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Dear friends and industry colleagues,

Continuing from last issue’s comment on festivities, we realise that by the time we 
write in this space again, Dussehra would have been celebrated, yet again giving us 
an opportunity to wish upon you all a healthy and generous amount of everything 
good. 

On the ocassion of Dussehra, we clean our machines and premises, and offer prayers 
to our machines that help us earn our livelihood. Let us  commit ourselvs to maintain-
ing the same level of cleanliness and piety in our day to day operations.

The BMPA will undertake its 45th  AGM on September 30, and the ensuing High Point 
2016 will provide an excellent chance to network and learn. There is to be a talk on 
dealing with corporate stress with Dr Deval Doshi and her colleague Sunil Shah. Our 
AGM patrons Century Pulp & Paper and Tata Capital – shall have short presentations 
on their offerings. Century will be represented by its Chief Strategy Offi cer. Members 
of the trade can pose to him their key concerns: ad hoc price rise without adequate 
trade engagement, etc.

North America’s biggest print show Graph Expo 2016 takes to the roads this month-
end in Chicago, USA. Our industry member, Pratik Shah of Printsop India, won a 
sponsored trip by participating in a conference that was co-organised by BMPA. In 
the next issue, we will be able to feature some of Pratik’s impressions from the show.

This issue focuses on the Digital domain of our industry. The inquiry we attempt to 
make is set up on this premise: Digital revolution has changed and disrupted many 
industries, print and packaging is no exception. In the consumer market, digital tech-
nology has made a lot of processes accessible to common people democratising pho-
tography, widening the accessibility of print and in some cases, offering more choice 
to the consumers. On the commercial side of the print, digital has helped in changing 
production processes, making fi nal products a lot more diverse and dynamic, and 
thereby, creating possibilities for personalisation of commercial products. Through the 
special feature – A Digital Boost – we attempt to document the digital revolution in 
our industry. Do let us have your views and comments.

We request you to take note that our monthly title for a very brief span (just four is-
sues) was published under the name of Mumbai Impressions. However, in that avatar, 
it confl icted with the archives of RNI (Registrar of Newspapers of India). Therefore, 
we have had to fall back upon a pre-registered title Print Bulletin. You can be reas-
sured that Print Bulletin builds the momentum launched by Mumbai Impressions. 
We have retained the Mumbai Impressions as a title to this column under which 
the presidents of our associations shall use to pen their thoughts and make future 
announcements.

We are proud to have Kiran Prayagi, a well known print technocrat and authority on 
colour management as our next SaS guru, please block your seats for the upcoming 
event; more details in the issue.

To conclude, we have a quote by the Persian poet and philosopher,  Rumi : “Like a 
sculptor, if necessary, carve a friend out of stone. Realize that your inner sight is blind 
and try to see a treasure in everyone” 

Best wishes,
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TARIFF CARD

Iggesund in the lead again
Paperboard manufacturer Iggesund Paper-board’s 
market-leading brands Invercote and Incada are 
again among the three most valuable brands on 
the European paperboard market.

Flint innovates Thermal Plate 
Processing
The industry leader, Flint Group, 
introduced the new Thermal 
Plate Processing Technology for 
speed and quality.

ArtPro+, a feature-rich offering
Esko’s new ArtPro+ brings innovation to 
packaging design and prepress with native 
PDF editor.

Labels simplified by Esko
Esko demonstrated a wide array of  label-
making solutions and expertise during 
Labelexpo Americas 2016.

Sovereignty with Superior Products
Through our conversation with Phiroze Hawaldar, 
Managing Director of Mazda, we got an 
opportunity to know the nuances that make 
Mazda a leading and pioneering market player.

A specialised growth
Stone paper market is projected to reach US$22.88 
Billion by 2024, reports a Grand View Research 
publication. Read on to know more.
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MVAT Rates Change
Keep yourself up-to-date about tax, compliance, 
and law changes.

Changing the order of Print
Team Print Bulletin interacted with a few 
photographers to understand how they look at the 
art and craft of photography, image making and the 
changing perception towards printing of their work.

CONTENTSCONTENTS
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ARTPRO+, A FEATURE-RICH OFFERING
Esko’s new ArtPro+ brings innovation to packaging design and prepress with native PDF editor.

Esko’s ArtPro+, a PDF native packaging design and prepress 
editor for packaging professionals, is now available with the 
newly launched Esko Software Platform. ArtPro+ features a 
complete clean sheet design to address the needs of today’s 
packaging and prepress professionals. The innovative prepress 
editor runs on both PC and Mac, features a state-of-the art 64-
bit architecture and is 100% PDF native. A no-charge upgrade 
is available to existing ArtPro and PackEdge customers on 
maintenance contracts.

Esko unveiled ArtPro+ at Drupa 2016 and also showed it at 
the EskoWorld user group in the USA, to rave reviews and 
tremendous demand. According to Bernard Zwaenepoel, Esko 
Senior Vice President, Software, “Users who have adopted 
ArtPro+ have already consistently reported greater effi ciency 
and faster job turnaround using the new editor.”

ArtPro is a de facto standard for packaging and labels prepress 
worldwide. Its users are part of a global community of more 
than 25,000 users of Esko editors for the packaging industry.

Jonathan Cannon of Imagenet and his team are among that 
enthusiastic user community. He says, “The user interface of 
ArtPro+ delivers a true ‘next level’ user experience.”

ArtPro+ is part of the Esko Software Platform, the latest version 
of Esko’s market-leading portfolio of integrated software 
solutions for design, prepress, workfl ow automation, colour 
management and supply chain collaboration in packaging, 
labels, displays and signs.

Ease of use

Zwaenepoel adds, “ArtPro+ is ideal for packaging designers 
and prepress professionals that don’t yet have a dedicated 
design and prepress tool. With ArtPro+, users get an easy-
to-use solution with a short learning curve, enabling them to 
professionally and effi ciently complete packaging and label 
prepress.”

ArtPro+’s unique and intuitive 
user interface features a tool 
selector wheel that provides the 
user instant access to the right 
tools wherever he happens to be 
working in the design, removing 
all clutter from the screen.  

Zwaenepoel reports that ease 
of use is a key attraction for 
ArtPro+, “In this redesign, we 
have completely restructured the 
user interface in order to display information in context: where 
it is needed, when it is needed. Feedback from existing and new 
editor users confi rms that this unique feature greatly contributes 
to their ability to work faster and more intuitively, dramatically 
increasing productivity.

Anthony De Meyer of St-Luc LABELS & PACKAGING agrees, 
saying, “ArtPro+ is fast and straightforward with a clean 
interface that keeps the operator focused on the job.”

Automated prepress workfl ow

To get the most out of ArtPro+, it can be integrated with an 
automated workfl ow that performs repetitive tasks in the 
background. This increased automation means that operators 
can be freed from mundane and repetitive ”click” tasks, 
releasing them to focus on quality control and exception 
processing.

Simplicity equals time savings

With its inherent simplicity, the time savings on operator training 
for ArtPro+ is estimated at 28%. This and other effi ciencies 
deliver a fast ROI for new users and immediate productivity 
improvements for existing editor customers when they take 
advantage of the free upgrade.

Smooth transition and full compatibility

While ArtPro+ is a clean-sheet design, Esko has maintained 
compatibility with previous versions to ensure a smooth 
transition during and after the upgrade process for existing 
ArtPro users. All archived fi les from Esko editors remain fully 
editable in ArtPro+.

Subscriptions

In addition, in October this year, subscription options will 
become available that convert the ArtPro+ investment from a 
capital to an operating expense.

For a full demonstration and more information about ArtPro+ 
and the Esko Software Platform, visit www.esko.com/artpro-plus.

�
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Flint innovates Thermal Plate Processing
The industry leader, Flint Group, introduced the new Thermal Plate Processing Technology for speed and quality.

With a strong focus on innovation, Flint Group Flexographic 
Products introduces the new nylofl ex® Xpress Thermal 
Processing System for fl exographic printing plates – 
incorporating the speed of thermal plate making with 
incredible plate and print quality. The nylofl ex® Xpress Thermal 
Processor incorporates a smart design with an enhanced user 
interface. The distinctive characteristics of the processor provide 
unprecedented control and allow for more consistent and stable 
plate production encompassing “Thermal like you’ve never seen 
before.”

Be informed about innovation

At the heart of the processing system lies the nylofl ex® Thermal 
Printing Plates specifi cally formulated to perform exceptionally 
well in the nylofl ex® Xpress Thermal Processor. The fi rst of 
these plates – nylofl ex® XPH and nylofl ex® XPM Digital 
Printing Plates – offer extraordinary detail with highlights that 
rival the quality of solvent plates. Specially developed to print 
on paper at high line screens of 200+ lpi, nylofl ex® thermal 
plates are capable of printing the fi nest highlight dots up to 
50% smaller in size than the minimum printed dot of the market 
leading thermal plate. The nylofl ex® XFH fl at top plate, soon-to-
be-released, will be the perfect choice for printing brilliant solids 
on fi lm substrates. The thermal plates are suitable for use with 
virtually any ink system – solvent based, water based, or UV.

Customer focused development

Intelligent confi guration of the nylofl ex® 
Xpress Thermal Processor allows for 
fewer components, so there is less 
maintenance, less downtime and lower 
operating costs associated with its 
operation. The processor’s zoned heating 
system is built around a highly effi cient 
IR assembly, which provides precise 
monitoring of the heat distribution 
across the drum width and into the plate. 
The perfectly controlled heat imparts 
better dimensional stability to the plate 
backing, affording increased stability and 
consistency to plate processing. The accurate 
regulation of the heat eliminates the need for a chiller.

Further benefi ts can be realised in the engineered fabric of 
the nylofl ex® Developer Rolls, designed to be highly effi cient 
and environmentally friendly. A unique fi ber shape provides 
optimal surface area to retain molten polymer, resulting in a 
material that is 30% less dense than standard developer roll. 
nylofl ex® developer rolls are offered in two widths to maximize 
the effi ciency of use with various plate sizes. The special fabric 

design and variable width options result in a material that is 
noticeably lighter and easier for operators to handle.

Features that help the user

The nylofl ex® Xpress Thermal Processor is packed with clever, 
user-friendly features for an enhanced user experience. The 
machine interface, or HMI, employs a fully integrated touch 
screen panel and runs Window CE. Additionally, the HMI 
contains operator training videos and is wi-fi  enabled for remote 
diagnostics. The nylofl ex® Thermal Processor is also equipped 
with a visual indicator and an audible alarm that sounds when 
plates are ready to eject, allowing operators the freedom to 
perform other tasks while the plates are being processed.

Rich Emmerling, Technical Director of Flint Group Flexographic 
Products, expresses “The key to this advancement in thermal 
plate processing is with the unique heating system which 
precisely monitors the heat at the surface of the plate.” 
Emmerling affi rms, “The tight control of the surface heat 
delivers outstanding dimensional stability of the plate’s backing 
without the assistance of a drum chiller. The resulting processed 
plate’s image quality provides a signifi cant reduction in the size 
of the fi rst printed dot as compared to current thermal plates 
on the market.” Emmerling continues, “The heat regulation 
demonstrated by this technology raises the bar on thermal 
platemaking, and Flint Group is proud to now engage in this 
area of technology.”

To complete the system, Flint 
Group offers a comprehensive 

waste recovery 
programme with the 
nylofl ex® Xpress 
Waste Recovery 
programme. All 
consumables used in 
the system, including 
plates, can be picked 
up and routed to 
a waste-to-energy 

facility or recycled where 
available. The process is simple: the 

customer collects the items, palletizes them 
and when ready, calls a toll-free hotline to request 

pick-up.

By combining the best in equipment design, plate development 
and engineered fabric, Flint Group is prepared to raise thermal 
plate making to a new level. Flint Group will debut the 
equipment at LabelExpo Americas 2016. The nylofl ex® Xpress 
Thermal Processing System will be offered in the second half of 
2017.

�
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The converters chose Invercote as the clear leader, signifi cantly 
ahead of number two, Performa from Stora Enso. Incada placed 
third among the 14 brands that qualifi ed for the list of European 
leaders, according to the converters. Value for money and 
quality consistency are the most important factors for converters’ 
choice of paperboard. Their highest service priorities are 
availability and delivery reliability.

A strong brand presence

“We rarely comment negatively about Incada’s quality and we 
always receive excellent technical service,” said a UK converter 
specialising in cosmetics and other beauty products.

“Invercote has been our main paperboard choice for many 
years and it functions well in our production,” said another UK 
converter with a more general focus.

“We’re incredibly pleased and proud of our wonderful and strong 
brands, which are so important to our customers, colleagues 
and businesses,” comments Charlotte Lagerwald, Marketing 
Strategy Director, who is responsible for managing and caring for 
Iggesund’s brands. “When our customers and other stakeholders 
also rank us so highly, it proves we are doing the right things 
and also helping our customers to be successful.”

Both, the Company and its product brands Invercote and 
Incada, have a high and growing recognition factor. Given that 
Iggesund’s competitors, Stora Enso and Metsä Board, are both 
considerably bigger companies, this high recognition is even 
more notable.

IGGESUND IN THE LEAD AGAIN
Paperboard manufacturer Iggesund Paper-board’s market-leading brands Invercote and Incada are again among 
the three most valuable brands on the European paperboard market, concludes a newly released brand survey of 
European paperboard converters and brand owners done by Opticom International Research.

