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Dear friends and industry colleagues,
By the time you would have this issue of Print Bulletin in your hands, we all
would be celebrating the joyous festival of Diwali. Everyone at BMPA and
MMS takes this opportunity to wish your family and you a happy and prosperous Diwali.

The BMPA on September 30, hosted its 45th annual general meeting and High
Point at The Club in Andheri, Mumbai. It was heart-warming to see so many
of you turning up and supporting all the committee members. Your response
is the motivation we need to do better with each passing day. The new team
at BMPA is getting into the thick of things. We take this opportunity to thank
you all for giving us a chance to serve our fraternity and the industry. Our
goal is to reach out, engage and increase the involvement of members in our
activities.
The Seekho aur Samjho (SaS) with Kiran Prayagi was conducted on October 7,
at SIES-GST, and it kick-started a multi-part series of SaS that will effectively
focus on prepress. The next SaS is scheduled for November 19. It will discuss
Stress Management for Managers and Shop Floor Personnel. Members will
receive more information via email.
The Knowledge Sharing Workshop series by MMS had the latest workshop on
October 14, at the MMS Training Centre. The workshop was about GMG’s Colour Management technology by Mr Afsal Kottal of Percept Printing Solutions.
The Goods and Services Tax (GST) is going to be a reality. There is a lot of
speculation about the act and if it is going to be beneficial to the print industry.
MMS will celebrate the Printers’ Day on February 24, 2017, by organising
its annual Lifetime Achievement Award (LTA) function. MMS will conduct an
exclusive seminar on GST as a part of the LTA ceremony at Garware Club,
Wankhede Stadium in Mumbai. The morning session will be the extension of
the successful Power Lunch conducted this year in February.
More importantly, BMPA and MMS are closely working with the All India
Federation of Master Printers (AIFMP) to share the concerns of printers from
Mumbai and the surrounding areas. A new team is elected at AIFMP under
the leadership of Mr Kamal Chopra as the President and our own Mr Anand
Limaye as the Honorary General Secretary. We congratulate both these leaders
of our industry. We are optimistic about the good that will happen for the
print fraternity under the leadership of these accomplished industry veterans.
In keeping with the goals we have set for ourselves, here is a thought from
Helen Keller: “Alone we can do so little, together we can do so much.”

Consultant - Shripad Kulkarni (Ascharya Creative Communications)

We expect and welcome your active participation in all the events of both the
associations to make print prosper. Because together we have much to do and
miles to walk.

www.bmpa.org, mumbaimudraksangh.org

Best wishes,

Copy Editor - Prashant Shah
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HIGH ON SUSTAINABILITY
Sustainability is transcending beyond financial aspects. It is encompassing business operations and corporate social
responsibility aspects of global technology companies. Various indexes capture and examine these changing trends.
The maiden entrant
Xerox has been named to the Dow Jones Sustainability World Index
(DJSI World) for the first time and the Dow Jones Sustainability North
America Index for the third consecutive year.
In the categories of corporate code of conduct, corporate governance
and environmental management and reporting, Xerox exceeded
the average score of DJSI World Members. Xerox was one of nine
companies in the IT and software services sector to make the DJSI
industry list and scored higher than most of the other industry
members on all DJSI dimensions (economic, environmental and social).
“To be recognized as a leader in sustainability is validation of our longstanding commitment to corporate social responsibility that is core
to our business, operations, products and solutions throughout the
world,” said Flor Colon, Xerox Corporate Social Responsibility council
chair.
A new approach
Xerox partners with its clients to develop next-generation solutions.
Some recent examples in transportation include:
• New trip-planning apps for the cities of Denver, Los Angeles and
Bengaluru, India allow commuters to plan their transit journeys
from door-to-door using buses, subways, car sharing or other
modes of transportation. The apps, Go LA and Go Denver, include
an “eco-friendly” option – essentially routes that build in some
amount of walking.
• Dynamic pricing strategies are making it easier to find parking
spots where and when drivers need them in cities such as
Indianapolis and Los Angeles. This reduces congestion and carbon
emissions because drivers spend less time circling the block
looking for a place to park.
• Conversely, electronic toll collection keeps traffic moving – crucial
at a time more vehicles are competing for capacity on the same
roads. The use of electronic toll collection (ETC) technology gets
cars through tollbooths quick, reducing idling time.
Xerox is helping change the way the world works. By applying
our expertise in imaging, business process, analytics, automation
and user-centric insights, we engineer the flow of work to provide
greater productivity, efficiency and personalization. Our employees
create meaningful innovations and provide business process services,
printing equipment, software and solutions that make a real
difference for our clients and their customers in 180 countries.
In January this year, Xerox announced its plans to separate into
two independent, publicly traded companies – Xerox Corporation,
which will be comprised of the company’s Document Technology
and Document Outsourcing businesses, and Conduent Incorporated,
a business process services company. The company is on track to
complete the separation by the end of 2016.

A Japanese giant
Konica Minolta, Inc. has been named to the Dow Jones Sustainability
World Index (DJSI World) for five years in a row in recognition of its
economic, environmental and social performance. Konica Minolta has
also been named to the Dow Jones Sustainability Asia Pacific Index
(DJSI Asia Pacific) for the eighth consecutive year.
This year, Konica Minolta received a high score in materiality, a new
assessment category added to the economic dimension, and for the

third consecutive year earned the highest evaluation in the Computers
& Peripherals and Office Electronics sector of the environmental
dimension, which includes climate strategy, environmental policy,
management system and information disclosure.
Last year, Konica Minolta reevaluated materiality and identified the
following six issues that needed to be addressed and given priority in
its CSR activities:
• Environment
• Social innovation
• Customer satisfaction and product safety
• Responsible supply chain
• Human capital
• Diversity
In identifying materiality issues, Konica Minolta conducted
quantitative evaluation of its corporate activities from two
perspectives; namely, ‘materiality to stakeholders’ and ‘materiality
to the company’s business’, while asking outside experts for their
opinions in order to incorporate objectivity into its decisions. These
were then validated by the newly established CSR Executive Meeting,
whose main members are executive officers.
Environmental sustainability is a serious management challenge
In 2009, Konica Minolta was among the first companies to formulate
a long-term environmental plan called Eco Vision 2050, with a goal to
reduce CO2 emissions through a product’s lifecycle by 80% by 2050
compared to fiscal 2005 levels. To achieve this goal, the company is
promoting the Medium-Term Environmental Plan 2016, along with the
Medium-Term Business Plan, on a worldwide basis.
In implementing the Medium-Term Environmental Plan 2016, Konica
Minolta aims to work closely with its stakeholders to create values
and grow together. To be specific, the company is working to gain
greater trust from its shareholders and investors through appropriate
disclosure of its non-financial information (e.g. by publicising its
inclusion in the DJSI World and various other SRI indices and sharing
its environmental efforts at shareholders’ meetings.) The company
also organized an ESG meeting for analysts this year.

DJSI World
Launched in 1999, the DJSI World is the gold standard
for corporate sustainability and the first global index to
track the leading sustainability-driven companies based on
RobecoSAM’s analysis of financially relevant Environmental,
Social, and Governance (ESG) factors and S&P DJI’s robust
index methodology. It assesses corporate sustainability from
economic, environmental and social developments. The index
is highly recognised among global institutional investors who
take a close look at CSR management and sustainability.
In the annual review of the world’s 2,500 companies, 316
companies have been listed on the DJSI World and, within the
list, 26 are Japanese companies including Konica Minolta.
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A ‘GOOD DESIGN’ PRODUCT FAMILY
Konica Minolta wins Good Design Award 2016 for three product families.
Konica Minolta, Inc. announced that the company has been
awarded the Good Design Award 2016 by the Japan Institute
of Design Promotion (JDP) for its digital monochrome printing
system, the bizhub PRO 1100; its inkjet textile printer, the
NASSENGER SP-1; its luminance and color meters, the CS-150/
CS-160; and its luminance meters, the LS-150/LS-160.

The award-winning products
bizhub PRO 1100, a digital monochrome printing system is
shipped with a high-speed single-pass color scanner to enhance
work efficiency in the digitization of paper documents and
is equipped with various advanced functions for in-house
centralized printing to cater to the needs identified among users
of existing models, mainly in the U.S. This is an evolutionary
product with greater user-friendliness.
NASSENGER SP-1, an inkjet textile printer, employs a single-pass
system that prints on cloth fed on a belt under fixed printing
units. The result is an inkjet printer that boasts much higher
print speed than a scan-type printer that prints by moving a
printhead carriage back and forth, while maintaining highresolution output. It thus meets the needs of the market for a
printer with the productivity of a screen printing machine.
CS-150 / CS-160, luminance and color meters are highly accurate,
easy-to-use luminance and color/luminance meters with a
very wide luminance measurement range. They are compact
and lightweight, weighing only 850 g. The automatic mode
automatically sets the optimal measurement time according to
the brightness of the object and helps enhance work efficiency.

About Good Design Award
The Good Design Award is a comprehensive design
commendation programme implemented by the JDP with a view
to highlighting and commending outstanding designs around

Digital monochrome
printing system, the
bizhub PRO 1100

6

Inkjet textile printing system

us in the pursuit of prosperous lives and industrial and social
development.
This programme has a history spanning approximately 60 years
since its implementation in 1957 by the Ministry of International
Trade and Industry (present-day Ministry of Economy, Trade and
Industry) under the name, Good Design Selection System, which
was more widely known as the G Mark System. About 1,200
designs in all creative fields are recognized annually, with the
number of award-winning designs totaling about 43,000 over
the past 59 years.



BOBST will present a comprehensive range of technologies
for the label industry at Labelexpo India
If actions speak louder than words, then the quality of the reels
of label samples that BOBST have produced to show at Labelexpo
India will say much about the ability of its printing and converting
equipment to produce technically demanding, defect free output for
label industry applications.
Quality of production is one of the fundamental necessities that
make a winning solution out of a production line: although it
must also win the challenges of operational efficiency, safety,
sustainability and profitability.
The scope of BOBST solutions for the different segments of the label
industry is very comprehensive, from narrow- to very-wide web,
and offering a host of printing and converting options. Depending
on their market segment, visitors to the BOBST stand will find
information on the latest technology innovations and dedicated
solutions appropriate to them.
BOBST presses in the narrow- and mid-web flexo and multi-process
inline range of solutions for labels deliver profitable production and
superior quality across a wide spectrum of applications, including
liner-less labels, PS labels, wet-glue labels, in-mold labels, wraparound labels, sleeves and coupons. The M4 line is a very efficient
press for printing a variety of applications. The press delivers new
standards of precision in servo control, providing stability and
perfect register quality and consistency at all speeds.
The advantages of the BOBST Digital Flexo process will be explained
by the BOBST specialists on the stand. When fitted on BOBST
narrow- and mid-web inline flexo presses, the system enables users
to digitize all their press operations, delivering on the one hand the
assurance of packaging color consistency through the use of the
REVO Extended Color gamut, and on the other a highly efficient,
hence profitable, production flow with automatic job changeovers
and up to 95% press run time.

