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Srinivas Papers launched MultiLoft in India 
on October 18 in an exclusive event at 
BMPA Secretariat in Mumbai.
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Dear friends and industry colleagues,

We trust, you had a joyous festive season. 

In the recent times, by far the biggest news has been the demonetisation of 
the r500 and r1,000 currency notes. On the evening of November 8, our Prime 
Minister’s address to the nation shook up a lot of people and establishments. 
This is the most defi nitive action that has been taken by any government. This 
action attacks three major issues our country faces. First, it attacks the hoarded 
black money. Second, it will weaken the terror networks that use fake currency. 
And third, it will curb the corruption existing in the public and private sector. The 
merits of this move seem obvious. It will, however, take a lot of patience and 
perseverance to reach the goals with which this action has been taken. In the 
short term, we will face diffi culties in our day-to-day existence but small sacrifi ces 
for greater good is the need of the hour. A lot of people laid down their lives, 
went to jail, sold their businesses to free this great nation from the British Raj. We 
all need to make small sacrifi ces to ensure our country progresses, because,  in 
the progress of our nation lies the progress of all of us.

BMPA and MMS have planned a number of activities over the next few months. By 
the time you will receive this issue of Print Bulletin, MMS would have conducted 
the 4th Knowledge Sharing Workshop on November 18. Focused on safety, the 
workshop is aptly titled Making Print Safe. It will be conducted by Pradip Ghaisas. 
It is an Initiative by TechNova’s Safety Awareness Module. 

Peter Drucker very famously said, “Today, knowledge has power. It controls 
access to opportunity and advancement.” We hope, you all are making the most 
of these seminars to create opportunities for your business. Your participation 
and presence motivates the teams at BMPA and MMS to bring more of such 
knowledge-packed seminars.  Kindly watch out for emails and mailers regarding 
the next KSW and SaS.

On December 24, 2016, BMPA and MMS are hosting Printers’ Premier League 
Cricket Carnival. This is a grand event for our members to come together for a 
day of fun, frolic and lots of excitement. It is a cricket tournament with the spirit 
of a carnival. We request all of you to come with your families and enjoy the 
day. There will be games for the kids, food stalls with mouth-watering delicacies, 
cheer leaders, DJ, and of course on the pitch, company owners/directors will 
play the game of cricket. Plenty of awards and a beautiful winner’s trophy is at 
stake along with boasting rights so start cleaning up your cricket kits and start 
polishing your cricketing skills. You would have received the communication on 
the Printers’ Premier League Cricket Carnival. Those who have not registered so far, 
please hurry up. Visit https://goo.gl/20dWPv to register today. There are very few 
openings left in the competing teams.

As we head towards the end of yet another calendar year, we sign off with a 
thought: “Unity is strength, when there is teamwork and collaboration, wonderful 
things can be achieved, prosperity comes to all.”

So, let us work together to make print prosper!

Best wishes,

MMS
Vice Presidents
Pramod Parulkar
Ashok Holkar

Hon. Secretary
Prakash Canser

Hon. Jt. Secretary
Mehul Shah

Hon. Treasurer
Atul Mehta

Immediate Past President
Medha S. Virkar

Members
Deepak Wadekar
Rajiv Joshi
Kedar D. Ambekar
Milind Deshpande



4

Has something you’ve read in PRINT BULLETIN intrigued or 
excited you? Write in and share it with us. We would love to 
hear from you, we shall publish a selection of your responses 
in the forthcoming issues.

Email us at: ex.sec@mumbaimudraksangh.org

We welcome your emails, while reserving the right to edit 
them for length and clarity. By sending us your letters you 
permit us to publish it in the magazine. We regret that we 
cannot always reply personally to your emails.

SEND US YOUR FEEDBACK

Advertisement add 3 mm for Bleed.

* ‘For sale’ etc. ads for members only.

A unique discount is available on annual contracts.
To know more, reach : admin@bmpa.org, 
ex.sec@mumbaimudraksangh.org
Payments to be issued vide cheque favouring: 
Mumbai Mudrak Sangh.
All artworks to be supplied in hi-res PDF or convert to curves CDR format

Full page :  10000 11.7" x 8.25" 

Half page :  5500 (V)11.7" x 4.1" or (H) 5.85" x 8.25

Double spread :  20000 11.7" x 16.5" 

Centre spread :  22000 11.7" x 16.5"

Back cover :  20000 11.7" x 8.25"

Cover inside 2 :   15000 11.7" x 8.25"

Cover inside 3 :   12000 11.7" x 8.25"

Classifi ed :  1500* 3.5” x 2.5”

TARIFF CARD

HP : explore possibilities with digital
Industry leader HP India is encouraging sharing industry 
best practices for brands to connect with customers 
effectively by exploring possibilities with digital printing.

Polar: Operator Training Courses 
first half of 2017
POLAR offers operator training courses for POLAR high-
speed cutters and Compucut® at their customer center 
in Hofheim. 

Dalim releases the most powerful 
platform ES 5
Dalim ES 5 is a complete 
digital content hub designed 
to deliver exceptional customer 
experience.

Multifaceted MultiLoft unveiled at 
BMPA
Srinivas Papers launched MultiLoft in India on October 18 
in an exclusive event at BMPA Secretariat in Mumbai.

Curious about currency
Demonetisation, cashless economy, digital payments 
have become hotly debated topics in India from political 
class, media rooms, drawing rooms to the grass-roots. 
Print Bulletin team brings you this story based on the 
reports published by Smithers Pira about currency, its use 
and customer trends.

Re-writing the pollution
What is the connection between pollution and 
printing? A group of engineers and entrepreneurs are 
experimenting to link the two and for a better reason.
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Amendments in Duty Drawback Rates
Mihir Shah of Universal Connections updates on the 
amendments in Duty Drawback Rates effective from 
November 15, 2016.

E-Payment For Sales Tax in Maharashtra
Team Print Bulletin shares the trade circular issued by 
the Offi ce of the Commissioner of Sales Tax, Maharashtra 
regarding the ‘fi rst phase go live of e-payment under SAP-
TRM new automation process’.

CONTENTSCONTENTS
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DALIM RELEASES THE MOST POWERFUL PLATFORM ES 5
Dalim ES 5 is a complete digital content hub designed to deliver exceptional customer experience.

Dalim Software, the makers of highly effi cient and scalable 
software solutions for the creation, production and 
management of multi-channel content, recently announced the 
release of Dalim ES 5. The enterprise solution is a collaborative 
digital asset and production tracking solution that extends the 
productivity of any digital asset management system making 
project management, collaboration and review of fi les even 
easier and faster, thus shrinking the time-to-market. It serves 
all participants of the production cycle, including brand owners, 
content creators, agencies, publishers, pre-media, printers and 
multichannel service providers.

“Dalim ES is a comprehensive enterprise solution for producers 
of marketing—or any other—content. For the enterprise, there 
are really two implementations of digital asset management 
(DAM) systems,” notes Frédéric Sanuy, Dalim Software, 
Solutions Architect, DAM Manager. “One is as a traditional 
asset management 
system that acts as 
a conventional fi le 
repository to archive 
and host content 
for syndication, or 
to hold content 
for future use and 
repurposing. The 
other – and this is 
the less common 
example – is a 
tactical work-in-
progress (WIP) system that makes it easy for companies to 
access and produce content. Within Dalim ES 5 is the very 
exceptional example that offers both, as well as a complete 
media production and business management system to oversee 
and create content, particularly for the entire print production 
chain. It’s why we feel Dalim ES is ‘Enterprise workfl ow meets 
Enterprise DAM’.”

Creating and producing WIP content quickly and easily

Products and the technologies they are based on change 
rapidly, as do the number of competitors. This means that 
time-to-market and fi nding ways of optimizing it are critical 
components that directly affect revenue. With the Dalim 
Software tools, users gain control over their product content 
development and approval processes and have access to all 
the key performance indicators (KPI) with one click. Each action 
is recorded by Elasticsearch, a performance oriented indexing 
engine along with Kibana, a powerful and fl exible reporting 
engine. It leverages the power of analytical capabilities and 

examines data intelligently. This enables creators to plan and 
track the progress of projects through a powerful interface that 
empowers every line of business to make practical use of data 
collection.

Workflow flexibility with better integration

Dalim ES 5 provides many new features to help companies 
move and process content quickly and easily. It integrates well 
with Adobe Creative Cloud, offering digital rights management 
and a user-friendly check-in check-out fi le sharing capability. 
This transparent feature allows Adobe Creative Cloud users 
direct access to content within Dalim ES, along with metadata 
capture. Users can work from within any of the Adobe Creative 
Suite applications to access content from Dalim ES – and then 
move forward within Dalim ES to prepare the content for print, 
Web – or any other media forms. 

Dalim ES also offers a way to manage and ingest augmented 
reality graphics through seamless integration with provider 
Augment. The Dalim ES DAM features can automatically 
catalogue, enrich and share 3D augmented reality models.

Dalim ES also has open connections to extensive content 
libraries such as IDSPictureDesk and Getty Images, sharing 
metadata to enhance a complete workfl ow. Images can be 
selected and easily published to Dalim ES for use in work in 
process.

For those who need to assure accurate content and colour, 
the new Dalim Dialogue Engine, a FograCert and SWOP® 
certifi ed soft proofi ng solution, offers accurate soft-proofi ng 
at its best, whether reviewing documents from a desktop or 
a mobile device. Dialogue Engine is also the ultimate tool to 
oversee fi les on top of the DAM, enabling photographers and 
their clients to review and mark up their raw fi les. A new and 
improved media viewer supports both video reviewing and 
sharing.

Dalim ES 5 provides many new 
features to help companies 
move and process content 
quickly and easily.
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POLAR: OPERATOR TRAINING COURSES FIRST HALF OF 2017
Polar: Operator Training Course offers operator training courses for POLAR high-speed cutters and Compucut® at 
their customer center in Hofheim.

The POLAR operator training courses will give your operators 
the know-how to utilize the POLAR equipment with optimal 
effi ciency. The Polar offer is targeted to departmental 
heads, foremen, shift supervisors and machine 
operators. All courses are conducted in German.

Courses for high-speed cutter POLAR X/XT, 
Xplus and N PLUS:

• February 20 - 21, 2017

• April 03 - 04, 2017

• June 12 - 13, 2017

Courses for High-Speed Cutter POLAR N PRO:

• January 23 - 24, 2017

• March 13 - 14, 2017

• May 15 - 16, 2017

Courses for POLAR Compucut®:

• March 15 - 16, 2017

• May 17 - 18, 2017

Miscellaneous training courses

• Operator training for older high-speed cutter models 
such as EM/EMC-Monitor, E/ED as well as trainings for 
CuttingSystem PACE with turning-gripper for the current N 
PRO generation could take place at POLAR according to prior 
agreement.