Opticom also produces a corresponding ranking of paperboard 
brands based on interviews with owners of consumer brands 
in six market segments: dry foods, chilled & frozen foods, 
chocolate & confectionery, wines & spirits, fragrances, cosmetics 
& beauty care, and pharmaceuticals. Both Invercote and Incada 
are the leaders with a wide margin, coming fi rst and second 
respectively in the segments of fragrances and cosmetics & 
beauty care.

“Of course the study is limited to Europe but it still reinforces our 
sales reasoning as we try to broaden and increase our sales in 
both Asia and the US,” comments Arvid Sundblad, VP Sales & 
Marketing and in charge of Iggesund Paperboard’s global sales. 

“Our new service solutions in Asia and on the US West Coast give 
us a new competitiveness in these markets that we previously 
lacked. In addition, European brand owners who manufacture 
in Asia can now be more secure in knowing that they can use 
Invercote there as well.”

Four finalists on paperboard from Iggesund

Four entries made of paperboard from Iggesund Paperboard 
have been selected as fi nalists in this year’s edition of the Pro 
Carton ECMA Awards in packaging design. The winners will be 
chosen on the 15th of September.

MIU is a fragrance carton from Coty converted by Multi 
Packaging Solutions (MPS). It uses a combination of embossing 
and foil embossing to create a pattern designed to create 
associations with the fashion world and some of the other 
products in the MIU MIU series.

The chocolate manufacturer Lindt has reached the fi nal with 
packaging inspired by the Eiffel Tower. Here, too, the conversion 
has been done by MPS at its Stuttgart facility. Lindt in France is 
behind the design.

Camacho is a cigar brand owned by Davidoff that targets the 
American market. Here the converter PAWI Verpackungen 
from Switzerland has created an elegant and stable pack that 
appealed to the jury. The packaging design is by PAWI's Stefan 
Springen and the graphic design comes from Scott Birtwistle.

Brand owner Reload Labs commissioned the Dutch converter 
Snel BV to develop a packaging for a perfume tester. The 
packaging design is by Kasper Digitale Media and the graphic 
design by Tom Hoens.

MARKETPLACE

Invercote is the most valuable 
brand on the European 
paperboard market and Iggesund 
Paperboard’s other brand, Incada, 
is ranked third. The photo shows 
a card with extreme laser cutting 
designed by Van Heertum Design, 
Tilburg, the Netherlands.

Iggesund manufacturing facility at 
Iggesunds Bruk, Sweden
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In appreciation of his services towards global printing and 
packaging especially print education the Beijing Institute of 
Graphic Communication (BIGC), China decided to award a 
certifi cate of appreciation and Honorary Professorship to Kamal 
Chopra.

In a communication received from the BIGC, Prof. Zhang Sheru, 
Dean of Studies and Director of International Cooperation & 
Exchange, BIGC said, “Mr. Kamal Chopra, an internationally 
infl uential and renowned printer, has had cooperation with 
our university for over 10 years. He has also actively promoted 
and propelled the bilateral development in printing industry 
especially Print Education.” She further said, it will be the 
honour of BIGC to felicitate prodigious personality like Kamal 
Chopra who is committed for the international printing 
packaging industry.

Prof. Luo Xueke, Vice Chancellor of BIGC said, “India is in its 
prime time of overall development. Indian people are friendly 
as well as warm-hearted. Indian high education and science 
are advancing fast and Indian printing industry is on the rapid 
increase in demand. All these lay sound foundation for further 
cooperation. Indian printing Association, AIFMP acts as bridge 
between Sino-India education and printing related industries. 

BIGC to felicitate Kamal Chopra
World’s largest printing institute, Beijing Institute of Graphic Communication, felicitated a printer and 
teacher from India. It is the first time ever for an Indian printer to receive such a felicitation.

Mr. Kamal’s commitment, wisdom, and 
knowledge will surely contribute greatly to 
Sino-India communication and cooperation. 
We are glad and feeling honoured to felicitate him on 17th of 
October at BIGC Campus at Beijing China.” 

Mr. Chopra is a globally recognised name in the printing 
industry. A qualifi ed printer and a Gold Medallist in printing 
technology, Mr. Chopra has many laurels to his credit including 
the award from H.E. The President of India and Global Print 
Leadership Award at Chicago USA by NPES. One of his work 

– the unique 13 page calendar offering a complete history of 
Printing that goes back to over 100,000 years found place in the 
Printing History Museum in Beijing, China it is considered a huge 
contribution to the history of printing. He was also felicitated 
at Birmingham (UK) by the BUMPSA for his achievements in the 
printing industry.

While thanking the BIGC, Mr Kamal Chopra said, it is the 
greatest honour for the printing industry of India; it is for the 
fi rst time ever that such a certifi cate of appreciation is given to a 
printer in India. BIGC is the world’s largest printing institute, on 
the behalf of people-in-print in India I would like to thank the 
Vice Chancellor and other authorities of BIGC for considering me 
for such a felicitation.

MARKETPLACE
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Air Excel 7400 E

ThermaSphere® compressible layer technology. Designed for 
high speed, high quality and long run sheet-fed application

Air Excel Titan Dual Combi

ThermaSphere® compressible layer technology. Designed for 
use on mixed ink systems, conventional and UV, especially 

 

Air Excel EX 6000 WEB

Stays stable & consistent, offers longer blanket life on press
through improved shock absorption, rapid recovery and better
smash resistance. ThermaSphere® offers ecological improvements
in our manufacturing process.

 

 

s.

Air Excel MC1200W UV

 

 
 

 
Two blankets that have been designed for continuous stationery 
applications and envelope printing.

Air Tack M for use with conventional and UV curing inks

Air Tack J UV for use with UV curing inks

Air Excel TackM & J UV

Excellent Capability of keeping Wet (Oil & Water)

Good Absorbency : Leading To Better Cleaning

For All Type of Offset Machines using Conventional & UV Inks

Approved by:

“Poly Clean” Autowash Cloth WET type

Made of High Quality Fibres
Smooth Surface
Very Soft - No Scratches
Lint Free

DRY type “Poly Clean” Autowash Cloth 

AND
AND SYSTEMS
#2 / F1, Prabhadevi Ind. Estate, Veer Savarkar Marg, Mumbai- 400025, India.

 Tel: +91 (022) 24222926   Fax: 24309195  
 Email: and@andsystems.co.in
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Esko brought its extensive portfolio of label making solutions 
and expertise to booth #5202 during Labelexpo Americas 
2016. Highlights included the new, full range of innovations and 
integrations of the Esko Software Platform, the next version of 
the well-known portfolio of integrated software solutions for 
design, prepress, workfl ow automation, colour management 
and supply chain collaboration.

Esko Software Platform: a fresh approach for ease of 
use and flexibility

Label and packaging production has become increasingly 
complex. Brand owners want to sell more products and bring 
them to market faster. This leads to more variation within 
product families. These all need more label and packaging SKUs, 
produced in ever smaller production runs with ever shorter lead 
times. And they need to take into account regulatory and brand 
compliance requirements. The Esko Software Platform offers 
more fl exibility with shorter learning curves, aiming at increased 
productivity and getting products faster to market.

A platform for Automated Artwork Creation

WebCenter is the Esko customer portal, streamlining activities 
from specifi cation and design through production. Users share 
fi les with all stakeholders for approval and collaboration. 
Content Management, a new module for WebCenter, enables 
printers and converters to expand their artwork services, with an 
automated process for updating existing artwork and creating 
multiple variants for a single product. All stakeholders use a 
common database for content, automatically pulling copy and 
other regulatory content into the artwork to ensure compliance-
including the GS1 global standard. Companies benefi t from a 
faster time to market at a lower cost while reducing the risk of 
claims due to inaccurate content.

A Design platform for tags and labels

Studio 16 adds increased 3D functionality to the Adobe® 
Illustrator® packaging workfl ow, including tools to apply print 
effects. Users now can share or export 3D designs to high 
resolution shots of labels on packaging, eliminating the need for 
separate packaging artwork creation in other software.

A platform dedicated to tag and label prepress

Esko offers two solutions for editing and preparing graphic 
designs for production. DeskPack is the well-known family 
of plug-ins for Adobe® Illustrator® and Photoshop®. The 
second is ArtPro+, the new 100% PDF native innovative editor 
that runs on both PC and Mac. ArtPro+ has a unique and a 

LABELS SIMPLIFIED BY ESKO
Esko demonstrated a wide array of  label-making solutions and expertise during Labelexpo Americas 2016.

very easy intuitive user interface with a software tool selector 
wheel that provides the user instant access to the right tools. 
Information is displayed where you need it, when you need 
it. Users consistently report greater effi ciency and faster job 
turnaround using ArtPro+.

A platform for Quality Control

Esko has embedded technologies from its partner, Global Vision, 
and from Esko subsidiary Enfocus to eliminate time-consuming 
manual checks. Automated quality checking tools allow 
customers to process more jobs with the same people and with 
fewer errors.

Global Vision quality control tools include a spell checker and 
automatic checking of barcodes and Braille against an approved 
profi le, running as a background process. This enables fast, 
systematic revision of all detected errors. Prefl ight functionality, 
based on Enfocus technology, applies prefl ight checks to content 
inside of the die-line, ignoring any information outside of the 

die-line (like legends or control strips). This ensures jobs are 
checked only where appropriate and eliminates all irrelevant 
feedback from the prefl ight report.

Automation Engine automates mundane, repetitive prepress 
tasks and limits the editor work to specifi c tasks and quality 
checks. Files are pre-checked for errors and entered into plate 
production with minimal operator intervention, resulting in 
maximum production uptime. Rush jobs can be slotted in as 
necessary, additional separations can be added onto plates and 
plate waste is minimized.

MARKETPLACE
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Equinox: a platform for flexo print standardization

Flexo converters are under pressure to print a growing number 
of short run jobs per shift. However, setting up a press for 
a new job takes a substantial amount of time, primarily for 
wash-up, and wastes ink and ink-on-substrate when getting 
back to colour. The solution to keep the presses running is to 
completely avoid washing the press between jobs. This is done 
by standardizing the printing press on a fi xed set of inks and 
printing jobs with this fi xed ink palette. Equinox is Esko’s fi xed 
colour palette or extended gamut printing solution. Flexo press 
changeover times are cut in half; production time gained that 
immediately goes to the bottom line.

Simplified hardware platforms

Esko showed examples of Full HD Flexo for Labels, which 
delivers very high quality with impactful solids, smoother 
highlights and expanded colour gamut. Full HD Flexo for Labels 
also delivers enhanced print stability and a reduction of gear 
marks when using gear-driven 
presses. Esko also exhibited 
an Esko CDI Spark 4835 fl exo 
plate imager-the most popular 
fl exo plate imager in the 
industry-with Full HD Flexo.

Along with Full HD Flexo 
were Esko Digital Flexo Suite 
(DFS), offering signifi cant 
cost savings through the 
automation of the fl exo plate 
production. Label 'one-ups' 
are nested economically on 
the plate to reduce plate 
and substrate waste. The 
optimized plate and the 
corresponding cutting layout 
are simultaneously sent to 
a CDI and Kongsberg table. 
The plate is staggered cut to 

enable fl exo cylinders to print continuous 
labels on the press. DFS will be 
demonstrated with the Kongsberg X20 
table, which comes with a wide range of 
speciality tools to automatically handle 
fl exo plates and coating blankets. The 
Kongsberg X20, offers the fl exibility of 
upgrading to add more cutting, creasing 
and milling tools as business needs 
develop.

Esko shared information on its newly 
introduced CDI fl exo plate imaging 
and UV LED exposure system. The 
XPS Crystal 5080, the UV LED device, 
combines UV main and back exposure 

in a single operation, resulting in higher consistent fl exo plates. 
A new digital fl exo plate imager the CDI Crystal 5080 is based 
on current industry leading CDI technology.  Both devices, 
connected as one single device as the CDI Crystal 5080 XPS, 
combines plate imaging and exposure into a single operation, 
cutting the number of manual handling steps compared to other 
technologies and reduces the time needed to produce a press-
ready plate.

With Automation Engine’s new Device Manager module, Esko’s 
hardware product lines (Kongsberg tables and CDI fl exo plate 
imagers) are connected to and integrated with the prepress 
workfl ow. Device Manager puts full operational control of these 
devices in the hands of the prepress operator. It monitors job 
status, and controls and drives fl exo plate making operations. 
The work in progress, the status and queues of all connected 
devices are clearly visualized on screen. Now the prepress 
department has all of the necessary information to prioritize and 

 Esko CDI Spark 4835 flexo plate imager Source: duomedia.com
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More than 120 free online training 
sessions help Esko customers to get 
the most out of new software
Esko is launching a global series of free training webinars, 
developed to help customers fully adopt the functionality of the 
Esko Software Platform 16. There are more than 120 free training 
webinars planned to help customers get the most out of their new 
software.