24+06%8//(7,1
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A PARTNERSHIP TO BENEFIT
CUSTOMERS
Esko and Corbus announce partnership to optimise deployment
of Packaging Management Solutions for customers by bringing
Packaging Management Solutions and Brand Management
projects together.
This latest partnership is one in a series Esko has engaged
in to build a growing network of knowledgeable system
integrators that, like Esko, have a strong presence in the brand
owner community. This strategy complements Esko’s delivery
of software and services into the brand owner community
for packaging management and brand management
projects, including solutions like Esko’s WebCenter and
MediaBeacon. The Corbus partnership is set to deliver smooth
implementations and support when there is a requirement to
integrate Esko solutions with ERP and other back-end systems
within brand owner organizations which will help reduce time
to market.
The Esko WebCenter packaging management combined with
MediaBeacon solutions streamline activities from specification
and design through production and asset sharing across all
digital channels. Users share files with all stakeholders for
review, approval, collaboration and digital publishing. In
the latest version, they are able to view 3D designs using
a standard web browser on a desktop computer or mobile
device, including accurately viewing transparencies and print
finishing effect.

Fortune 500 companies
In addition to its partnerships within the supplier community,
Esko over the years has developed deep relationships with
a series of Fortune 500 brand owners in FMCG, Pharma and
Health and Beauty. These well-known brands rely on partners
such as Esko and Corbus to help them manage their packaging
and digital publishing projects with the objective to maintain
brand integrity while keeping costs and cycle times in line.
Philippe Adam, Esko’s Vice President Marketing, says, “We
work closely with our Brand Owner customers to help them
exceed their business objectives. Partnering with companies
like Corbus that also have strong brand owner relationships
are a force multiplier that benefits the entire ecosystem.”

M4 Line - Printing press for labels & flexible packagings

Other BOBST solutions that Labelexpo India visitors will be able
to discuss with BOBST experts include the brand new MW CI flexo
and the CL 750 - SL 750 compact laminating solutions, which are
especially effective for mid- to wide web short run production, as
well as the range of wide web gravure printing presses, coating
lines and vacuum metallizers suitable for a great variety of
applications in the label manufacturing industry.
BOBST can be found on stand #AF6 in hall 3 of Labelexpo India,
which will take place in Mumbai from the 17 to 20 November 2016.



“I am very excited about the new partnership with Esko,” adds
Apurva Khanna, Corbus Vice President, Sales & Marketing. “I
am confident that the synergies between the two companies
will allow us both the opportunity to increase the value
that we bring to our clients.” Corbus LLC is a leading global
provider of supply chain management, business process
management, information technology, and digital marketing
services. Headquartered in North America, it has the global
reach to support its clients across multiple locations and
languages. Its operations and presence span the globe in
Europe, Latin America, India, China, and other Asia Pacific
markets. Its innovative and client-driven solutions and
best practices drive revenue growth, improve margins, and
maximize asset efficiency for organizations requiring leadingedge technology solutions.
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AIMED AT VALUE ADDITION
KBA and Altana have forged a cooperation in the field
of inline finishing to offer a more integrated product
solutions for inline finishing on KBA Rapida sheetfed
offset presses.
KBA-Sheetfed, the world’s second-largest manufacturer of sheetfed
offset printing presses, and ACTEGA Coatings amd Sealants, a
division of the global speciality chemicals group ALTANA, have
forged a strategic alliance in the field of inline finishing. The new
cooperation agreement further intensifies their existing partnership
and places activities on an even higher, strategic level. ACTEGA
products which have been tested on Rapida sheetfed offset
presses are to carry the seal of quality – approved and licensed
varnish by KBA.
The prime objective of the cooperation is to ensure the availability
of high-quality coating systems for KBA’s high-performance
sheetfed offset presses. Already during commissioning, the
use of correspondingly approved products under uniform
conditions will serve to establish application standards. This, in
turn, will safeguard both outstanding finishing quality and high
performance in the inline coating process.

AIFMP ELECTS A NEW
COMMITTEE
In the recently held elections, AIFMP elected
new committee with Mr Kamal Chopra as the
Federation’s President.
Representing more than 250,000 printers, AIFMP is the
world’s largest association of printers. AIFMP draws
its strength from more than 70 affiliates spread around
the country. It is the only apex body of the printers,
recognized by the government of India.
After being elected as the AIFMP President, Mr Kamal
Chopra said, “AIFMP will see more importance given to
the micro and small printers, more than the medium and
large sector printers. My mission is to take AIFMP at par
with the best at the international level.” He further added,
“printing is the basic industry and is the biggest invention
of mankind, but it is seen that no recognition is given to
this key industry by the government of India. There is no
department or ministry for printing in India. I would like
to work for the proper identification of this industry in the
government, private and social circles.”
It is for the first time that a printer from Ludhiana has
become the president of the organisation. Mr Chopra has
served in the AIFMP committee in various capacities for
many years.

Ralf Sammeck, CEO of KBA-Sheetfed Solutions (left), and Jörg Eck, managing
director of ACTEGA Terra, after signing of the cooperation agreement in Radebeul

The other office bearers of AIFMP during the 2016-17
tenure include: Mr Anand Limaye, Honorary General
Secretary; Mr C Prakash Babu, Honorary Treasurer. The
four Vice Presidents for the four regions are – Mr Arun
Gupta (North); Mr CD Kumaravel (South); Mr Rajinder Jain
(West) and Mr Sandip Sanyal (East). Mr GK Kalairajan will
be the Joint Secretary while Mr D Kalita, is the immediate
past president.

All users who obtain their coating products through the ACTEGA
sales network will benefit from the predefined product standards,
as new products will already be tested and optimised for use
on Rapida sheetfed offset presses. On the bottom line, the
cooperation can thus be seen as a further means to maximise the
business success of users whose work involves the application of
varnish coatings in an inline process.
KBA and ACTEGA will be cooperating at global level. The plans to
date include joint product and sales training, print demonstrations
at KBA, at fairs and at customer events, the development of
appropriate starter kits to be supplied with new presses, and
continuous further development of the products concerned. To
this end, regular tests will be conducted on the Rapida presses
installed at the KBA customer centre. The cooperation covers
water-based, UV, HR-UV and LED-UV coatings.
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Mr Kamal Chopra celebrating with the member-representatives from MMS.
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A FUTURE-READY PORTFOLIO

Flint presented future possibilities at TAPPI SuperCorr Expo in the USA.

durability during processing, making it less likely to chip and offers
superior print quality on all types of corrugated boards. Providing
excellent ink transfer and outstanding solid area coverage with
minimal dot gain, the nyloflex® FRC plate is ideal for all corrugated
print applications ranging from challenging graphics and multi-colour
designs to simple line work.

Flint Group exhibited at TAPPI’s corrugated conference, SuperCorr Expo
2016, between October 17 and 20, in Orlando, Florida, USA. The
conference had over 3,000 attendees with a sold out exhibit floor! Flint
Group’s Flexographic Products and Paper and Board ink experts were
available during exhibition hours to discuss new products and answer
questions. Additionally, AIC (American Inks and Coatings), recently
acquired by Flint Group, participated to discuss all things corrugated.
Flint Group Flexographic Products were exhibited with an extensive
portfolio of printing consumables, including nyloflex® photopolymer
printing plates and processing equipment and dayCorr® die-cutting
blankets and anvil covers. The latest design of the dayCorr® diecutting blankets, which incorporates a composite core backing
made with Flint Group’s proprietary in-house technology, will be on
display. The new ground breaking composite imparts a tougher and
more durable nature to the blanket, thus extending the overall life.
Additionally, the new product is up to 15% lighter in weight than the
traditional steel backings, thus offering a more user-friendly and safer
product for operators to handle. Field tests have shown excellent
results, producing an impressive increase in life on rotational machinery.
Flint Group Flexographic Products also highlighted the nyloflex® FRC
printing plate, which exhibits superior resistance to chipping during
plate washout – a common issue among many corrugated plates,
especially thick plates with deep relief requirements. The new plate is
based on an optimised formulation for faster exposure and processing
times to improve productivity as compared with many traditional
printing plates. The unique composition of the plate results in increased

Flint Group Paper and Board Division experts are eager to discuss its
series of inks with attendees, including PremoNova® PremoCorr™ and
PremoCorr™ ET. Flint Group also had the AIC team on site at SuperCorr
2016 at stand 3100. Combining Flint Group and AIC has expanded the
entire product portfolio, strengthening support to packaging printers
in North America, and the team is looking forward to sharing that
extended support with attendees.
Michael Mosley, Vice President & General Manager Paper & Board,
North America said, “In 2016, American Inks and Coatings and Flint
Group combined forces to be the leading provider of inks and coatings
in the North American paper and board packaging sector. As separate
companies, we listened to our customers and provided the products,
services and expertise they required to grow their businesses. Over
the past months, our companies have been working together, side by
side, fine tuning our synergies to present the very best innovations and
service platforms as a combined operation in the corrugated sector. The
solutions and infrastructure that we can deliver through our partnership
will certainly be unmatched and our customers will undoubtedly
benefit.”
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in our manufacturing process.
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Smooth Surface
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Air Excel TackM & J UV
Two blankets that have been designed for continuous stationery
applications and envelope printing.
Air Tack M for use with conventional and UV curing inks
Air Tack J UV for use with UV curing inks
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INDIAN PRINTER WINS THE NARROW-WEB PRINT AWARDS
Flint Group recently announced the 12th Annual Narrow Web Print Awards. The winners include a printer from India.
We are pleased to announce the winners of the 12th Annual
Narrow Web Print Awards that were presented at our awards
ceremony at Labelexpo Americas 2016 in Chicago, Illinois.
The Narrow Web Print Awards, a well-known competition in
the industry, recognises the highest quality printed entries in
various categories and technologies such as UV flexo, UV screen,
UV LED, Shrink Sleeve, Water-based flexo, specialty inks and
coatings. A common trend among the print entires was UV LED
technology and combination printing.
“Every year, the quality of entires continues to demonstrate
that there are no limits when it comes to printing labels. As a
supplier, we continue to expand the capabilities of our converter
clients and push the boundaries of narrow web. We are pleased
to see that our customers follow our lead to create fine art
which goes beyond the norm through label printing,” says
Niklas Olsson, Flint Group Narrow Web Global Brand Manager.
Mike Buystedt, Vice President Narrow Web North America
comments, “The quality and creativity of the labels submitted
year after year is truly world class. Flint Group is honoured to
sponsor this friendly challenge which demonstrates the various
capabilities of our inks. Judging such a diverse array of printed
samples from all parts of the world reminds us of the variety of
customers we have and the wide range of markets we support.”

Each entry was individually and carefully reviewed by industry
experts. Criteria for judging follow the guidelines that are
standards set by the industry associations FINAT and TLMI.
These included: registration, smoothness of dot/vignette, overall
print quality and degree of difficulty.
The Award Winners include:
•

Alaska Polygrafoformlenie, Russia

•

Consolidated Label, USA

•

Deco Labels & Flexible Packaging, Canada

•

Model Graphics, USA

•

Pemara, Australia

•

Perflex Label, Canada

•

Uniprint Labels, South Africa

•

Unique Photo Offset Services, India

•

Yerecic Label, USA

Flint Group will begin accepting submissions for the 13th annual
Narrow Web Print Awards soon after the New Year. Awards
and winners will be presented at Labelexpo Europe in Brussels,
Belgium.



