-fed offset 
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varnishes &  water based overprint coating.
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Directorate General of Foreign Trade (DGFT) has amended ITC (HS) 2017-Schedule-1 Import Policy. This is to synchronise with the Finance (No. 2) 
Act, 2019 dated August 1, 2019. The notification will come into effect from January 1, 2020. Image: Screenshot of DGFT portal

Proposed Amendments in the CGST Act, 2017

Current provisions Proposed provisions Effect

Section 10(2) – Composition scheme

Clause (b), (c), and (d): Clause (b), (c), and (d): Seeks to harmonise the concessions 
for eligibility for opting to pay tax under 
Composition Scheme as sub-section (1) 
and sub-section (2A) of Section 10 of the 
CgST Act.

(2) The registered person shall be eligible 
to opt under sub-section (1) if –

(2) The registered person shall be eligible 
to opt under sub-section (1) if –

(b) he is not engaged in making any 
supply of goods which are not leviable to 
tax under this act;

(b) he is not engaged in making any 
supply of goods or services which are not 
leviable to tax under this act;

(c) he is not engaged in making any inter-
state outward supplies of goods;

(c) he is not engaged in making any 
inter-state outward supplies of goods or 
services;

(d) he is not engaged in making any 
supply of goods through an electronic 
commerce operator who is required to 
collect tax at source under section 52...

(d) he is not engaged in making any 
supply of goods or services through an 
electronic commerce operator who is 
required to collect tax at source under 
Section 52...

TAX AnD COMPLIAnCE



PRINTBULLETIN

33FEBRuARY 2020 |

TAX AnD COMPLIAnCE

Current provisions Proposed provisions Effect

Section 16(4) – Time period for availing Input Tax Credit (ITC)

A registered person shall not be entitled 
to take input tax credit in respect of any 
invoice or debit note for supply of goods 
or services or both after the due date of 
furnishing of the return under Section 39 
for the month of September following 
the end of financial year to which such 
invoice or invoice relating to such debit 
note pertains or furnishing of the relevant 
annual return, whichever is earlier.

A registered person shall not be entitled 
to take input tax credit in respect of any 
invoice or debit note for supply of goods 
or services or both after the due date of 
furnishing of the return under Section 39 
for the month of September following 
the end of financial year to which such 
invoice or invoice relating to such debit 
note pertains or furnishing of the relevant 
annual return, whichever is earlier.

Seeks to delink the date of issuance of 
debit note from the date of issuance of the 
underlying invoice for purposes of availing 
ITC.

Provisio to Section 31(2) – Time period for issuing tax invoice

A registered person supplying taxable 
services shall, before or after the provision 
of service but within a prescribed 
period, issue a tax invoice, showing the 
description, value, tax charged thereon 
and such other particulars as may be 
prescribed:

A registered person supplying taxable 
services shall, before or after the provision 
of service but within a prescribed 
period, issue a tax invoice, showing the 
description, value, tax charged thereon 
and such other particulars as may be 
prescribed:

Seeks to empower the government 
to notify the categories of services or 
supplies in respect of which tax invoice or 
any other document shall be issued and to 
make rules regarding the time and manner 
of its issuance.

Provided that the government may, on 
the recommendations of the Council, by 
notification and subject to such conditions 
as may be mentioned therein, specify the 
categories of services in respect of which 
– 

(a) any other document issued in relation 
to the supply shall be deemed to be a tax 
invoice; or 

tax invoice may not be issued.

Provided that the government may, on 
the recommendations of the Council, by 
notification and subject to such conditions 
as may be mentioned therein, specify the 
categories of services in respect of which 
– 

(a) specify the categories of services 
or supplies in respect of which a tax 
invoice shall be issued, within such 
time and in such manner as may be 
prescribed;

(b) subject to the condition mentioned 
therein, specify the categories of 
services in respect of which – 

(I) any other document issued in relation 
to the supply shall be deemed to be a tax 
invoice; or tax invoice may not be issued.

Section 51 – Tax Deduction at Source

Section 51(3) Section 51(3) Seeks to empower the government to 
make rules to provide for the form and 
manner in which a certificate of tax 
deduction at source shall be issued.

The deductor shall furnish to the deductee 
a certificate mentioning therein the 
contract value, rate of deduction, amount 
deducted, amount paid to the government 
and such other particulars in such manner 
as may be prescribed.

A certificate of tax deduction at source 
shall be issued in such form and in such 
manner as many be prescribed.

Seeks to omit provisions with reference 
to late fee for failure to furnish TDS 
certificate within five days.
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Current provisions Proposed provisions Effect

Section 51(4) Section 51(4)

If any deductor fails to furnish to the 
deductee the certificate, after deducting 
the tax at source, within five days of 
crediting the amount so deducted to the 
government, the deductor shall pay, by 
way of a late fee, a sum of one hundred 
rupees per day from the day after the 
expiry of such five days period until the 
failure is rectified, subject to a maximum 
amount of five thousand rupees.