Adding business value
“In developing Esko Software Platform 16, we researched our 
customer’s business needs. We learned that they want scalable 
prepress solutions that provide higher throughput and allow stricter 
quality control. A massive increase of short run production jobs 
puts high demands on trade shops and converters,” says Bernard 
Zwaenepoel, Senior Vice President of the Software Business at 
Esko. “Esko now delivers a series of solutions that help to overcome 
these hurdles. The fi rst customer feedback has been extremely 
positive and confi rms stunning results on most of our value 
propositions. Customers have reported cases of over 40% higher 
prepress throughput, or 35% reduction in workfl ow approval times. 
Encouraged by these fi ndings we will support all our customers and 
train them on these new use cases and functions.”

Overview of new functionality
The free webinars offer an overview of the new features of Esko 
Software Platform 16. The webinars use actual production fi les and 
are presented by domain experts. There are many opportunities 
to ask Esko experts questions during the live sessions, which are 
conducted in English, Spanish, French, Italian, and German.

Presentations will cover most of Esko’s fl agship software, including 
ArtiosCAD, ArtPro+, Automation Engine, Imaging Engine, Studio 
and WebCenter.

Recordings will be made available later, so customers have 
maximum access to these webinars.

Limited spaces so book now!
Because we want to be able to address all attendee questions 
during the live sessions, seats per session will be limited. Customers 
can consult the agenda online and register for the sessions they are 
most interested in.

Zwaenepoel concludes: “I’m not aware of any other supplier to 
the industry that has undertaken an educational initiative of this 
magnitude. It is an exciting opportunity for our customers and will 
be a great resource for the future.  We want all attendees to leave 
each session with a clear understanding of how they can leverage 
these new capabilities to enhance their businesses.”

To view the webinar agenda and to register, visit https://www.esko.
com/en/Support/Training/free-webinars/.

For more information about Esko Software Platform 16 and other 
solutions from Esko, visit www.esko.com/softwareplatform. �

manipulate job queues to produce the right plate or cut the 
right job at the right time.

A platform for consistent and achievable colour

Esko’s sister company X-Rite Pantone will demonstrate 
its latest solutions for ensuring that fl exible packaging 
and label printers specify, communicate, and reproduce 
consistent colour. Featured products include:

• PantoneLIVE™, a cloud-based solution that enables the 
universal PANTONE® colour language to be accurately 
communicated across the entire packaging workfl ow – 
from design concept to retail store shelves. PantoneLIVE 
ensures that brands and packaging designers are 
working with the exact same digital colour data as ink 
manufacturers, prepress, converters and printers.  

• ColorCert 2.7, a colour quality control, production 
specifi cation and reporting solution that allows label 
and packaging printers to effectively manage the 
complexities of CMYK, extended gamut, and spot colour 
workfl ows, regardless of the printing process, substrate, 
or industry standard.

• The eXact™ Xp spectrophotometer, specifi cally 
designed for accurate colour measurement on fl exible 
fi lm.

• InkFormulation Software Version 6.3., a solution for 
fast, accurate and consistent formula creation, storage, 
approval and retrieval for offset, fl exographic, gravure 
and screen-printing inks.

Esko simplified sign and display at SGIA Expo 2016

The variety and volumes of digitally produced signs and 
displays continues to grow, whereas the wide format 
companies often fi nd themselves inadequate to effi ciently 
handle that growth. Typical wide format workfl ows and 
fi nishing operations can be ineffi cient and unprofi table 
when tools and processes are not optimised. Too many 
manual steps, equipment setup times, incorrect material 
handling, and lack of controlling a workfl ow are all 
impeding print providers from being successful. Esko 
demonstrated a series of innovations at SGIA Expo 2016 
in Miamisburg, Ohio, USA to help companies get the most 
out of their workfl ows, their equipment, and their staffs. 
Stephen Bennett, Vice President of Sales at Esko explained, 

“These innovations help operators to spend up to 30% 
less time in job preparation, and to be ready for the next 
job 25% faster. Our integrated systems are unique among 
vendors—they employ both workfl ow software as well as 
Kongsberg fi nishing tables, delivering overall equipment 
productivity increases of 10% or more.” 

MARKETPLACE
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Presenting The Innovative imagePRESS C10000VP

100 PPM 
Digital Color
Printing 

2400 X 2400 DPI
Print Quality  with
256 grey Levels

Gloss Optimized
Offset like  Print
Smoothness

Media Handling
Upto  350 GSM

Enhanced Texture
Media Printing

Supports Paper
Length Upto  
762 MM

Salient Features 

*Canon imagePRESS C70XXVP was voted as  Winner of “Popular ColorCut Sheet Digital Press” in Print WeekIndia June 2013 Online Polls

The innovative imagePRESS C10000VP takes digital color printing to the next level. It uses various proven and upgraded
Color Control technologies like Auto Gradation Adjustment, Auto Correct Color Tone,Shading Correction and Multiple Density
Adjustment Technology. This Powerful Print Engine driven by Hyper RIP Print Servers reliably delivers print speeds of up to

100 PPM and consistency at 350 GSM without compromising on Quality and offers an excellent return on investment for
busy Graphic Art environment.

To Register For 
Demo SMS       
To Register For 
Demo SMS         "CANPP" to 575758

www.canon.co.in/ppp, Call: 1800 180 3366 (Toll Free) or 39010101 (  prefix your city code while calling)
7th & 8th Floor, Tower-B, Building # 5, DLF Epitome, DLF Phase III, Gurgaon - 122002   Ph.: 0124-4160000  Fax: 0124-4160011

BETTER

THE
BEST*
JUST GOT

THE
LEGACY

CONTINUES
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The new PAPT 3 machine has been designed by Smithers Pira 
experts. It characterises a typical packaging hot melt adhesive 
bonding system, allowing users to measure the bond strength 
of hot melt adhesives and substrates, giving them more 
control.

The instrument creates adhesive bonds under controlled 
conditions, then measures the bond strength and energy. The 
settings used to create and sequentially rupture the adhesive 
bond are defi ned by the user and executed by closed loop 
servo motors controlled by software. The rupture force is 
measured by individual quartz load cells and charge amplifi ers 
which are monitored by data acquisition hardware controlled 
from the application software.

The PAPT 3 machine allows the user to control key process 
parameters, including:

• A fi ve bond rupture station

• Adhesive application that is compatible with commercial 
hot melt applicators and water based applicators used to 
control adhesive temperature and weight

• Application speed – variable up to 0.8m/s

• Open time – variable from 0.5s

• Compression time – variable from 0.2s

• Rupture speed – variable up to 150mm/s at constant 
velocity

• Bond strength – measured by load-cell (maximum 
15kg/25mm bond length, measured at 150mm/s rupture 
speed)

• Bonding compression – 0.5, 1.0 or 1.5kg/25mm bond 
length

The new machine measures the strength of the developing 
bond without the need to remove the test samples from the 
machine.

Smithers Pira offer a comprehensive range of package testing 
services, from primary pack investigations to distribution 
testing. We can test to a variety of international standards, 
including ASTM, ISO and TAPPI. Our laboratories are UKAS 
and ISO 17025 accredited, which is an assurance of our 
testing quality and expertise.

MACHINE TO MEASURE 
BOND-STRENGTH
Developed by Smithers Pira experts, a new machine 
will measure bond strength of hot melt adhesives and 
substrates.

Scan the QR code to watch the 
machine in operation.

SGIA: 
INDIAN PRINTERS 
WIN BIG
Indian screen printers prove their mettle at the 
awards organised by Specialty Graphic Imaging 
Association.

Five Indian screen print fi rms have grabbed 17 medals and 
four honourable mentions at the 2016 edition of Golden 
Image Award competition organised by Specialty Graphic 
Imaging Association (SGIA). The list of Indian winners 
includes screen printing specialists like Mumbai-based 
Spectrum Scan, PRS Permacel and Classic Stripes, Meerut-
based Nageen Prakashan, and Pune-based Keetronics.

Spectrum Scan won gold for SIBEBE, Sprite decal, anchor - 
display, Bacardi - back lit display and wedding invitation 
card. A regular winner at SGIA awards, PRS Permacel once 
again won three gold and one silver awards while Classic 
Stripes has bagged one gold, silver and bronze awards. The 
Meerut-based Nageen Prakashan, a children’s book and 
poster publisher, has won two silver awards. Keetronics, the 
company who knows how printed electronics can make big 
in India, has won a bronze award.

At the SGIA competition, the entries are evaluated and 
judged during the Expo and the winners are honoured with 
SGIA's People's Choice Award, Best of Show-Garment, Best 
of Show-Graphic, Best of Show-Digital, and Best in Show-
Digital Creativity.

The SGIA Expo 2016 was held between September 14 and 
16 in Las Vegas, USA. The three-day show will showcase 
various technologies and applications in the print industry.

Winner Gold Silver Bronze Honourable 
mention

Spectrum Scan 5 1 1 2

PRS Permacel 3 1 - 2

Classic Stripes 1 1 1 -

Nageen Prakashan - 2 - -

Keetronics - - 1 -

Source: Printweek.in
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Thomson Reuters’ Core Publishing Service (CPS) focuses on short 
and long runs of monochrome legal and other publications on 
lightweight papers. Adding a HP PageWide Web Press T360 
with an inline Magnum Flexbook has signifi cantly improved 
effi ciencies for mid-sized to short runs. “Our core competency 
is single colour short- and long-run production on lightweight 
paper,” says Larry Soler, Director of the company’s prepress, 
press and digital departments. “We’ve found an interesting 
niche in this space beyond our legacy legal work.

Being future ready

Among its 400 pieces of equipment, CPS had fi ve roll-fed 
production toner presses and several offset web presses. “We 
were looking to optimise our digital production platform,” 
added Tim Hughes, Director, Manufacturing Client Services. 

“Our forecast showed declining run lengths that would result 
in the need to produce 25% of all printed pages using digital 
technology by 2020, and we needed more effi ciencies than we 
could get from our toner-based presses.”

CPS chose to invest in an HP PageWide Web Press T360 to meet 
these needs and carry the company into the future. “Inkjet 
technology has emerged as the dominant platform for lowering 
short run printing costs,” Hughes commented, “and in our 
business, the standardisation of papers and trim sizes made 
faster inkjet engines appealing to drive those savings.” In order 
to drive further effi ciencies, CPS worked with HP and Magnum 
to put a Magnum Flexbook in line with the press. “This is a 
roll-to-glued-book-block workfl ow that presents book blocks to 
our bindery for fi nishing of case binding and soft cover books,” 
Hughes says.

This confi guration has proven itself. According to Soler, CPS’ 
record run was 6.5 million pages in a 24-hour period. “There 
is no way we could have done this without our HP T360,” he 
says. “Web offset would have required collating, and even our 
fi ve toner-based presses didn’t have that much capacity.” The 
company’s inkjet press began operations in January of 2016. 
In the fi rst half of the year, it produced more than 500 million 
pages, a stunning achievement.

As a result of this added capacity, CPS was able to eliminate three 
of its fi ve roll-fed toner presses and move some additional work 
from its web offset operation to get to those volumes quickly.

CPS indicates that there is no plan to move to 4-colour printing. 
“While we are seeing run length declines in our legal publishing 
business,” Soler states, “we have found that we are very 
competitive in this monochrome space to backfi ll work.  We 
partner well with publishers and other printers to provide 
solutions that work for our customers.  

A fine balance of operational business decisions

While Soler and Hughes declined to offer a fi xed cross-over point 
between offset and digital, they did report that the HP T360 has 
enabled them to move longer runs than anticipated from web 
offset to inkjet due to the 
effi ciency of inkjet printing 
with the inline fi nishing. “We 
are able to run more pages 
digitally than we would have 
in the toner world,” Hughes 
says. “The decision about 
which printing technology to 
use depends on the cut off, 
the type of paper required 
and where our capacity 
constraints are in the plant. It 
is not unusual for this analysis to determine that a job could go 
either way.”

In doing its due diligence, CPS looked at a number of options 
before investing in the HP T360. “What drew us to HP,” Soler 
says, “is the combination of speed and quality the press would 
bring us for the stocks of paper we run. The Magnum Flexbook 
inline completed this solution for us.  HP has been a solid 
partner. They helped us think out of the box about the different 
ways we can use the press. And we really appreciated the 
project plan they put together for us for the installation of the 
press. That got us up and running right away as our fi rst half of 
the year performance clearly demonstrates.”

Successful project lead, Mark Keene, credits the quick ramp 
up in CPS to the wonderful work by the T360 crews, front end 
operators, schedulers, engineering, sourcing and bindery staff 
that quickly collaborated and adapted to the inkjet operations 
and workfl ow changes.  It takes a full team to make this type of 
project such a success! 

THOMSON REUTERS SEES OPPORTUNITY 
IN MONOCHROME BOOK PRINTING
Printers are exploring opportunities beyond their legacy work, yet true to the nature of their core business, to 
make themselves future-ready. Thomson Reuters’ approach is detailed here.

Based on the source: http://whattheythink.com

What is Thomson Reuters?
Thomson Reuters Core Publishing Service began its life in 
1872 as part of West Publishing and quickly revolutionised 
legal publishing. West Publishing was acquired by The 
Thomson Corporation in 1996, and Thomson acquired Reuters 
in 2008, creating Thomson Reuters. There are more than 400 
employees in the company’s single 1.3 million square foot 
production facility located in Eagan MN. The shop has 400 
different pieces of equipment it uses to deliver 4.6 million 
subscriptions, along with 1.2 million new orders, annually. 