Mr Ashok Nerkar of Unique Photo Offset Services, the winner of Flint Narro-Web Print Awards, 2016
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MCOR EXPANDS TO MATCH THE GROWTH
Mcor will ship industry’s first full-colour desktop 3D printer in October this year and expand in the USA, Europe and
Asia with new sales channels and increased global staffing.
Mcor, the leader in industrial full-color 3D printing, today
announced continued expansion into global markets. The
company is increasing its sales channels with the addition of
new distributors across the United Kingdom, Germany, France,
China, Taiwan and Korea. To meet strong demand for its printers,
the company is ramping up staffing levels in the United States,
Ireland and Korea by 30 percent over the next six months, filling
openings in engineering, design and customer support.
The company is also set to ship the award-winning Mcor ARKe
in October. The ARKe, the world’s first desktop, full colour,
paper-based 3D printer, is a cost-effective and eco-friendly
solution for educational, manufacturing, architectural and fine
arts applications. The ARKe now includes significant feature
enhancements, including:
•

More Colours: The printer now renders more than two
million measured colours, making it possible to achieve true
photorealistic output. With its advanced ink formulation,
improved paper and enhanced software algorithms, the 3D
printer offers the most number of colours in the industry.

•

Increased Strength: With the use of a new ‘Power’ adhesive,
objects are twice as stiff as parts from previous printers,
creating items with advanced functionality for classroom,
industrial or consumer use.

•

Enhanced Software: Enables users to access professional
features to assist with file preparation and colour and
texture enhancements. This ensures the most realistic
objects from your screen can be printed, boasting true colour
and surface qualities.

“Given the market is moving towards using cost-effective yet
professional quality 3D
printers, we made strategic
growth decisions to support
sales and customer activity,”
said Dr. Conor MacCormack,
co-founder and CEO of Mcor
Technologies. “Our goal is
to put a 3D printer in every
classroom, office, artist
studio and manufacturing
space, to help spur creativity
and aid in problem solving.
The ARKe is moving us
towards this goal, enabling
students and professionals
to test out ideas today that
could become tomorrow’s
new medical device, auto
advancement or gallery
piece.”
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ARKe now renders more than two million
measured colours, making it possible to
achieve true photorealistic output. With
its advanced ink formulation, improved
paper and enhanced software algorithms,
the 3D printer offers the most number of
colours in the industry

For those who want to immediately experience the Mcor
ARKe, printing demos will be taking place at the TCT Show in
Birmingham, UK September 28 and 29, 2016 at booth D14.
Mcor joins a long list of industry experts at the event which
aims to further accelerate the impact of 3D printing in both
institutional and corporate environments.
Mcor Technologies Ltd is an innovative manufacturer of
the world’s most affordable, full-color premium 3D printers.
Established in 2005 with a talented team of specialists in the
area of 3D printing hardware and software, Mcor’s vision is to
make 3D printing more accessible to everyone. The company
operates internationally from offices in Ireland, the UK, America
and APAC. For more information about Mcor, please visit: www.
mcortechnologies.com

ARKe is the world’s first desktop, full
colour, paper-based 3D printer prividing a
cost-effective and eco-friendly solution.
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THE THE
BEST*
LEGACY JUST GOT
CONTINUES BETTER

Presenting The Innovative imagePRESS C10000VP
The innovative imagePRESS C10000VP takes digital color printing to the next level. It uses various proven and upgraded
Color Control technologies like Auto Gradation Adjustment, Auto Correct Color Tone,Shading Correction and Multiple Density
Adjustment Technology. This Powerful Print Engine driven by Hyper RIP Print Servers reliably delivers print speeds of up to
100 PPM and consistency at 350 GSM without compromising on Quality and offers an excellent return on investment for
busy Graphic Art environment.

Salient Features
100 PPM
Digital Color
Printing

2400 X 2400 DPI
Print Quality with
256 grey Levels

Gloss Optimized
Offset like Print
Smoothness

Media Handling
Upto 350 GSM

*Canon imagePRESS C70XXVP was voted as Winner of “Popular ColorCut Sheet Digital Press” in Print WeekIndia June 2013 Online Polls

Enhanced Texture
Media Printing

Supports Paper
Length Upto
762 MM

To Register For

Demo SMS "CANPP" to 575758

7th & 8th Floor, Tower-B, Building # 5, DLF Epitome, DLF Phase III, Gurgaon - 122002 Ph.: 0124-4160000 Fax: 0124-4160011
www.canon.co.in/ppp, Call: 1800 180 3366 (Toll Free) or 39010101 ( prefix your city code while calling)
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DOS PINOS FIRST IN THE
AMERICAS TO USE TETRA
BRIK® ASEPTIC SLIM LEAF

DOMINO DIGITAL PRINTING
SOLUTIONS TO SHOWCASE A RANGE
OF TECHNOLOGIES AT ALL4PACK 2016

Dos Pinos, a leading Costa Rican dairy company in Central
America and the Caribbean, will become the first company in
the Americas to launch their products in Tetra Brik® Aseptic
200 Slim Leaf. Gonzalo Chaves, CEO of Dos Pinos, said: “We
are pleased be the first to bring this new package for our
dairy, nectars and oatmeal brands in the region. Consumers
are looking for new experiences, novelty and fun in everyday
products, and we are glad to be able to respond to their needs
quickly by making this innovative switch.”
With additional leaf shaped panels that can be used to
highlight messages and increase design possibilities, the
new package offers better shelf appeal for the product while
maintaining the efficiency of the original Tetra Brik Aseptic
carton. Meanwhile, its centralised straw hole makes it easier
to hold and control when drinking. The package has already
been launched by Tetra Pak customers in Japan, Saudi Arabia
and Russia.
Dos Pinos and Tetra Pak are not only committed to the
consumer, but also to the environment, because the containers
are recyclable and are made of paper from certified renewable
sources. “For several years, Dos Pinos and Tetra Pak have
been working hand in hand to promote recycling in Costa
Rica”, states Gonzalo Chaves. Tetra Pak is helping customers
across all markets
to upgrade their
lines with ReFit
your lines, ReShape
your future™
programme. The
shift to Tetra Brik®
Aseptic 200 Slim
Leaf at Dos Pinos
was completed
within eight
days, offering the
customer faster
time to market
and much lower
investment costs
compared to
setting up a new
packaging line.

Christophe Dousset, Sales Manager at Domino Digital
Printing Solutions explains, “We continue to show how ink
jet can innovate and add value. In addition to our screenlike white printing, we will be demonstrating unparalleled
levels of creativity including our latest ‘Textures by Domino’
print solution showing the digital creation of three
dimensional textured images. This adds another dimension
to digital printing. It is no longer just about efficiently
producing short and medium length production runs, but
also about enabling our customers – including French label
printers Autajon, QRT, APE Étiquettes and 5 Sept Etiquette –
to offer innovative added-value design capability.”
Domino will also be demonstrating a security label printing
application on the stand with a 333mm-wide K600i ink jet
printer overprinting high quality 2D security codes onto
colour labels preprinted on the N610i.

Textured wine label produced with N series.

The new package offers better
shelf appeal for the product
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Domino Digital Printing Solutions will be demonstrating
its latest inkjet printing solutions at All4pack 2016, taking
place at Paris-Nord Villepinte from November 14-17, 2016.
Domino’s market leading N610i seven colour ink jet digital
label press will be on display, operating at up to 75m/
min using high impact UV-curable inks. This is the highest
productivity digital label press operating either reel-to-reel,
reel to finished label or in a hybrid configuration. Besides
Domino’s screen-like opaque white, the seven colour
solution including orange and violet allows 90% of the
pantone range to be printed.



24+06%8//(7,1

17

24+06%8//(7,1

MARKETPLACE

ETS REVIEW: EUROPEAN PAPER
INDUSTRY COMMENDS
REJECTION OF TIERED APPROACH
A recent vote in the European Parliament marks a major
stepping stone for the emissions trading system (ETS) review.
“This message reads loud and clear: no to a tiered approach
on carbon leakage and yes to a dynamic and predictable
benchmark’s reduction,” says Nicola Rega, Climate Change and
Energy Director representing the Confederation of European
Paper Industries (CEPI). The proposed flexibility in setting the
auction share together with proposed solutions to help member
states with compensation for indirect carbon costs and the
wider-ranging fund for innovation are also welcomed by our
industry. Raga added, “we recognise the efforts made towards
reaching a broad political agreement embracing almost all the
political groups. This is a very positive signal as it demonstrates
the strong consensus behind this vote.” Although these are
positive developments, more work needs to be done to address
the text’s shortcomings, particularly on benchmarks, the
impact of the cross-sectoral correction factor and on effective
compensation for indirect costs across Europe.
A significant investment challenge lies ahead for European
manufacturing industry to transform its production base and
regain competitiveness. We will constructively engage with
policy-makers to ensure industry’s viability and that the ETS
rewards low-carbon investments. We urge the ENVI Committee
to seize the opportunity to build upon ITRE’s lead and to put the
ETS on a pro-investment track.
The Confederation of European Paper Industries (CEPI) is a
Brussels-based non-profit organisation regrouping the European
pulp and paper industry and championing the industry’s
achievements and the benefits of its products. Through its 18
member countries (17 European Union members plus Norway)
CEPI represents some 505 pulp, paper and board producing
companies across Europe, ranging from small and medium sized
companies to multi-nationals, and 920 paper mills. Together
they represent 23% of world production.

HID GLOBAL INCREASES SPEED,
PERFORMANCE AND ACCURACY
HID Global, the worldwide leader in secure identity solutions,
announced important enhancements to its best-in-class,
Lumidigm® V-Series biometrics solutions. The company has
added features that further improve accuracy and interoperable
image transfer of its V-Series product line while quadrupling the
image capture speed of the embedded sensors and modules.
The market-proven biometrics solution is ideal for faster
customer authentication at ATMs, provider authentication for
medical dispensing and identity verification for voting systems.
Each Lumidigm V-Series device uses the company’s patented
multispectral imaging to deliver the unmatched ability to acquire
fingerprint images, even under harsh environmental conditions.
The V-Series provides excellent biometric interoperability, bestin-class liveness detection for fraud prevention, and proven
robustness to reduce total cost of ownership in unattended and
high-throughput applications
“The key focus of biometrics has traditionally been on accuracy
and security, but that doesn’t have to come at a sacrifice to
speed and user experience,” said Paul Butler, Vice President and
General Manager for Biometrics with HID Global. “The latest
updates to HID Global’s Lumidigm V-Series provide a solution
that builds upon our world-class performance and industryleading liveness detection while simultaneously providing a
more convenient experience to users.”
The enhanced features of the V-Series include four times
faster finger image capture for seamless user transactions,
improving usability while reducing user errors. The solution is
now Minutiae Interoperability Exchange (MINEX) III certified,
delivering up to five times greater accuracy using a top-ranked
industry-standard algorithm. It also includes FBI-certified
Wavelet Scalar Quantization (WSQ) image compression for fast,
interoperable image transfer.
The enhanced Lumidigm V-Series is available now in either
embedded or streaming biometric authentication modes. Click
here for more information.