• Operator training for older CuttingSystem PACE could take 
place at the customers system upon agreement.

Requirements:

• Please register interested parties only to those courses, 
concerning existing or shortly to be installed equipment.

• Participants must be of full age and must have suffi cient 
basic technical knowledge about cutting and machines.

• An early registration is recommended as the number of 
participants per course is limited to 5.

For registration, please write to Mrs Anette Aland at anette.
aland@polar-mohr.com or call her at +49 6192 204-105

�

A full content repository with rights management

Dalim Software ES repository can work seamlessly with any 
number of different content management systems. As part 
of its collaborative brand management 
capabilities, Dalim ES 
also offers the concept 
of ‘Desktops’ – a fully 
customisable, branded 
web portal, transforming 
the user experience. 
Additionally, Dalim ES 5 
unveils a new connector 
with Jahia—an enterprise 
CMS unifying CMS, online marketing, 
DAM and portals.

About Dalim Software

Dalim Software GmbH, headquartered in Kehl, Germany, 
offers highly effi cient, scalable software solutions for the 
creation, production and management of cross-media content, 
focusing on globally operating companies in the media and 

communication industry. Since 1985, the world’s 
most prominent publishers, publication printers, 
content creators, agencies and brand owners 
can be found among the company’s customers, 
as well as a variety of quality- and service-
oriented pre-media companies and printers 
of all sizes. They all utilize Dalim Software 
innovative technologies to the fullest extent.

Dalim ES 5 is available immediately from 
Dalim Software’s global reseller network.

brand management 
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In October, HP Inc. India showcased the various possibilities 
with digital printing at an event in Delhi. The company 
showcased its vast portfolio of industry leading digital printing 
innovations and highlighted the potential for brand owners 
and marketers across verticals including FMCG, pharma, 
retail, food and beverage, health and beauty. The event 
witnessed participation from over 100 brand professionals 
who experienced solutions from segments such as general 
commercial printing, design, signages and displays, labels & 
packaging, publishing amongst others. 

Digital printing for a growing, promising economy

“Digital printing has evolved by leaps and bounds in India and 
one key-trend driving this shift has been the evolution of HP’s 
graphics solutions offerings from devices to effective marketing 
solutions for brand owners. India is a high growth and 
promising economy and we are thrilled to see increased traction 
with Indian brands from various verticals, as they embrace 
the power of digital printing to reach their end customers 
innovatively. HP is committed to keep reinventing technology to 
help our customers and partners thrive.” said François Martin, 
Global Marketing Director, Graphic Solution Business, HP Inc. 

“As brands talk about engaging, immersive and delightful 
customer experience, HP is uniquely positioned to fulfi l this need 
with our rich digital printing portfolio. We believe in limitless 
possibilities with digital printing and are happy to notice some 
of the very interesting projects and implementations by our 

HP: EXPLORE POSSIBILITIES WITH DIGITAL
Industry leader HP India is encouraging sharing industry best practices for brands to connect with customers 
effectively by exploring possibilities with digital printing.

MARKETPLACE
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Indian customers. We also reiterate our commitment towards 
the partner community, who are at the core of our go to market 
strategy. All our innovations and partner initiatives are designed 
towards helping 
them remain 
profi table and 
explore fresh 
revenue streams.” 
said Nancy Janes, 
Worldwide 
Business 
Development 
Manager, 
Graphics Solution 
Business, HP Inc. 

The real world 
applications

Puneet Chadha, 
Director, Market 
Development, 
Graphics 
Solutions 
Business, Asia 
Pacifi c and 
Japan, HP Inc. shared insights on the importance of innovation 
in reaching out to the customers today and how advanced and 
differentiated printing applications can help brands develop 
a stronger brand recall with end customers and establish a 
competitive edge in the market. “With brand managers trying 
to break the clutter for increased mindshare for their brands, the 
market place is getting increasing competitive. Digital printing 
can open entirely new and unexplored opportunities for brands 
with respect to customer outreach, contributing signifi cantly to 
the brand recall.” said Mr Chadha at the event. He also spoke 
about Dscoop, a community of HP Inc.’s print service providers 
helping them take part in education, networking and revenue 
growth opportunities. Highlighting HP Inc.’s commitment 
towards its print service providers’ community he said, “We 
will continue to enable our print service providers with newer 
innovations in digital printing technology and more meaningful 
conversations with brands at such forums, hence helping them 
explore newer markets and generate fresh revenue streams.” 

The presentations were followed by guided tours to application 
areas showcased by partnering print service providers. The 
brand managers engaged in rich and meaningful conversations 
with some of HP’s leading print service providers to explore 
digital printing avenues for their brands.Nancy Janes, Worldwide Business Development 

Manager, Graphics Solution Business, HP Inc.

François Martin, Global 
Marketing Director, Graphic 
Solution Business,  HP Inc.
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“In the past, drinking yoghurt was packaged in plastic bottles, which has a far greater environmental 

impact than carton packages. Tetra Top Nallo is made mainly from paperboard from FSC™ certifi ed 

forests and other controlled sources. Switching 2.1 million packs of our drinking yoghurt means we are 

cutting the use of plastic by more than 45 tons a year,” said Armina Nilsson, Sustainability Manager at 

Skånemejerier. “This move is part of our wider commitment to care for animals and nature, and we are 

delighted that consumers are responding in a very supportive way. Consumer tests proved that they prefer 

these carton bottles to plastic packages, particularly from an environmental perspective”, Nilsson added.

Charles Brand, Executive Vice President, Product Management and Commercial Operations at Tetra Pak 

said: “The new Tetra Top 330 Mini Nallo is one of our latest innovations for younger generations. It has 

taken all aspects of their needs into account: their increasing interest in the environment, their demand for 

an appealing appearance, and their desire for a convenient package that they can drink from, re-seal, and 

carry around while on the go.”

Brand- and customer-focused packaging

With a V-shaped panel on one corner, Tetra Top Nallo allows brand owners to highlight their messages in 

the packaging design and make their product stand out on the shelf. At the same time, its tall and slender 

proportions offer the consumer an easy grip, while the wide opening makes the drinking experience 

smoother. In addition, the cap is a one-step opening and can be resealed securely. 

WELDON TO BE BRO-TECH’S EXCLUSIVE PARTNER 
IN INDIA
Brotech Graphic Company Limited of China has signed-up an exclusive agreement with New Delhi-based Weldon Celloplast 

Limited to sell and service their label fi nishing, converting, and quality inspection equipment. With many years of technical and 

market development, Brotech Graphics leads a section of label fi nishing, converting, and quality inspection in the narrow web 

printing market in Asia. With innovative and fully modular designed unit, label printers are able to design their own systems 

for fi nishing and converting applications. Brotech’s systems are designed not only for normal pressure sensitive labels, but also 

for EAS, radio frequency identifi cation, IML, tickets and tags, including new solutions for booklet labels. 

Weldon is a Delhi-based manufacturer of self adhesive label stocks, tamper evident security label solutions, and specialty 

tapes. It was setup in 1982 by the present Managing Director, Harveer Singh Sahni. The company’s marketing division; a 

total solutions provider to the label printing industry, represents some of the leading and trusted international names in 

consumables, materials and equipments.

MARKETPLACE

Consumers in Sweden now have an environmentally-sound choice for chilled 
drinking yoghurt, following the launch of a range of Skånemejerier products in 
Tetra Top 330 Mini Nallo.

TETRA PAK’S NEW CARTON BOTTLE

Tetra Top® 330 Mini Nallo

�
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Presenting The Innovative imagePRESS C10000VP

100 PPM 
Digital Color
Printing 

2400 X 2400 DPI
Print Quality  with
256 grey Levels

Gloss Optimized
Offset like  Print
Smoothness

Media Handling
Upto  350 GSM

Enhanced Texture
Media Printing

Supports Paper
Length Upto  
762 MM

Salient Features 

*Canon imagePRESS C70XXVP was voted as  Winner of “Popular ColorCut Sheet Digital Press” in Print WeekIndia June 2013 Online Polls

The innovative imagePRESS C10000VP takes digital color printing to the next level. It uses various proven and upgraded
Color Control technologies like Auto Gradation Adjustment, Auto Correct Color Tone,Shading Correction and Multiple Density
Adjustment Technology. This Powerful Print Engine driven by Hyper RIP Print Servers reliably delivers print speeds of up to

100 PPM and consistency at 350 GSM without compromising on Quality and offers an excellent return on investment for
busy Graphic Art environment.

To Register For 
Demo SMS       
To Register For 
Demo SMS         "CANPP" to 575758

www.canon.co.in/ppp, Call: 1800 180 3366 (Toll Free) or 39010101 (  prefix your city code while calling)
7th & 8th Floor, Tower-B, Building # 5, DLF Epitome, DLF Phase III, Gurgaon - 122002   Ph.: 0124-4160000  Fax: 0124-4160011

BETTER

THE
BEST*
JUST GOT

THE
LEGACY

CONTINUES
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IPAMA ELECTS A NEW COMMITTEE
In the recently held elections, IPAMA elected a new committee with Mr H.V. Sheth as the Association’s President.

At the 101st meeting of the Governing Council of IPAMA held on October 27, 2016 Indian Printing Packaging & Allied Machinery 
Manufacturers’ Association (IPAMA) elected the offi ce bearers for the term 2016-2018. The following incumbents were unanimously 
elected:

• H.V. Sheth,President, Sheth Printograph Pvt. Ltd., Noida

• P.K. Bhalla, Vice President (West), Manugraph India Ltd., New Delhi

• Vinay Kumar Gupta, Vice President (North), AEC Machinery Co. Pvt. Ltd. Amritsar

• C.N. Ashok, Vice President (South), Autoprint Machinery Mfrs. (P) Ltd., Coimbatore

• Jaiveer Singh, Vice President (East), Rotta Print India Pvt. Ltd., Faridabad

• Balkrishan Khindria, Honorary General Secretary, Memory Repro Systems (P) Ltd., New Delhi

• Satish Kaushik, Joint Secretary (West), Web Masters, Faridabad

• Naveen Gupta, Joint Secretary (North), Prakash Offset Machinery Pvt. Ltd., Faridabad

• Dayaker Reddy, Joint Secretary (South), Gutenberg Machinery Manufacturers Pvt. Ltd.   Hyderabad

• Iqbal Singh, Joint Secretary (East), Sond Associates (Engg.) Pvt. Ltd. Amritsar

• Dharmesh Arora, Treasurer, Fair Deal Engineers, Faridabad

In the opening address, Mr Sheth, the President-elect emphasised the need for technological upgradation and development, smooth 
coordination with the members of the Association and also to educate them on different aspects of the industry.  He also highlighted 
the need to open an Institute for imparting technical training for the betterment of the industry.