�
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range of violet computer-to-plate (CTP) systems. The 
Advantage N Essentials series is a brand new series that 
takes CTP technology back to its essence with the advantage 
of low cost with high-end results. Printers can choose 

between the 
semi-automatic 
Advantage 
N-eSA or the 
fully automated 
Advantage 
N-eTR. The 
platesetters are 
equipped with 
features such 
as automatic 

loading and on-line processing, 
trolley with 500 plates, automatic slip-sheet removal, and 
more. The typical speed of the machine is around 70 
plates per hour with a resolution of 1200 dpi. The new 
Advantage N Essentials series supports several plate-loading 
mechanisms, various plate throughput speeds and different 
levels of autonomy.

Printers can also choose optional features such as right side 
loading, speed upgrade of additional 50pph, additional 
trolleys, mirrored registration and a higher resolution output 
up to 2,450 dpi.

Newspapers lap it up

The Advantage N-eTR platesetter has been commissioned at 
The Hindu at the MM Nagar plant in Chennai, Tamil Nadu, 
and at Daily Ajit in Punjab. 

Currently, two Advantage N-eTR platesetters are in operation 
at The Hindu newspaper printing plant. The system images 
about 70 plates per hour of 695x568mm size at 1270 
dpi. Whereas, Daily Ajit has invested in the Advantage N 
Essentials eTR platesetters for its new plant in Bathinda, 
Punjab.

Source: Printweek.in

THE AGFA ADVANTAGE CANON INDIA: EDDIE UDAGAWA 
APPOINTED AS VICE PRESIDENT
In this new role, Mr. Udagawa will be spearheading the 
Consumer Imaging and Information Centre (CII) division at 
Canon India Pvt. Ltd. The Consumer Imaging and Information 
Centre (CII) embraces both Consumer Systems Products (CSP) 
for laser and inkjet printers and Image Communication Products 
(ICP) for camera products. The CSP division offers printers for 
consumers as well as enterprise across different verticals. And, 
the ICP division mainly works around the sale and positioning 
of DSLR cameras & lenses, high functionality compact cameras 
and professional video cameras. As the Head of the CII division, 
Mr. Udagawa will be responsible for the supervision and 
development of the  Canon Imaging Communications Products 
(ICP) business and Consumer System Products (CSP) business in 
India. He undertakes the position with the vision to escalate the 
market share and strategize growth plans to take Canon India to 
new heights.

Laying special emphasizes on delivering Customer Value through 
the comprehensive range of CII products & services, Mr. Udagawa 
is focusing and working towards driving growth, market share 
and profi tability for the CII products.Associated with Canon for 
over 31 years now, he has worked closely with various overseas 
markets for Canon namely the USA, Hong Kong, Singapore 
and China, since 1995. Prior to CII, he was the Senior Director 
for PSD (Printing & Scanning Devices) business in Canon China, 
responsible for Business Planning & Marketing of the product 
and services actively involved in driving Canon’s leadership. In 
addition to this, he was overseeing the PSD business for Canon 
Asia as AHQ (Asia Head Quarter) role.

With a prior experience in CII space, as the General Manager 
for Regional CII Singapore business, he played a signifi cant role 
overlooking some parts of the India business from the Regional 
Head Quarter standpoint. Possessing insights of the Indian 
Market, he plans to escalate the CII business to new heights. 
He brings with him a deep insight of sales and marketing 
approaches which will play an intrinsic part in formulating future 
marketing strategies in line with the company's vision.

Esko showcased their new and latest Kongsberg X24 cutting table at booth A60 during IndiaCorr Expo 2016 show in Mumbai 
Exhibition Center in Mumbai. The Kongsberg X series offers value, reliability, precision and ease of use at an attractive investment 
level for companies in carton and corrugation that produce samples, packaging, displays and mock-ups and other packaging specifi c 
markets looking to complement their offerings with productive digital fi nishing.

Esko demonstrated the Kongsberg X24 cutting table for Carton & Corrugation sample making, short run production of mock-ups and 
other packaging applications. The Kongsberg X series sign cutting machine comes with a wide 
range of specialty tools. These tools offer speed, power and fl exibility to automatically handle a 
wide variety of materials, such as corrugated, folding carton, solid board, foam, coating blankets, 
wood and a long list of plastics.

Kongsberg table technology ensures that die-less cutting contours match printed images perfectly, 
registering the actual dimensions and positioning cuts on the printed result. With Automation 
Engine, all of these functions are automated in a single workfl ow, with less operator intervention.

Agfa’s Advantage N series CTP outputs 70 plates per 

hour of 576x700mm size, with a resolution of 1200dpi

Esko showcased latest Kongsberg X cutting table at IndiaCorr Expo 2016

MARKETPLACE
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Monotech to represent Labelmen Machinery in India

India’s leading one-stop solutions provider for printing and packaging 
industry, Monotech Systems tied up with Taiwan based Labelmen 
Machinery Co. Ltd. to market a wide range of products that include 
rotary-letterpress, intermittent offset press, letterpress and die-cut 
equipment in India. Currently Monotech Systems offers an extensive 
range of products for labels and packaging market. The product range 
includes industrial inkjet systems for variable data printing, label 
converting, brand protection, track and trace solutions from its made in 
India brand JETSCI, and a wide range of conventional and hybrid Flexo 
presses from its partner Focus Label Machinery.

Labelmen specialises in manufacturing of Rotary Letter Press, Offset 
Press, Die-Cutting and Letter Press. According to short-run printing with 
high variety and cost down requirements Labelmen designs with more 
humane technology such as CNC One Touch Make-Ready Design, Ani-
Print Inking System and Remote Monitoring and Diagnosing which can 
truly meet customers’ printing requirements.

TechNova and WAN IFRA 
conduct twin roadshows in 
Bhubaneswar and Guwahati
As a build-up to WAN IFRA conference, TechNova Open University 
for Change (TOUCH) and WAN IFRA jointly conducted a Workshop 
on Quality, Standardisation and Latest Trends in newspaper 
production in Bhubaneswar n August 2016. The workshop was 
attended by more than 42 representatives of leading newspapers 
in Bhubaneshwar. The workshop provided a comprehensive 
explanation of the concept of quality in a newspaper production 
environment, by focussing on international standards that specify 
quality, standardising raw materials and CtP consumables. A similar 
workshop was also conducted in Guwahati.

At Bhubaneshwar, Anand Srinivasan, Research Manager – WAN IFRA, 
made a detailed presentation to the delegates about ISO 12647-
3 quality standards for Newspaper production, and various good 
practices in place globally. He also talked about implementing quality 
standards and maintaining them with putting in place highest levels 
of quality control mechanisms. Magdoom Mohamed, managing 
director at Wan-Ifra South Asia, also spoke on global trends in 
Print & Digital medium, including how successful companies have 
transformed themselves to adapt to the Digital arena.

Amit Khurana of TechNova also emphasized the company’s 
commitment of working with newspaper printers, to help them Go 
Green as well as save on costs. He added that the VioGreen Plus 
plate from TechNova, would help printers embark on their Green 
journey. He also talked about different productivity enhancement 
software like Auto Colour Correction, OptiInk Essentials and Sublima 
Screening software from Agfa.

According to Khurana, the workshop provided an overview of global 
newspaper trends in the newspaper industry. He further explained 
that effi cient production with consistent print quality over time 
should be a habit, and one of the strategic objectives of an advanced 
newspaper house. To meet this objective, stringent quality control 
procedures need to be established and practiced. The roadshows are 
aimed at offering newspaper houses a step-by-step methodology to 
implement press standardization and quality control procedures in 
their own press house, to improve print quality.

Xerox's new inkjet 
machine prints onto 
just about any object
Old-school printing specialist Xerox has come up with 
the new-school idea to give inkjet technology an edge, 
unveiling a so-called direct-to-object inkjet printer 
that does exactly what its name suggests. The new 
printer uses special algorithms to control microscopic 
nozzles that each measure half the width of a human 
hair. From one-quarter inch away, (0.635 cm), these 
nozzles spray ink onto surfaces that can be smooth, 
rough, curved or stepped and made from plastics, 
metals, ceramics or glass. The prinwter can take to a 
thermos, a football helmet, a bottle cap or a fl owerpot 
and print out the desired design in resolutions 
ranging from 300 to 1,200 dpi. Xerox says it can 
use virtually any kind of ink chemistry, and that it is 
capable of handling 30 objects per hour. Each print 
takes only 90 seconds, and while the idea of printing 
names onto the kids' water bottles sounds like a neat 
idea, the Direct to Object Inkjet Printer isn't intended 
to be a household item. It was designed to replace 
the need for labels, and is aimed more at retailers 
who might be able to give their business an edge 
by offering personalized products, be it by putting a 
name on some new sneakers or a logo on a team's 
sporting gear. The printer itself measures 2.28 m tall, 
1 m along each side (7.5 ft by 3.3 ft) and comes with 
a hefty price tag of US$145,000.

Source: Xerox

�
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Newly launched technologies from QuadTech promise 
fast and accurate press-side correction of ink formulations 
and affordable inline spectral measurement. The two 
breakthrough colour technologies were showcased at 
Labelexpo Americas 2016, held from September 13 to 15 
near Chicago’s O’Hare International Airport, USA. ColorTrack 
is a unique, highly adaptive new colour management 
software solution for packaging applications. Without any 
hardware modifi cations to the press, QuadTech’s ColorTrack 
software seamlessly integrates with ink formulation 
software to not only simplify workfl ow, but also dramatically 
reduce the number of ink corrections needed to achieve 
accurate, optimal colour.

QuadTech’s colour measurement with DeltaCam makes 
advanced, inline spectral measurement affordable. For 
around the cost of a colour register system, printers can 
utilize accurate, automated L*a*b* measurement on fi lm, 
paper or board—ensuring that all printed product is within 
their customers’ colour specifi cations.

Printers can reduce time and waste while confi dently 
maintaining colour throughout the roll—without the need 
to wait for a roll change to measure with a handheld device. 
Operators can spot problems early and make corrections 
quickly, thus minimizing waste, customer complaints, and 
rebates.

QuadTech, Inc. is the world’s leading innovator of 
advanced colour and inspection technology for the printing 
industry. Founded in 1979, QuadTech sells its automated 
auxiliary control systems in more than 100 countries to the 
packaging and converting markets, web offset newspaper 
and commercial markets, and publication gravure market. 
Headquartered in Sussex, Wisconsin state in USA, QuadTech 
maintains a worldwide network of sales and service 
operations, and is proud to be registered ISO 9001:2008 
DNV. 

QuadTech’s new ColorTrack™ and 
colour measurement with DeltaCam™

�

Government of India, Ministry of Finance 
Department of Revenue, Central Board of Direct Taxes

9th Sept. 2016

Order under Section 119 of the Income-tax Act. 1961

The last date for making declarations under the Income Declaration Scheme 2016 is 30th September, 2016 which coincides 
with the last date of fi ling Income-tax returns by the tax payers whose accounts are audited and who are required to furnish 
the returns of income for Assessment Year 2016-17 by 30th September, 2016 as per provisions of section 139 (1) of Income 
tax Act, 1961.

In order to remove inconvenience and to facilitate ease of compliance, the Central Board of Direct Taxes, in exercise of powers 
conferred under section 119 of the Income Tax Act, 1961, hereby extends the ‘due-date’ for furnishing such returns 
of Income from 30th September, 2016 to 17th October, 2016, in case of tax payers throughout India, who are liable to 
furnish their Income-tax return by the said ‘due-date’.

COMPLIANCE UPDATE

MARKETPLACE
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LEARNING CURVE

A SPECIALISED GROWTH
Stone paper market is projected to reach US$22.88 Billion by 2024 reports a Grand View Research publication. 
Read on to know more.

The global stone paper market size was estimated at US$15.60 
billion in 2015; it is expected to witness signifi cant growth 
over the forecast period to 2024, owing to the rising demand 
from key application segments, such as packaging, labelling, 
and self-adhesive paper. The growth in the packaging industry 
can be attributed to the increasing need for high-quality and 
effi cient labelling options, to enhance the aesthetics of the 
packaged product. 

Increasing investment in research and development (R&D) for 
the development of advanced manufacturing techniques using 
calcium carbonate and other similar organic compounds is 
expected to be a key driver promoting growth. Furthermore, 
rising concerns related to deforestation coupled with supportive 
regulations promoting the use of an alternative to conventional 
paper is likely to propel demand over the projected period. 
The regulations enforced to minimise deforestation for the 
production has resulted in the discovery and development of 
alternative sources or materials for product manufacturing, 
which is expected to have a positive impact on growth.

Achieving growth among rising pressures

The key challenges faced by the industry include environmental 
regulations on mining activities, which play key roles in the 
extraction of calcium carbonate, among others. The increasing 
demand for raw materials such as high-density polyethylene 
(HDPE) from other industries such as piping, fuel tanks, bottles, 
and furniture, may affect the availability of the raw material for 
the manufacture of the product over the next eight years.

The key raw materials used to manufacture stone paper 
include calcium carbonate (CaCO3) and HDPE. The industry is 
highly competitive owing to the presence of a large number 
of manufacturers and suppliers, globally. The industry is 
growing rapidly, as a result of which, key players are adopting 
strategies such as new product developments and innovation 
to strengthen and sustain their market positions, while also 
attempting to increase profi t margins.