KYOCERA Document Solutions sponsors Gartner Symposium/ITxpo 2016 in
five countries around the world
KYOCERA Document Solutions Inc., one of the world’s leading
manufacturers of document imaging solutions and document management
systems, announced that it will take part as a sponsor in the IT Services
and Sourcing marketplace at the Gartner Symposium/ITxpo 2016. The
world’s largest gathering of chief information officers (CIOs) and senior information technology executives, is being sequentially held from
September 26 in eight countries around the world. Through a combination of exhibition, workshops and speaking sessions, KYOCERA will
be illustrating how its total document solutions (TDS) approach helps IT decision makers improve document workflow, control costs and
increase security for their organizations. At symposium KYOCERA will communicate how its unique total document solutions approach
will resolve critical business challenges of operational efficiency, productivity improvement, increased security and cost savings, through a
mix of reliable document imaging technology, customized business applications and personalized services.
The India event will be in Goa between November 15 and 18, 2016.

18



A DEVELOPMENT DEDICATED TO DATA
Heidelberg and USU successfully implement Big Data for Smart Service development project.
Heidelberger Druckmaschinen AG (Heidelberg) is expanding its
service portfolio in cooperation with USU Software AG (USU) to
respond to customer requirements with additional data-based
services.

Digital is the focus
“The main way we are addressing the change in the business
models of print shops in the digital age is by working with our
technology partner USU to increase machine availability for our
customers.” says Harald Weimer, Member of the Management
Board Heidelberg Sales and Services. “It won’t be enough in
the future to just offer good service. Instead, what we need to
do is looking ahead to prevent machine-related interruptions
of production and optimally planning maintenance. We do it
by evaluating daily information supplied by the status data of
the machines in question. In doing so we transform big data
into valuable smart data that we can then use to develop smart
services and increase our customers’ productivity.”

Performance is crucial for profitability
Predictive Monitoring and Performance Plus are two Heidelberg
services that use this technology and have already been
successfully launched in key markets. It uses state-of-theart, scalable technological and analysis capabilities to both

DELIVERY IN 24 HRS.

improve existing service processes and develop new service
packages. Predictive Monitoring involves evaluating the machine
data in order to identify emerging faults early on and avoid
them through planned service measures before they result in
unplanned machine failures. The goal is to achieve maximum
machine availability through intelligent, proactive action.
With Performance Plus, Heidelberg offers a consulting service
aimed at improving the entire production environment by
working together and sharing the successes achieved. In order to
improve the efficiency of a production system comprising people,
press, and process, losses in the form of time, speed, and quality
must be identified and eliminated. When complemented by
on-site analyses and lean management methods, significant and
sustainable improvements in productivity can be achieved. “In
many projects we have already been able to improve output by
up to 40%, and in this way achieve six-digit cost savings for the
customer over the project lifetime,” says Harald Weimer.
However, big data analytics would not be possible without the
ever increasing number of machines being connected via Remote
Services. Most Heidelberg printing machines are connected on
installation. There are now 10,000 machines and 15,000 Prinect
software modules regularly supplying machine and process data
to the cloud.



AUTHORISED DEALERS:

UV INKS &
VARNISHES

RUBBER
BLANKETS

GUMMING
SHEETS

ADHESIVES

PLATES &
CHEMICALS

ENVIRONMENTAL
COMPLIANCE
PRODUCTS

A / 303, VIRWANI INDL. ESTATE, WESTERN EXPRESS HIGHWAY,
GOREGAON (E), MUMBAI—400 063.
TEL: +91-22-40038001 / 2 , FAX : +91-22-40038000.
EMAIL: chetan2708@yahoo.co.in / info@kanangraphics.com
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Ricoh Asia Pacific Wins the President’s
Award for the Environment 2016
Ricoh Asia Pacific has been awarded by the Ministry of the Environment
and Water Resources for Singapore’s highest accolade, The President’s
Award for the Environment 2016. This award recognises an organisation
that has made significant contributions towards the environment and water
resources sustainability in Singapore. The award ceremony took place on
September 27, at The Istana, the official residence and the office of the
President of Singapore. Ricoh Asia Pacific is honoured and proud to be the
first Japanese Multinational Corporation in the Office Imaging Equipment &
Solution industry to receive the award from Singapore President Tony Tan
on this day.
Ricoh Asia Pacific has demonstrated an active role in supporting the
Sustainable Singapore Blueprint’s theme: A Leading Green Economy,
steadily and
steadfastly.
The company
inculcated the Eco
Office concept
into their office
environment in
2005 and since
then, Ricoh
actively engaged
in environmental
conservation
activities with
governmental
Mr. Kazuhisa Goto, Managing Director of Ricoh Asia Pacific & China.
organisations
Dr. Tony Tan, President of the Republic of Singapore. Mr. Masagos
such as National
Zulkifli, Minister for the Environment and Water Resources.
Parks Board,
National Environment Agency, Public Utility Board and the Nature Society
(Singapore).
Some of the significant activities includes adopting of the Tanjong Pagar
RICOH Park in 2005, and the Marina Reservoir in 2014, the Butterfly
Trail @ Orchard project in 2010, and participated in annual tree-planting
activities in conjunction with the Clean and Green Singapore movement. To
date, over 3,000 tree samplings have been planted since 2005.
Ricoh Asia Pacific is also the pioneer and organizer who initiated an
annual Eco Action Day campaign in Singapore in 2007 to commemorate
the World Environment Day. In its 10th year this year, Ricoh have rallied
over 800 organisations to take positive actions to reduce environmental
impact. While there is a cross culture barrier to reach out to the Japanese
community in Singapore, Ricoh Asia Pacific took the lead to engage the
local Japanese community by producing Japanese Marina Barrage brochure,
PUB World Water Day posters and Sustainable Singapore Blueprint
storybooks.
All these commendable environmental sustainability efforts in
Singapore have indeed strengthened Ricoh Asia Pacific’s position as an
environmentally friendly organisation who constantly strived to and has
contributed significantly in the Sustainable Singapore Blueprint’s theme: A
Leading Green Economy.
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Ricoh India introduces
Android based operation
panels for the next generation Printers and MFPs
In September, Ricoh India Ltd. introduced the
launch of Android based Smart Operation Panels
for their new generation printers and MFPs. The
new smart operation panel is a stylish alternative
to Ricoh’s current user interface (UI). This
innovative product is in line with Ricoh’s focus
to develop printer solutions that seamlessly
fit into the IT and Smart office ecosystem. The
introduction of Ricoh Smart Operation Panel is
a testimony of the company’s effort to provide
solution for increased efficiency and productivity
for the mobile workplace. This revolutionary MFP,
allows great flexibility and customization, scan
with a touch of an icon and directly upload to the
ERP without even depending on the computer. Or
link it to the workflow applications which host in
house and even on cloud, thus making the ERP
solution optimum.
With the new 10.1-inch operation panel running
on Android 4.2 OS, it not only allows to capture
and generate documents from smart phones as
well as tablets easily but also let app icons to
be dragged, dropped, rearranged and deleted.
It addition to internet browsing, viewing of
video or movie and to print web pages, it also
works with a range of apps including ones
such as Dropbox, Office 365 and OneDrive to
name but a few. Moreover, additional optional
application can be easily installed on to the smart
operation panel for smooth and dynamic office
processes. For example, Ricoh’s free Smart Device
Connector app enables simple, secure, one-touch
connection between a smart device and a Ricoh
MFP. Further Apple smart devices can connect by
simply scanning a unique QR code on the MFP
and Android users can connect directly using
NFC technology. This saves time by eliminating
the need to register the smart device or join the
organization’s network.
The first Ricoh device to offer Ricoh’s 10.1-inch
Smart Operation Panel as a standard feature,
will be RICOH MP C306ZSP and going forward
all future models will come with these panel.
Additionally, the existing device can be upgraded
with the Smart Operation Panel by replacing
the current panel with the similar operational
experience.



ZANDERS LAUNCHES ZANPACK – A NEW BOARD RANGE
FOR BRILLIANT PACKAGING
Zanders, the manufacturer of high quality speciality papers and
boards, have launched Zanpack, a new range of boards with a
special surface and extremely pure whiteness, which will bring
out the full intensity and brilliance of printing inks. The range
includes three grades: Zanpack silk, Zanpack silk2 and Zanpack
touch, all perfect for packaging that will be eye-catching on the
shelf and feel great to the touch.

The Zanpack range is made in Germany to the highest
manufacturing standards, and uses only FSC® certified and
sustainable pulp.

Zanpack silk is double-coated on one side and has a special lick
coating on the reverse, which is expected to give superior print
results compared to standard uncoated reverse sides and comes
in grammages from 180-380 g/m2. Zanpack silk2 is a two-side
double-coated grade, producing identical print results on both
top and reverse sides and is available in grammages from 240330 g/m2. In contrast, Zanpack Touch has an uncoated surface
giving a grainier, more natural touch. It is especially suitable
for brands that emphasise organic and natural properties or an
individual and hand-crafted feel. It comes in weights of 240340 g/m2. Zanpack Touch is said to be ideal for tags, as well as
beauty and personal care, healthcare and graphical applications.
Zanpack silk2 is a two-side double-coated grade, producing
identical print results on both top and reverse sides
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CONTINUE AND CONSOLIDATE

Q
A

Congratulations to you Mr Desai on being elected as the
62nd President of BMPA. May I please request you to take us
through your new team of office bearers?

Q
A
Q
A

What are your immediate priorities for the Association as the
newly elected President?

Thank you for your warm wishes. The office bearers for
2016-17 are Mr Amit Shah and Mr Tushar Bhotica as the Vice
Presidents, Mr Firoze Reshamwala as the Honorary Secretary,
Mr Nitin Shah as the Treasurer, and the immediate past President,
Mr Faheem Agboatwala as an ex-officio.

My team and I will continue the good work started by my
predecessors. We shall strive for better engagement with
our current members along with the focus on growing the
membership base.
In your tenure, what goals would you want to set for yourself
and for the team?

We shall focus on three things – reach out, engage,
encourage member-participation. This is the simple form of
the goal!

What it translates into is that, as a trade Association we want to
reach out to a maximum number of printers in and around Mumbai.
We want them to know what the Association is doing. We shall
communicate to them that we need them to be a part of this
22

Association so that together we become stronger and work more
effectively in the interest of our fraternity. We want to engage all the
printers to understand the issues, one at a time, faced and tackled by
them.
We shall encourage out members to be involved in the activities of
the Association. We would want them to have a sense of ownership
and a feeling that we have a place where we can be seen and heard
in the Association.

Q
A

What projects, from the current set or the new ones, would
you want to lead and take to new heights?

Continuance is the key for progress of any Association; we are
no different.

I have been privileged to serve in the previous committees as a
member and then for the last two years as an Honorary Secretary.
We propose to continue most of the projects including Seekho aur
Samjho, Membership Drive, Export Promotion Initiatives, Educational
Industrial Tours, and The Grievance Cell. These are excellent
initiatives and we want to make them better, bigger and more
fulfilling for our members.

Q
A

As an Honorary Secretary of the Association, you were a part
of the effort to collaborate and join hands with MMS. What
are your plans to cement this relationship?

The memorandum of understanding was a huge step forward
for both, the BMPA and the MMS. Committees of

THE GOOD WORK

In conversation with the newly elected
President of BMPA, Mr Mehul A. Desai, we try
to understand the new team’s plans for the
Association and its members.