Indian Printing Packaging & Allied Machinery Manufacturers’ Association (IPAMA) elected the office bearers for the term 2016-2018.

�
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Essel Propack, a leader in the laminated tube market with a 
35% global market share in this packaging segment, adopted 
Esko’s prepress and workfl ow solutions across its plants in 
India several years ago. The goal was to manage consistency 
in brand colours for their multinational 
clients. Recently, the company signed a 
new agreement with Esko refl ecting its 
intention to modernize and integrate its 
workfl ow, prepress and quality practices 
in all their major plants located in 14 
locations globally. M Ram Ramasamy, 
Chief Operating Offi cer of Essel Propack, 
says, “The Essel Group is a frontrunner 
when it comes to standardising colour for 
global brands. With Esko’s solution, we 
can achieve uniform print quality across 
various printing processes such as offset, 
digital, fl exo and letterpress. Before our 
recent contract signing at drupa 2016, 
our earlier agreement with Esko helped 
us to standardise the prepress workfl ow 
across all the plants in India (Vasind, 
Wada, Nalagarh and Goa) and in Poland, 
Germany and China—seven plants so far.”

The signing of a comprehensive global 
agreement between the two companies 
at drupa 2016 is considered a signifi cant 
step for Essel Propack. One of the 
biggest hardware, software and service 
agreements concluded at the show, 
Essel will equip all of their major plants 
located in 14 locations globally with 
Esko’s prepress, design and packaging 
management solutions. Moreover, Full 
HD Flexo digital imagers and solutions 
will be set up within 18 months across 
all the plants. The company is taking 
every possible step to  detect and fi x 
errors at the initial stages of the workfl ow 
and to automate it processes in order to 
enhance quality, productivity, security 
and time to market for its brand owner 
customers. Speaking about the benefi ts of 
standardization, Ramasamy says, “Esko’s 
solutions have helped us in maintaining 
quality and effi ciency in reproducing brand colours to meet the 

ESSEL GROUP STANDARDISES PREPRESS WORKFLOW 
GLOBALLY WITH ESKO TECHNOLOGY 

local and internal customers demand. We want to achieve the 
highest quality and effi ciency by using more or less the same 
software tools and equipment across all plants. That’s how 
standardization comes into the picture.”

MARKETPLACE
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The signing of a comprehensive global agreement between the two 
companies at drupa 2016 is considered a significant step for Essel Propack.
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Navi Mumbai-based Rukson Packaging has undergone a major 
transformation from offset printer to becoming a complete 
packaging solutions provider. Recently, the company equipped 
its prepress unit with Esko’s Kongsberg XE10 
sample maker and Esko’s prepress workfl ow. 
Rukson specializes in met-pet folding box 
cartons and its product mix includes a large 
share of cartons for the pharmaceutical 
segment. “Over a period, our client base has 
expanded in the pharma and FMCG segments. 
The adoption of Esko hardware and software 
solutions is an attempt to enhance our 
effi ciency in prepress in order to drive our 
growth in line with the evolving demands 
of the consumer product companies,” said, 
Kishin Punjabi, director at Rukson Packaging. 
The Kongsberg XE10 sample maker is used 
as a digital tool for precisely cutting blankets 
that are used for spot varnishing as well. The 
Kongsberg XE10 is a small-format digital 
cutting and creasing sample making table 
that provides fast, high-quality samples for short-run production 
of folding cartons. Referring to its additional application for 
carton production, Punjabi states, “The majority of our jobs 
require spot UV fi nishes.

RUKSON INSTALLS ESKO’S KONGSBERG XE10 AND 
PACKAGING SOFTWARE

HID GLOBAL ANNOUNCES ONE OF THE WORLD’S 
MOST SECURE CITIZEN ID CARDS 
In November this year, HID Global®, a worldwide leader in 
trusted identity solutions, announced one of the world’s most 
secure citizen ID cards, featuring technologies that have been 
proven in its customers’ award-winning national passport and 
other government ID programs, such as the Irish Passport Card. 
Extending the benefi ts of its widely issued Optical Secure Media 
(OSM) card, the company has created an OSM Multitech card 
that is one of the most secure citizen ID cards on the market. 

“Our OSM cards have set the standard for combining visual, 
digital and physical security while delivering the highest levels 
of card durability,” said Rob Haslam, VP and Managing Director, 
Government ID Solutions with HID Global. To maximise the 
security of the card, issuers can laser-engrave information on its 
front side, engrave and encode identity information in the OSM 
stripe on the card’s back side, and encode identity information 
on the microcontroller chip inside the card. Integrating the RFID 

Rukson packaging also invested in Esko’s DeskPack, prepress 
editor software. This prepress software helps Rukson to 
prepare error-free fi les & move different jobs for printing quickly. 

DeskPack has functions like interactive trapping, remapping of 
Ink channels, quality control & white under print which comes 
handy during met-pet printing.

Gobind Panjabi and Kishin Panjabi (left), 
both directors of Rukson packaging

chip into a 
standard-
sized OSM 
card is 
a major 
milestone 
that was 
made 
possible 
with HID Global’s ultra-thin PC ePre-laminate product, which 
minimizes the footprint of the RFID chip and antenna using the 
company’s DBond™ technology. Unique anti-crack technology 
also extends the durability of the card, which is initially 
available with an NXP P60D080 RFID chip. The company plans 
to offer additional RFID chip options in the future.

�

�
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A PHOTO EXHIBITION ON CANSON MEDIA 
BY KRISHANU CHATTERJEE

MARKETPLACE

A photo exhibition on Himalayas by photographer Krishanu 

Chatterjee, titled “The high Himalaya - A reverence” was organized 

at ITC Windsor India, Bengalaru, Karnataka from 21st October 2016 

to 30th October 2016. A collection of 36 images of Himalayas shot 

over the period of 16 years printed on Canson Infi nity Museum 

ProCanvas 385gsm (Canson Infi nity products are represented 

in India by TechNova) was on display. Krishanu Chatterjee, is a 

renowned photographer with an extensive portfolio in art, food, 

architecture portraits and more. He has travelled through Arunachal 

Pradesh and Shillong to Leh, Ladakh, Zanskar, and Sikkim, trying 

to create this fantasy world. The images captured are from Zanskar 

Valley, Numbra Valley, Sarchu, Sandakfu, Sela Pass, Skeleton Lake, 

Gochal & Samiti lake, Pindari Kafni Glacier and Milam Glacier.

RICOH INDIA UNVEILS NEW ADDITIONS 
TO FULL LINE OF POWERFUL PRINTERS
In November, Ricoh India Ltd., a leader in the fi eld of Imaging Solutions & IT Services, unveiled two new colour laser printers 

– SP C435DN and SP C440DN at the price of r70,800 and r1,47,770 respectively. The new launches are in line with the 
company’s commitment in unveiling products, which are secure, productive, economic and offers fl exibility to the customers. 
SP C435DN offers high-performance printing for the budget conscious offi ce and at the same time produces impressive output 
quality.

With the fl exible media options, it provides a wider range of media options – including thicker media stocks up to 256 gsm. 
It comes with an easy-to-use 4-line LCD control panel, you can easily check settings, monitor supplies and perform other key 
tasks in moments and transition from one job to the next. In addition, RICOH SP C435DN will 
help the customer to print a wider range of high-quality documents in-house so that one could 
share as well as distribute the information quickly and easily. SP C440DN is a printer with solid 
fundamental performance and trusted reliability to keep the work rolling non-stop. It prints 
at a speed of up to 40 pages per minute, comes with high duty cycle of 1,50,000 pages per 
month which requires minimum maintenance, ensuring a low cost per page to optimize overall 
offi ce productivity. Both the printers are high performing with an incredibly low investment and 
affordable per page costs. Ricoh Provides assured cost of printing through their maintenance 
contracts where company will take care of all consumables, spares and maintenance and will be 
charged based on number of prints taken.
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NEW DIGITAL AND PACKAGING CAPABILITIES 
INCREASE FLEXIBILITY WHILE LOWERING COST

�

MARKETPLACE

Workfl ow 8 with presses from Ricoh, Konica Minolta, Landa 
and Komori enable an advanced level of centralized digital 
device control and automation. “Our Prinergy Workfl ow 
8 portfolio is a testimony to Kodak’s commitment to our 
customers. We continuously improve our offering to provide 
state-of-the-art workfl ow solutions that enable customers 
to stay ahead of the competition,” said Allan Brown, Vice 
President and General Manager of Kodak’s Unifi ed Workfl ow 
Solutions. 

“Our customers now have powerful new tools like a single 
integrated workfl ow, and the ability to reduce material waste 
and job turnaround times better enabling them to focus on 
growth.

Kodak recently announced signifi cant enhancements across its 
unifi ed workfl ow solutions (UWS) portfolio including the new 
Prinergy Workfl ow 8. With integrated offset and digital workfl ow, 
expanded proofi ng capabilities and improved workfl ow 
automation, Kodak customers will now be able to further reduce 
material costs and increase productivity while improving quality 
and better leveraging digital equipment.

Prinergy Workfl ow 8, Kodak’s fl agship product now offers a 
single workfl ow for both offset and digital printing to maximise 
effi ciency and productivity with reduced turnaround times. In 
addition, it includes the new universal Digital Job Ticket Editor, 
the industry’s fi rst workfl ow that enables production decisions 
based on real-time press information. The integration of Prinergy 
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Srinivas Papers presented a revolutionary product – MultiLoft 
– best suited for short-runs, innovative designs and on-time 
delivery performance at an exclusive event at the BMPA in 
Mumbai. MultiLoft is a new product from Convertible Solutions 
that provides printers with the ability to create extra thick and 
multi-coloured cards. By sticking together two or more sheets 

of MulltiLoft and MultiLoft inserts one can create eye-catching 
cards that can make even the most basic items stand out from 
the crowd.

Cutting edge product for the digital-age 

MultiLoft sheets allow the creation of stationery quality cards 
on the HP Indigo, Xerox, Cannon, Konika Minolta and other 
digital presses. The MultiLoft Inserts enable layering to reach 
up to a 64 point fi nished card. After printing in a standard 
digital press, the front and back sheets are assembled back to 
back. The pressure from the trimming clamp seals the sheets 
together into an impressive product. After assembly, the sheets 
can also be die-cut into specialty-shaped cards. Convertible 
Solutions has also introduced MultiLoft Inserts in multiple 
colours, cohesive on both sides and with the ability to be 
placed between the MultiLoft sheets, to create a colourful, eye-
catching fl at-card product.