Asia Pacifi c is estimated to witness the highest growth 
during the forecast period, owing to the easy availability of 
raw materials, low costs of production, a large number of 
manufacturers, and high demand for environmentally friendly 
packaging materials, among others. The growing middle-class 
population and the growing disposable incomes in the region 
have led to increased demand for aesthetic and eco-friendly 
packaging solutions for products, thereby urging packaging 
market players to adopt the product and similar solutions to 
replace plastics and pulp paper.

Application Insights

The packaging segment accounted for a market revenue of 
over US$10 billion in 2015, primarily driven by the rising 

environmental concerns regarding the usage of plastics, which 
have shifted consumer preferences towards paper-based 
packaging options. Furthermore, with stringent regulations in 
place regarding deforestation for manufacturing conventional 
products, the industry is expected to witness signifi cant demand 
growth in the packaging as well as labelling industries, mainly 
due to the recyclable and eco-friendly nature of the product.

Regional Insights

Europe accounted for the second largest share in 2015 and 
is expected to witness signifi cant growth over the next eight 
years. This trend can be attributed to the high demand from 
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packaging application in countries including Russia, 
Germany, France, Italy, and the UK. The future growth 
of the European market is expected to be driven by the 
technological advancements, new product developments, 
and growing global presence of market players in Russia, 
France, and Italy. Furthermore, the ageing of the European 
population, rising health awareness, increasing consumer 
shift towards convenience, and growing need for brand 
enhancement or differentiation in the highly competitive 
business environment are the key factors driving growth 
in packaging and labelling application segments. 

The market in North America is expected to witness higher 
growth due to the increasing technological advancements 
in the fi eld of manufacturing the product, combined 
with support from governmental and environmental 

organisations.

Competitive Insights

The key players in the industry include 
Stone Paper Company, Taiwan Lung Meng 
Technology Co., Ltd., KapStone, and 
Gaiakraft. These players are focusing on 
new product developments and R&D as key 
strategies for strengthening and sustaining 
their market position in the global scenario, 
amidst the intense competition from Asian 
manufacturers and suppliers.

The market players are marking their 
presence by expanding product lines and 
engaging in research, development, and 
innovation. For instance, in 2013, Stone 
Paper Company Ltd. announced the 
introduction of a new product named 
Rockstock Pallets, made from recycled stone 
paper and recycled plastic polypropylene 
bottles.

What methodology did Grand View 
use?

Grand View Research implemented a mix 
of primary and secondary research for the 
market estimate and forecast. Secondary 
research forms the initial phase of the 
study, where the research fi rm conducted 
extensive data mining, referring to verifi ed 
data sources such as independent studies, 
government and regulatory published 
material, technical journals, trade 
magazines paid data sources and more. This 
forms the basis of the estimates reported 
through the forecast to 2024.

CORRUGATED, 
A BACTERIA FIREWALL

Professor Rosalba Lanciotti and her research team working 
at the University of Bologna’s Department of Agricultural and 
Food Sciences published fi ndings of their research work in 
Frontiers in Microbiology. The study showed that corrugated 
containers keep fruit and vegetables fresh up to three days 
longer than returnable plastic containers (RPCs).

The research revealed that microorganisms died much 
quicker when placed on corrugated surfaces where they get 
trapped in the paper fi bres and die due to a lack of water 
and nutrients. The research also showed that microorganisms 
survive longer on plastic surfaces.

The study looked at pathogenic microorganisms that could 
cause food-borne illnesses, and spoiling microorganisms 
that could affect shelf life and the quality of fruits. After both 
corrugated and plastic surfaces had been inoculated, the cell 
loads of the microorganisms were checked over time. 

Scanning electron microscope (SEM) images showed 
that after a few hours the superfi cial contamination on 
corrugated surfaces was much lower than on plastic materials. 
Corrugated surfaces were able to entrap the microbial cells 
within their fi bres. Once the cells were trapped, researchers 
observed how they underwent lysis: their cell walls and 
membrane ruptured, the cytoplasm leaked, and the cell 
disintegrated. This phenomenon occurred in all the studied 
target microorganisms, both pathogenic and spoilage. 
By contrast, the SEM images of plastic showed smooth, 
continuous surfaces unable to trap microorganisms. Tests for 
both packaging materials were conducted under the same 
environmental and correct storage conditions.

Scientific work by Professor Rosalba Lanciotti and 
her team reveals that corrugated stops bacteria by 
starving them to death. Read on to know more about 
an exciting dimension of corrugated. 
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Since the time immemorial, printers and presses have handled 
and presented large volumes of data. Coming to think of it, a 
printed book in a traditional or old printing press is the data 
shared by a writer or author, presented by the press for the 
consumption of the readers. Since the time the printers came 
into existence, data and content were a signifi cant portion of 
the core driving force of our business. Can you imagine a printer 
printing a book with blank forms?

The way data or content is transferred and exchanged has 
changed with the changing times. In the current trend of 
digital and Web2Print, data is more a ‘virtual property’ than 
the physical manuscripts, proofs and printed copies. It is, 
therefore, important for us to understand that the way we 
guard and protect data has changed over the years. The 
gatekeepers, guards and vigilant supervisors or locks and 
safes are no more fully capable of defending our data. We 
need to understand and adapt the latest technological tools 
that help us protect the data and thereby, our business. 

Education is the key

Educating employees about data security is the key. While 
we are busy guarding the perimeter, insiders or their 
ignorance can cause signifi cant damage and fi nancial loss 
to our business. As the fi rst step towards better security, 
make your employees aware of keeping a close eye on the 
unusual activities such as slow processes or networks despite 
lower workload, frequent drops in the network connections, 
unfamiliar toolbars and pop-ups, and the odd software or 
applications in the start-up menu, and much more. With the 
help of your employees, isolate the suspected system from your 
network to prevent from exploiting to other machines.

Support your employees with robust anti-virus applications, 
up-to-date operating systems (OS), protected ports and effective 
password policies. Information Technology team members 
can exchange information with the other members of the 
organisation to generate and use effective passwords and 
access control as an effi cient means of content security. 

Always remember, employee awareness and education should 
be a continuous process. Be patient, don’t boil the ocean in 
phase one!

Take control

Big data requires excellent protection; the most critical step is 
identifying and securing sensitive data. It is best to centralise 
the sensitive data and exercise access control. A better-
controlled centralised data keeps the pirates away, and by 
deciding who can do what with the data, safeguards it from 
intentional or unintentional misuse. It is important to discourage 

storing of sensitive and confi dential data on individual 
computers.

Access control works in the background. A fi ne-grained access 
control brings a safe data storage environment and ensures 
seamless accessibility to the data. Therefore, a real-time 
approach to data security is a combination of centralised storage 
of sensitive data and privilege management to access data.

Choosing the right server and storage for small and medium 
enterprises largely depends on the needs of each business. The 

need-based analysis may include factors such as applications, 
security modules, the number of connections, and the amount of 
data, to name a few.

A simplifi ed Windows server with active directory role running 
on an Intel i7 processor and 12-gigabyte random access 
memory (RAM) is suffi cient to handle up to 10 connected 
computers. A networked attached storage (NAS) may not be 
necessary for such a small setup. For a better long-term solution, 
however, you may choose a NAS box; it will offer dual-operating 
system redundancy for high-availability and more easy-to-use 
features.

Cost effectiveness is the key

IT infrastructure, like any function in the organisation, has 
to be cost effi cient. The fi rst step towards achieving better 
cost-effi ciency is to use free and open source software (FOSS) 
wherever possible. It will signifi cantly save on licensing costs. 
Software and hardware rentals is another option. Many vendors 
provide refurbished hardware with OS and basic software 
applications. Buying these low cost, refurbished machines is 
also a good choice. 

DATA DRIVES OUR BUSINESS
A DIGITAL BOOST

Shivkumar Udayar, Chief Information Security Officer at Mail Order Solutions India, warns us that data drives our 
business therefore, we better protect it well.

As print professionals we handle a broad 
range of digital data – internal and 
external. We better protect it well!
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‘Let us look at it a little later’ is a typical response from 
management for all IT upgrades. Do not postpone the 
technology investments. It must be considered on the same 
level as any other investment that you would make for business 
growth and to protect critical assets. A timely investment in 
technology goes a long way.

Manage mobility without compromising safety

Always on connectivity and mobile access is a challenging 
environment for any IT professional. Therefore, it is paramount 
that each and every employee in the organisation is made 
aware of the pros and cons of mobile devices. They must be 
made aware of benefi ts and risk of using and interacting with 
mobile devices. At the organisational level, you may enable 
features such as encryption. This would protect your data even 
if the device lands in the wrong hands.

Make it a habit

As printers, you deal with large amounts of data. Thus, data 
is closely linked to the very nature and sometimes, the very 
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existence of your business. I am sure it is suffi cient enough 
reason to safeguard your data from an adverse situation such 
as hardware or software failure. A robust and well-monitored 
data backup system is a crucial necessity for any organisation, 
small or big. After all, who wants to be the one delivering the 
message, ‘Oops, we just lost all your data!’ to customers or 
clients?

The basic surveillance and safety 
infrastructure should include close circuit 
television monitoring, fi re alarm systems, 
fi re extinguishers, and power backup. It 
will create the fi rst level of security for your 
production facilities.
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QMr Hawaldar, kindly take us through the evolution of 
Mazda since inception in 1982 to what it is today.

A Mazda began its journey in 1982. We saw business 
opportunity in the absence of organised photo-printing 

sector in India. Kodak India was delivering photo in six weeks; 
we started 1-hour or 1-day delivery. The mini-lab revolution had 
just come to India. Our fi rst mini-lab was a Noritsu. Since then, 
we have expanded to many machines, services and cities across 
India. We have had a long run with the photo-printing business. 
The digital printing started in 2000 for us, when we began 
printing with the then emerging technology. However, we still 
printed on photographic papers. Much later, we embarked on 
the true digital journey, creating a parallel to silver halide – the 
technology we still continue to produce photo prints. 

We installed our fi rst HP Indigo in 2006, the second in 2009, 
the latest and the third in 2013, which is the 10,000 series. 
This machine has speed, and size up to B2; its unique features 
enable us to distinguish Mazda with the quality output from 
our competitors in the increasingly congested and commodifi ed 
market. Mazda is known for premium quality, excellent service 
and unique offerings. With the direction we 
have taken from time to time, we have been 
able to stay ahead of the curve. 

Q Please share with us the nature of your
 business today.

A Our business has two verticals – photo-
print, that got us started, and the 

relatively recent commercial printing vertical. 

SOVEREIGNTY WITH

The commercial side of Mazda’s business was new about a 
decade ago when we started it. Today, however, we have 
established a sizeable customer base with a large number of 
loyal customers. Our clients include corporate organisations, 
advertising agencies, and a large number of micro, small and 
medium-sized enterprises. 

Typically on the photo-print side, we produce one high-quality 
product for our customers. It may cost anything between 

- 2,000/- to - 20,000/-. We try to educate and upgrade our 
customers, especially the photographers, to higher quality 
products to be able to provide them with a better book with 
superior paper, better bulk, premium fi nishes to deliver the best 
quality product best suited for their needs. On the commercial 
side, the print-runs may be as small as one to fi ve copies to as 
large as 200 to 300 copies. The crossover for us from digital is 
anywhere between 300-500 copies.

In Mazda, seemingly distinct business verticals work seamlessly. 
I think both need each other. They both support each other. The 
kind of setup Mazda has developed over the years demands 
this vertical integration to drive volumes and profi tability while 
maintaining the superior quality of products and services that 
we offer to our customers, small and large.

I believe, Mazda has achieved a good balance in business to 
optimise its investment in the business infrastructure that it has 
developed over the years. We have been able to acquire cutting 
edge technology on one hand, and on the other, we have put 
systems in place to support the investment.

QHow do you keep up with the rapidly changing customer 
demands?

AThe customer always wants more. When it comes 
to photo prints, the product has changed over the 

past few decades. It took us about initial two-three years to 
convince our customers and marker in general that output on 
digital paper was equivalent or better than the silver halide. We 

led a diffi cult struggle to create pretty 
much what exists today as the Indigo-
supported, digital photo-printing market 
in India. 

On the commercial side, the things are 
changing rapidly. The demand for quality 
is increasing. At Mazda, we have always 
delivered consistently superior quality. 
A part of it is due to innovation and 
addition of various technologies that 

A DIGITAL BOOST

SUPERIOR PRODUCTS

Through our conversation with Phiroze Hawaldar, Managing Director 
of Mazda, we got an opportunity to know the nuances that make 
Mazda a leading and pioneering market player.

We know colour; it is our speciality. 
The advantage of digital is one proof 
solves all the problems. If the fi rst 
proof is perfect, the job moves on. If 
the proof is any less than perfect, we 
give the option to the client to let 
us manage it or address the issues 
themselves and share the updated fi le 
with us. 
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offer better speed, better fi nishes, and consistently excellent 
customer service. I believe this combination of factors keeps us 
ahead of the curve even in the commercial space. 

Q In the recent times, print runs are contracting, and 
demand for superior quality is rising. How do you stay 
competitive in such a demanding and challenging

            market? 