QA
&

My team and I will continue
the good work started by my
predecessors. We shall strive
for better engagement with
our current members along
with the focus on growing the
membership base.

both the Associations are aligned to the goals. As a united voice, we
shall serve the print fraternity in a much better way.
The path ahead is difficult but not impossible. We are aware of the
roadblocks but we are overcoming them one block at a time. The last
committee started this initiative and during my tenure we want to
consolidate it to make the partnership stronger.

Q
A

In the past one year the membership of the Association has
increased by 14%. What goal would you like to set for your
team for the next biennium?

We have conducted Membership Drive more frequently in the
past two years ago. It met with reasonable success. You can
see that membership is up by as much as 14% but we feel
that a lot more can be done. Whilst continuing on the path paved
by the previous committee, we will bring a range of new activities.
Smaller and focused teams from among the Committee members will
visit areas where printers are located, meet them at their office, and
engage with them. These teams will open discussions and request
participation from the printers. We are giving shape to our plans, and
the first Managing Committee meeting will see it take final shape.
You will know more about this shortly.

Q
A

How do you plan to improve the existing membership services
and offerings or introduce the new ones to retain and attract
members to the Association?

As I said earlier, one of our goals is to increase participation
and involvement of our members. These are important
necessities, in my view, in retaining the existing members and
acquiring new ones. Our current members are our best ambassadors.

In addition, the tireless efforts of the Managing Committee and the
work they do with so much passion will show the results in the near
future.

Q
A

Recently All India Federation of Master Printers (AIFMP) had the
managing committee reshuffle. What are your expectations from
the newly elected AIFMP committee? How do you plan to work
with the national and other regional organisations to strengthen the
position of BMPA?

We have a team at AIFMP that can make a difference.
Mr Kamal Chopra as the President and Mr Anand Limaye as
the Honorary General Secretary are great task-masters who
understand the pressing need of the hour. We, the BMPA and MMS,
intend to support them by sharing constructive suggestions and
concerns that are relevant and critical for print industry.

Q
A

BMPA has an extensive network that involves advertisers,
manufacturers, suppliers, and of course, the members. How
do you plan to engage the current associates and expand the
network to bring in more associates? What benefits do you expect for
our members from such associations?

For any trade Association, including BMPA, to do meaningful
work requires support from advertisers, manufacturers,
suppliers, and more associates. We are grateful to those who
have continually supported us. Our endeavour is to transcend the
financial partnership and ensure that we both gain and grow through
our association. If we are aligned in our thinking and the rationale
behind what we are doing, I envision a win win situation for all. Most
importantly, our members benefit from the access to information,
key people, and perfect solutions.
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PRESSING FOR CONTROLLED PR E
In the third Knowledge Sharing Workshop, Mr Afsal Kottal and Das Damodharan both from Percept Printing
Solutions shared the knowledge about colour management and process control in offset printing.
“Two years ago, since we began our journey with colour
management and process control, I have experienced better
and consistent product output.” MMS President, Tushar Dhote
welcomed the eager audience that had gathered at the
MMS’ Training Centre in Mumbai on October 14. He quickly
introduced the two speakers of the day – Business Director of

Assurance from an expert
Mr Kottal assured all the members of the audience that,
with some easy yet decisive steps they all can implement
sound and efficient colour management and press control
technologies for better and consistent output. He said, “the
high-quality products are the only differentiator
for any print business owner in the contemporary
competitive world. In fact, high and consistent
quality is the top priority besides innovation and
speed of delivery for the discerning clients.” He
stressed upon the fact that data from a wide range
of suppliers is used in offset printing, and not all
of it complies with the offset standards. Manual
adaptation of data to the respective printing
conditions calls for expertise on the part of the staff
and costs a lot of time and money. In the world
of declining run lengths and a greater degree of
individualisation, the print operations must be agile
and quick to stay competitive.
A reliable solution

Afsal Kottal interacting with the audience at the
Knowledge Sharing Workshop at the MMS Training Centre.

Percept Printing Solutions, Afsal Kottal and the Technical Expert
and the Field Services Officer Das Damodharan.
Taking a very focused and practical approach, Mr Kottal began
the knowledge sharing process by encouraging the members
of the audience to share their experience with colour, process
control, and prepress and press management. Fred Poonawala
of Comart, the veteran in the industry and also an experienced
customer of GMG shared his experience. He said, “we have
been using GMG-colour systems for quite some time now. It
has improved over the course of time, and it has helped us
deliver consistent output through our presses and on multiple
papers.” He further added, “we can simultaneously print two
jobs on two different machines with constant and colourmatched output on two papers – for cover and inside pages.”
Several members of the audience – business owners and
operators – echoed the similar experience sharing. They shared
the experience of better product output, efficient operations,
greater customer satisfaction, and some direct savings with
ink optimisation and process control technologies. A large part
of the audience, however, were struggling and experimenting
with colour management and process control with their
offset presses.
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“Colour management has improved and come a
long way. The process, today, seamlessly handles
creative, prepress and printing process through
a consistent and controlled workflow,” assured
Mr Kottal. Explaining the GMG offerings, he said,
“GMG’s software solutions keep you in control
of colour, without much hassle. The preflight is automated
to the stage that it can add bleed to some files.” He further
added, “all the GMG products – single or modular – support
the common international standards, and they let you define
in-house standards.”
Mr Kottal, along with Mr Damodharan, then explained the
features and details of the four GMG-color product offerings –
the ColurServer, ColorProof, InkOptimizer and PrintControl.
The ColorServer is at the core of a colour management
workflow and production reliability. “You don’t have to worry
much. The ColorServer fully automatically matches RGB, CMYK
and mixed-data to a consistent colour standard by separation,
representation or colour conversion,” said Mr Damodharan.
He added, “automation ensures that all data is optimally
prepared and delivers identical colour appearance on the
press and papers.” The DeviceLink approach devised by GMG
avoids classical drawbacks of ICC technology, such as the
representation of the black channel.
The ColorProof, in combination with proofing media, ensures
the best possible quality when producing proof. The tool can
be used to verify the proof, and document that it complies
with the relevant standard (ISO, FOGRA, ECI, etc.) or in-house

ESS OPERATIONS

SAS LOOKS AT THE BASICS OF COLOUR
Seekho Aur Samjho session by Mr Kiran Prayagi,
Chairman, Graphic Art Technology & Education, focused
on the basics of colour measurement and management.
How does a human an eye see the colours? The light as we see
it is a combination of various wavelengths. Colour awareness
begins at this human level.

standard. This
proof can become
a valid contract
proof.
The InkOptimizer
replaces CMY
colour components
by black while
preserving
the colour
impressions. The
improved colour
composition offers Das Damodharan simplifying technical
smooth gradient,
concepts in colour measurement with
quick graphs and illustrations.
stabilised greys
and significant
improvement in printing properties. The tool also ensures ink
savings.
The PrintControl completes and ties together the
standardisation and process control. The software tool is
intuitive to operate and provides total control over the entire
printing process employing a detailed, numeric and graphic
evaluation of a single control strip. The PrintControl tweaks the
characteristics for plate setting to achieve the prescribed targets
for a press that does not comply with the defined standard.
A strong footprint
While concluding the workshop, Mr Kottal shared that they
serve about 150 clients across India, including the big names
such as Dainik Bhaskar and Lokmat. Worldwide, GMG has
about 14,000 installations. He also added that only in the
textile market of Surat in Gujarat, about 19 photographers and
15 presses use GMG-colour solutions.
Before the two and a half hour interactive and truly knowledge
sharing workshop session closed, Mr Kottal had a strong and
straightforward message for the audience, “you can charge a
premium only if you strive to deliver the best. If you are not
delivering your best possible quality and colour, you are being
‘mechanical’, and not achieving your full potential.”



However, the colour measurement at every stage in colour
production is an essential for reproducing the right colours
efficiently. The various methods of colour measurement include
human memory, colour charts, colour reference catalogues,
densitometers, colorimeters and spectrophotometers.

The basic colours
The natural world visible around us is seen through the
combination of red-green-blue or RGB. Our eyes can see only
these basic or perceptual primary colours. All other colours are a
combination of these three colours.
Mr Prayagi explained how different wavelengths create different
colours, as we see them in a rainbow when light passes through
a prism. We see, recognise and remember many shades of
colours. The blue sky or the blue water has variations of the
colour from cyan-blue to greenish-blue, and when any of these
hues are reproduced in front of us, our memory accepts it.
While printing, however, ink is added onto the substrate. It
technically blocks the white of the paper, or the top colour will
block the colour below. Mr Prayagi then explained the logic
behind the printing primaries or the cyan-magenta-yellow or CMY
colours.
Colour charts are combinations of the primary colours: redgreen-blue and secondary colours i.e. the printing primaries:
cyan-magenta-yellow-black. These charts are useful where
reproduction is carried out using these primary colours. RGB
charts are helpful to work on colour computers for soft viewing
whereas the CMY and CMYK charts are useful in the printing
processes with ink-on-paper.

The basics of colour measurement
CMY or CMYK charts are defined and measured in terms of
‘dot percentages’. Dot per cent of ‘0’ indicates base unprinted
substrates and ‘100’ indicates full strength colour. In-between
values give various shades of the same colour. Thus there are
three or four colour scales; one each for cyan, magenta, yellow,
and black. It is different combination values in dot percentages
give various colours.
Mr Prayagi then explained the functioning and advantage
of colorimeter for a more accurate colour measurement. The
colorimeter is a device that measures the absorbance of
particular wavelengths of light by a specific solution or substrate.
Colorimeters offer better measurement performance for a more
complex colour jobs.
Though Mr Prayagi’s session was highly technical, the on-screen
graphs, charts and interactive animations made the learning
experience interesting and engaging.
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BUSINESS AND BRAND EVOLVE TOGETHER
The Share-to-Benefit session conducted by Victor Manickam, Founder and Chairperson at K Education, focused on
building businesses and building brands.
October 5 witnessed a full corum of Share-to-Benefit (StB)
members at the BMPA’s secretariat for the session by Mr Victor
Manickam. The session began with Mr Manickam sharing his
personal experience of building the business from scratch. That
is when, he says, he faced the dilemma of building business vs.
brand.
The StB focused on understanding these seven steps and
contemplating on them to analyse our business and brand
building strategies.
Initiation: the business is born here as an idea. The idea then
takes the form of business in the form of the first sale or the first
contract. This is when the brand comes into being, but does not
have any character, identity or definition.
Struggle: these are the times when you receive feedback from
your customers. The money may be tight, but the team may not
exist, the pace is slow. This the step when the brand finds its
expression with first few customers. The business needs your
belief, and the brand needs discovery.
Stability: after the period of struggle, you achieve stability. The
business begins to receive a regular flow of customers and cash.
This is where you identify your business with a particular kind of
satisfaction. The business idea gets a real-world shape. This is
where the brand begins to identify with others; be it customers,
clients, or users of your services and products.