Business cards, invitation cards, wedding albums, postcards 

MULTIFACETED MULTILOFT UNVE
ASSOCIATION NEWS

Srinivas Papers launched MultiLoft in India on October 18 in an exclusive event at BMPA 
Secretariat in Mumbai.

and much more can be enhanced by the unique colour 
sandwich effect created using MultiLoft and MultiLoft Inserts. 
Use just 2-3 layers for a simple effect or as many as you want 
for extra thickness. There is no limit to the amount of inserts 
that can be used on the product, giving you the opportunity 
to create cards in various effects using multiple colours and 

layers. 

The inserts come 
in 270 GSM and 
are available in an 
impressive range of 
13 colours including 
red, black, pink, blue, 
purple, green, yellow 
and orange. Outer 
sheets are available 
in 270 GSM and 325 
GSM in white and 
Ultra-white. MulitLoft 
products are also 
available with a 
magnet layer for 
your special products. 
Multiloft products 
can undergo good 
creasing and are 
therefore widely used 
for wedding album 
and photo album 
applications. 

Making friends with pre-converted products

Truly a German company, Convertible Solutions describes 
itself through its name. The company website writes, 

“‘Convertible’ refers to our comprehensive line of products 
that easily transform, or “convert” from the simple printed 
sheet into exciting fi nal products, complete with various glue 
strips and perforations, peel-open tabs and windows, or 
card thicknesses you never imagined from your digital print 
equipment. ‘Solutions’ implies that there is an opportunity 
or challenge that needs to be solved. The challenge, in this 
case, was the incompatibility of product conversion with the 
typically shorter run, digital printing industry.”

For more than 10 years, Convertible Solutions has been 
creating innovative, pre-converted solutions for the digital 
print industry, allowing you to produce short run and/or 
variable data jobs in only the quantity needed, and deliver 

BMPA members had the opportunity to experience the product first hand 
besides receiving in-depth knowledge about the new product range



21

EILED AT BMPA
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Scan the QR Code to watch the 
graphic design to post press 

fi nishing applications of MultiLoft 
Cards.MultiLoft Cards

fi nished, 
converted 
pieces with no 
outsourcing 
required.

Brought to you 
at BMPA

Srinivas Papers’ 
team interacted 
with a select 
group of BMPA 
members at the 
launch of the 
MultiLoft series 
in India. The 
BMPA members 

had the opportunity to experience the product fi rst hand 
besides receiving in-depth knowledge about the new product 
range.
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Air Excel 7400 E

ThermaSphere® compressible layer technology. Designed for 

high speed, high quality and long run sheet-fed application

Air Excel Titan Dual Combi

ThermaSphere® compressible layer technology. Designed for 

use on mixed ink systems, conventional and UV, especially 

 

Air Excel EX 6000 WEB

Stays stable & consistent, offers longer blanket life on press

through improved shock absorption, rapid recovery and better

smash resistance. ThermaSphere® offers ecological improvements

in our manufacturing process.

 

 

s.

Air Excel MC1200W UV

 

 
 

 

Two blankets that have been designed for continuous stationery 

applications and envelope printing.

Air Tack M for use with conventional and UV curing inks

Air Tack J UV for use with UV curing inks

Air Excel TackM & J UV

Excellent Capability of keeping Wet (Oil & Water)

Good Absorbency : Leading To Better Cleaning

For All Type of Offset Machines using Conventional & UV Inks

Approved by:

“Poly Clean” Autowash Cloth WET type

Made of High Quality Fibres

Smooth Surface

Very Soft - No Scratches

Lint Free

DRY type “Poly Clean” Autowash Cloth 

AND
AND SYSTEMS
#2 / F1, Prabhadevi Ind. Estate, Veer Savarkar Marg, Mumbai- 400025, India.

 Tel: +91 (022) 24222926   Fax: 24309195  
 Email: and@andsystems.co.in
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What is the connection between pollution and printing? A group of engineers and 
entrepreneurs are experimenting to link the two and for a better reason.

We all suffer everyday due to the air pollution that is engulfi ng 
our cities in India and across the globe. Vehicular emissions 
contribute a signifi cant share to the air pollution that is so 
adversely affecting our health in the short- and long-term. 
Many people are working on a plethora of solutions 
to tackle air pollution caused by the fossil-fuel based 
transportation system we have built over the past century.

A group of engineers and entrepreneurs are working 
on an innovative and somewhat simple idea to 
tackle the problem of vehicular emissions, particulate 
matter in particular. Most modern vehicles running on 
petrol or diesel emit large amounts of carbon in the 
air. A signifi cant portion of this emission is emitted as 
particulate matter – also called soot, and the rest is 
released in the form of various gasses such as carbon 
dioxide, nitrogen dioxide, etc.

Ink is in the air

Capturing carbon emissions in the form of particulate 
matter or soot at source is the most effi cient way of 
greatly reducing the pollution. This idea, that led to the 
development of KaalinkTM, was seeded in the Fluid 
Interfaces Group at MIT Media Lab, Boston, USA. The 
research and development of the carbon capturing retrofi t 
device for vehicles – branded as KaalinkTM – continues 
even today. The parent company of this and many other 
experiments – Graviky Labs – writes on its website, 

“Kaalink™ is a unit that retrofi ts to the exhaust of various 
engines and captures 95% of particular matter pollution 
without inducing back-pressure. KaalinkTM is presently 
under certifi cation and commercial pilots, and available 
for private demonstrations. The unit works hard to 
capture outgoing pollutants, and is designed with heat- 
and water-proof electronics and materials.”

The carbon-rich particles captured by KaalinkTM are 
converted into black ink which can be used in the pens 
for writing and creating art. The Graviky Labs’ website 
writes, “Depending on the type, a 30 ml AirInkTM Pen 
contains 30-50 minutes of air pollution generated by cars 

– that otherwise have been fl oating in the environment 
otherwise and giving us cancer.”

RE-WRITING THE POL
Innovative with laser cutting

Graviky Labs’ team experiments with a variety of products and 
solutions. One of their experiments is ChalKaat (®eue keÀeì) – an 

With a simple retrofit, one can capture soot from vehicular emissions 
to make AirInkTM. Source: http://www.graviky.com 
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LLUTION The AirInk™ Timeline

2013 
The idea of KaalinkTM was seeded in 2013 by Anirudh 
Sharma, founder of Graviky Labs, at the Fluid Interfaces 
Group, MIT Media Lab, Boston and fi rst presented at 
INK Conference 2013.

2014 
A spin off started research and development on air 
pollution sensing, control and capture as a tailpipe retrofi t. Evaluated several 
methods such as electro-chemical, deep corona discharge, etc.

2015 
Refi ning and testing of capture technology. Integration of mechanical air 
fl ow control technique and sensor integration. The sensor activated design, 
knows the air fl ow rate and 
adjusts the capture process 
internally within the back-
pressure allowances of the 
engine. The unit became 
mechatronic at this stage.

Purifi cation and testing: 
We started with complex 
testing, and doing chemical 
fi eld analysis of the captured 
particulate matter through 
Air Ink. Several chemical processes were evaluated to detoxify the captured 
Particulate Matter, and to retain consistency and good fl ow rates.

2016
Manufacturing trials 
commenced.

AirInkTM products were given 
to graphic artists in Hong Kong, 

– city known for its high air 
pollution – who were requested 
to paint murals. An artist, who 
participated in this campaign, 
appreciated the product as 
‘genius, and deserves a chance’.

computerized numerical control (CNC) 
laser cutter with an augmented-reality-
based interface. The team working on 
the project at Graviky Labs’ writes in 

their blog, “Present 
day laser cutting 
tools allow users 
to do subtractive 
manipulation of 
material, hence 
democratizing 
manufacturing. 
However, we felt 
that the methods 
to manipulate such 
machines aren’t yet 
evolved enough. 
Hence we present, a 
pen stroke based 
user interface (UI) 
for interacting with 
laser cutters, where 
the users can express 
themselves more 
directly by working 
directly ‘ on the 
workpiece’. Different 
coloured markers allow 
different commands 
to be executed. We 
built a laser cutter 
from ground up, with 
computer vision and 
mechanics to optimize 
for the interface.”

To know more 
about Graviky Labs’ 
innovative products 
and to participate in 
their product trials visit 
them at  http://www.
graviky.com 

�
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Efficiency at its best

“The ‘e-paper’ is similar 
to the Kindle tablet. It 
isn’t lit up like a standard 
display, but rather refl ects 
the external light which 
illuminates it. Therefore, 
it works very well where 
there is bright light, such 
as out in the sun, in 
contrast to standard LED 
displays that work best in 
darkness. At the same time 
it needs only a tenth of the 
energy that a Kindle tablet 
uses, which itself uses 
much less energy than a 
tablet LED display”, says Andreas Dahlin.

It all depends on the polymers’ ability to control how light is 
absorbed and refl ected. The polymers that cover the whole 
surface lead the electric signals throughout the full display 
and create images in high resolution. The material is not yet 
ready for application, but the basis is there. The team has 
tested and built a few pixels. These use the same red, green 
and blue (RGB) colours that together can create all the colours 
in standard LED displays. The results so far have been positive, 
what remains now is to build pixels that cover an area as 
large as a display. “We are working at a fundamental level 
but even so, the step to manufacturing a product out of it 
shouldn’t be too far away. What we need now are engineers”, 
says Andreas Dahlin. 

One obstacle today is that there is gold and silver in the 
display. “The gold surface is 20 nanometres thick so there is 
not that much gold in it. But at present there is a lot of gold 
wasted in manufacturing it. Either we reduce the waste or we 
fi nd another way to reduce the production cost”, says Andreas 
Dahlin. 

The technology is best used to display information on the 
displays placed in well-lit areas such as outdoors or in public 
places. This could reduce the energy consumption and at the 
same time replace signs and information screens that are not 
currently electronic, and therefore less dynamic, with more 
fl exible displays that are capable of displaying dynamic and 
interactive information.

This article uses information and content from http://www.
chalmers.se/en/departments/chem/news/Pages/Bendable-

electronic-paper-shows-full-colour-scale-.aspx

TECHNOLOGY CURVE

The sales of e-books are down considerably compared to the 
year ago. The traditional, physical books, newsletters and 
printed media are not going to vanish from the market anytime 
soon. However, a silent player on the technology front is 
improving with each passing month. It is attracting research 
and development efforts more than ever to reach to a stage that 
it truly becomes a viable mainstream option worthy of our gaze.