If any deductor fails to furnish to the 
deductee the certificate, after deducting 
the tax at source, within five days of 
crediting the amount so deducted to the 
government, the deductor shall pay, by 
way of a late fee, a sum of one hundred 
rupees per day from the day after the 
expiry of such five days period until the 
failure is rectified, subject to a maximum 
amount of five thousand rupees.

Section 140 – Transitional Arrangements for ITC

Sub-section (1) Sub-section (1) Seeks to amend Section 140 relating to 
transitional arrangements for ITC, so as to 
prescribe the time limit and the manner 
for availing ITC against certain unavailed 
credit under the existing law.

A registered person, other than a person 
opting to pay tax under Section 10, shall 
be entitled to take, in his electronic credit 
ledger, the amount of CEnvAT credit of 
eligible duties carried forward in the return 
relating to the period ending with the day 
immediately preceding the appointed day, 
furnished by him under the existing law in 
such manner as may be prescribed:

A registered person, other than a person 
opting to pay tax under Section 10, shall 
be entitled to take, in his electronic credit 
ledger, the amount of CEnvAT credit of 
eligible duties carried forward in the return 
relating to the period ending with the day 
immediately preceding the appointed day, 
furnished by him under the existing law 
within such time and in such manner as 
may be prescribed:

This amendment shall take effect 
retrospectively from Jule 1, 2017.

Sub-section (2) Seb-section (2)

A registered person, other than a person 
opting to pay tax under section 10, shall 
be entitled to take, in his electronic credit 
ledger, credit of the unavailed CEnvAT 
credit in respect of capital goods, not 
carried forward in a return, furnished 
under the existing law by him, for the 
period ending with the day immediately 
preceding the appointed day in such 
manner as may be prescribed:

…

A registered person, other than a person 
opting to pay tax under section 10, shall 
be entitled to take, in his electronic credit 
ledger,

credit of the unavailed CEnvAT credit 
in respect of capital goods, not carried 
forward in a return, furnished under the 
existing law by him, for the period ending 
with the day immediately preceding the 
appointed day within such time and in 
such manner as may be prescribed: …

Schedule II – Activities or Transactions to be Treated as  
Supply of Goods or Supply of Services

Paragraph 4: Paragraph 4: Seeks to omit the words “whether or not 
for consideration” so as to give clarity to 
the meaning of the entries (a) and (b) of 
said paragraph, while aligning the same 
with Section 7(1) and Schedule I (supply 
without consideration) of the CgST Act.
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Current provisions Proposed provisions Effect

Transfer of business assets Transfer of business assets This amendment shall take effect 
retrospectively from Jule 1, 2017.

(a) where goods forming part of the 
assets of a business are transferred or 
disposed of by or under the directions of 
the person carrying on the business so 
as no longer to form part of those assets, 
whether or not for a consideration, such 
transfer or disposal is a supply of goods 
by the person;

(a) where goods forming part of the 
assets of a business are transferred or 
disposed of by or under the directions of 
the person carrying on the business so 
as no longer to form part of those assets, 
whether or not for a consideration, such 
transfer or disposal is a supply of goods 
by the person;

(b) where, by or under the direction of 
a person carrying on a business, goods 
held or used for the purposes of the 
business are put to any private use or are 
used, or made available to any person 
for use, for any purpose other than a 
purpose of the business, whether or not 
for a consideration, the usage or making 
available of such goods is a supply of 
services;

(b) where, by or under the direction of 
a person carrying on a business, goods 
held or used for the purposes of the 
business are put to any private use or are 
used, or made available to any person 
for use, for any purpose other than a 
purpose of the business, whether or not 
for a consideration, the usage or making 
available of such goods is a supply of 
services;

Proposed Amendments in the IGST Act, 2017

Current provisions Proposed provisions Effect

Section 25(1) – Removal of difficulties

(1) if any difficulty arises in giving 
effect to any provision of this 
Act, the government may, on the 
recommendations of the Council, by a 
general or a special order published in the 
Official gazette, make such provisions 
not inconsistent which the provisions of 
this Act or the rules or regulations made 
thereunder, as may be necessary or 
expedient for the purpose of removing the 
said difficulty:

(1) If any difficulty arises in giving 
effect to any provisions of this 
Act, the government may, on the 
recommendations of the Council, by a 
general or a special order published in the 
Official gazette, make such provisions 
not inconsistent with the provisions of 
this Act or the rules or regulations made 
thereunder, as may be necessary or 
expedient for the purpose of removing the 
said difficulty:

Seeks to extend the time limit provided 
for removal of difficulties from three years 
to five years with effect from the date of 
commencement of the said Act.