Learning: with business stability comes a relaxed attitude.
That is a pitfall. This is the time when one needs to learn from
the business by observing interaction with customers, their
feedback, how you perform in the market and many more things.
Remember, after stability the game is just beginning so this is
the time to earn money and be cash rich. This is where the brand
aspires to grow.
Scaling: equipped with stability and learning in the business,
you can think about leading your business for the future. This is
where one needs to transcend to the leadership position in the
business and think about the possibilities for business. This is
the right time to bring in investments. The brand finds a lot more
connect.
Sustaining: scaling up is probably easy, sustaining it is
important and challenging. It takes vision. The business becomes
to take the shape of a brand. You be the business. Now invest in
the brand building activities. This is where the brands are truly
formed.
Evolving: this is where the business finds opportunities to
spread wings. The investment needs to grow. Business needs
to grow with opportunities; welcome them with open arms
and mind. Be humble. This is when the brand is to be lived.
Remember, people will start identifying brand values in you. You
have to be a contributor because the business and the brand at
this stage is about living it.
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BUSINESS AND BEYOND
The BMPA’s annual general meeting is an event characterised by activities that mean formality,
fun, and a fabulous evening.
The Bombay Master Printers’ Association (BMPA) concluded
its 45th annual general meeting (AGM) on September 30.
The AGM elected Mr Mehul A. Desai of Mail Order Solutions
as the President. The incumbent Mr Faheem Agboatwala
signed off from his stint; he is now a part of team-BMPA as
an Ex-officio member. Mr Desai is suitably supported by
Mr Amit Shah and Mr Tushar Bhotica as the Vice Presidents
and Mr Firoze Reshamwala as the Honorary General
Secretary. The position of the Honorary Treasurer is retained
by Mr Nitin Shah of Award Offset Printers and Packaging.
Over the past few years, team-BMPA has shifted into a
higher gear, and that was visible in the presence of quite
a few members at the AGM. “The new team, being in
the legacy mode and being a mélange of almost all the
same players, is going to continue to gain the momentum
built in the preceding few years,” says the newly elected
President of BMPA, Mr Desai. He adds, “Tushar is that new
fuel among the office bearers who would help us grow,
and we are equally banking on the new team member Mr
Saubhagyanidhi Seksaria who joins the managing committee
for an all new stint.”
Silence for a fond memory
Members at the AGM observed silence at the beginning
of the proceedings of the AGM in the memory of late Mr
Jagdish Shah of Printpac. Mr Shah served the association
for a very long innings between 1972 and 2016. He passed
away in May this year while still on the association’s
committee and its Governing Council nominee to the All India
Federation of Master Printers (AIFMP).
Business and networking
The BMPA packages a members’ networking platform titled
High Point subsequent to the proceedings of the AGM each
year. At the ensuing High Point on September 30, a little
over 160 trade members got to partake gyaan on Controlling
Stress by a duo from Love Heals Inc – Dr Deval Doshi and
Sunil Shah.
The High Point received lead sponsorship from Century Pulp
and Paper (Century), and Tata Capital were co-sponsors. Both
sponsors made informative presentations. Dr Alok Prakash,
Chief Strategy Officer at Century, presented the product
portfolio and new vision of the company. Ms Simi Thapar,
Head-Equipment Leasing and Financing Solutions presented
Tata Capital’s interest in offering a slew of financing solutions
for the printing industry. Ms Thapar stressed upon the
fact that the financial products from Tata Capital carry the
promise of brand trust and long-term handholding.
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The outgoing BMPA Committee

The BMPA Committee for 2016-17

At the AGM, the BMPA felicitated the meritorious final-year students from the
local print technology institutes by way of the annual BMPA Student Awards.
These students are: 1) Imran Isak Shaikh, 85.89 % from GIPT, Mumbai; 2) Pratik
Kothavale, 87.57 % from MMP’s – Institute of Printing Technology & Research,
Panvel; and 3) Sainath Manem, CGPI of 9.40 (Pointer Base System) from SIES, GST,
Nerul, Navi Mumbai.
At High Point, 2016, BMPA members were treated to exclusive Raffle Draws for
five Print Summit passes. The Lucky 5 who won these are: 1) Mr Animesh Kejriwal
of Parksons Graphics; 2) Mr Suresh Patel of Sunrise Pack; 3) Mr Jignesh Shah of
Words Creation; 4) Mr Ashok Bellad of Bell Graphics, and 5) Mr Sunil Warrier of
Sushri Print Arts.
Count Company Name

Representative

Position

1

Mail Order Solutions

Mr Mehul A. Desai

President

2

Spectrum Scan Pvt Ltd

Mr Amit P. Shah

Vice President I

3

Shree Arun Pkg P Ltd

Mr Tushar N. Bhotica

Vice President II

4

Lucid Prints

Mr Firoze M. Reshamwala

Hon. Secretary

5

Award Offset Prnts & Pkg Ltd

Mr Nitin N. Shah

Hon. Treasurer

6

Hi-tech Printing Services Pvt. Ltd.

Mr Faheem Agboatwala

Ex-officio Member

7

Comart Lithographers

Mr Fred D. Poonawala

MCM

8

Kohinoor Printers

Mr Dev Nair

MCM

9

New Jack Printing Press Pvt Ltd

Mr S. O. Seksaria

MCM

10

PrintStop India Pvt Ltd

Mr Milap C. Shah

MCM

11

PrintLine Reproductions

Mr Iqbal T. Kherodawala

MCM

12

Param Packaging Pvt. Ltd.

Mr Sanjay C. Patel

MCM

13

Sigma Printers P Ltd

Mr Arvind P. Dhanani

MCM

14

Sharp Prints

Mr Kuldeep S. Gouri

MCM

15

Spenta Multimedia

Mr Minoo E. Davar

MCM
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RECYCLED FIBRE GROWS ON TREES
A recent entry in the innovation section of the Iggesund-blog wrote, Recycled fibre
fundamentalism risks disrupting the balance of one of the most sustainable systems in existence
for packaging materials.
Many of us believe that we should use recycled fibre as much
as possible, and this attitude is commendable. But to, therefore,
recommend that we should always use recycled fibre-based
paperboard and paper materials is to shoot ourselves in the foot.
Recycled fibre grows on trees
What are you saying?

Iggesund Paperboard, which only manufactures the paperboard
made of primary fibre, we are positive about recycling paper
and paperboard. However, we also believe that more people
should understand that primary and recycled fibre-based
products are not two different and separate material systems.
Rather, they are one single system in which both the fibre types
are mutually dependent.

No recycling without primary fibre
Quite simply, it is the primary fibre that is used one or more
times. It is then collected from the market and given new life
For recycled fibre to be available, the system must constantly be
by being reused. However, with each use, fibre properties
supplied with primary fibre. Pöyry, the international consulting
deteriorate. As a result, recycled fibre-based paperboard or
and engineering company that provides strategic advice and
paper cannot be used for applications that
services in energy, industry and infrastructure,
make the highest demands on the primary
has studied the fibre flows in the European
People often assume that
fibre’s performance.
market in order to chart the mutual dependence
primary and recycled fibres
One telling example of highest demand for
of
primary and recycled fibre. The company’s
are in opposition to each other
performance is that of packaging construction.
conclusion
is clear: if the addition of primary
when they are both part of a
The most important task of packaging is to
fi
bre
stops,
then the market for recycled fibre
single continuum. You can’t
protect a product throughout the entire value
will
stop
working
within three to six months.
have one without the other.
chain from producer to consumer. If we define
– Staffan Sjöberg The timber used to manufacture our paperboard
this protection requirement regarding the
Sustainability Spokesperson, Invercote comes mainly from our sister
paperboard material’s stiffness, then there is
Iggesund Paperboard company within the Holmen Group, Holmen
no difficulty in achieving the same stiffness
Skog. The Company’s land holdings comprise
with both recycled fibre-based and primary
four per cent of Sweden’s land surface, and our
fibre-based paperboard. However, when using recycled fibre,
forestry is certified for sustainability under both, Programme
more material is required to achieve the necessary stiffness. In
for the Endorsement of Forest Certification (PEFC) and Forest
such cases, people may believe that they are doing the world a
Stewardship Council (FSC).
service by using recycled fibre. But they need to understand that
transporting more and heavier material through the value chain
Iggesund’s responsible forestry is manifested such that for
counter any environmental gains.
the past 70 years the company has always harvested less
timber than the annual growth. Presently, about 85 per cent
This is a typical case in which two environmental goals come
of the growth is harvested. This, combined with significant
in conflict with each other. And we must examine the particular
investments to reduce and totally eliminate the fossil carbon
applications to pick the most resource efficient alternative. At
dioxide emissions from our mills, make Iggesund Paperboard
and the holding company, the Holmen Group,
a leader in the work to combat climate change.
Forestry is profitable

Iggesund and the Holmen Group annually grow more than 30
million seedlings to replace and increase their forest holdings.
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The forest and its raw material are an
incredibly important part of Sweden’s net
exports. Historically, these products have been
one of essential building blocks of our welfare
state. To protect this asset, in the first years
of the 20th century Sweden created one of
the world’s earliest pieces of environmental
legislation. It states that anyone who harvests
timber must also replant the forest. This law
created the conditions for our sustainable

of primary or recycled fibre is less important – both
fibre types come from growing trees that must be
responsibly managed by those of us who use them.
Sweden is so heavily forested that open areas are the exception.

forest industry. As a result, Sweden is currently the world’s
third-largest exporter of forest products, just behind the USA. The
fact that Sweden’s land surface is only 4.5 per cent of the USA
underlines the Swedish forest’s importance to our welfare both
now and in the future.
No plastic islands
At Iggesund Paperboard we start with a renewable raw material
from well-managed forests – one that is the basis of many paperbased products of benefit to society. Whether these are made

Studies by FSC Sweden show that forestry operations
conducted within the framework of their regulations have
succeeded in retaining biological diversity over time. Given this,
combined with the forest’s beneficial influence on the climate
and the fact that it produces oxygen we can breathe, it is not
without pride that I look at a newly harvested area in the forest
that will soon be replanted. I would rather see new life than
plastic islands in the world’s oceans.

Repurposed from the source article published on https://www.
iggesund.com/en/inspiration/sustainability/recycled-fibre-growson-trees/
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EUROPE UNITES FOR FORESTS
In a press release Confederation of European Paper Industries shares the details of the joint statement by the
working group on the future direction of ‘Forest Europe’.
European forest owners, managers and forest-based industries
released a joint statement today, outlining key elements to be
included in the review of the ‘Forest Europe’ process to ensure
sustainable forest management (SFM), at the first meeting of the
working group on the future direction of the ‘Forest Europe’ in
Bratislava. The signatories of the joint statement acknowledge
the importance of the ‘Forest Europe’ process for the
development and implementation of SFM in European forests.

A long journey
In the 1990s, European Forest Ministers gathered to share
their concerns about the health of European forests and to seek
solutions to improve it. Since then, ‘Forest Europe’ has helped
to ensure that we have well-functioning forest monitoring
systems, research programmes, gene banks and advanced forest
fire prevention systems. It also contributed to the global forest
agenda agreed at the UNCED Rio Summit in 1992. It enables
SFM to be economically viable at the same time as protecting
forest biodiversity, soils, water sources, the use of forest
biomass for bioenergy and other purposes. Last but not least,
it succeeded in opening a whole new chapter on discussing a
legally binding framework for Europe’s forests.