We all are spending ever growing time consuming content 
off screens of our portable and mobile devices. A number 
of applications, primarily on business mobile devices, are 
perfectly suited for the early adaptation of an e-Paper display. 
If you spend more time on text-based applications – emails, 
messages, social media such as Twitter and Facebook – and 
not consume a lot of video content, e-Paper can be your best 
buddy with its extreme power effi ciency. The only hurdle as 
of now: it does not display colour as effectively as an liquid 
crystal display (LCD) technology.

Liquid is not cool any more!

Things are changing rapidly though. Researchers at Chalmers 
University of Technology in Sweden have developed the 
basis for a new electronic paper. Their results were recently 

published in the high impact journal Advanced Materials. 
Andreas Dahlin, Assistant Professor at Chalmers and his Ph.D. 
student Kunli Xiong were working on placing conductive 
polymers on nanostructures when the duo discovered that the 
combination would be perfectly suited to creating electronic 
displays as thin as paper. A year later the results were ready 
for publication. A material that is less than a micrometre thin, 
is fl exible and gives all the colours that a standard LCD display 
does, and at ten-times better power effi ciency compared to the 
famous Amazon Kindle tablet.

WILL E-PAPER COMPETE WITH PAPER?
e-Paper and e-Ink display are known for its cost effective and power efficient technology. But 
with the addition of colour, will it outpace paper in the future? Will have to wait and watch.

Less than a micrometre thin, is fl exible and gives all the colours that a regular LED display 
does and it still needs ten times less energy than a Kindle tablet. Photo: Mats Tiborn

A sample of the material, showing how 
the RGB pixels can reproduce a wide 
variety of colors Photo: Kunli Xiong

�
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CURIOUS ABOUT CURRENCY
Demonetisation, cashless economy, digital payments have become hotly debated topics in India 
from political class, media rooms, drawing rooms to the grass-roots. Print Bulletin team brings you 
this story based on the reports published by Smithers Pira about currency, its use and customer 
trends.

The effect of the increase of banknotes in circulation is broadly 
refl ected across all markets. A recent Smithers Pira research – 
Fit for Circulation: The Future Lifecycles of Currency to 2026 

– shows that banknotes consumption will remain vital even as 
cash cycles undergo profound change across the next decade. 
The number of banknotes in circulation worldwide will grow 
by an estimated 5% per annum (2016-2026) at an estimated 
number of 943 billion banknotes and 179 billion coins in use 
worldwide by 2026.

A rapidly changing marketplace and 
customer behaviour

Smithers’ analysis tracks how this will occur 
against a backdrop of rapid change in how 
issuing authorities, commercial banks, cash-
in-transit companies and consumers handle 
cash. This is being driven by a series of 
technical and policy developments that will 
prompt signifi cant evolution in national cash 
cycles, as all participants collaborate to ensure their currencies 
remain fi t for circulation.

Smithers’ report analysed and contextualised various trends 
related to currency, its consumption and circulation, and the 
rapidly changing scenario of the exchange 
of value through means other than 
banknotes and coinage.

• The challenge of electronic and 
increasingly smart device payments 

• Rising automation in cash cycles – 
with more automated teller machines 
(ATMs) and cash recyclers, and high-
throughput cash centre processing 
machines 

• The computerisation and 
standardisation of cash shipments 

• The wider deployment of a new 
generation of anti-theft technologies 

• The implications of price rounding 
policies on minted coin volumes and 
seigniorage 

LEARNING CURVE

• The integration of banknote and coins features – including 
polymer substrate notes 

Fit for Circulation: The Future Lifecycles of Currency to 2026 
forecasts cash will continue to be the key medium for payment 
and the storage of value. To do this it gives in-depth analysis of 
evolution across the next 10 years for the cash cycles of three 
example countries – Germany, Poland, and Brazil.

The report author, Jens Ederhart says, “Modernisation of 
the cash cycle and combined cash infrastructure will lead to 

higher specialisation and consolidation. This 
centralisation will lead to a reduced number 
of highly automated cash centres, which will 
have to be located in metropolitan hubs that 
are able to handle higher cash throughputs. 
Partnerships between key players along 
the cash supply chain can be foreseen in 
countries developing towards the next level 
of modernisation.”

Growth of non-cash payments across the 2016-2026 period 
will vary between countries; with contactless cards, electronic 
money, and digital wallets being the key examples of 

Fit for Circulation: The Future 
Life cycles of Currency to 2026 
forecasts cash will continue 
to be the key medium for 
payment and the storage of 
value. 

The challenge of electronic and increasingly smart device 
payments to currency is different for each economy.
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potentially disruptive future technology seeing wider use. 
Non-bank players are also challenging the traditional banking 
landscape, by offering new digitalised fi nancial services mainly 
in combination with mobile devices. Although virtual currencies, 
like Bitcoin, will remain a niche payment method for the 
foreseeable future.

The changing face of currency

Between 1988 and 2016, the number of countries using plastic 
banknotes is rising steadily. The latest and the 25th country to 
join the trend is the UK. In June this year, the Bank of England 
unveiled its new £5 banknote, which features a portrait of the 
former UK Prime Minister Winston Churchill, printed on bi-axially 
orientated polypropylene (BOPP), produced by Innovia Security 
at its facility at Wigton in Cumbria. The new banknote printed on 
a polymer substrate entered circulation in September this year. It 
would be joined by a new £10 banknote featuring novelist Jane 
Austen in 2017; and a £20 denomination showing landscape 
artist JMW Turner in 2020.

A wider trend

In its most recent technology scoping report – Ten-Year Forecast 
of Disruptive Technologies in Security Printing and Brand 
Protection to 2026 Smithers Pira’s analysis maps the broader 
implications of a shift from cotton paper to plastic notes. The 
Smithers market insight identifi ed polymer substrate banknotes 
as the sixth most disruptive trend for the whole security printing 
industry across the next decade.

The transition to polymer substrate demands capital investment, 
but offers central banks several longer-term key advantages such 

as greater durability, lower printing costs, 
better control against counterfeits, much 
better cleanliness, and recyclability at the 
end of the life cycle of a banknote.

Plastic notes of course are more durable, 
diffi cult to tear, and more resistant to 
folding, soiling, and micro-organisms. 
Polymer banknotes stay cleaner and 
are waterproof as the 
impermeable and non-
fi brous nature of the 
plastic repels dirt and 
moisture better than paper. 
Furthermore because of their 
relative rigidity they tend 
to perform better in ATMs 
and automated sorting 
operations. They can easily last two-and-
a-half to four times longer than notes 
printed on cotton paper. Thus, although 

they are up to twice as expensive to produce, they demand far 
less frequent replacement, translating into signifi cant savings 
for central banks. The Bank of England estimates cutting the 
frequency of replacements and new issues will save it around 
£100 million over the full life cycle of its new notes.

The production of Innovia’s Guardian substrate involves 
specialist equipment which blows the BOPP fi lm in a gigantic 
bubble of plastic, 20 metres high, before reforming it. The 
complexity of this process and its relative unfamiliarity makes it 
much diffi cult for criminals to copy the new Churchill £5. Canada 

– the fi rst G8 country – to adopt plastic substrates saw a 74% 
reduction in reported counterfeits in 2015, the fi rst full year after 
it made its switch.

The environmental impact of polymer is lower than that of 
traditional paper. This was most recently demonstrated in two 
life cycle assessment (LCA) studies by the Bank of England 
and the Bank of Canada – and includes the option for 100% 
recyclability of used banknotes.

A contrasting reality

The printing of fewer, longer lasting notes would be felt by 
printers in this fi eld, with a shift towards shorter production runs, 
imposing manufacturing challenges on them and their suppliers. 
A wider shift to polymer notes is not inevitable however, there 

will be social and technical challenges – and 
potentially hidden costs – that are likely to slow 
market roll out. Smithers analysis shows these 
include the question of public acceptance – with 
some countries more conservative than others. 
This is joined by up-front cost considerations, 
which may push some central banks towards 
cheaper alternative hybrid paper-plastic, or 
coated paper substrates instead. One further 

challenge for industry is how modern cash cycles will be able to 
operate with both polymer and traditional paper in automated 
cash handling equipment.

Canada – the fi rst G8 
country – to adopt plastic 
substrates saw a 74% 
reduction in reported 
counterfeits in 2015, the 
fi rst full year after it made 
its switch.

�

Between 1988 and 2016, the number of countries using plastic banknotes is rising 
steadily. The latest and the 25th state to join the trend is the UK. Image: Smithers Pira
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TAX UPDATE

Central Board of Excise and Customs (CBEC) announced New 
Duty Drawback Schedule for Exports effective from November 
15, 2016. (Customs Notifi cation: 131/2016 Customs NT Dated 
31.10.2016).

Few of the important points in the new schedule are:

1. Duty Drawback(DBK) All Industry Rate (AIR) have been 
provided to certain worked articles under chapters 45, 46, 
and 68.

2. Certain of products have been provided composite rates. 
These include rubber parts (for automobile or other 
machinery) of chapter 40 and children’s picture, drawing/
colouring books, etc. of chapter 49.

3. Changes in certain tariff items description have been made 
for dispute prevention or enhancing simplifi cation.

4. In the notes and conditions of the notifi cation, the term 
article of leather in chapter 42 of the Drawback Schedule 
has been expanded to include any article wherein 60% or 
more of the outer and inner surface area taken together is of 
leather. This is in the light of newer design and commercial 
practices.

5. Residuary rate (customs) provided to items across various 
chapters has been reduced from 1.9% to 1.5% and from 
1.4% to 1.1%.

6. It is noted that fi eld formations intermittently raise the issue, 
with exporters, of admissibility of drawback on parts of 
machinery under individual drawback tariff lines where the 
AIR is provided at 4-digit level but the 4-digit description 
does not specifi cally indicate the word “parts”. In the 
Drawback Schedule’s notifi cation’s notes and conditions it 
is specifi ed that the tariff items and description of goods in 
the Drawback Schedule are aligned with the tariff items and 
description of goods in the First Schedule to the Customs 
Tariff Act 1975 at the 4-digit level and that the general rules 
for interpretation of the First Schedule to the Customs Tariff 
Act 1975 shall mutatis mutandis apply for classifying the 
export goods listed in the Drawback Schedule. However, 
notwithstanding this position in the Drawback Schedule, 
certain parts are classifi able in terms of the notes and 
conditions 3 (ii).

7. This means that if parts of machinery fall under a tariff item 
in the First Schedule to the Customs Tariff Act 1975 at the 
4-digit level, then in the Drawback Schedule too they would 
be covered under that 4-digit tariff item, unless otherwise 
specifi ed in the notes and conditions.