A Our quality has always been good. 
Therefore, I would not say quality has 

improved over the time; I would rather say 
it is different. Let me give you an example. 
Today, unlike maybe a few years ago, we 
prime our paper, and we can print on a wider 
range of substrates that we could not print 
earlier. There are requirements for recycled 
paper. We can effi ciently handle sections and 
personalisation in the books. The quality and 
fi nish of the binding have improved a lot over 
the years with slicker products and quicker 
deliveries. This is all a part of the learning 
process. We are continuously learning with each challenging job. 
We are investing in technologies. And we are always evolving 
ourselves to deliver the best that we can offer to our customers. 

QWhat do you reckon are the Top 5 features 
of Mazda’s business that distinguish you 
in the market?

AQuality, consistency, service, reliability and customer 
relationship are the fi ve elements of Mazda service that 

give us a distinct competitive edge. Customers expect these 
from us. Mazda is associated with premium quality, consistent 
superior quality delivery and exceptional customer service 
experience. I am proud that these features stand us in good 
strength.

Q How do you engage with customers and 
educate them about the latest technology 
and your product offerings? 

AWe have always been a digital printer. We have always 
handled short-run. The photo business as it existed in the 

past is dead. Though there is plenty of silver halide printing, the 
market has clearly shifted to digital offset. This has put us in a 
unique position. In this respect, Mazda doesn’t have a legacy. In 
a way, we created a market for us and others. I have mentioned 
about the initial struggle Mazda endured to build and lead the 
revolution in the photo-print market. We engaged with our 
customers to educate them. 

On this commercial side Mazda’s unique positioning offered it 
a distinct advantage because we always had digital, we were 
known to have Indigo. The technological advantages were 

introduced to our customers through sampling. And to further 
our engagement with the customers, we do a lot of sampling 
and conduct workshops. We also hold our events or participate 
in other activities as knowledge partners to share knowledge 
and information about our products and services. 

Q Customer inputs are a crucial part 
of the consistent quality output. 
How do you handhold a client to 

deliver premium quality work? 

A At Mazda, we have always made 
sure we deliver on customer 

experience. It is, therefore, necessary for 
us to handhold our clients through the 
entire production process. When the fi le 
comes to us, we check and process it for 
many aspects – from pagination, sections 
to colour accuracy. We have systems in 
place so each customer fi le is thoroughly 
reviewed and processed.

We know colour; it is our speciality. The advantage of digital 
is one proof solves all the problems. If the fi rst proof is perfect, 
the job moves on. If the proof is any less than perfect, we give 
the option to the client to let us manage it or address the issues 
themselves and share the updated fi le with us. 

We exchange information with our clients so they know our 
technology, the consistency of delivery, and also the standard 
processes such as colour profi les. The fact that our proofs and 
fi nal jobs are printed on the same machine and paper stock, 
by inspecting the proof client knows the end product. The 
technology and our robust process ensure we consistently 
deliver superior quality work. 

QA&
We underestimated the importance of fi nishing when 
we entered the business. Today, that production line 
is paramount for Mazda. A large part of our business 
is fi nishing, be it the fi nest guillotine, to aqueous 
coating, centre-stitching or fl at binding. Everything is 
in-house, and we depend on it to produce consistent 
superior quality. 

Impressive Indigo

With 10,000, we have made 
excellent progress on the 
commercial front. It offers us a 
certain edge with the ability to 
handle challenging jobs, large 
sizes, faster turn-around time and 
its ability to process multiple jobs 
without delays. 
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Things changed quite a bit at the turn of the last century 
with maturing digital technologies and rapid adoption of the 
Internet in our country. Email became a preferred mode of 
communications with friends, family and colleagues. Mobile 
messaging and e-greetings 
replaced traditional greeting 
cards. The easy and inexpensive 
point-and-shoot fi lm cameras 
were rapidly replaced by 
instantly gratifying compact 
digital cameras. And before we 
realised, we all were jumping 
onto the bandwagon of leaving 
the print behind and moving 
to a seemingly economical, 
environmentally friendly digital 
means of communications. 

Photographs and image-makers 
across the world witnessed a 
tectonic shift in their workfl ow 
when the fi lm in their cameras 
was replaced by a light-sensitive 
sensor, light-to-data converting 
processor and data-storing digital 
memory devices. Suddenly, there 
was a slew of photographers 
who could deliver images to their 
clients much quicker, without having to develop a fi lm and 
process a print from a frame. The digital technology allowed 
one to download images on their computers and share with 
the world within no time via email and the then novelty, social 
media platforms like Orkut. This transformation, however, is 
more complex in reality.

A diverse and complex trend

“Having grown up in a pre-digital age, as far as personal 
consumption and communication is 
concerned, there is still an appeal to seeing 
a picture in printed form, e.g., in a quality 
magazine such as National Geographic. But 
with digital display quality and accessibility 
being better than ever, I can imagine a 
scenario where printed photographs are 
not readily available, but I do not miss 
them,” noted Ninad Pradhan, a postdoctoral 

CHANGING THE ORDER OF   PRINT
researcher for vision-based process analytics at University of 
Tennessee, USA, and a photography enthusiast.

Anurag Banerjee, a young professional freelance photographer 
from Mumbai, is on the other end of the spectrum. His 

commissioned work primarily involves food, portraiture 
and spaces, and on a personal level he experiments with 
documentary photography. “Social media is strong today. It 
makes image sharing easy, helps me market my work and 
reach to a broader audience. Therefore, a signifi cant portion of 
my images is consumed digitally.” He further added, “However, 
I print my images every couple of months. I do it primarily 
because I love the idea of a photograph existing as a physical, 
palpable entity. I somehow believe that the ultimate fate of 

a photograph is in print. I enjoy seeing how 
a certain photo that I shot looks in print.” Mr 
Banerjee is also working on a theme Love in 
Mumbai with the aim of publishing a photo 
book. 

Do you value your work?

Conversation with Chirodeep Chaudhuri, a 
veteran photographer and photo-editor, began 

Team Print Bulletin interacted with a few photographers to understand how they look at the art and craft of 
photography, image making and the changing perception towards printing of their work.

“A framed and printed poster 
improves aesthetics in a 
room and assigns the space 
a personal identity.” Ninad 
Pradhan, a photography 
enthusiast
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with a signifi cantly different approach. “Digital or analogue, 
printed or not printed, I beg to ask every photographer: how 
much do you value your work? How much of importance and 
signifi cance do you attach to your work?”

Interestingly, we fi nd answers to Mr Chaudhuri’s questions in 
how Mr Pradhan defi ned photography. He wrote, “it is a form 
of communication, between me and others and often between 
me in the present and  the future. Photographs, when taken 
well, may communicate a moment, the thought, an impulse, 
or ideology. It means that if one is 
observant enough, there may be an 
interesting story at any moment in 
time waiting to be told.” 

Mr Chaudhuri shared his unique 
approach towards photography, 

“storytelling and documentation 
are the two primary purposes any 
photographer serves through his 
or her body of work. One must 
understand that each frame, each 
photograph, and each collection 
intrinsically possesses signifi cant 
archival value.” He then argued, “why not be aware of this 
intrinsic value and execute each frame with an absolute passion 
for perfection? That is where, I think, the debate about digital 
vs. print should lead and rest. I think anybody who values his 
or her creative work must be careful enough to capture it well, 
preserve it for long, and archive it for best accessibility.” 

In Mr Chaudhuri’s opinion, things haven’t changed much 
since the times he started photography about 25 years ago. 

“People, especially the photojournalists, didn’t bother to think 
or give time while they shot on fi lms. Today, I fi nd the same 
trend when people don’t shoot with raw fi les or cram as 
many photographs as possible on a memory card by lowering 
the image quality settings. How much effort does it take to 
preserve a raw fi le and produce application-based compressed 
image fi les whenever required? Or 
how diffi cult is it to buy a higher 
capacity or an additional memory card 
to accommodate shooting top quality 
raw fi les? Neither our system nor our 
professionals care about the value of 
good work.”

A passionate perfectionist in Mr 
Chaudhuri compared the two times and 
technologies. “Digital technology offers 
me speed in producing my work, the 
fl exibility of post-processing applications 
add to the ease, and excellent database 
management even at the basic level of 

folders or the advanced database management applications 
make my archives more accessible.” He continued, “on the 
other hand, fi lms and prints offer physical and a more real 
dimension to my images. While digital fi les may be susceptible 
to data loss and corruption, fi lms and prints last longer and 
hold far better archival value.” 

Mr Chaudhuri’s argument offered interesting insights into how 
and why the digital and print, though in an entirely different 
ratio compared to two decades ago, co-exist in the current 

market. Enthusiasts like Ninad Pradhan don’t 
miss print, however, young and aspiring 
photographers like Anurag Banerjee aspire 
to see their images printed because that is 
considered to be the benchmark for quality. 

Making art more accessible

To understand the market from business and 
customer perspective, we approached the 
Mumbai-based photographer and founder of 
Serendipity Photography Art, Mili Khakharia. 

“Besides general public, photographic prints are 
widely consumed in the art market. In India 

we are yet to accept photographs as art; we associate art 
with paintings and sculptures. However, unlike paintings and 
sculptures, photographs offer a lot more in terms of audience 
connect, cost and customisation.” Serendipity’s business 
model is simple. It provides photographic prints to architects, 
corporate organisations, large and small businesses, and 
even individuals. The fi rm understands client’s expectations 
and needs in terms of colours, subjects and themes, and 
available space. Then hand-picks photographs from among 
the collections offered to Serendipity by the associated 
photographers and presents them to the clients. Once approved, 
the fi rm installs them as customised printed photo art.

“Photographs quickly connect with their audience. They can 
be customised and modifi ed to a wide range of sizes and 

aspect ratios to suit the available 
space. And above all, they are much 
quicker than a painting.” She shared 
an interesting example, “Recently we 
installed different style of images for a 
client. A set for the cafeteria, another 
for the waiting area, and one more for 
offi ce, another based on top executive’s 
personality for their cabins. And, yet 
our careful selection of images made 
the look synchronised for a seamless 
visual-spatial experience. If it had to be 
done through traditional paintings, the 
commissioned project would have been 
a lot more costly and time-consuming.”

“I am a very young photographer; 
it has only been three years into 
my professional career. Much like 
everyone my age, smartphone 
photography has changed things a 
lot. Smartphone cameras are playing 
a signifi cant role in democratising 
photography.” Anurag Banerjee, a 
young professional photographer 
based out of Mumbai

“One must understand that each frame, 
each photograph, and each collection 
intrinsically possess signifi cant archival 
value. Then why not be aware of it and 
execute each frame with an absolute 
passion for perfection. That is where, I 
think, the debate about digital vs. print 
should lead and rest. I think anybody 
who values his or her creative work must 
be careful enough to capture it well, 
preserve it for long and index it for best 
accessibility.”  Chirodeep Chaudhuri, a 
veteran photographer and photo-editor

A DIGITAL BOOST
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 “Photographs quickly connect 
with their audience. They can be 
customised and modifi ed to a wide 
range of sizes and aspect ratios 
to suit the available space. And 
above all, they are much quicker 
than a painting.” Mili Khakharia, 
a Mumbai-based photographer 
and the founder of Serendipity 
Photography Art

Ninad Pradhan, 
a postdoctoral 

researcher in 
vision-based 

process analytics 
at the University 

of Tennessee, USA, 
began enjoying 

photographs and 
images with his dad, 

an avid photographer 
himself. Today, 
Ninad pursues photography as a hobby, and documents 

many interesting things around him, especially nature, urban 
landscapes, and shapes and forms. 

Mili Khakharia is a Mumbai-based photographer and 
the founder of Serendipity Photography Art. Through her 

venture, she installs photographs based on client’s needs and 
expectations. A wide range of photographers are associated 

with her fi rm. She will soon launch her 
website www.serendipityphotographyart.com.

A DIGITAL BOOST

A converging world

Digital or print, the choice today is more of a personal decision 
than the demand of a process. More than ever, the two forms 
of photo-consumption have given us the freedom to choose our 
way of expressing ourselves through images and the way they 
are presented in virtual and the real world. 

So what is your choice of expression?

Chirodeep Chaudhuri started his career in journalism, soon 
he joined the Sunday Observer group in Bombay. Since then 

he has been on the photography team of The Outlook Group, 
traveljini.com and the international arts and culture magazine, 
TimeOut India, and recently, as the editor of photography for 
National Geographic Traveller (India). He is a member of the 

artists collective APT (Mumbai), and his work is part of the 
collection of the Museum of Photographic Arts (Houston, USA), 

the Kiyosato Museum of Photographic Arts (Japan) and the 
Peabody Essex Museum (USA) and many private collections in 

India. His works have been exhibited widely in India. 

Anurag Banerjee’s work has been published or featured in a 
variety of publications including Indian Quarterly, The Hindu, 

NatGeo Traveler, Better Photography, Buzzfeed and Homegrown, 
amongst others. Follow him on Twitter @anuragb26.
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COMPLIANCE UPDATE

MVAT RATES CHANGE

ESIC RAISES WAGE THRESHOLD

 Keep yourself up-to-date about tax, compliance, and law changes.

In a recent notifi cation issued by the Finance Department of 
Government of Maharashtra, signed by R.D. Bhagat, Deputy 
Secretary to Government, notifi es certain amendments in 
Maharashtra Value Added Tax (MVAT) Act, 2002. The contents 
of the notifi cation are reproduced below for our members’ 
knowledge.