Demanding times demand strategic shift
However, it is important to review the ‘Forest Europe’ process
to ensure that today’s challenges in the forest and forestbased sector, which are more complex and demanding than

ever, can be met. European forest owners, managers and
industries, therefore, welcome the set-up of the working group
on the future direction of ‘Forest Europe’. The signatories
of the joint statement believe that ‘Forest Europe’ needs to
be able to respond to current and emerging challenges and
opportunities, such as climate change, bio- and circular economy,
sustainable sourcing of bioenergy, as well as green capital and
the marketing of ecosystem services. It is crucial to strengthen
‘Forest Europe’ now to further develop the sustainable
management of European forests and their multi-purpose
use for the benefit of everyone. The signatories of the joint
statement call for ‘Forest Europe’ to demonstrate leadership in
this regard.
One of the biggest merits of ‘Forest Europe’, which involves 46
European governments, the European Commission as well as
numerous forest sector stakeholders and other international
organisations, is that it enables stakeholders to have open and
constructive dialogue. European forest owners, managers and
industries will play an active part in the review process and
contribute to the elaboration of a report by the end of 2017 to
ensure that ‘Forest Europe’ is stronger and more effective in the
future.
The joint statement was issued by major public and private
forest owners, managers, other land owners and forest-based
industries, represented by the Confederation of European
Forest Owners (CEPF), European Farmers and European AgriCooperatives (COPA and COGECA),
European Landowners’ Organization
(ELO), European State Forest
Association (EUSTAFOR), European
Federation of Municipal Forest
Owners (FECOF), and Union of
Foresters of Southern Europe (USSE),
the Confederation of European Paper
Industries (CEPI) and the European
Confederation of Woodworking
Industries (CEI-Bois).
The joint statement and the future
proceedings will be watched
closely by paper and paperboard
manufacturers as one of the largest
forest resource users. It is the
significant enough reason for us to
track and understand this story as it
unfolds.


Forest Europe enables stakeholders to have open and constructive dialogue. Photo: Σ64 on wikimedia.org
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A PAPER AND A STICKER
Paper gets ‘smart’ with drawn-on, stencilled sensor tags at the University of Washington in the USA.
A piece of paper is one of the most common, versatile daily
items. Children use it to doodle, draw pictures and practice
writing the alphabets. We adults use it to scribble a quick
grocery list or print reports.
But what if your child’s doodle can control visuals on the
electronic photo frame hanging on a wall in your drawing
room? Or imagine controlling the meeting room presentations
by just drawing lines on or waving hands over your notepad?
It is very much possible with the larger Internet of things (IoT)
environment, using the off-the-shelf technology, a pen and a
simple sticker or a stencil pattern.

A simple breakthrough
Researchers from the University of Washington (UW), Disney
Research and Carnegie Mellon University have created ways
to give a piece of paper sensing capabilities that allows it to
respond to gesture commands and connect to the digital world.
The method relies on small radio frequency identification (RFID)
tags that are stuck on, printed or drawn onto the paper to
create lightweight, interactive interfaces that can do anything
from controlling music using a paper baton to conducting a live
poll in a classroom.
“Paper is our inspiration for this technology,” said lead author
Hanchuan Li, a UW doctoral student in computer science and
engineering. “A piece of paper is still by far one of the most

ubiquitous mediums. If RFID tags can make interfaces as simple,
flexible and cheap as paper, it makes good sense to deploy
those tags anywhere.” The researchers will present their work
May 12 at Association for Computing Machinery’s CHI 2016
conference in San Jose, California.

Innovating application-scenario
The technology — PaperID — leverages inexpensive, offthe-shelf RFID tags, which function without batteries but can
be detected by a reader device placed in the same room as
the tags. Each tag has a unique identification, so a reader’s
antenna can pick out an individual tag among many. These
tags only cost about 10 cents each and can be stuck onto paper.
Alternatively, the mere pattern of a tag’s antenna can also be
drawn on paper with conductive ink.
When a person’s hand waves, touches, swipes or covers a tag,
the hand disturbs the signal path between an individual tag
and its reader. Algorithms can recognise the precise movements,
then classify a signal interruption as a particular command. For
example, swiping a hand over a tag placed on a pop-up book
might cause the book to play a particular, programmed sound.
“These little tags, by applying our signal processing and
machine learning algorithms, can be turned into a multi-gesture
sensor,” Li said. “Our research is pushing the boundaries of
using commodity hardware to do something it wasn’t able to
do before.”
The researchers developed
different interaction
methods to adapt RFID
tags depending on the
type of interaction that the
user wants to achieve. For
example, a simple sticker
tag works well for an on/
off button command, while
multiple tags drawn sideby-side on paper in an array
or circle can serve as sliders
and knobs.

In this polling application, a student
can pick a response on a worksheet
and receive live feedback. Photo:
Eric Brockmeyer/Disney Research
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“The interesting aspect of PaperID is that it leverages commodity
RFID technology thereby expanding the use cases for RFID in
general and allowing researchers to prototype these kinds of
interactive systems without having to build custom hardware,”
said Shwetak Patel, the Washington Research Foundation
Entrepreneurship Endowed Professor in Computer Science &
Engineering and Electrical Engineering.
They also can track the velocity of objects in movement, such
as following the motion of a tagged paper conductor’s wand
and adjusting the pace of the music based on the tempo of the
wand in mid-air.

“Ultimately, these techniques can be extended beyond paper to
a wide range of materials and usage scenarios,” said Alanson
Sample, a research scientist at Disney Research. “What’s
exciting is that PaperID provides a new way to link the real
and virtual worlds through low cost and ubiquitous gesture
interfaces.”
Other co-authors of PaperID are Josh Fromm of UW electrical
engineering; Eric Brockmeyer and Elizabeth Carter of Disney
Research; and Scott Hudson of Carnegie Mellon University.

Source: Michelle Ma, as published on www.washington.edu

Use it beyond paper
This technique can be utilised on other mediums besides paper
to enable gesture-based sensing capabilities. The researchers
chose to demonstrate on paper in part because it’s ubiquitous,
flexible and recyclable, fitting the intended goal of creating
simple, cost-effective interfaces that can be made quickly on
demand for small tasks.

QR Code: Scan the QR Code to
watch the video about paper ID.
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TAKE A FRESH LOOK AT PACKAGING DESIGN
Packaging design to enable forecast market growth of 3.8% to reach over USD 1 trillion by 2026, writes a recent
SmithersPira report.
The Future of Packaging Design: Long-Term Strategic Forecasts
to 2026 states the future of the packaging industry, like any
other, will be shaped by general political, economic, social
and technological factors. Meanwhile, the particular future
of packaging design to 2021 and 2026 is forecast to be
determined by supply side technological trends and demand
side consumer trends. The report looks at the influence of
factors such as convenience, consumer income, health and
wellness, and single-person households on market demand,
and on resulting packaging design trends.

The major objectives of The Future of Packaging
Design: Long-Term Strategic Forecasts to 2026 are:
•

To analyse the medium and long-term economic,
demographic, technological and social trends affecting
packing design

•

To analyse packaging design trends and their effects
on individual end-use sectors, including food, drinks,
cosmetics, healthcare products, and other consumer goods

•

To assess potential opportunities for value-added
packaging and to offer packaging market and sector
forecasts to 2021 and 2026.

the case in packaging, where it is a major issue because the
packaging materials are easily visible to the consumer.” Ashley
Gange, the report author, says, “In particular, packaging as a
single-use product faces intense and growing pressures from
consumers, retailers, suppliers, governments, regulators, NGOs,
environmental groups and others for the development of
environmentally friendly solutions.”

Encash the demographic dividend
For the first time, the European labour market witnessed more
workers retired than joined in 2010. The impact of this trend on
the printing industry will become more evident with time, as
the gap is predicted to increase substantially. In a decade, more
large countries including Canada, China and South Korea will
have more people at retirement than working age. Emerging
markets such as Brazil, Mexico and India are seeing more
people joining labour markets than ever. If these countries
provide their youth with adequate education and opportunities
to develop their skills, this demographic trend will benefit local
printing industries.

Food-packaging leads the growth
By end use, greatest real growth was recorded
by food packaging which increased in value
at a compounded annual growth rate (CAGR)
of 3.6% from 2010 to 2015. Its share of total
packaging value rose by 1.7% over this time.
The rate of growth in food packaging is forecast
at a CAGR of 3.8% from 2016 to 2021, resulting
in an increase in total share of packaging value
of 0.2% over this time.

Packaging under pressure
“The political environment will affect the
packaging industry and packaging design
via initiatives, legislation and regulation
affecting environmental affairs such as
sustainability, food packaging labelling and
packaging safety. Sustainability has become
an especially important consideration in many
areas over the past decade. This is particularly
The greatest real growth recorded by food packaging with increase in value at CAGR of
3.6% between 2010 and 2015. Photo: © BrokenSphere / Wikimedia Commons
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A RAPIDLY EVOLVING REGULATORY FRAMEWORK
Paper and board industry, though the most sustainable for food packaging, is constantly evolving to meet and exceed the
rapidly evolving safety and sustainability standards.
The European paper and board industry welcomes the European
Parliament report by the rapporteur Christel Schaldemose, a
Member of European Parliament (MEP) on the implementation
of the Framework Regulation on Food Contact Materials In
particular, the paper-based packaging value chain supports the
strong call by the Parliament to develop a measure specific to
the paper and board materials.

members plus Norway) CEPI represents some 505 pulp,
paper and board producing companies across Europe,
ranging from small and medium sized companies to multinationals, and 920 paper mills. Together they represent 23%
of world production. Website: http://www.cepi.org/
•

CITPA, International Confederation of Paper and Board
Converters in Europe established in 1961, represents the
interests of the European Paper and Board Converting
Industry which covers a wide variety of converted paper
products including packaging, corrugated board and
many more. CITPA membership comprises European level
associations such as EUROSAC, FEFCO, FINAT, ECTA and
ECMA as well as National Federations such as Austria,
Belgium, Germany, Italy and Portugal and associate
members ProCarton, and Cepi Eurokraft. Website: http://
www.citpa-europe.org/

•

FEFCO (European Federation of Corrugated Board
Manufacturers) was established in 1952 and represents the
interests of the European Corrugated Board Manufacturers.
Headquartered in Brussels, FEFCO has 20 active members,
all European national corrugated packaging organisations.
FEFCO members represent about 412 companies operating
over 700 production sites and directly employing over
91 000 people. The Corrugated Board production is
approximately 43.4 billion m2 per year, used mainly as
transport, secondary or primary packaging to protect variety
of products. The role of the Federation is to investigate
economic, financial, technical and marketing issues of
interest to the corrugated packaging Industry, to analyse all
factors which may influence the industry, and to promote
and develop its image. Website: http://www.fefco.org/

Streamlining markets
Paper and board is the most sustainable packaging material in
Europe. In food application paper-based packaging is number
one with 13.8 million tonnes annually.
A well-functioning internal market is key for the paper and board
industry, its customers and consumers alike. Yet, until now,
specific food contact measures have been developed for only
three materials (plastics, ceramics and regenerated cellulose) as
well as for active and intelligent packaging. In the absence of
common EU rules diverging national measures are now seriously
hampering the internal market. These inconsistencies have
created legal uncertainty and risks for the entire value chain, and
hinder consumers’ confidence in food safety.
The paper industry has always prioritised consumer safety and
has set world-class standards for producing safe packaging
materials. But it cannot replace the role of the legislator in
setting a level playing field and European-wide levels for safety.