AMENDMENTS IN DUTY DRAWBACK RATES
Mihir Shah of Universal Connections updates on the amendments in Duty Drawback Rates effective from November 
15, 2016.

Following is the list of DBK product lines amended for printing and publishing sector for your benefi t.

Existing and New Duty Drawback Rates

Unit Drawback when Central VAT facility 
has not been availed 

Drawback when Central VAT facility 
has been availed

Tariff 
Items

Description of goods Old New DBK Rate 
in %

New DBK 
Rate in %

DBK cap 
per unit 

in r

New DBK 
cap per 
unit in r

DBK 
Rate 
in %

New DBK 
Rate in %

DBK cap 
per unit 

in r

New DBK 
cap per 
unit in r

4801 Newsprint, in rolls or sheets Nil Nil Nil Nil

4802 Uncoated paper and paperboard, of a kind used 
for writing, printing or other graphic purposes, 
and non-perforated punch card and punch paper, 
in rolls or rectangular (including square) sheet 
of any size other than paper of heading 4801 or 
4803; hand-made paper and paperboard

1.9 1.5 1.9 1.5

4803 Toilet or facial tissue stock, towel or napkin stock 
and similar paper of a kind used for household 
or sanitary purposes, cellulose wadding and 
webs of cellulose fi bres, whether or not creped, 
crinkled, embossed, perforated, surface-
coloured, surface decorated or printed, in rolls 
or sheets

480301 Tissue paper rolls whether or not interleaved 
(multiply) and facial tissue paper

kg. 6.2 6.2 6 6 1.9 1.5 1.8 1.5

480399 Others 1.9 1.5 1.9 1.5
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Existing and New Duty Drawback Rates

Unit Drawback when Central VAT facility 
has not been availed 

Drawback when Central VAT facility 
has been availed

Tariff 
Items

Description of goods Old New DBK Rate 
in %

New DBK 
Rate in %

DBK cap 
per unit 

in r

New DBK 
cap per 
unit in r

DBK 
Rate 
in %

New DBK 
Rate in %

DBK cap 
per unit 

in r

New DBK 
cap per 
unit in r

4804 Uncoated Kraft paper and paperboard, in rolls or 
sheets, other than that of heading 4802 or 4803

1.9 1.5 1.9 1.5

4805 Other uncoated paper and paperboard, in rolls 
or sheets, not further worked or processed than 
as specifi ed in Note 3 in this Chapter

1.9 1.5 1.9 1.5

4806 Vegetable parchment, greaseproof papers, 
tracing papers and glassine and other glazed 
transparent and or translucent papers, in rolls 
or sheets  

1.9 1.5 1.9 1.5

4807 Composite paper and paperboard (made by 
sticking fl at layers of paper or paperboard 
together with an adhesive), not surface-coated 
or impregnated, whether or not internally rein-
forced, in rolls or sheets

1.9 1.5 1.9 1.5

4808 Paper and paperboard, corrugated (with or 
without glued fl at surface sheets), creped, 
crinkled, embossed or perforated, in rolls or 
sheets, other than paper of the kind described in 
heading 4803

1.9 1.5 1.9 1.5

4809 Carbon paper, self copy paper and other copying 
or transfer papers (including coated or impreg-
nated paper for duplicator stencils or offset 
plates), whether or not printed, in rolls or sheets

1.9 1.5 1.9 1.5

4810 Paper and paperboard, coated on one or both 
sides with Kaolin (China clay) or other inorganic 
substances with or without a binder, and with 
no other coating, whether or not surface-col-
oured, surface decorated or printed, in rolls or 
rectangular (including square) sheets, of any size

1.9 1.5 1.9 1.5

4811 Paper, paperboard, cellulose wadding and 
webs of cellulose fi bres, coated, impregnated, 
covered, surface-coloured, surface decorated or 
printed, in rolls or rectangular (including square) 
sheets, or any size, other than goods of the kind 
described in heading 4803, 4809 or 4810

1.9 1.5 1.9 1.5

4812 Filter blocks, slabs and plates, of paper pulp 1.9 1.5 1.9 1.5

4813 Cigarette paper, whether or not cut to size or in 
the form or booklets or tubes

1.9 1.5 1.9 1.5

4814 Wallpaper and similar wall coverings; window 
transparencies of paper

1.9 1.5 1.9 1.5

4815 Deleted

4816 Carbon paper, self copy paper and other copying 
or transfer papers (other than those of heading 
4809), duplicator stencils and offset plates, of 
paper, whether or not put up in boxes

1.9 1.5 1.9 1.5
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Unit Drawback when Central VAT facility 
has not been availed 

Drawback when Central VAT facility 
has been availed

Tariff 
Items
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New DBK 
cap per 
unit in r

4817 Envelopes, letter cards, plain postcards and 
correspondence cards, of paper or paperboard; 
boxes, pouches, wallets and writing compen-
diums or paper or paperboard, containing an 
assortment of paper stationery

kg. 6.7 5 1.5 1.1

481701 Postal/non-postal stationeries such as various 
types and size of plain/printed envelopes, win-
dow/air mail envelopes, canvas coated products 
not elsewhere specifi ed

kg. 7 5 1.9 1.4

481702 Envelopes, letter cards, plain postcards and cor-
respondence cards

kg. 7 5 1.9 1.4

481799 Others 1.9 1.9

4818 Toilet paper and similar paper, cellulose wad-
ding or webs of cellulose fi bres, of a kind used 
for household or sanitary purposes, in rolls of 
a width not exceeding 36 cm or cut to size or 
shape; handkerchiefs, cleansing tissues, towels, 
table cloths, serviettes, bedsheets and similar 
households, sanitary or hospital articles, articles 
or apparels and clothing accessories, of paper 
pulp, paper, cellulose wadding or webs of cel-
lulose fi bres.

1.9 1.5 1.9 1.5

4819 Cartons, boxes, cases, bags and other packing 
containers, of paper, paperboard, cellulose wad-
ding or webs of cellulose fi bres; box fi les, letter 
trays, and similar articles, of paper or paper-
board of a kind used in offi ces, shops or the like

1.9 1.5 1.9 1.5

4820 Registers, account books, notebooks, order 
books, receipt books, letter pads, memorandum 
pads, diaries and similar articles, excise books, 
blotting pads, binders (loose-leaf or other), 
folders, fi le covers, manifolds business forms, 
interleaved carbon sets and other articles of 
stationery, or paper or paperboard; albums or 
samples or for collections and book covers, of 
paper or paperboard

482001 Ruled/unruled/printed with soft/hard cover with 
PVC/BOPP jacket/laminated stationery items like 
exercise books/diaries/notebook/register/writing 
pad/drawing book

kg. piece 6.7 6.7 7.2 49 1.9 1.5 20 11

482002 Registers, accounts books, notebooks, order 
books, receipt books, letter pads, memorandum 
pads, diaries, exercise books, made of printing/
writing paper or of cream wove paper

kg. piece 6.7 6.7 6.6 24.5 1.9 1.5 1.9 5.5

482003 Registers, accounts books, notebooks, order 
books, receipt books, letter pads, memorandum 
pads, diaries, exercise books, made of Maplitho 
paper or of MG tissue paper or of art paper/
board

kg. 6.7 6 1.9 1.7

TAX UPDATE
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Existing and New Duty Drawback Rates

Unit Drawback when Central VAT facility 
has not been availed 

Drawback when Central VAT facility 
has been availed

Tariff 
Items
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in %
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in r

New DBK 
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unit in r
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DBK cap 
per unit 

in r

New DBK 
cap per 
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482004 Registers, accounts books, notebooks, order 
books, receipt books, letter pads, memorandum 
pads, diaries, exercise books, made of grey/pulp/
straw/mill board

kg. 6.7 4 1.9 1.1

482005 File folders/fi le folders with zips and clips kg. 6.7 7.2 1.9 2

482006 Registers, books, diaries, notebooks with leather 
cover with dimensions on cash side measuring 
more than six inches

piece 6.7 49 1.9 13.9

482007 Registers, books, diaries, notebooks with leather 
cover with dimensions of at least one side equal 
to or less than six inches

piece 6.7 24.5 1.9 6.9

482099 Others kg. 1.9 6.7 7.2 1.9 1.5 1.6

4821 Paper or paperboard, labels of all kinds, whether 
or not printed

1.9 1.5 1.9 1.5

4822 Bobbins, spools, cops and similar supports of 
paper and pulp, paper or paperboard (whether 
or not perforated or hardened)

1.9 1.5 1.9 1.5

4823 Other paper, paperboard, cellulose wadding and 
webs of cellulose fi bres, cut to size or shape; 
other articles or paper pulp, paper, paperboard, 
cellulose wadding or webs of cellulose fi bres

482301 Single side decorative laminates with barrier 
paper

kg. kg. 6.3 6.3 8 8 1.9 1.5 2.4 1.9

482302 Decorative handicraft articles made of papier 
mâché

kg. kg. 5 6.3 50 69 1.5 1.7 15 18.6

482399 Others 1.9 1.5 1.9 1.5

4901 Printed books, brochures, leafl ets and similar 
printed matter, whether or not in single sheets

kg. 7 13 1.5 2.8

490101 Single/multi-colour printed books with/without 
soft/hard, PVC/BOPP laminated jacket cover

kg. 7 13 1.9 3.5

490102 Books of all sorts, other than those made of 
newsprint and excluding educational books 
made out of duty paid writing/printing paper

kg. 7 13 1.9 3.5

490199 Others 1.9 1.9

4902 Newspapers, journals and periodicals, whether 
or not illustrated or containing advertising 
material

490201 Periodicals/magazines other than those made of 
newsprint

kg. kg. 6.7 7 11 13 1.9 1.5 3.1 2.8

490299 Others 1.9 1.5 1.9 1.5

TAX UPDATE
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Existing and New Duty Drawback Rates

Unit Drawback when Central VAT facility 
has not been availed 

Drawback when Central VAT facility 
has been availed

Tariff 
Items
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Rate in %
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in r
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4903 Children’s picture or drawing or colouring books kg. 1.9 7 13 1.9 1.5 2.8

4904 Music, printed or in manuscript, whether or not 
bound or illustrated

kg. 1.9 7 13 1.9 1.5 2.8

4905 Maps and hydrographic or similar charts or all 
kinds, including atlases, wall maps, topographi-
cal plans and globes, printed

kg. 7 13 1.5 2.8

490501 Printed maps and hydrographic or similar charts 
of all kinds (including atlases, wall maps, topo-
graphical plans) made of printing/writing paper 
or of cream wove paper or of maplitho paper or 
of MG tissue paper or of art paper/board or of 
grey/pulp/straw/mill board

kg. 6.7 11 1.9 3.1

490502 Printed postcard and/or greeting cards made 
from art paper/art board

kg. 6.7 11 1.9 3.1

490599 Others 1.9 1.9

4906 Plans and drawings for architectural, engineer-
ing, industrial, commercial, topographical or 
similar purposes, being originals drawn by 
hand; hand-written texts, photographic repro-
duction on sensitised paper and carbon copies 
of the foregoing

1.9 1.5 1.9 1.5

4907 Unused postage, revenue or similar stamps of 
current or new issue in the country in which 
they have, or will have, a recognised face value; 
stamp-impressed paper; blank-notes; cheque 
forms; stock, share or bond certifi cates and 
similar documents or title

1.9 1.5 1.9 1.5

4908 Transfers (decalcomanias) 1.9 1.5 1.9 1.5

4909 Printed or illustrated postcards; printed cards 
bearing personal greetings,  messages or an-
nouncements, whether or not, illustrated, with 
or without envelopes or trimmings

1.9 1.5 1.9 1.5

4910 Calendars of any kind, printed including calen-
dar blocks

kg. 1.9 7 13 1.9 1.5 2.8

4911 Other printed matter, including printed pictures 
and photographs

1.9 1.5 1.9 1.5

TAX UPDATE
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Scan the QR code or visit the link 
(https://goo.gl/xn8CR8) for further details.
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DELIVERY IN

24 HRS.

Happy Diwali

A / 303, VIRWANI INDL. ESTATE, WESTERN EXPRESS HIGHWAY,
GOREGAON (E), MUMBAI - 400 063.