NOTIFICATOIN

MAHARASHTRA VALUE ADDED TAX ACT, 2002.

No. VAT. 1516/CR 123/Taxation-1.—In exercise of the powers 
conferred by sub-section (1) of section 9 of the Maharashtra 
Value Added Tax Act, 2002 (Mah. IX of 2005), the Government 
of Maharashtra hereby, with effect from the 17th September 
2016 amends Schedule ‘C’, ‘D’ and ‘E’ appended to the said Act, 
as follows, namely :—

In the Maharashtra Value Added Tax Act, 2002,—

I. In Schedule C,—

(1) in the heading, for the fi gures and sign “ 5.5% ”, the fi gure 
and sign “ 6% ”, shall be substituted ; 

(2) in column (3),—

 (i) against entries at serial numbers 1, 2, 3 and 3A for the 
fi gures and sign “ 5.5% ”, wherever it occurs, the fi gure and 
sign “ 6% ”, shall be substituted;

 (ii) against sub-entry (b) of entry at serial number 4, for the 
fi gures and sign “ 5.5% ”, the fi gure and sign “ 6% ”, shall 
be substituted;

 (iii) against entries at serial numbers 5, 6, 7, 9, 10, 11, 12, 
13, 14, 15, 16, 17, 17A, 18, 19, 21, 23 and 24 for the 
fi gures and sign “ 5.5% ”, wherever it occurs, the fi gure and 
sign “ 6% ”, shall be substituted;

 (iv) against sub-entry (b) of entry at serial number 25, for the 

The Employees’ State Insurance Corporation (ESIC) today raised the monthly wage threshold to r21,000/-, from the current 
r15,000/-, for coverage under its health insurance scheme. In a recently held meeting, the ESIC board also decided to give an 
option to existing insured persons to continue membership even if their wage breaches the ceiling of r21,000/- per month. At 
present, all those insured under the ESIC scheme lose their membership of ESIC as well as that of the insurance cover if their 
wage overshoots the ceiling. Both the decisions will be implemented from October 1, 2016.

“ESIC has raised the threshold wage limit from r15,000/- to r21,000/-,” Labour Minister Bandaru Dattatreya told PTI after the 
board meeting of ESIC. Labour Minister is the Chairman of the ESIC Board. The minister added that the move of raising the 
threshold will help bring in an additional 50 lakh members to ESIC. At present, ESIC has 2.6 crore insured persons, which covers 
over 10 crore people, assuming four members in a family. The minister also said there is a plan to increase the wage threshold 
for retirement fund body Employees’ Provident Fund Organisation (EPFO) subscribers, and it may be considered in the next 
meeting of the Central Board of Trustees (CBT). At present, the wage threshold is r15,000/- per month for coverage under its 
social security scheme.

fi gures and sign “ 5.5% ”, the fi gure and sign “ 6% ”, shall 
be substituted; 

 (v) against entries at serial numbers 26, 28, 29, 29A, 30, 31, 
31A, 32, 33, 34, 35, 36, 37, 38, 39, 41, 43, 44, 46, 47, 50, 
53, 53A, 54, 55B, 56, 59, 61, 62, 64, 65, 66, 67, 69, 70, 71, 
72, 73, 74, 75, 75A, 76, 77, 79, 79A, 80, 81, 82, 82A, 82B, 
83, 83A, 84, 85, 85A, 87, 88, 89, 90, 91, 92, 93, 94, 96, 97, 
98, 99 and 100, for the fi gures and sign “ 5.5% ”, wherever 
it occurs, the fi gure and sign “ 6% ”, shall be substituted;

 (vi) against sub-entry (b) of entry at serial number 101, for 
the fi gures and sign “ 5.5% ”, the fi gure and sign “ 6% ”, 
shall be substituted;

 (vii) against entries at serial numbers 103, 104, 105, 107, 
108, 108A, 110, 111, 112, 113, 114, 115 and 116, for the 
fi gures and sign “ 5.5% ”, wherever it occurs, the fi gure and 
sign “ 6% ”, shall be substituted.

II. In Schedule ‘ D ’, in entry 10,—

(a)  in sub-entry (a), against clauses (i) and (ii), in column (3), 
for the fi gures, signs and words “ 26%  + Four rupees fi fty 
paise per litre”, the fi gures, signs and words “ 26% + Six 
rupees per litre ”, shall be substituted;

(b) in sub-entry (b), in column (3), for the fi gures, signs and 
words, “ 25%+ Four rupees fi fty paise per litre ” the fi gures, 
signs and words “ 25% + Six rupees per litre ”, shall be 
substituted.

III. In Schedule ‘E’,—

(a) in the heading, for the fi gures and sign, “ 12.5% ”, the 
fi gures and sign “ 13.5% ”, shall be substituted;

(b) in entry 1, in column (3), for the fi gures and sign “ 12.5% ”, 
the fi gures and sign “ 13.5% ”, shall be substituted.
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LEARNING CURVE

Drupa 2016 showcased many technological advancements, however, Smithers Pira identified six key technology developments that will 
fuel new business models and revenue streams in the world print markets.

DIGITAL IN SHARP F   CUS

The new Smithers Pira report, Post-Drupa Technology Forecast 
for Print and Printed Packaging to 2026, analyses the state-
of-the-art print technologies showcased at Drupa 2016. The 
report contextualises these technologies in the print market 
that will undergo profound changes over the next decade. The 
six trends identifi ed by the Smithers analysis are:

• The arrival of more high-quality, high-performance, 
reliable industrialised inkjet printers, capable of handling 
an increasingly diverse range of substrates

• The evolution of highly autonomous litho print systems 
enabling higher throughput and cutting labour costs

• The refocusing of many manufacturers to develop print 
solutions for packaging, particularly value-adding toner 
and inkjet options. This is being met by product launches 
in consumables – inks, varnishes, paper and other 
substrates – to match this new emphasis on packaging 

• A new interest in enhanced range of print embellishment 
products and processes, to add luxury appearance and 
better tactile effects to printed products

• The evolution of more sophisticated workfl ow software 
to allow print service providers to accept and manage 
the more numerous and shorter run jobs that are 
characterising modern print markets, with minimal 
operator input

• The pending commercialisation of functional print engines 
for additive manufacturing (3D print) and printing 
electronics 

Technology will pave new ways

In 2016, printing business is relatively unattractive, as 
a combination of forces that act to drive down overall 
profi tability in a mature sector that is approaching true 
competition and commodity in some areas. 

The technology showcased at Drupa 2016 will invigorate 
new segments – led by packaging and digital printing. These 
technologies will help foster the cross-industry annual growth 
of 4.6% across the next fi ve years. This will create a global 
market Smithers values at US$812 billion in 2021.

Sean Smyth, the author of the report, said, “end consumer 
preferences are changing, and this is causing turmoil in 
many print sectors. Particularly hard hit areas are publication 
rotogravure and web offset – commercial, newspaper, book 
and continuous stationery presses. Only fl exo is growing in 
analogue print, and this is from its packaging. Sheetfed Litho 
is overall relatively stable, with growth in packaging as some 
commercial demand is eroded. These trends were echoed at 
Drupa 2016 by the exhibitors showcasing many new packaging 
and label solutions, both analogue and (particularly) digital.”

What does the future hold for us?

Understanding the application and full future potential of new 
equipment is vital to staying competitive as the print market 
undergoes profound change. This will allow the enhancement 
of many printed materials be versioned, making them more 
relevant and targeted to the consumer, positioning them to 
compete with other emerging media channels.

Print-professionals matter in shaping the future

The strategic analysis in Post-Drupa Technology Forecast for 
Print and Printed Packaging to 2026 is based on comprehensive 
participation from Drupa 2016, in-depth interviews with the 
leading players in the print value chain, including machinery 
suppliers, raw material and substrate manufacturers, inks and 
pigments suppliers, consumables suppliers, printers, publishers 
and print buyers. Secondary research was based on extensive 
literature analysis of published data and trade statistics.
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LEARNING CURVE

In 2015, the European paper industry’s performance in total 
was second-best in the world after China, with a stable 
production and increased consumption compared to 2014. 
The packaging sector’s production continued to increase 
while graphic paper (newsprint, printing and writing paper) 
maintained its recent decline. This and other fi gures can be 
found in the Confederation of European Paper Industries 
(CEPI)’s recently-launched 2015 Key Statistics brochure, which 
gives a clear picture of the industry’s performance last year. 
The report includes data on production, consumption and the 
trade of pulp, paper and raw materials, as well as on energy 
and environment. 

Here are the main highlights of the report:

• CEPI members produced 90.9 million tonnes of paper and 
board. This corresponds to a slight decrease of 0.2% in 
2014 and relative stability over the last three years. The 
operating rate for 2015 was 91.2%, up from 89.7% in 
2014.

• Graphic grades (newsprint, writing and printing paper) 
represented 38.8% of all paper and board produced in 
Europe in 2015, packaging grades 49.0%, sanitary and 
household papers 7.9% and speciality grades 4.3%.

• The overall output performance of CEPI countries in total 
was slightly better than in most other major traditional 

paper-producing regions of the world, with a fall in 
production recorded in all regions except China. Paper 
and board production decreased in Brazil (-0.5%), South 
Korea (-0.9%), the USA (-1.0%), Japan (-1.0%) and Canada 
(-7.4%). Production in China rose by 2.3% compared to 
2014. 

• Consumption rose for the second year in a row by 0.5% 
compared to 2014, totalling 77.4 million tonnes. The 
economic recovery observed in the EU28 and the euro 
area in 2015 - annual GDP increase by 2.0% and 1.7% 
respectively (source: Eurostat) - had a positive impact on 
paper and board demand.

• CEPI countries maintained an overall positive paper and 
board trade balance (exports exceeding imports) of 13.5 
million tonnes in 2015, compared to 14.0 million tonnes in 
2014.

• Market pulp production fell by 0.7% compared to 2014, 
with an output of 13.1 million tonnes.

Ernst & Young issued a limited assurance statement on the 
data quality rating that CEPI carried out on its core indicators 
in the statistics report. You can download it as well as the Key 
Statistics report in PDF format from CEPI’s website at www.
cepi.org/topics/statistics or request your paper copy by sending 
an email to mail@cepi.org. 

Key statistics 2015, a recent publication by Confederation of European Paper Industries states that the structural change in the 
European paper industry will continue, and the industry will witness a positive performance.

REALITY OF PAPERREALITY OF PAPER
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Know your grain with SaS
Faheem Agboatwala, President, BMPA conducted an excellently informative and interactive Seekho aur Samjho session.

The eighth Seekho aur Samjho (SaS) session was held on 
September 3 at GIPT. The SaS focused on ‘grain direction and 
its importance’. “Predominant direction in which fi bres in 
paper get aligned during the manufacturing process is called 
grain direction. It is also known as machine direction.” Faheem 
Agboatwala began his session by explaining the paper-
making process and grain alignment through a very simple to 
understand video presentation. However, the audience realised 
quickly that, in reality, grain is quite a complex challenge for a 
print professional. 

Demystifying grain

In simple words, Mr Agboatwala underlined the importance 
of understanding the grain, “it determines how the paper will 
react when it is folded, scored or bound. It is, therefore, critical 
to know grain direction and how it will affect the layout of your 
project. Paying attention to grain direction will ensure optimum 
quality without cost escalation to deliver fi nished products.”

It must be noted that knowledge and awareness of grain 
are essential for every print professional irrespective of one’s 
position in the company and the sector. A commercial printer, a 
book printer or even a sheet-printing job operator must know 
about grain. It is paramount that even the purchaser knows 
about grain because, an incorrect procurement, a mixed grain 
stock, for example, has a waterfall effect across the production 
phases. 

A hands-on session

Many on-screen graphics and fi gures, specifi c product examples, 
and many hands-on tests made the session interesting for the 
audience. Mr Agboatwala conducted a simple on a piece of 
paper with a wet sponge. When the paper was moistened, it 

curled instantly. He involved participants in doing the same 
experiment with different paper and tested the rule: grain travels 
through the tunnel. 

This SaS session certainly cleared many doubts about grain, grain 
direction, and how to correctly handle grain to deliver quality 
products. 

ASSOCIATION NEWS

Quick Tests for Grain
Tear Test: Take a sheet of paper and tear it horizontally 
and then vertically. One tear should have been straighter 
than the other. The tear that was straighter is parallel to 
the grain; the jagged tear is going across the grain. 

Bend Test: Take a sheet of paper, bend the paper (don’t 
fold or crease it) horizontally and vertically. There will be 
less resistance in one direction than the other. The bend 
with less resistance is parallel to the grain.

Fingernail Test: Take a sheet of paper and using the 
fi ngernails of your thumb and middle fi nger pinch 
the paper and slide them across and then down the 
paper. One direction should produce a ‘wave’; the wave 
indicates that you went across the grain.

�
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StB: MY JOB, MY PRIDE
In an innovative way, Share-to-Benefit members came together at BMPA to share and discuss the highs, 
the lows, the discoveries and of course, some marquee jobs.

On September 7, members of the Bombay Master Printers’ 
Association gathered at the Association’s Secretariat to share 
their experience with each other in a different Share-to-Benefi t 
(StB) session. So far, most StB sessions have been led by 
external speakers and experts or the StB members visited a 

manufacturing site. This time, however, Fred Poonawala of 
Comart Lithographers Ltd. suggested that the members share 
their experience with each other. On his suggestion, members 
also shared interesting high and low points in their personal or 
professional lives, and discoveries from within or outside their 
business that helped them learn something new. 