Provided that no such order shall be made 
after the expiry of a period of three years 
from the date of  commencement of this 
Act.

Provided that no such order shall be made 
after the expiry of a period of five years 
from the date of commencement of this 
Act.

Scan the gST QR code in this story to download and read the complete goods and services tax update for January 2020.
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Banking and FEMA

Condonation under the EPCG Scheme – extension 
till March 31, 2020

Export Promotion Capital goods is a scheme under which 
a manufacturer can import capital goods at zero per cent 
import duty. They have an export obligation, six times the 
duty saved, to be completed in six years. This is specific 
export obligation. 

In addition to the above, the manufacturers will have to 
complete average export obligation based on their three 
years average performance. The export obligation is 
further sub-divided block-wise:

First block First year to forth year Minimum 50 per cent 
of specific export

Second block Fifth and sixth year Remaining 50 per cent 
of specific export

The average export obligation is to be completed year-
wise. There are provisions for obtaining extension of 
export obligation (EO) period or block extension. For more 
details of EO and other banking and foreign exchange 
regulations, please scan the Banking QR in this article.

Labour laws

Minimum Wages applicable to the printing industry 
in Maharashtra

This has reference to the Dearness Allowance (DA) 
Chart issued by the Commissioner of Labour, Mumbai, 
Maharashtra. Accordingly, the DA for all class of 
employees, applicable to the Printing Press Industry is 
r4,933 per month, for the period January 1, 2020 to 
June 30, 2020. The DA is in addition to the Basic Salary 
applicable to your Establishment, as per details below:

Class of employees Basic salary (r) DA per month (r) Total per month (r)

Skilled 4600.00 4933.00 9533.00

Semi skilled 4500.00 4933.00 9433.00

unskilled 4400.00 4933.00 9333.00

Minimum Wages applicable in Maharashtra 
for establishments under Bombay Shop and 
Establishment Act

This has reference to the Dearness Allowance (DA) 
Chart issued by the Commissioner of Labour, Mumbai, 

A simple graphical representation 
of the Union Budget 2020-
2021. Image: Press Information 
Bureau, Government of India
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Maharashtra. Accordingly, the DA for all class of 
employees, applicable to your establishment is r754 per 
month, for the period January 1, 2020 to June 30, 2020. 
The DA is in addition to the Basic Salary applicable to 
your Establishment, as per details below:

Class of employees Basic salary (r) DA per month (r) Total per month (r)

Skilled 11,632.00 754.00 12,380.00

Semi skilled 10,856.00 754.00 11,610.00

unskilled 10,021.00 754.00 10,775.00

Minimum Wages applicable in Maharashtra for 
establishments under Factories Act, 1948 

This has reference to the Dearness Allowance (DA) 
Chart issued by the Commissioner of Labour, Mumbai, 
Maharashtra. Accordingly, the DA for all class of 
employees, applicable to your establishment is r350 per 
month, for the period January 1, 2020 to June 30, 2020. 
The DA is in addition to the Basic Salary applicable to 
your Establishment, as per details below:

Class of employees Basic salary (r) DA per month (r) Total per month (r)

Skilled 12,605.00 350.00 12,955.00

Semi skilled 11,445.00 350.00 11,795.00

unskilled 10,350.00 350.00 10,700.00

nOTE: In addition to the above 5 per cent house rent 
allowance (HRA) on the Basic Salary + DA is also 
payable where the employment strength is 50 and above.

As per the Union Budget 2020, Employer’s Annual 
share to PF, NPS over r7.5 lakhs will be taxed

union Budget 2020-2021 has proposed a combined upper 
limit on employer’s contribution towards provident fund, 
national Pension Scheme and Superannuation Fund at 
r7.5 lakhs annually. Any contribution beyond r7.5 lakhs 
per annum will be treated as perquisite of the employee 
and would be taxed. A specific circular from Provident 
Fund Department to provide more information on the 
same is awaited.

Disclaimer: the information shared in this article is personal 
understanding of the contributors, and shall not be used as 

a conclusive material. the content stated/mentioned here is 
subject to changes by the respective government/Authorities 

under the applicable laws. the contributors or the BMPA-MMS 
shall not be liable for any direct or indirect damages caused to 

any person acting solely based up the information shared herein 
the article. Team Print Bulletin suggests the readers draw their 

conclusions after taking into consideration various other relevant 
sections, rules to be notified from time to time and applicable 
compliance standards, guidance notes and other notifications 

and amendments notified from time to time.



The DA for all class of employees, applicable to the Printing Press Industry is ₹4,933 per month, for the 
period January 1, 2020 to June 30, 2020. . Image: Samir Arnautovic from Pixabay
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