Pushing the limits to set new standards
In recent years industry has heavily invested in scientific research
and is conducting ambitious work on supporting future legal
measure thereby extensively upgrading its guidelines for
food contact material. We can build upon the latest scientific
knowledge, industry state of art practices and European Food
Safety Authority’s approach to ensure a high level of consumer
protection across Europe.
Paper and board is based on organic fibres from wood and other
biomass sources. Paper material is biodegradable, renewable
and readily recyclable. When used for product packaging
paper is frequently with a combination of materials including
foil, plastic or wax. These combinations are always tailor-made
and are produced in the most resource-efficient manner whilst
considering their functionality. In respect of packaging for
transport, corrugated board, which has significant levels of
recycled material, is generally used.

The paper-based packaging value chain consists of:
•
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CEPI (Confederation of European Paper Industries) is a
Brussels-based non-profit organisation regrouping the
European pulp and paper industry and championing the
industry’s achievements and the benefits of its products.
Through its 18 member countries (17 European Union

Paper and board is the most sustainable packaging material
in Europe. Photo. HornM201 on wikimedia.org
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Vishful Thinking
In this column, our industry veteran Vishwanath Shetty of The PrintWorks presents us his
cheek-in-the-tongue view of the recent political news.
Where will the cows go when the calves are here?
An Economic Times report on September 15, reported about
senior political leader, without revealing the name. The leader
was asked to speculate what Lalu Prasad Yadav would do to
the coalition government in Bihar, if his party-man and criminalturned-politician Mohammad Shahabuddin is sent back to jail.
Quoting an old saying in Bihari, he said, “When the calves are
with us, where will the mother go?” The leader was hinting at
Lalu’s eternal worry about the political future of his two sons
in the Nitish Kumar-led coalition Government. Politicians can
wishfully change their mind and statement at will.
Politics: not a game, it is a serious business!
After all the tamasha of stripping portfolios and ignoring family
members between the Uttar Pradesh Chief Minister, Akhilesh
Yadav and his uncle, Samajwadi Party (SP)-veteran Shivlal Yadav,
the party-chief Mulayam Singh had to intervene. He quickly
reigned everyone and got the family back into the ring. On
September 17, the television news channels flashed a message
from Akhilesh Yadav. He said, “Politics is not a game. It is a
serious business.” On September 19, soon after CM Akhilesh’s
statement, Shivlal expelled seven of Akhilesh loyalists from the
party. A few of those expelled submitted resignations written
with blood! The truly wishful CM Akhilesh, did not mince words.
Now we know why politicians make so much money. After all,
they are all in a serious business!
Who says politics is not a game?
On September 19, the Times of India reported an interesting
story. Shiv Sena members conducted foundation stone-laying
ceremonies for two bridges – one in Dombivli and another in
Kalyan – just a day before the Bharatiya Janata Party (BJP)led Maharashtra’s Chief Minister Devendra Fadnavis was to
preside over the ceremony. The Chief Minister remarked “As a
child, whenever I visited the Red Fort in Delhi, I would stand
exactly where the Prime Minister of India stands to deliver the
speeches on the Republic Day. I delivered many speeches thus,
but I did not become the Prime Minister of India.” For a change,
you see a wish-less statement from a politician. Or is he wishful
of making us believe that he does not aspire to be the Prime
Minister one day? On the other hand, Shiv Sena is wishful of
taking credit for the development, side-lining their alliance
partners, the BJP, in Maharashtra.
Why can’t the Bollywood condemn the terrorists?
Except Indian Motion Picture Producers Association (IMPPA),
Bollywood refused to condemn terrorism and exhibited their
solidarity with the Pakistani artistes. The media wanted the
Pakistani artistes to condemn the terrorists and Bollywood kept
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saying, “artistes are a different breed. They are not terrorists. Do
not mix up the two issues.’ But what stops the fraternity from
condemning terrorism? The demand was not to condemn the
Pakistan Government, but only the terrorists. They could not
even accept that. Surprisingly Shyam Benegal, a well-respected
Indian film producer and director, said, ‘after all it is not the
people of Pakistan who attacked Uri.’ Looks like they all have
forgotten the film Sarfarosh, that showed a character of a Gazal
singer who worked as a spy. Wishfully professional artistes kept
playing with words rather than making a simple statement and
the media created a hype beyond its logical limits.
An immigrant from Pakistan and now a citizen of India, Adnan
Sami is a singer working in Bollywood. He strongly condemned
the terrorists and justified his new status as an Indian citizen. He
congratulated the Prime Minister of India and the Indian armed
forces. Reported by the Times of India on October 1, Adnan
Sami praised the surgical operations as ‘brilliant, successful
and mature.’ The report says, he also added that, ‘they see the
terrorists and Pakistan are the same!’
Big B, change your perception please!
India Today, published on October 3, pointed out Amitabh
Bachchan’s public statement. At a promotional event for his
latest film Pink, he said that, ‘India is globally perceived as a
land of rapes. Mumbai Police countered that claim with statistics.
The rape rate in India is 1.8 per one lac, which is way below
the 28.6 for the USA, 66.5 for Sweden, and 24.1 for the UK.
The statement does not augur well with the Big B image of the
actor. How can a wishful Big B forget his responsibilities as an
ambassador of the nation to promote a film?
Jawanon ke khoon ki dalali?
Soon after the surgical strikes, Congress Vice President, Rahul
Gandhi showered praises on the Government of India and the
PM Modi. He claimed that the strikes were the first PM-like
action in the two-year tenure of PM Modi. The wise words did
not continue for long. Recently, Mr Gandhi slipped up miserably,
directing his sharp verbal attack towards PM Modi he said, “you
are hiding behind the blood of our soldiers who bravely fight
in Jammu and Kashmir, and who carried out the recent surgical
strikes for our national security. You are profiteering from it”. It
was reported on September 17 in the Times of India. Wishful
Mr Gandhi talking to the people at Delhi, after his month-long
Kisaan Rally across the state of Uttar Pradesh, did not realise
that he was contradicting his own statement and invited the ire
of people as his remark referred to the jawans and their sacrifice.
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Kitna kamti karega?
Iqbal Kherodawala of Printline Reproductions holds a mirror up to us with his
to-the-fact, yet hillarious articles about our ‘typically Indian’ habits.

F

irstly, my apologies for you guys having to endure reading my
rant on the ‘Horny Indian’ for two consecutive months. But the
Editor and his ‘team’ (lackeys would be inappropriate, since, in
these sensitive times, all the ‘lack’- eys have decided to conduct
noisy and silent marches to tomtom their so-called ‘lack of equal
opportunities’, but more of that later) realised that the ‘printers
devil’ couldn’t be entirely blamed for the innumerable gaffes in my
article originally published, and had to make amends by correcting
it and re-running it in the September issue. Of course, it did not
help any, that I chose to use this as an excuse for my inherent
procrastination and push the current article to the current month.

‘ITK’s India’ might perhaps go on forever since the subject of my
article, the Usual Indian, has so many quirks that it might take
me forever to illustrate each one of them. So here’s one more of
the quirks that afflict each one of us. The desire to bargain on
everything.
Pardon me if I am wrong, but this habit suspiciously transcends
religion, caste, financial status, location, and surprisingly transcends
even situations. The fun in bargaining for the typical Indian is a
joy which cannot be explained. We bargain with our Gods to gift
us their blessings whilst offering them the mandatory Prasad, we
bargain with the IT guys to allow us to declare income based on
‘our assessment of income’, we bargain with the families of our
future son-in-law/daughter-in-law for what our son/daughter is
worth, we bargain with our ‘service providers’ every Diwali for
what we consider their ‘service’ is worth, we bargain with our
children about what constitutes ‘ suitable pocket money’ and what
constitutes ‘before 10 pm’ for our teenage daughter. We bargain
with our mothers about what is ‘ enough religious obeisance’, and
we bargain with our fathers about what is ‘enough time given to
work and business’.
The Indian just loves to bargain on anything and everything. On a
visit to Seoul in South Korea, I remember getting into a store which
sold knickknacks from Korea and a lot of small stuff which you
ideally bring home to either stick on the ‘fridge’ to stake your claim
to that particular country, or to distribute it to friends and family to
subtly boast that you are a world traveller. The store was a typical
a ‘fixed price store’ as in most countries of the world, and I had the
local manager of the machine plant, Alex, with me to guide me.
After having liked a particular wind-chime and having automatically
converted the Korean Won to the Indian Rupee (and not liking it
one bit), I mentally decided the ‘correct price’ of the wind-chime
and shamelessly offered to pay the ‘correct price’ to the affable girl
trying to sell it to me.
The look of incredulity on both the girl and my guide was priceless.
But being a proud-bargainer-Indian and not wanting to back
off from my stance, the discussion went on for a long time. Not
the bargaining session, but the convincing session that this was
not a shop where I should be bargaining. The girl and poor
Alex practically tore their hair, with Alex even willing to pay the

difference from his pocket to buy the wind-chime for me. But the
joy of bargaining is not something we love to compromise on, and
after the enjoyable haggling in two different languages, with each
one of us not understanding the other, I left the shop with the prized
purchase, bought at ‘my price’, triumphantly. I wouldn’t be too
surprised that the difference was paid for by poor Alex since he went
for a suspiciously long pee-break after requesting me to proceed
towards the car.
Our women love to bargain, not because they know the exact
worth of what they are buying, but because the fun is in assuming
that every shop-keeper, every baniya, every vegetable vendor, is a
committed shark and unless she bargains, she is going to be looted.
On the other side, the shop-keeper, the baniya, the vegetable vendor
feels offended if the lady buys everything from him without haggling.
Women love bargaining so much that they will go to any lengths to
get a good bargain. My Sindhi neighbour ( and what better example
of cult-bargainers other than Sindhis) has an old Naani living with
them, and her old husband is pretty wacky. When my neighbour told
me that Uncle has been batty since forever, even before marriage, I
was quite curious to know why Naani chose to get married to him
in the first place. So when I once casually teased Naani about the
batty Nana and asked her why she chose to marry a crack person,
she answered only like a seasoned Sindhi woman would, “When
the proposal came for marriage, and my would-be-mother-in-law
mentioned that her son was “50% off”, I thought it was a good
bargain, not knowing what I was getting into”
I was in Morocco a few years ago. I was advised by our local guide
to bargain vociferously with every shopkeeper because the average
Moroccan seller feels extremely offended if you buy anything
without bargaining. Unless the entire sale is accompanied by some
wild gesticulating, some bad words where he accuses of keeping his
family and his children poor because of your bargaining skills, the
average Moroccan shopkeeper does not feel that he has enjoyed his
sale with you. So the bargaining virus has not simply afflicted the
average Indian. It has transcended various borders to be visible in
different forms in far off countries.
I mentioned in the beginning that this affliction affects people of all
castes, all economic strata, all genders, and all situations. But I may
be wrong. I have rarely found political leaders bargaining for peace.
I have rarely found Municipalities bargaining with the infrastructure
providers to give us a good living standard. I have rarely found
IT officers / Excise officers/Tax officers bargaining with the general
public about wanting to work more and take lesser bribes.
For us to make a difference, perhaps we need to bargain with
ourselves first. Bargain with our conscience to not litter, not honk
unnecessarily. Bargain with our ego to give the right-of-way to
another car first. Bargain with our religion to understand someone
else’s point of view. And last but not least, bargain with our soul to
accept that it should be India-first and everything else second. Kitna
kamti karega should apply to our ego, our bias, our bigotry and our
lack of patience .
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