TEL: +91-22-40038001 / 2, FAX : +91-22-40038000.
EMAIL: chetan2708@yahoo.co.in / info@kanangraphics.com
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MARKETPLACE

KONICA MINOLTA LAUNCHED BIZHUB PRESS 
C71CF AT LABELEXPO INDIA 2016
The Bizhub Press C71cf, the new digital label printer from the leaders of digital production printing Konica Minolta, was offi cially 
launched on the fi rst day of the four-day Labelexpo India 2016 on 17 November. The launch of the machine, which was introduced 
globally during Labelexpo Brussels 2015, also heralds the Japanese company’s entry into the niche digital label printing segment 
in India. The C71cf leverages Konica Minolta’s dry toner technology platform and comes as a perfect end-to-end printing solution 
for mid-range businesses involved with diverse 
requirements. The machine has printing resolution of 
1200 dpi and can print images with a maximum size of 
1195x320 mm.

Yuji Nakata, managing director, Konica Minolta India, 
said, “Currently, the global market size of industrial 
printing, including packaging, textiles and labels, 
stands at USD 456.5 billion. This creates a huge 
potential for digital printing in the segment as a 
signifi cant number of industrial printing businesses still 
rely on analogue printing and are struggling to meet 
the new emerging demands in the printing segment. 
We, at Konica Minolta, are committed to set new 
benchmarks in the digital industrial printing segment in 
India with our last mile customer service network and 
industry leading digital printing solutions.’’

Source: Printweek.in by Noel D’Cunha

On December 8, Smithers Pira and Esko will host a free 
webinar looking at how quality assurance can be integrated 

into the fast-
paced and 
versatile world 
of short-run 
digital printing. 
The webinar 
will feature a 
presentation 
from Jan De 

Roeck, Director of Solutions Management at Esko, looking 
at best practice in automated prepress workfl ows for digital 
print, and avoiding costly errors.

What will it cover?

The webinar will consist of a 45-minute presentation, 
followed by a 15-minute Q&A session. Topics covered in the 
presentation will include:

• Best practices for quality checking in automated prepress 
workfl ows

• Avoiding costly prepress errors as early as possible in a 
digital print workfl ow

• Getting the most out of pre-fl ight technology for digital 
packaging print jobs

• Assuring accuracy of Braille and barcodes in digital print

• Getting the most out of inline inspection systems.

Key details

Date: Thursday, December 8, 2016

Time: 1600 CET | 1500 GMT | 1100 EDT  | 0800 PDT | 2030 
India Time

Speaker: 
Jan De Roeck, Director of Solutions Management, Esko

For more information and registration please visit 
https://goo.gl/AwxEmh 

QUALITY ASSURANCE TIME MANAGEMENT FOR 
SHORT-RUN DIGITAL PRINT

The C71cf leverages Konica Minolta’s dry toner technology platform and comes 
as a perfect end-to-end printing solution for mid-range businesses
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and protect your margins. The new Kongsberg cutting 

 

and intelligentsoftware connects your complete large 

FINISHING SIMPLIFIED

Email: Info.asp@esko.com 

Tel: +91 80  4352 0102 www.esko.com
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The facility of making e-payments under MVAT (Maharashtra 
Value Added Tax) and CST (Central Service Tax) is available on 
the website www.mahavat.gov.in, and also on the websites of 
the nationalised banks. The total number of banks accepting 
e-payments under the aforementioned acts is 25. Apart from 
this, the e-payments under the Professional Tax Act, Entry 
Tax Act, Luxury Tax Act and the SCPT Act (The Maharashtra 
Purchase Tax on Sugarcane Act, 1962) need to be made 
through the website of GRAS (Government Receipt Accounting 
System).

Many taxpayers have their accounts in the private sector 
or co-operative banks. These taxpayers are unable to make 
e-payments of the taxes through such banks directly. A need 
to open more channels for tax payments was identifi ed by 
the Maharashtra Sales Tax Department and it started the 
development of a facility through which the tax payments can 
be made through more number of banks. The said facility has 
been developed by the department, and e-payment gateways 
of GRAS and the SBI e-pay (State Bank of India e-payment 
gateway) is being made available to the tax payers from 
November 2, 2016. These e-payment gateways are connected 
with the nationalised banks, the private sector banks, and the 
co-operative banks. The list of such banks is available on the 
respective payment gateway’s website.

E-payments for the returns up to the period of March 
2016

The uploading of returns under MVAT and CST Acts, as per 
new SAP system, for the periods starting from April 2016 
began from August 29, 2016. However, there is no change 
in the process of fi ling the returns for the period up to March 
31, 2016. Returns for the periods up to March 31, 2016 under 
all the Acts will be required to be uploaded on the existing 
system. The return defaulters for these periods shall continue 
to fi rst make e-payment of tax due with these returns as per 
the existing process of making payments and then upload 
their returns. They will mention the amount so paid under the 
heading ‘amount already paid’ in the relevant return. Similarly, 
short payments for the earlier periods of the e-payment due 
as per return up to March 31, 2016 shall have to be made 
using the existing system. Thus, the short fi lers and the return 
defaulters shall make e-payment of taxes due with returns by 
using the existing e-payment system. No payment under any of 
the Acts can be done through the e-payment gateways for the 
period up to March 2016.

e-payment under SAP-TRM New Automation System 
using the e-payment gateways

Dealers who applied for registration under MVAT and the allied 
Acts on or after May 25, 2016, and who have been allotted 

new TIN from SAP-TRM system 
were informed that they need 
to make tax payments directly 
through the website of State 
Bank of India or IDBI Bank 
Internet Banking till the new 
functionality of e-payment 
is brought into force. (Refer 
to para 7 (f) of the Trade 
Circular No. 22 T of 2016 Dt. 
26.08.2016). These dealers can 
also now make e-payments 
through payment gateways 
made available as per the new 
SAP-TRM system.

The dealers registered prior 
to May 25, 2016 can make 
e-payments under all Acts 
for the period starting on or 

E-PAYMENT FOR SALES TAX IN MAHARASHTRA
CA Kiran Garkar shares the trade circular issued by the Office of the Commissioner of Sales Tax, Maharashtra 
regarding the ‘first phase go live of e-payment under SAP-TRM new automation process’.

TAX UPDATE
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LEARNING CURVE
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after April 1, 2016 using the existing e-payment system or 
by using the e-payment gateways as per the new SAP-TRM 
system. Although dealers have an option to make e-payment 
either from the existing or the new SAP-TRM system, dealers 
are requested to preferably use the new SAP-TRM system for 
making e-payment.

Once the new SAP-TRM system is stabilised, e-payments under 
all the Acts will be routed through the ‘payment gateway’ 
option only.

Procedure of payment through the e-payment 
gateways

 1. Types of payments proposed to be done using the 
e-payment gateways

 (a) Returns-Advance e-payment

 (b) Return payment

 (c) Registration payments

 (d) Assessment order / Dues payments

 (e) Quick Pay

 2. Type of payment going live through e-payment 
gateways

 In the fi rst phase Return-Advance e-payment facility is being 
made available to the dealers through e-payment gateways

 3. Payment gateways which are available for making 
e-payment

 (a) GRAS (Government Receipt Accounting System)

 (b) SBI e-pay

 4. Browsers to be used for making e-payment

 (a) Google Chrome

 (b) Internet Explorer (Version 11 and above)

 (c) Mozilla Firefox

 5. Steps for making e-payment for Returns-Advance 
e-payments

 (a) Step 1: Go to MSTD Portal > Dealer Services > New 
Automation > Return-Advance e-payment link

 (b) Step 2: Enter TIN (Without V or C)

 (c) Step 3: Select Type of Act, Form-ID, Periodicity, 
Location, Amount and click ‘Proceed for Payment’ 
button.

 (d) Step 4: Dealer will be taken to the ‘payment gateway’ 
page which will display option to select ‘payment 
gateway’, ‘Banks supported by gateways’, ‘gateway 
payment charges’. Then dealer will be required to click 
‘proceed’ button.

 (e) Step 5: Draft Challan having watermark will be 
displayed. Then the dealer will be required to click 
‘Make e-payment’ button.

 (f) Step 6: Dealer will be diverted to the selected 
‘gateway’ for making e-payment. Payment summary 
will be displayed on the ‘gateway’. Then the dealer 
shall select the ‘bank’ from the drop down and click 
‘proceed for payment’ button.

 (g) Step 7: Dealer will be diverted to the Bank’s website 
for making the payment.

 (h) Step 8: Dealer will get acknowledgement from MSTD 
website after the successful payment.

 (i) Step 9: Dealer can download, save or print the challan 
from MSTD website. If the net banking account of 
the dealer is successfully debited but challan is not 
generated then the dealer can use the option ‘Get 
CIN’ or ‘Get GRN’ after logging into the account on 
the MSTD website. It is needless to say that if the 
net banking account of the dealer is not successfully 
debited then there will not be generation of any 
challan.

User Manual, e-payment demo and FAQs (frequently asked 
questions) on e-payment are available in the ‘What’s New’ 
section on the MSTD portal.

You are requested to bring the contents of this circular to the 
notice of the members of the trade. This circular should not be 
interpreted legally since it is clarifi catory in nature.