A few highlights

Faheem Agboatwala of Hi-tech Printing Services shared the 
complex design and engineering story behind some simple 
looking products that were designed with an element of surprise 
in mind, besides, of course, presenting vital information. The 
products he shared were a range of product information 
collaterals for pharma companies. However, their presentation 
as desktop standees, slide-out brochure, and information-wheel 
was successful in grabbing member’s attention. Mr Agboatwala 
detailed how each of these products was engineered ground 
up to ensure that they open and shut perfectly well beyond 
50-100 times when a pharmaceutical company representative 
carries them for presentation to the medical practitioners. Mr 
Agboatwala also mentioned how Prodon makes training videos 
for these products and shares them via messaging applications 
for the quick yet effective training of the client’s fi eld staff in 
handling these innovative products. 

Iqbal Kherodawala of Printline Reproductions shared his 
experience of delivering an excellent job to the cost for a client 
in Dubai, UAE. The job demanded that Printline designed and 
delivered a product display stand that was rigid enough to stand 
on its own, had two of trays to hold the product samples, and 
was light enough to be shipped to the client in knocked-down 
form. Printline team produced the job with innovative product 
design – a folded cardboard loop with two windows that lay 

ASSOCIATION NEWS

Pratik Shah of 
PrintStop India 
won a chance visit 
Graph Expo 2016 in 
the  Print Business 
Outlook Conference 
2016 organised in by 
the Bombay Master 
Printers’ Association 
(BMPA), NPES, the 
Association for 
Suppliers of Printing, Publishing and Converting Technologies 
and the NPES-managed International Colour Consortium (ICC) 
March this year.

Mr Shah will share his experience with us in the upcoming 
issue of Print Bulleting.

Faheem Agboatwala of Hi-tech Printing Services shared the complex 
design and engineering story behind some simple looking products

fl at when packed, and can be opened to form the chassis of the 
stand, and two trays that fi t perfectly across the two windows to 
hold the cardboard loop in a certain ovate shape. Needless to say, 

Printline’s product 
impressed not 
only its client 
but also the 
discerning StB 
members. 

Jehangir Surti 
of Prodon 
Enterprises 
shared proofs 
from one of his 
projects, where 

his company produced top quality images, more suited to 
the client’s preference of vibrant colours over a more natural-
looking colour. While checking the proofs, the StB members 
were amazed at the minute colour difference the two proofs 
had and well appreciated the Prodon’s efforts in delivering this 
tricky job.

Rahul Jain of Akar shared some innovative, concept based 
product his company had developed over the past few years. 
The products not only showed excellent handling and fi nishing 
Akar could achieve time and again, but also the inventiveness 
in designing and executing product ideas aligned to the client’s 
product-messaging.

And a discovery

Mr Poonawala announced that Comart was nominated as a 
platinum member of 3M. StB members congratulated 
Mr Poonawala on this achievement.

Rahul Jain of Akar shared some innovative, 
concept based product his company had 
developed over the past few years.

�
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Vishful Thinking

A show of strength?

Political ambition will always go an extra mile to score a 
brownie point!

With a recent roadshow at Varanasi in Uttar Pradesh (UP), 
Congress president Sonia Gandhi tried to consolidate her vote 
base for the fast approaching assembly elections. The Congress 
Party-strategist Prashant Kishor planned the three-kilometre 
long route for the road-show. In reality, however, the roadshow 
travelled three times – about nine kilometres – exhausting Ms 
Gandhi. She continued the show despite her ill health because 
she was advised that it would earn public sympathy. Later, in 
a desperate attempt to rejuvenate her, she had to be put on 
drips on the way back to the airport. She went straight to the 
hospital for the treatment of her injured shoulder the moment 
she fl ew back to Delhi. The point to be noted:  political greed 
(call it ambition or determination!) made her complete the 
road-show. That is a wishful roadmap to earning sympathy or 
to bringing her party to the streets!

A wishfully holier wisdom

In August this year, many parts of Bihar were completely 
submerged because of the fl ooding Ganga. It caused the 
widespread panic. RJD chief and a prominent politician from 
the state, Lalu Prasad Yadav got extra creative in enthusing 
people. He said, “Generally people go to Ganga for blessings 
and bring back the holy Ganga-jal. It is a good sign that Ganga 
has decided to bless you at your doorstep.” Little did he realise 
that even the holy Ganga-jal, when turbulently aggressive, 
takes the lives of humans. Wishful thinking on our politician’s 
part makes them think otherwise! 

Shobha ka saath na de

In one of her tweets, Celebrity writer Shobha De ridiculed 
Indian Olympic sportspersons for taking selfi es at Rio and 
predicted their return without any medals. For once, the 
unstoppable Ms De was silenced by the members of public 
as well as all the news channels for her distasteful comments. 
Several one-liners adding pun to her name fl oated in the media: 
Shobha rehne de, Shobha jane de, and Shobha nahin de were 
among many others. Wishful Shobha De did not even get the 
support of her fellow journalists this time!

Diligent defi ance

The Honourable Supreme Court of India (SC) imposed curbs on 
the height of human pyramids to a maximum of four levels and 

In this column, our industry veteran Vishwanath Shetty of The PrintWorks presents his 
cheek-in-the-tongue view of the recent political news.

20 feet for the Dahi Handi festival. Govinda troops rampantly 
defi ed the SC order. Political leaders encouraged the groups that 
defi ed the SC order by felicitating those who climbed to nine 
level pyramids to reach to the handi. Even if one agrees that 
20 feet are too low a mark for the game, can one be allowed 
to defy the SC orders blatantly? A rather wishful attempt to 
gather a mob to establish the lost political grounds. The political 
leaders confi rmed that their party fi rmly stood by the revellers!!!

A lone voice?

Navjot Singh Sidhu, the cricketer-turned-politician resigned 
from BJP, just a few months before his Rajya Sabha term would 
expire. He hoped to be the chief ministerial candidate by joining 
AAP before the ensuing assembly elections in Punjab. But the 
ambitious AAP leader Kejriwal, hoping to win the elections in 
Punjab, refused Mr Sidhu as the CM-nominee. Mr Sidhu found 
himself drowned in the ocean of political ambiguity and was left 
with no option! He formed yet another new party – Awaaz-e-
Punjab.

Wishful Navjot Singh Sidhu hopes that his awaaz (voice) will 
reach the general public, and he will be the next CM of Punjab!!!

Boys will be boys

The Hindu reported on September 9 that the CM of UP, Akhilesh 
Yadav said, “Rahul Gandhi (popularly RaGa) is a good boy 
and a good human being. If he spends more time in UP, then I 
can forge a political relationship with him.” During the Kisaan 
Mahayatra in the poll-bound state, Rahul Gandhi used similar 
encomium for Akhilesh. While addressing a gathering in July this 
year, RaGa said, “You voted for youth with your heart in 2012 
elections. Akhilesh theek ladka hai, but he failed to deliver.” Is 
this a pre-poll understanding meant for an alliance? Both guys 
calling each other good boys is surely a wishful plan to join 
hands. But are they old enough to be called boys?

A sensible master-stroke?

After her visit to neighbouring Pakistan, actor-turned-politician 
Ms Ramya, a Congress-elect from Mandya in Karnataka, 
contested the Defence Minister Manohar Parrikar for his 
comment: “Visiting Pakistan is like visiting hell.” She said that 
Pakistanis are also human beings. Her thinking was indeed 
wishful, as she was barking up the wrong tree (read subject)!

FUN INTENDED
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The ‘Horny’ Indian
FUN INTENDED

We all know that India is a country of 125 crore people. And 
you can’t have 125 crore people who erupt either from 
the ground or come down with thunder and rain. So a 

few crore people have been making the right kind of noises under 
the sheets to come to this fantabulous number. And once we have 
achieved this number, what bugs me is that why do we continue to 
keep on making the noises. Under or above the sheets.

One of the pet peeves that I have with my India is the amount of 
noise that we people generate. Let us accept that we are a huge, 
massive, humongous 125 crore people, and although Modiji keeps 
on harping about the advantages of so many people in this country, 
this huge number comes with an equally big issue. The amount of 
noise that so many people can create.

Imagine this. 125 crore people sitting on yoga mats simultaneously 
and chanting ‘Om’ together…. this hum would drown out a million 
decibels of thunder all across the world. And if this same group of 
125 crore people decide to ‘honk’ their horns at the same time, God 
would practically fall off from the sky and land Himself on one of 
the busy streets of Kabootar Khana in Dadar.

One of my questions that begs an answer is why do we need to 
honk on the streets of our cities? Is it because we assume that 
someone right ahead of us at a traffi c light has gone to sleep while 
the lights were red, and we need to ‘gently’ nudge him awake by 
our multi-tone horn? Or is it because the moment the light turns 
green, we expect the car in front to transform into a Batmobile and 
streak ahead at Mach-speed suddenly? Is it because we consider 
it our birthright always to be in the front row at the signal, and 
anyone ahead of me is an idiot who doesn’t understand that he 
should give me the right of way as soon as I am ready to take off? 
Or is it because, sounding the horn just makes me realise that my 
car is working, and I need to reassure myself at every traffi c light, 
every turn, every pedestrian crossing, every halt?

I think that horn... and sounding it at every possible chance has 
some psychological conclusion which demands a detailed study 
(Where is Freud when you need him?) A horn acts as an appendage 
with everything that is happening in our lives. If I have just fought 
with my wife, and I badly wanted to squeeze her neck and of 
course I didn’t have the ‘horns’ to do so, I use the appendage 
attached to my car/bike to remove my frustration on everyone else 
around me. If my boss has just given me a raise, and I needed to 
throw a party with loud music and festoons, and I couldn’t do so 
in my offi ce, I party on the streets with everyone around me by 
making the loudest of noises on the road. Senior citizens, studying 
children, pregnant women, sensitive kids, can all go to hell.

I have seen people honking on the roads for absolutely no rhyme or 
reason. Just yesterday, I rebuked a kaali-peeli taxi driver when he 
was incessantly honking in the middle of a busy street, with about 
a 100 cars in front of him with no place to move. Not only was he 
offended when I rebuked him but gave me an amazing reason for 
honking without any reason. According to him, he was making a 

noise, so that the guy ahead of him understands that he is in an 
urgent situation, and to move as soon as it was possible.

With this kind of ridiculous reasoning, is it any wonder that Mumbai 
is amongst the noisiest of cities in this world. People honk at the 
signal. They honk when they want to overtake and when others 
overtake them. People honk when in a hurry, and also when they 
have absolutely nothing to do. They honk when they want to 
impress the lady in their car, and they also honk when they want to 
impress the lady in someone else’s car. They honk when they are 
frustrated, and they honk when they are happy. Horniness is a good 
quality when it happens at the right time at the right place. But 
horniness in the middle of the street is porn, not a horn.

Looking around for inspiration and a reason to catch the culprits, I 
found the reason why we honk. Most of the trucks in this city carry 
the words ‘Horn Ok Please’ on their backsides. The obedient Indian 
immediately seizes upon this permission and lets loose with this 
cannons.

While driving abroad, the number of times my hand goes on the 
horn pad and I pull it back is alarming. And maybe we need to fi nd 
a solution in our cities for this menace. I propose a few solutions for 
quick implementation.

• Put a small mandatory device on the horn which gives out a 
little electrical shock whenever the person presses it. A few 
horns later, the user will automatically realise that a few more 
shocks and he will lose the ability to contribute to India’s 
population growth.

• Connect the horns via a mandatory headphone to the driver 
so that every time one honks, the same volume is delivered 
straight into one’s ears. Mandate such a device to install 
especially the noisier multi-tone horns in vehicles.

• Put driver-activated LED banners on the backside of every car 
that displays a message as soon as the person following the 
car honks: Those who honk unnecessarily are asses. Are you 
the one? Once people start reading this on a few cars in front 
of them, they might learn to rein in their impulse to honk.

• And if nothing else works to bring our noise levels down in 
the city, the last and fi nal alternative. Remove the horns from 
each and every car in this city and fi t our old fashioned pump 
horns, similar to those used in our BEST buses. Not only will 
the effort curb honking, but the sheer pleasure of honking 
through this shapely horns, will ensure the reduction of 
frustration and probably help India reduce its population. You 
don’t expect a tired man after a ‘hard’ day to drive home and 
repeat the motion with his spouse, do you?

Corrigendum: In August 2016 issue of Print Bulletin, ITK’s India was 
published with many errors, including incorrect heading for the 
article. We apologise for the errors and publish the same article here 
with correct content. 

Iqbal Kherodawala of Printline Reproductions holds a mirror up to us with his
to-the-fact, yet hillarious articles about our ‘typically Indian’ habits.
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601, Solitaire Corp Park, Ground Floor, Building No.6 
Chakala, Andheri (East), Mumbai - 400 093.
Tel: +91 22 2835 3838

Lalitkumar Lamba, Regional Sales Manager 
E-mail: Lalitkumar.lamba@heidelberg.com
Mobile: +91 93242 32887

Viraj Damle, Regional Sales Manager
E-mail: viraj.damle@heidelberg.com 
Mobile: +91 98208 61050
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