The circular is signed by Rajiv Jalota, Commissioner of Sales Tax, 
Maharashtra State, Mumbai.
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‘Yeh to hona hi tha’

Amidst the row over Pakistani actor Fawad Khan acting in Ae 
Dil Hai Mushkil, On October 24, Times of India reported that 
Shiv Sena Chief Udhav Thackeray said, “The three of them came 
together to produce a new movie ‘yeh to hona hi tha’. This 
statement came after the meeting of Devendra Fadnavis, Chief 
Minister (CM) of Maharashtra; Raj Thackeray, the supremo of 
Maharashtra Navnirman Sena (MNS), and Karan Johar, the 
producer of the fi lm. In this meeting, the MNS demanded that 
the producers of the fi lm donate r5 crore to the Army welfare 
Fund. What authority does Raj Thackeray have to demand on 
behalf of the Army Welfare Fund? As per all television news 
channels October 24, members of the armed forces, at all levels, 
condemned such a demand for donation. They said that no 
sacrifi ce of the soldiers can be tagged with a price!!!  Wishful 
thinking indeed on the part of MNS to project themselves as 
ambassadors of patriotism to gain some respectability.

Looking for acceptance or creating a platform to save 
face

During Diwali, the  tussle between Mulayam Singh Yadav and 
his son Akhilesh was an absolute entertainer. In the previous 
issue of Print Bulletin, I wrote about the ‘bhaichara’ between 
Rahul Gandhi (RaGa) and Akhilesh; both ‘boys’ praising each 
other. The newspapers on October 29 reported about ‘Congress 
seriously looking for grand alliance in UP.’ We have a reason 
to believe the media reports: RaGa has even spoken to party 
workers to forge an alliance with Ajit Singh of Rashtriya Lok Dal 
(RLD) and Mulayam’s Samajwadi Party (SP). However, nobody 
is willing to go on record. The mutual admiration shown by 
RaGa and Akhilesh in the recent past is not coincidental, but 
indicative of a basic understanding as per the newspapers! 
Wishfully they are trying to create acceptance for a grand 
alliance.

Upbeat despite all the drama

The SP family feud took different turns during the last month 
to make the world of make believers. Ministers and party 
offi cials got sacked and reinstated by the father-son team. Ram 
Gopal Singh and Shivpal Yadav were the two being tossed 
up every time by the father-son duo. Ultimately, with all the 
understanding and misunderstanding, Akhilesh got ready for 
his Vikas Rath Yatra, in the Rath created by Mulayam Singh, 
with the blessings of Shivpal Yadav. Man proposes and god 
disposes as they say, the Merc-decorated Rath, that Akhilesh 

In this column, our industry veteran Vishwanath Shetty of The PrintWorks presents us his 
cheek-in-the-tongue view of the recent political news.

was to use, malfunctioned on the commencement day of the 
Yatra. After all the drama, SP-supremo Mulayam fl agged off 
the Rath, but Akhilesh had to soon shift to his personal car to 
continue the Yatra.

With SP all set to celebrate its silver jubilee in Lucknow on 
November 5, Rashtriya Janta Dal’s Lalu Prasad Yadav, Janata Dal 
United’s Nitish Kumar and RLD’s Ajit Singh are all likely to revive 
the old Janata Party with a possible coalition. Nitish and Lalu 
attended the event on the personal invitation from Mulayam 
for the celebration. Mulayam is battling the differences in the 
party with Akhilesh and his supporters trying to establish their 
own power centres. And, it is speculated that the Muslim vote 
will shift to Mayavati’s Bahujan Samajwadi Party due to the 
feud in the Mulayam Singh Yadav’s family. Wishful leaders go 
any distance to hide their family feud in public and believe that 
people won’t see through the glass.

Hard working to be a politician

Hilary Clinton recently said, “I am not a natural politician 
like my husband (Bill Clinton) or Barack Obama.”  She has an 
image of a ‘hard working’ woman who is always prepared for 
all debates with facts and fi gures. Her experience of being in 
the Government for so long in various capacities also adds to 
her merits. Her claim is now compared with the positioning of 
famous American car rental company, Avis that admits: “We are 
No. 2 (in comparison with Hertz), but we try harder.” “I work 
twice as hard,” she said, assuring of a greater commitment to 
work than recognition. An honestly wishful way of accepting 
the defeat with grace and promising to continue to work for the 
country.

Demoralising demonetisation

Manish Tewari  (an Indian television channel on November 
11, 2016) compared the demonetisation to Tughlakisation and 
Arvind Kejriwal questioned if the people queued up outside 
the bank on November 10 were hoarders or black marketeers 
or terrorists. RaGa reportedly waited in the queue to exchange 
r4,000 at the State Bank of India’s Parliament Street branch 
in New Delhi. Did he really need the change? Wishful thinking 
continues and meaningless questioning for political gains are 
not new to us.

FUN INTENDED
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Jolly Bolly‘wood’
FUN INTENDED

One of the most widely known character-recognition, which 
most of us must have experienced during our travels abroad, is 
the observation that, whether any foreigner knows anything 
else about us Indians, he/she surely knows that we live in the 
land of Bollywood.

In this monthly article of quirks about us Indians, let me share 
with you the wonderful and the not-so-wonderful experiences 
that I have had due to our Bollywood connection.

The land of the snake-charmers, the land of Bhalu the Bear and 
Sherkhan the Tiger, the land of the ubiquitous curry, the land 
of the levitating sadhus and the moustache-twirling Maharajas, 
has now become the land of ‘Mera joota hai Japaani’ and 
‘Bade bade desho mein aisi chhoti chhoti baatein hoti rehti 
hai, senorita’. The gradual recognition that our country has 
transformed this fantasy-tic industry into a daily staple has to be 
seen to be believed. And the effect is such that it doesn’t matter 
whether you are in Egypt or Morocco, in Europe or Australia, or 
whether you sit in the Oval offi ce; in some form or the other, this 
connection defi nes us.

On my trip to Egypt and inside the Great Pyramid of Giza, we 
had an effervescent guide who was taking us through the 
5,000-year history of the great nation, when he decided to let 
go of his ‘guiding light’ in the cavernous pyramid to update 
us about his gyan on the Hindi fi lm industry. And, he was 
pretty proud of it. In 2012, he enquired about the might of 
‘Anitab Bachhaa’ who according to him, still ruled the roost in 
India with ‘the latest movies’ like Muqaddar ka Sikander and 
Deewar. I did not have the heart to tell him that those movies 
are now more than 30 years old and Anitab Bachaa is now no 
longer a Bachha, but has a Bachha who is himself a father of 
a Bachha. Not only the guide, but a lot of car drivers, hotel 
waiters, and Tea vendors had an inkling about Mr Bachchan 
as well as Shahrukh Khan. They seemed to be abreast of the 
latest movies, the latest actresses, and of course, the latest 
gossip. The funniest thing was to hear the Egyptians rattle off 
dialogues without understanding any meaning of the words 
and thoroughly enjoying their performance. I realised the power 
of the connect that Bollywood has over people, and language 
ceases to be a binding factor.

We often tend to believe that our movies are full of emotions 
and melodrama, and they would rarely make sense to the 
‘goras’, who believe in slam-bang-bang  (and I mean the 
slamming of doors and shooting of guns kind...), but trust me, 
given a chance, they wouldn’t mind seeing Sallubhai shaking 
his crotch and fl ipping heart-shaped goggles than seeing 
a Brad Pitt jump off a Jolie. My son was in Germany on an 
exchange programme and on a day when he had to present 
the typical ‘Indian-ness’ of his country, showed ‘ Kabhi Khushi 
Kabhi Gham’ by K-Jo. All through the screening of the movie, 

his video of the Frau’s sniffl ing through their sanitised hankies 
was akin to a Kaur doing the same at a Karolbagh theatre. The 
normally-expressionless-germans thoroughly enjoyed Shahrukh’s 
shenanigans, Kajols joie-de-vivre and Kareena’s micro-minis all 
through the extended 3-hour movie and proved to me, why K-Jo 
and Adi chop through the entire Europe and the USA to make 
themselves Khushi over the audiences enjoying their Gham.

What is indeed such fun is that, what is actually an escape for 
us, is truly a multi-million dollar business for the staid Swiss and 
the stiff-lipped Brits, and they fall all over themselves to convert 
themselves into mini-karol-baghs and maxi-chandni-chowks to 
accommodate fi lm producers and actors to promote their own 
countries. Also, it’s a wonderful opportunity for us to export 
our family feuds, our gender discrimination specialisations and 
our boy-chases-girl nuskhas to the ‘goras’ to corrupt them in 
exchange for the health-degrading burgers, pizzas and fried 
foods, which they have been exporting to us for years. Our fi lms 
have successfully made us couch-travel to hitherto inaccessible 
countries and places. They have made us yearn for the 
Abercrombie T-shirts and Cosco basketballs; they have made us 
desire belly-dances and the swiss alps. I could have a currently-
illegal r500 currency note in my pocket, but a movie takes me 
on a picturesque ride to any country in the world that I proudly 
claim my own.

Hindi fi lms are also a very potent political weapon for us 
Indians. They can be effectively used to permeate each and 
every household in Pakistan to show them how utterly happy we 
are and make them even more jealous. It’s a wonderful tool to 
spread Hindi to the ABCD’s (America-born confused desis) who 
consider our mother tongue ‘very LS’ and feel that their stupid 
accented English is really cool. It’s a potent political weapon in 
the hands of wannabe politicians to make a point and create 
a ruckus when they are down and out, and is a useful weapon 
for producers themselves who can market a sure-fi re fl op into a 
success by creating an interesting controversy.  Hindi fi lms can 
successfully promote a sport (Chak De, Sultaan, Dangal) a foreign 
country (Chandni, DDLJ, Zindagi na Milegi Dobara, et al) an idea 
(Pink, Swades, Rang De Basanti, OMG), history (Jodha Akbar, 
Mangal Pandey), etc.

Our connect with Hindi fi lms, its directors, its actors and its 
culture is so pervasive that when we are asked to name an 
Indian who is an epitome of style, a person who is ambitious, a 
person who leads an alternative sexuality, a person who makes a 
social comment, a person who feels stifl ed in India, a person who 
doesn’t care about the country’s laws, the fi rst thought , the fi rst 
name is always someone from the fi lm industry.  

The only thing which comes very close to the popularity and 
effectiveness of Bollywood is cricket in India; however, that’s a 
subject for some other time.

Iqbal Kherodawala of Printline Reproductions holds a mirror up to us with his
to-the-fact, yet hillarious articles about our ‘typically Indian’ habits.
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